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1. HaumeHoBaHue AUCHUIIJINHbBbI

«/IHOCTpaHHBIN A3BIK B MUHIYCTPUHU TYPU3MA U TOCTEIPUUMCTBAY.

2. IlepeyeHb MIAHMPYEeMbIX PpPe3yJbTATOB OCBOCHHS O00pa3oBaTeJbHOM
nporpaMmmsel (mepeyeHb KOMIIETEHUMH) € YKa3aHHEeM MHIAUKATOPOB MX
AOCTUKEHUS U MJIAHUPYEMBIX Pe3yJbTATOB 00y4YeHHs M0 JUCHUILIUHE

Kon HaumenoBanue Nuaukaropel Pesynbrarel o0ydeHus
KOMIICT KOMIICTCHIIU JOCTUIKCHUSA (YMGHI/IH n 3HaHI/I}I),
CHIINU KOMIICTCHITIH WHIUKATOpaMHU
TOCTHKE
HUSI KOMIIETCHIIUU
YK-3 CrniocobHOCTD 1.  Hcnomssyer 3HamMb:
MPUMEHSTH 3HAHUS WHOCTPAHHBIN SI3BIK B | - TEOPETUYECKUE OCHOBBI
HHOCTPAHHOTO SA3bIKa MCKIIMYHOCTHOM opraHu3anvun KOMMYHHKAIIUA
Ha ypOBHE, oOIIeHnU 1 (mcuxonornyeckuit "
JTOCTaTOYHOM ISt npoeCCUOHANIBHO i | JIMHIBUCTUYECKUN acTeKT);
MEXITMYHOCTHOTO NeSITeTbHOCTH,
oO1ieHus1, yaeOHON U | BeIOMpast ymemy:
npodeccroHanbHOI COOTBETCTBYIOIIHEC - AHAIM3MPOBATh U NMPUMEHATH Ha
JeSITeTbHOCTH. BepOambHBIC U NPAaKTUKEe 3HAHUS  TICUXOJIOTUH
HeBepOabHbIE oOIIeHMS,
cpeacTsa aJICKBATHOTO JIMHTBUCTHYECKOTO
KOMMYHUKAITUH. opopmienus  cooOumeHuid B

CUTyallusaX PCHICHUA CTaHJAPTHBIX
KOMMYHHKATHUBHBIX 34144,

2.  Peammusyer Ha
WHOCTPAHHOM SI3BIKE
KOMMYHHUKATHBHBIC
HaMEpEHHsSI YCTHO U
MUCHMEHHO,
UCTIONB3YS
COBpPEMEHHBIE
WH(pOpPMaIMOHHO-
KOMMYHUKAI[IOHHBIE
TEXHOJIOTHH.

3HaAmMb:
GbyHKIMM W BHUIBI,
COILIMATTLHO- TICUXOJIOTHYECKYTO
CTPYKTYpY OOITICHUS;
mMoaenu 3¢ (HEeKTUBHOTO
JMYHOTO u
JIeIOBOTO
(mpodeccrnoHaabHOTO) OOITICHUS;

ymemy:

aHAJM3UPOBATh  COIMAIBHO-
TICHXOJIOTHYECKUE (heHOMEHBI
JUYHOTO U TPOPECCHOHATHLHOTO
OOIIeHUsl, TPHUMEHSATh  3HAHUS
OCYIIECTBJICHUS] ~ KOMMYHHUKALUU
npu MIPOBEICHUT JETTOBBIX
MIEPEroBOPOB;
- YYUTBIBATh 3 pexTUBHBIC
CTpaTerMM W TAaKTUKH BEICHUS
JICTIOBBIX TIEPETOBOPOB.




3.  Hcnonwsyer
MPUEMBI Ty OTMIHON
peuu U JeI0BOrO U
po¢eCCHOHATBHOTO
IHMCKypca Ha
WHOCTPaHHOM
A3BIKE.

3HaAmMb:

- OCHOBBI B3aMMOJICHCTBUSA
MEXK]ly WICHaMU KOJUIEKTHBA B

KOMaH/IE;

- IpuéMBI YOeXKICHHUS,

apryMeHTalli1, BEIPAKEHUS TOUKU

3pEeHU;

ymems:
- BBIPA3UTH MO3UIUIO KOJUIEKTUBA H
COOCTBEHHYIO TIO3HUIIHIO,

- CHCTEMAaTU3HPOBATh U OOOOIIUTH
MO3UIIHIO KOMaH/IBI;

- BbIOpath Haubosee
ONTHMAJIbHOE pemieHne u3
NOPEJIOKECHHBIX ~ BApHAaHTOB U
apryMEHTHPOBaTh  NPABUIBHOCTh
BBIOODA.

