AHHOTAIMS THCHUTLTUHBI
MexkayHapoOAHbIM MAPKETHHT

Ilenv Ooucyunaunsvt — ocBOEHNUE 00YUYAIOIIUMUCSA OCHOBHBIX IMOHSATUMN, KOHLIETILIUN
U TPUHLUIOB B OpraHU3alid MEXIYHApOJAHOW MapKETHHTOBON J1€ATEIbHOCTH,
NOJArOTOBKA MX K MPHOOPETEHHUIO TEOPETUYECKUX 3HAHMM 1O NPUMEHEHHUIO
MapKETUHTOBOTO HMHCTPYMEHTapus B YIPaBICHUU MEXIYHApOIHOW oOpraHu3alueH,
HEOOXOIMMBIX JUIsl IPUMEHEHUS B IPAKTUUECKOM J1€ATEIbHOCTH.

Kpamkoe codepicanue:

Konnenmuu mexayHapogHoro mapketunra. [lonstue rio0aqbHOTO MapKEeTHHTA.
MexnyHapoaHasi MapKETHHIOBasi Cpela: 3KOHOMUYECKHE, MOJUTHYECKHE, IPaBOBBIE,
KyJbTYpHBIE, dKOJIOTUYECKHEe (AKTOPHI, UX BIMSHUE HAa (HOPMUPOBAHUE MAPKETUHIOBBIX
ctpateruii ~ (STEEP-factor  analysis). SWOT-ananu3.  CoBpeMeHHBbIC  BHIBI
MEXIyHApOJHOTO MapkeTuHra. [loHATHe, CYHNIHOCTh U OCOOCHHOCTH MEXKTYHAPOIHBIX
MapkeTUHToBbIX HccienoBanuil (International Market Research). MapkeTunrosas
uHpopmannonHass cucrema (Marketing Information  System). Cermenranus
MEXAYHAPOJHBIX PBHIHKOB. [lo3WIIMOHWMpOBaHME Ha  MEXIyHapOIHBIX  PBIHKAX.
Cneunduka MexAyHapogHOro MapketuHra B Poccuu. OpraHuzamusi, cTpaTterus u
KOHTPOJIb B  MEXKIyHapoOJAHOM MapkeTuHre. OrnepallioHHOE, TaKTH4eCKoe U
CTpaTeru4ecKkoe MapKETUHTOBOE IJIaHUPOBAHUE. Konkypenuus u
KOHKYPEHTOCIIOCOOHOCTh Ha MEXKIYyHapOIHOM PBIHKE. MapKeTHHr OBbIN
MHCTPYMEHTapuil B  YIpaBICHUH MEXIyHapoJAHOM opraHuzauuei. Cneuuduka
rnobansHoro mpoaykra (Global product). MexayHapoaubie OpeHIBI: cTpaTerud |
OLICHKM Ha MEXIYHapOAHbIX pbIHKaX. OCOOEHHOCTH MEXIYHAPOIHOTO MapKETHUHTa
yciyr. Metoasl 11eHOOOpa3oBaHMsl, BUIbl LEHOBOW MOJUTKUU, (AKTOPbI NPUHATHUS
peleHus O IeHe Ui BHEIIHEro pbIHKa. BriOop kaHalOB pacmnpeseseHusl U yIpaBieHHe
UMHU B MEXIyHapoAHOM MapkeTuHre. CTpykTypa U OCOOEHHOCTH KOMMYHHKAaTHBHOI'O
KOMIUIEKCa B MEXAYHapOJAHOM MapKeTHHre. IHTerpupoBaHHbIE MapKETHHTOBBIC
xommynukanuu (Integrated Marketing Communications). MexayHapoaHasi peKiaMHast
nestensbHOCTh (International Advertising), mpsmoit mapkerunr (Direct Marketing),
CTHMYNMpOBaHuE cObITa, cucTtema cBs3u ¢ obOmectBeHHOCTRIO (Public Relations).

OcobeHHoCTH III/I(i)pOBBIX KaHaJI0B NPOJABUKCHUA U IMTPOAaX Ha MCKIYHAPOJHOM PBIHKE.



