AHHOTAUMSA JUCHMUIIHHBI
«IIpoayKTOBBIN MAPKETHHI»

Ilenwv oucyunaunst: GopMUPOBAHUE Y CTYJIEHTOB TEOPETUUECKUX 3HAHUHN O
MPOAYKTE KaK OCHOBOIIOJIAralolle KaTEeropud MApKETUHra U TMOJIyYEHUE
MPAKTUYECKUX HABBIKOB, CBSI3aHHBIX C IPOLIECCOM YIPAaBIEHUS NPOJYKTOM Ha
Pa3JIMYHBIX ATanax >KU3HEHHOTO IUKIIA.

Kpamkoe cooepicanue.

Ponr mpomykroBoro mapkermHra u  (OPMHPOBAHHUE TPOIYKTOBOTO
MPEUIOKEHHUST Ha Pa3HBIX CTaWX )KU3HEHHOro IUKjIa ToBapa. Llenu u 3amaun
product marketing. OTiH4Yus MPOJYKTOBOIO MapKETHHTa OT TPaJUIIMOHHOTO.
OcHoBHBIC (DYHKIMH TPOTYKTOBOTO MapKeTosiora. B3anMopeicTBue ¢ numepaMu
MHEHUH JJ1s1 ONTUMHU3AIMU BEPIITUHBI BOPOHKHU.

Coznanue o6Opasza mokymarens. [IpoBenenue ananmuza peiHka. CoznaHue
KOHTEHTa i mnpoaax. Pa3paboTka  pPBIHOYHOTO  MO3UIIMOHUPOBAHUS.
MapkeTuHroBass  CTpaTerusi MPOAYKTa.  XapaKTEepUCTHKA  UHCTPYMEHTOB
MPOYKTOBOTO MapkeTuHra. Konuenmuu GopmMupoBaHus MPoayKTOBON MOJUTHKA
KOMIIAaHUM Ha OCHOBE MYJIbTHATPUOYTUBHONW MOJENU TPOAYKTa, OICHKU
KOHKYPEHTOCTIOCOOHOCTH MPOJYKTa, U3YYCHHUS! PbIHKA, W3Y4YEHUS KOHKYPEHTOB,
aHajgu3a CTPATErM4eCKUX MO3ULIUNA TPOIYKTa M CTPATETMH MO3ULHUOHUPOBAHMS
MPOJIyKTa Ha PhIHKE.

VYnpasienue pa3pabOTKol HOBOrO MPOJyKTa (3HAUEHUE U HEOOXOAUMOCTH
WHHOBAIIMH, CTPATErMY€CKUE BO3MOKHOCTH WHHOBAIIMOHHBIX KOMIAHUMN, MTPOIIECC
pa3pabOTKM HOBOrO TMPOAYKTa). YTNPABICHHE ACCOPTUMEHTOM MPOAYKTOB U
MPOJYKTOBBIMU KaTEropusiMu (mapaMeTpbl acCOPTUMEHTA MPOJIYKTOB, METOMbI
pa3pabOTKH acCOPTUMEHTA, OCHOBHBIC HAIMpaBJICHUS B O00JIACTH yIpaBJICHUS
ACCOPTUMEHTOM, OCOOCHHOCTHU YIPABJICHUS TOBAPHBIMU KaTETOPUSMH, DTaIlbI
YOpaBJIEHUS TOBAPHBIMU KaTErOPUSMH, CTPYKTypa YIPABJIEHUS KAaTETOPUSMHU
TOBapoB). YTpaBlieHWE MAapOYHOW TOJUTHUKON KoMmaHuu ((popMHUpOBaHUE U
pa3BUTHE MapOYHOTO MOPTQEs, MapOUHbIE CTPATEruH, KOHTPOJIb MAPKH).
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