4.  JleMOHCTpUpYET | 3Hamb:

BJI4JICHUS] OCHOBAMH - JEKCUKO-TPaMMaTHYECKUE U

aKaJIeMHYECKOM CTHJIMCTHYECKHE

KOMMYHUKAIHH 1 pecypcebl UHOCTPAHHOTO

pPEUYEBOTO ITHKETA A3bIKA,

U3y4aeMoro

MHOCTPAHHOTO SI3bIKA. | yMems.:
- aHaNM3MpOBaTh U CO3/aBaTh

YCTHBIC W NHUCBMCHHBIC TEKCThI C

ormopoii Ha cdeprl  OOIIEHUS,
pemraembie KOMMYHHKaTHBHBIC
3aJauu.
5. I'pamoTHO 1 3Hamp:
3pHEKTUBHO - OCHOBHBIE IpaBWJIa CHHTE3a U
HOJb3yeTCs aHanu3a uHpoOpMalMW, MpaBUiIa
WHOSI3bIYHBIMH UCTIOJIb30BAHUS
HCTOYHHKAMHU Pa3IUYHBIX TEXHHYECKUX
uHpOpMaluu. CPEICTB C LENbI0 HM3BICUYCHUS
uHpOpMaluu.
ymemp:
- W3BJIGKaTh  HMHpOpMaNHUIO |
6. I[Ipogyuupyer Ha 3Hamb:

MHOCTPAHHOM SI3bIKE
MUCbMEHHBIE PEUYEBBIC
MIPOU3BE/ICHNUS B
COOTBETCTBHUU C
KOMMYHUKATUBHOMN
3a1aden.

- TCOPETHYCCKNEC OCHOBEIL
opraHu3anvu U OCyIICCTBJICHUSA
KOMMYHHKaIUK

-ymemsy:
- IPOU3BOJUTH MTUCHMEHHBIE U
YCTHBIE pEeUYEeBbI€ BHICKA3bIBAHUSI.




ITKH-6

CriocoGHOCTB
MPUMEHSITD
3aKOHO/IATENbCTBO
Poccuiickoit
denepauuu, a TAKKe
HOPMBI
MEXIyHapOIHOTO
npasa npu
OCYLIECTBJICHUU
npodeCcCuOHATBHON
eI TEIbHOCTH,
aHaAJIM3UPOBATh,
CUCTEMaTU3UPOBATD,

1. [Ipumensier
HOPMBI POCCHIICKOTO
3aKOHO/IaTENIbCTBA B
NEeATEIbHOCTH
TYPUCTCKUX U
TOCTUHUYHBIX
OpraHu3aLui.

3HaAmMb:
- HOPMBI POCCHUICKOTO
3aKOHO/IATENbCTBA B JIEATEIILHOCTH
TYPUCTCKHUX U TOCTUHUYHBIX
OpraHHu3aLNil;

ymems:
- IPUMEHSTH HOPMBI POCCHICKOTO
3aKOHOAATCJIILCTBA IMPU
OCYILECTBICHUU
npoeCcCUOHATLHON IEATEIIEHOCTH.

2 Ucnonb3yet

3HAMb:

MHTEPIPETUPOBATh U | 3HAHUS - OCHOBBI POCCUHCKOTO U
OLIEHUBATh U3MEHEHHSI | POCCHICKOTO U MeXIyHapOJHOro Ipasa B chepe
HOpPMAaTUBHOM 0a3bl MEXITyHAPOIHOTO Typu3Ma U TOCTEPUUMCTBA;
pa3Butus chepsl mpaea B paboTe ¢
Typu3mMa 1 TypolnepaTropaMu, ymembs.
rOoCTCIPUHUMCTBA. aBUAKOMIIAaHUSIMU, MIPUMEHATH HOPMBI POCCUIICKOTO 1
TPaHCIIOPTHBIMU MEXYHapOJHOTO MpaBa B pabote ¢
MPEeNNPUATHIMH,
BHU30BBIMU
I[EHTPAMHU.
3. AHanmu3upyer u 3Hamp:
OLICHUBAET - KpPUTEpPUU OLIEHKH
3G HEKTUBHOCTD 3¢ (HEKTUBHOCTH CYIIECTBYIOIICH
CYILIECTBYIOILIEH HOPMAaTHBHO- IPAaBOBOM 0a3kbl;
HOPMAaTHUBHO-
MpaBoOBOM 0a3bl B ymems:
cdepe TypuzmMa u aHAJIM3UPOBATH U OI[CHUBATH
TOCTEIIPHHMCTBA, 3(PEKTUBHOCTD CYIIECTBYIOIICH
orpenenser HOPMAaTHUBHO-IIPABOBOM 0a3bl B
IEPCIEKTUBEI €€ C(bepe Typu3Ma U roCTCIpUHUMCTBA,
COBEPLIECHCTBOBAHMS. a TaKKe OIMPCACIIATh IEPCIICKTUBBI
ee pa3BUTHSL.
HIKII-2 | Cnoco6HOCTB 1.Mcnonb3yer 3HAMb:
pa3pabarbIBaTh COBPEMEHHBIE - OCHOBBI Pa3pabOTKH TYPUCTCKUX
TYpUCTCKHE TEXHOJIOTUHU MIPOJYKTOB;
MIPOYKTHI U pa3paboTku
TYpPUCTCKO- TYPUCTCKUX ymembw:
peKpearioHHbIe MPOAYKTOB. — MPUMEHSATH COBPEMEHHbBIE
MIPOEKTHI, TEXHOJIOTUH B IIpoIecce
OCYIIECTBIISATh X pa3paboTKU TYPUCTCKUX
pekiIamy u MPOAYKTOB.
MIPO/IBIKEHHE.




2. [lpumenser
COBpEMEHHBIE
METOBI OLEHKU
s dexTuBHOCTH
TYpPHUCTCKO-
peKpearnoHHbIX
MIPOEKTOB.

. 3HaAmb:

— TEOPETHUYECKUE OCHOBBI OIICHKH
3(PEKTUBHOCTH MTPOCKTOB B IEJIOM
U TYPHUCTCKO-PEKpEaIlHOHHBIX
MIPOEKTOB; yMemb:

- 00OBbEKTHBHO OIICHUBATH

3¢} HEKTUBHOCTH TYPUCTCKO-
PEKpEaMOHHBIX TIPOEKTOB.

3. leMoHCTpUpYET
HaBBIKH Pa3pabOTKU
PEKIIaMHBIX
KaMITaHU# U
MIPOJIBM>KECHUS
TYPUCTCKHUX
MIPOYKTOB.

3HAMb:
— HpI/IHI_[I/IHBI CO34aHuA peKHaMHBIX
KaMITaHUH U TEXHOJIOT UM
MIPOJABIKEHUSA TOBAPOB;

ymemp:

- pa3pabaTbIBaTh peKJIaMHbIE
KaMIIaHUH U TIPOJIBUTaTh
TYPUCTCKHE MPOAYKTHI C YIETOM
crieuGUKH TYPUCTHIECKOM

cepsl.

3. MecTO AUCHUIIMHBI B CTPYKTYpe 00pa3oBaTeibHOM MPOrpaMMbl

I[I/ICHI/IHJII/IHa «HHOCTp&HHI:IfI A3bIK B MHAYCTPpHUH TypHu3Ma U I'OCTCIIPUHUMCTBA»

SIBJIAETCA  OUCLMILUIMHOU

npodus

«Typucrunueckuit

OM3HEC ©W DKOHOMHKA

BIIEYATJICHUID YacTh, GOPMUPYEMOI yJaCTHUKaMH 00pa30BaTEIbHBIX OTHOLICHHIA.

4. O0beM AUCHUNIMHBI (MOAYJISA) B 3a4eTHBLIX €IMHUIAX U B aKaJeMHYeCKUX

yacax ¢ BblJeJeHHeM o0beMa ayIMTOPHONl (JIeKUHH, CeMHHAaPBbI)
CaMOCTOSITEILHOM Pa0oThI 00yYAKOIIMXCS
Tabnuna 1
Bun yueOHo# padoThI 1o Bcero Cemectp 7 Cemectp 8
AMCUUILIMHE (B3/em (B yacax) (B yacax)
yacax)
Oo0mast Tpy10eMKOCTh 53.e. 90 90
I CHUIIMHBI 180
Konmaxmmnas paooma — 10 10
Ayoumopnboie 3anamusn 20
Jlexyuu -
Cemunapwit, npaxmuieckue 3aHamusl 20 10 10
Camocmoamenshnan paboma 160 80 80




Bun Tekyiiero KoHTpos KonTponbHas KonTposnbHas -
pabora pabora

Bua npoMexyTo4yHOM arrecTanuu 3auer, 3auer OK3aMeH
9K3aMeH

5. ConepxkaHue AUCHUILIMHBI, CTPYKTYPHPOBAaHHOEe M0 TemMaM (pa3gesam)
AUCHUILUIMHBI € YKa3aHHeM HX 00beMOB (B aKaJeMHM4YeCKHX 4Yacax) W BHAOB
yueOHBIX 3aHATHI.

