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1. Konudgukatop GoHIa OLIeHOYHBIX CPEICTB

HaunmenoBanue yueOHoM aucturuinnbl: «l{enooOpazoBaHre Ha MUPOBBIX TOBApPHBIX
PBIHKaX (Ha aHTJIMMCKOM SI3bIKE)»

[1nanupyemble pe3yabTaThl OCBOCHUS YU€OHON AUCIUILIAHBIL:

[IK-2 CnocoOeH MNpUMEHSTh METO/Abl OIpEAeNIeHus TaMOXKEHHONW CTOMMOCTH,
UCYHCIICHUS] TaMOKCHHBIX IUIATEXeH, HAJOroB M cOOpPOB, KOHTPOJS MPABUILHOCTH MX
WCUYUCIICHUS], IOJJHOTBI W CBOEBPEMEHHOCTH YIIATHI, @ TaKXe OCYIIECTBISITh UX
B3bICKAHHUE U BO3BpAT

[TK-5 Crioco0eH BBISBIISITH OCHOBHBIC TCH/ICHIIMH B Pa3BUTUH MHPOBON SKOHOMUKH
YW BHENIHEW TOPTrOBJIM, AHAIU3UPOBATH MOCIEACTBUS MPUHUMAEMBIX YNPABICHYECKUX
perieHnii B chepe BHEITHEH TOPTOBIN U OPUEHTHUPOBATHCS B TOMUHUPYIOIIUX MPOIECCax
Y 3aKOHOMEPHOCTSIX Pa3BUTHUSI MUPOBOT'O XO35ICTBa

VYK-4 CnocobeH npuMeHsITh COBPEMEHHbIE KOMMYHUKATUBHBIE TEXHOJIOTUH, B TOM
YHuCJie€ HAa MHOCTPAaHHOM(BIX) s3bIKe(ax), MUIS aKaJeMHUYECKOro U MpodeCcCHOHAIBHOTO
B3aUMOJECHCTBUS

2. OueHoYHbIe MAaTEPHAJIbI

1. The primary function of price in economics is:

a. accounting and regulatory
0. advertising

B. financial

r. transportation

2. The influence of supply and demand is manifested through:

market equilibrium and price fluctuations
taxes

plan

exchange rates

O e

3. Price performs a stimulating function if:

it contributes to increased production efficiency
it reduces demand

it is fixed

it does not change

JF oe

4. Types of prices by area of application:

a. wholesale, retail, purchasing, foreign trade
0. fixed
B. transportation



r. market
5. Pricing factors are divided into:

a. political

0. internal (costs) and external (market, taxes, competition)
. psychological

r. financial

o

6. The main factors in the formation of world prices:

taxes

demand, supply, exchange rates, transportation
wages

climate

JF e

7. World prices are used as:

a. a base taxation

0. benchmark for concluding foreign trade contracts
B. Standard

r. tariff

8. Exchange price —

result of trading on global commaodity exchanges
retail

fixed

negotiated

0w e

9. Auction price is formed:

a. through competitive bidding between buyers
6. government

B. banks

r. IMF

10. External factors of world prices —

accounting

advertising

management

politics, transport, currency fluctuations, demand

JF oe

11. Contract price —

a. price fixed in an international transaction agreement
0. exchange
B. reference



r. nominal
12. Transaction price —

price actually paid under the contract
reference

benchmark

planned

0w o

|

3. Transfer prices are used:

in barter

on exchanges

within international corporations between divisions
in Retail

JF e

|

4. Currency clause —

a condition for price revision when the exchange rate changes
guarantee

tax

discount

ow o

|

5. Contract prices may use:

currency baskets and multicurrency settlements
dollars only

rubles

euros

MR oo

|

6. The contract price depends on:

tax

delivery terms, deadlines, quality, country of origin
exchange rate

quantity

O e

|

7. The barter price is determined by:

the equivalence of the values of the goods exchanged
in currency

in dollars

in kind

18. Foreign trade prices are classified:

JF oe

a. by contract type, delivery terms, settlement currency
0. by country
B. by company
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. Setting a low price to capture a market is the "

. Selling goods abroad at prices below domestic prices or cost is

by tax

. Pricing policy —

profit

tax

a system of pricing principles to achieve the company's goals
plan

Pricing Strategy —

a firm's long-term pricing policy
method
formula
subsidy

The "skimming" policy means:

high prices for new products to quickly recoup costs
low prices

discounts

dumping

strategy.

Different price levels for different segments and regions are
prices.

Transfer pricing —

setting prices in intra-company transactions of MNCs
export
import

. Anti-dumping measures include:

imposing special duties on imported goods at reduced prices
quotas

licensing

embargo

. Selling the same product at different prices to different buyers is

. A global pricing strategy is aimed at:

reducing taxes



0. establishing uniform pricing principles in all countries where the company operates
. advertising
r. transportation

29. Taking into account national characteristics, demand, and competition in a specific
market is local -.

30. The main factors of international pricing policy:

ISO standards

macroeconomics

competition, taxes, exchange rates, demand, brand image
marketing

w ove

0

3. HpI/IMepHLIe KPUTEPHUHN OLICHUBAHUSA

Kputepnu oumeHkn 3HaHWUII NPH NPOBEJCHUM YCTHOIO/MIHUCBMEHHOI0 ONpoca
(3aveT/3K3aMeH)

OneHka  «OTJMYHO» —  BBICTABISIETCS  OOydalolieMycs,  IOKa3aBIIEMY
BCECTOPOHHHUE, CUCTEMATU3UPOBAHHBIE, ITyOOKHE 3HAHUS BOMPOCOB AUCIUIUIUHBI.

