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RECOMMENDED TERM PAPER STRUCTURE
The minimum length (appendices excluded) is 25 pages. The recommended maximum length (without appendices) is 40 pages. In the case of a collaborative work involving multiple co-authors, each contributor must address at least two research tasks, with a minimum of 10 pages of text in main body per task. The recommended number of quotation is not less than 30 references in introduction and main body. The admissible borrowing (excluding properly quoted material) does not exceed 20%. TP is to be tested in the 'Anti-Plagiarism' system. Bibliography list should include min. 30 references limited according to TP. The recommended structure of TP is the following: cover page, a table of contents, introduction, main body, conclusion, bibliography, appendices (if included). 
An introduction provides an overview of topic, bibliography, problem, object and subject, purpose and objectives, theoretical (classical and new concepts), empirical (primary and secondary information) and methodological (generally scientific and special methods) bases of scientific research; determines novelty of results obtained.
    Theoretical and practical part. The main part of theoretical and practical TP consists of two chapters (number of paragraphs in chapters corresponds to number of tasks formulated in introduction. A first chapter determines a topic relevance in literature, reviews theoretical basis and justifies an author's choice of concept for describing an object-subject field of research; constructs a model (verbal, mathematical or graphical) of research subject, describes a current state of an object-subject field based on empirical data; draws conclusions about the correspondence or discrepancy between theoretical ideas and empirical data. The second chapter analyzes a model of research subject constructed by an author in the first section, its retrospective, current and prospective state (forecast of changes in future); analyzes material collected by an author to confirm the discrepancy between theoretical concepts and practical tasks of activity; draws conclusions on practical application of the analysis results for solving professional problems in modern advertising and PR communications.

Solutions for identified discrepancies are proposed, recommendations for the study of practice phenomenon or solutions for a specific example in modern advertising and PR communications are substantiated; conclusions concerning the applying research obtained results are drawn.
Main Body Structure in a Project-Based Term Paper

The main body of a project-based TP comprises two sections (the number of sections corresponds to the number of tasks formulated in an introduction). A first section establishes foundations for developing a project solution including review of theoretical basis and current state of an object-subject field based on empirical data. It formulates a project idea, specifies an author's chosen development direction (strategic solution, creative solution or media measurement solution), and provides a description of a project passport. The second section presents a model of project activity for implementing a proposed project idea including planning of a paper content, project resources and timeline. It describes a project plan and selects a method for testing the feasibility of a project idea (e.g., expert review, experiment or test). Conclusions are drawn regarding a practical application of a project's anticipated results for addressing professional tasks in contemporary advertising and PR communications. The section also involves the development of a new object for the type of paper selected by a student: for strategic solutions this includes activity models and samples of managerial documentation (e.g., communication strategy); for creative solutions, presentation materials and content samples (prototypes of informational and media products); for media measurements, research, monitoring and analysis procedures. It also provides of a project outcomes description including a project report documentation. Essential project documents (passport, plan, and report) are to be included in appendices.
In conclusion, an author presents a substantiated perspective that elucidates a TP topic and formulates practical recommendations for applying acquired knowledge in professional practice. 
References (theoretical foundation) and resources (empirical foundation). A list includes publications that are quoted in a text only. Entries are arranged in alphabetical order with continuous numbering from the first item to the last one. Electronic resources are integrated within the general listing alongside print materials. Foreign language publications are placed at the end of reference list. Publications are placed chronologically from the earliest to the most recent publications.
Quotation Formatting Guidelines

Quotations are prepared according to the standards specified in GOST 7.32-2017 "Research Report. Structure and Formatting Rules" particularly in section 6.9.: "References are indicated in square brackets using Arabic numerals following a text quoted. The numerical designation must correspond to the reference entry."
Example 1. In Printed and online.
 In-text: 
Для подготовки ответов на вопросы по медиапланированию рекомендуется изучить четвертую главу второго раздела учебного пособия «Реклама и связи с общественностью: профессиональные компетенции» [42, с. 158-167], в которой рассматривается, во-первых, выбор медианосителей и, во-вторых, планирование размещения материалов.
 Bibliography:
         printed:
42. Чумиков А. Н., Бочаров М. П., Самойленко С. А. Реклама и связи с общественностью: профессиональные компетенции: учебное пособие [Текст] / Александр Николаевич Чумиков, Михаил Петрович Бочаров, Сергей Алексеевич Самойленко. – Москва: Дело, 2016. – 520 с.
       electronic:

42. Чумиков А. Н., Бочаров М. П., Самойленко С. А. Реклама и связи с общественностью: профессиональные компетенции: учебное пособие [Электронный ресурс] / Александр Николаевич Чумиков, Михаил Петрович Бочаров, Сергей Алексеевич Самойленко. – Москва: Дело, 2016. – 520 с. – ЭБС ZNANIUM.com. – URL: https://znanium.com/read?id=135851 (дата обращения: ДД.ММ.ГГГГ)
Example 2. Periodical publication.
In text:
Выявлена «связь жанров наиболее популярных материалов с устройством, с которого читатель заходит в Интернет» [57, с. 18].
            Bibliography:  
           printed:
57. Колесниченко А. В. Востребованность жанров журналистских текстов аудиторией онлайновых медиа [Текст] / Александр Васильевич Колесниченко // Вестник Московского университета. – Серия 10. Журналистика. – 2019. – № 3. – С. 3-22.
electronic:

57. Колесниченко А. В. Востребованность жанров журналистских текстов аудиторией онлайновых медиа [Электронный ресурс] / Александр Васильевич Колесниченко // Вестник Московского университета. – Серия 10. Журналистика. – 2019. – № 3. – С. 3-22. – ЭБС «КиберЛенинка». – URL.: https://cyberleninka.ru/article/n/vostrebovannost-zhanrov-zhurnalistskih-tekstov-auditoriey-onlaynovyh-media/viewer (дата обращения: ДД.ММ.ГГГГ)
Example 3. Online resource of network distribution.
In text:
В последние годы активизировались эксперименты с нейроинтерфейсами для развития опыта погружения в виртуальные миры [63]. 

electronic:
63. Пирогова Е. VR, вождение и искусство: как нейроинтерфейсы входят в нашу жизнь [Электронный ресурс] / Елизавета Пирогова // РБК Тренды: проект РосБизнесКонсалтинг. – URL:https://trends.rbc.ru/trends/industry/62728efc9a79472882caf642?page=tag&nick=digital_transformation (дата обращения: ДД.ММ.ГГГГ)

For references not covered here, follow the Practical Guide to Bibliographic Description with Examples prepared by the Library Information Center of Financial University. For printed version use the word 'Text' after a title; for electronic – 'Electronic resource'. An access date may be omitted unless required.

Standard Bibliographic Description:

Фамилия И. О. Заглавие [Текст / Электронный ресурс] / Имя Отчество Фамилия 
Output data for printed or electronic version
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Appendices should include the materials with respect to the main body of TP. These materials consist of unpublished information or diagrams, tables, illustrations, etc. that not created by an author. Such materials are placed in appendices with reference to source provided after an annex title. Examples of unpublished sources include: 
·  a research report based on primary data collected by an author from an organization or respondent group;
· information audit report; 
· a communication strategy developed by an author;

· a project documentation (work plan, schedule, budget, etc.);
· a media plan or a media measurement model, or author-developed samples of communication materials (media products). 
It is recommended to use professional online tools accessible for gathering primary data as well as developing documents and samples of communication materials.
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