5.1. Conepskanue TUCUUIIMHBI

Tema 1. TexHosorum mpoaa:k B MHAYCTPUH TYpPU3MAa W TOCTENPUMMCTBA.
[Iporpammbl 1o oOecreyeHUI0 pocTa MpoAaK. TeXHHKa OCYHIECTBICHHUS MPOIax
TyprnpoaykToB. Ilpsimbie mnpopaxu, Hempsmble Mnpoaaxku. OmnpenaeneHue IEHBI
TyprpoaykTa. OCHOBHBIE 00S3aHHOCTH MEHEKEPA MO MPOJaKaAM.

Tema 2. DiieKTPOHHBINH OM3HEC B MHAYCTPUHU TypHU3MA.

DneKTpOoHHAs KOMMEPIUS, AIEKTPOHHAS TOPrOBIIS, IIEKTPOHHOE
nocpenHuyectBo. [IpoOiaemMbl U MEpCHEeKTUBB MPUMEHEHUSI JEKTPOHHOrO0 OHM3HEca B
TYPHUCTCKOI1 cdepe.

Tema 3. OcHOBBI OyXTaJTEepCKOro y4era B TYPUCTCKOM HHIYCTPHH.
OcHoBHble NOHATUSA. MeToabl omnaThl. OCOOEHHOCTH BEJEHHUS OyXraaTepcKoro
y4€Ta B TYPUCTCKON UHAYCTPHUHU.

Tema 4. Crangaprel npogecCHOHATBHOM 3THKH B cdepe rocrenpuuMcTBa.
BceMupHbIii KoMUTET 10 3TUKE TypuszMa. ['7100anbHBIA ATHYECKHM KOJEKC Typu3Ma.
[IpodeccuonanbHas 3TUKa U 3TUKET B cepe TypHu3Ma.

Tema 5. IlpaBoBoe peryjaupoBaHue HHAYCTPUM  Typu3Ma H
rocrenpuuMcrBa. OOmas XapakTepUCTHKAa IPABOBOIO PETYJIMPOBAHMS MHIYCTPUHU
Typusma. MupoBol onbIT. HHCTpYMEHTBI PETyJIMPOBAHUSA MEKIYHAPOIHOU
TYPUCTCKOU €SI TENBHOCTH.

Tema 6. [lestoBasi moe3aka.

[LtanupoBaHne M TOATOTOBKA JAEIOBOM Toe3nku. HamaxkuBaHue cCBsized C
MEXKIYHApOJIHbIMU TapTHepaMu. KommyHnukanus. OTdyer O KOMaHAUPOBKE U
03HAKOMHUTEIBHOM TYpE.



5.2. Y4yeOHO-TEMATHYECKHUN IJIAH

Tabnuna 2

No TpynoemMkocTh B yacax DopMbI

n/ | HaumeHoBaHue TeKyLIero

n | TeM (pa3gesioB KOHTPOJIS

(pas ) Bcero KontakTHas padora- CamocrosiTe P
AUCIHUTITHHBI ycneBaeMoCTH
AyauTopHasi pabora JIbHas
pabdora
O6mras, | Jleknuu | Cemunapsi,
B T.4.: MPaKTUYECKHE
3aHATHUS

1. | Tema 1. 29 3 - 3 26 ®OpoHTaTBHBIHI
Texnonorun ompoc.

HIpOJIaXK B MoHon0orn4ecko
MHIYCTpUH € BbICKa3bIBaHUE
Typu3Ma u

roCTENPUUMCTBA [TpesenTarusi.

2. | Tema 2. } 29 3 - 3 26 DpoHTATBHBIH
DJIEKTPOHHBIN orpoc.

OusHec B Monosornuecko
HHAYCTpUH € BBICKA3bIBAaHHUE
TypH3Ma.