OrneHka «XOpoOLIO» — BBICTABISIETCS OOYyYaloIIEeMycs, €CIi OH TBEpPJO 3HaeT
Marepuall, TPaMOTHO M IO CYIIECTBY M3JaraeT €ro, Ho JOMYCKAaeT B OTBETE HEKOTOPHIE
HETOYHOCTH, KOTOPBIE MOXKET YCTPAHUTh C TOMONIBIO JIOMOJHUTENBHBIX BOIPOCOB
IIPENoaaBaTeIs.

OneHka «yJA0BJETBOPUTEIbHO» — BBICTABJISETCS OO0YyYarOIIEMyCs, MOKa3aBIIEMY
dbparMeHTapHbIi, pa3pO3HEHHBIM XapakTep 3HAHUW, HEJOCTATOYHO MPABWIbHBIC
bopMyIUpPOBKH 0a30BBIX TMOHATUM, HAPYUIECHUS JIOTUYECKOW IMOCIEI0BATEILHOCTH B
W3J10°KEHUH IPOTPAMMHOI0 MaTepHUasa, HO MPHU 3TOM OH BJIaJEET OCHOBHBIMH MOHSTHSMH,
HEOOXOIUMBIMU JIJISI TabHEUIIIEr0 O0yYeHUS U MOXKET MPUMEHSTh MOJyYeHHbIE 3HAHUS
1o 00pa3Ily B CTaH/IapPTHOW CUTYAIUU.

OreHKa «Hey/I0BJIETBOPUTEIbHO» — BBICTABIISICTCS 00yJaroniemMycsi, KOTOpbId He
3HAeT OOJIbIIEH YacTH OCHOBHOTO COJIEP>KaHUSI BOIPOCOB TE€M AUCITUIUIMHBI, JOMYCKAET
rpyobie OmMOKH B (hOPMYITHUPOBKAX OCHOBHBIX MTOHSITHH.

Kpurepuu oueHKH 3HAHUU NIPU PELICHUM 32124

OneHka  «OTJMYHO» —  BBICTABISIETCS  OOydallIeMycs,  IOKa3aBLIEMY
BCECTOPOHHUE, CHUCTEMATU3UPOBAHHBIC, TIyOOKHWE 3HAHUS BOMPOCOB JUCIUIUIMHBI U
YMEHHME YBEPEHHO NPUMEHATh HMX HA MPAKTUKE MPU PEIICHUHM KOHKPETHBIX 3ajad,
CBOOO/IHOE U MPaBUILHOE 0OOCHOBAHKE MPUHSTHIX PEIICHUM.

OneHka «XOpomIO» — BBICTABISIETCS OOYyYaloIEeMycCs, €ClIi OH TBEpPJAO 3HaeT
Marepuaia, 'PaMOTHO M MO CYHIECTBY H3JIaraet €ro, yMeeT NPUMEHSTh MOJYYCHHBIC
3HAaHHS HA NPAKTUKE, HO JIOIYCKAET B OTBETE HEKOTOPHIE HETOUYHOCTH, KOTOPBHIE MOXKET
YCTPaHUTH C MOMOILBIO JIOMOJHUTEIBHBIX BOIPOCOB MPENOAABATES.

OrneHka «ya0BJE€TBOPUTEIbHO» — BBICTABIIACTCS 00ydYaromeMycsi, MoKa3aBIIeMy
dbparMeHTapHbI, pa3pO3HEHHBIN XapakTep 3HAHWUW, HEIOCTATOYHO MPABUILHBIC

dbopMynMpOBKH 0a30BBIX TOHATHH, HAPYIICHHUS JIOTHYECKOW ITOCIEAOBATEILHOCTH B
7



W3JI0’KEHUH TPOTPAaMMHOT0 MaTepuala, HO MPU 3TOM OH BJIa/Ie€T OCHOBHBIMU MOHSTUSIMU,
HEOOXOIUMBIMU JIJIsl TaJIbHEHIIEro O0yYeHUS U MOXKET MPUMEHSATh MOJyYEHHbIE 3HAHUS
o 00pasily B CTaHJIapTHOM CUTYyaIUH.

OneHka «Hey/I0BJIEeTBOPUTEIbHO» — BBICTABIIsIETCA 00ydaroniemMycsi, KOTOpbId He
3HAaeT OOJIbIIEH YacTH OCHOBHOTO COJEP>KaHMsI BOIPOCOB TEM IUCUUILUIMHBI, JOMYCKAET
rpyobie omuOKM B (OPMYJIUPOBKAX OCHOBHBIX IOHSTHUH, HE YMEET HCIOIb30BaTh
MOJIyYCHHbIC 3HAHMS MPU PEIICHUH TUITOBBIX MPAKTHYECKUX 3a/1ay.

I

. Kiirou (mpaBwibHbIE OTBETHI)

. OTBeT:
. OTBerT:
. OTBeT:
. OTBeT:
. OTBeT:
. OTBeT:
. OTBeT:
. OTBeT:
. OTBeT:
. OTBeT:
. OTBeT:
. OTBeT:
. OTBeT:
. OTBeT:
. OTBeT:
. OtBerT:
. OtBeT:
. OtBerT:
. OtBerT:
. OtBerT:
. OtBeT:
. OtBert: penetration

. OtBer: differentiated

. OTBeT: A

. OtBet: dumping

. OTBeT: A

. OtBer: price discrimination
. OtBeT: b

. OtBer: pricing strategy

. OtBeT: B
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