3. | Tema 3. OcHOBBI 32 4 - 4 28 DpoHTATbHEIH
OyXTanTepcKoro ompoc.
ydcra B 5 MOHOI0TUYECKO
TYpUCTCKOHN € BBICKQ3bIBaHHE
UHIYCTPHH.

HTroro 7 cemecTp 920 10 - 10 80 KonTpoiabnas
padora.

4. | Tema 4. 28 3 - 3 25 Huaror.
CranpapTsl [Ipesenranus.
npodeccuoHanbH
0if 5TUKHU B cepe
roCTENPUUMCTBA

5. | Tema 5. 31 3 - 3 28 ®poHTANBHBIH
IIpaBoBoe ormpoc.
peTYIUpOBaHNUC MoHoJIOTHYeCKO
HHAYCTpUH € BBICKa3bIBaHHE
TypHU3Ma U
roCTENPUUMCTBA

6. | Tema 6. JlenoBas 31 4 - 4 27 ['pymnmoBkie
NOE3/Ka. 00CyX1eHUs
Hroro 8 cemectp 90 10 - 10 80 KonTpoabsHas

padora.




B neaoMm mo 180 20 - 20 160 CornacHo
AMCUMILINHE y4eOHOMY TUIaHY:
KOHTPOJIbHAs
padora.
Hroro B % 11% - 100 89%
5.3 Conep:kaHue CeMMHAPOB, NPAKTHYECKUX 3AHATHH
Tabnuna 3
HaunmenoBanue trem ITepeyeHb BOpPoCoB /17151 00CYKAeHHA HA DopMbl
(pa3nenoB) CeMUHAPaX, NPAKTHYECKHUX 3aAHATHSIX, NMpoBeAeHUus
AUCHMILINHBI peKoMeHAyeMble HCTOYHMKH M3 pa3aenos 8,9 3aHATHI
(yka3pIiBaeTcsi pasaes U NOPSIAKOBbIA HOMep
HCTOYHHMKA)
Tema 1. TexnoJsiorun Meronsl YBEIIMYECHUSA MpOAaX. Texnuka | I[IpakTuueckue
NMPoAAK B HHAYCTPHHU OCYUIECTBIICHUSI TMPOAAX TypHnpoAykToB. Ilpsmeie | 3aHsaTus.
Typu3Ma u npojaxky, HempsMble mnpojaxu. Omnpenenenue unessl | [Ipesenranun.
rocTenpuUMCTBA. TyprpoaykTa. OCHOBHBIE 00S3aHHOCTH MEHEIKepa Io
MPOJIaXKaM.
PexomeHnayemble HCTOYHHKH:
8.1(Unit 2,3), 8.5. (18) 9.3. (Travel Agent, Retail and
Wholesale)
Tema 2. DJIeKTPOHHBIN | DJIEKTPOHHAST KOMMEpIIMS, TOPTOBIISI, TOCPEAHUYECTBO, | [IpakTnueckue
On3HeC B MHAYCTPHH O0anku, Bamora. [IpobmeMbl M HEPCHEKTHUBBI | 3aHATHSL.
Typu3Ma. 3JIEKTPOHHOTO OM3HECa B TYPUCTCKOMU cepe. Komannnas
pabora:
PexomeHnayemble HCTOUYHHKH:
8.4 (Units 5); 8.7 (Unit 19), 9.2 (E-commerce), 9.3 (E-
commerce, E-business, Legal Considerations of E-
Commerce, Global E-Commerce: Asia, E-Commerce
Solutions)
Tema 3. OcHOBBI OcHOBHBIE TIOHATHUS OyXTaJdTepHH: ACCUBHI M aKTUBBL, | [IpakTuueckue
OyxrajaTepckoro ydyera | Oamasc, u T.1.. Metozs! omnatel. OcOOEHHOCTH 3aHATHSL.
B TYPHCTCKOI BEJICHUS OyXTanTepcKoro yuéra B TypUCTCKON OO6partHblii
HHYCTPHH. UHIYCTPHU. MEePEeBO/I.
[TocnenoBarenbHbI
PexomenayeMble HCTOYHHMKM: W MepeBoI.
8.1 (Unit 3), 8.5 (Unit 26, 27, 28), 8.6 (Unit 19), 8.7
(Unit 3,4), 9.2 (Accounting (finance)), 9.3
(Accounting: Historical Perspectives, Accounting and
Bookkeeping)
Tema 4. Ctanzaprsl BcemupHbIii koMuTeT IO 3THKE TypHu3Ma. [nobansublii | [IpakTuueckue
npogeccuoHAIbLHOM ATUYECKUHA KoJieKe Typu3Ma. [IpodeccronanbHas 3TUKa | 3aHATHS.
3THKHU B cPepe U 3THKET B chepe Typusma. [Ipe3enTanus.
rocTenpuMUMCTBA. Pexomenayemble HCTOYHNKH:

8.1 (Unit 4), 9.3 (Codes of Ethics)




Tema S. IIpaBoBoe OOmast xapakTepuCTHKa NPaBOBOro peryiupoBanus | [Ipaktuueckue
peryJiupoBaHue UHAYCTPUM TypHU3Ma M TOCTENPUMMCTBA. MUPOBOH | 3aHATHUS.
UHAYCTPHHU TypuU3Ma M | onbIT. HCTpYMEHTBI PETyIMPOBAHUS MEXKIyHAapoaHOM | Jluaior.
rocTenpuuMCTBA. TYPUCTCKOH NEATEIBHOCTH.
PexoMeHayeMble HCTOYHUKH H Pa3eibl
8.2 (Unit 3), 9.2 (Public law)
Tema 6. JlesioBasi [InanupoBaHue W MOATOTOBKA JI€JIOBOM Tmoe3aKu. | [IpakTuueckue
Moe3/1Ka. Hanaxusanue cBsizel ¢ MEXKIyHAPOIHBIMU [TAPTHEPAMHU. | 3aHATHSL.
PaGora B komaHge. VYuacTue B BBICTaBKaX, | JIOKIasl.
KOH(EepeHIHSIX. OT4er O KOMaHIMPOBKE U

O03HAKOMUTEJIBHOM Type. IIpuMepsl 03HaKOMHUTEIBHBIX

TYpOB.

PexoMeHyeMble HCTOYHHKH:
8.3 (Unit 1), 8.8 (Unit 5), 8.9 (Unit 10), 9.2 (Business
travel), 9.3 (Business travel)

6. Ilepeyenb y4eOHO-METOAMYECKOT0 O0ecneYeHusl JJIsi CAMOCTOATEILHOM pPadboThl

o0y4ariuxcs mno

AUCHMUIIJINHE.

6.1. IlepeyeHb BONPOCOB, OTBOAUMBIX HA CAMOCTOSITEJIbHOE OCBOCHHE TUCUMILIUHBI,
(GopMbI BHEAYTUTOPHOM CAMOCTOATEILHOM PadoThI.

Tabnua 4
HaunmenoBanue trem Ilepeyens BOnpocos, DopMbI BHEAYAUTOPHOM CAMOCTOATEIbHOM
(pa3nenoB) OTBOJUMBIX HA padoThbI
AU CUMILINHBI CaMOCTOSAITEIbHOE
O0CBOEHME

Tema 1. Mertozpl OpraHu3aIu o0s13aTe/IbHASI CAMOCTOSITe/IbHAS PadoTa CTY1eHTOB
TexHOJIOrun HpOJaxK. M0/ PYKOBO/ICTBOM INpenojaBaTeIs:
MPOJAK B [leperoBops! ¢ KIMEHTaMH, 1. BBHIIOJHEHWE 3aJaHUH, NPETyCMOTPCHHBIX B
HHYCTpHH U(POBEIC TEXHOJIOTHU. YUIEOHBIX MTOCOOUSIX }
Typu3Ma u 2. paboTa ¢ MyIbTUMEIMHHBIMU cpescTBamMu §

3.  mepeBoA yueOHBIX TEKCTOB B paMKaX HMPOWICHHON
roCTeNPUUMCTBA.

- TEMaTHKH.
Tema 2. . OIeKTpOHHbIi On3Hee B MHIMBHYaJIbHAS camocTosiTeibHasi  pabora
IIEeKTPOHHBIH Pa3JIIHBIX OTPACIIAX. CTY/IEHTOB I0/I PYKOBOJCTBOM IpPeNoaBaTeIs:
OusHec B Tenpenumy pasBuTHsL. 1. pabota ¢  HCHONB30BAHHEM  OPUTHHAIBHBIX
HHIYCTPHUHU HCTOYHUKOB (NPOCITYIIMBaHKE ayIHOMATEPHAIIA);
Typu3Ma. 2. paboTa c HHTEpPHET-pECypcamu
Tema 3. OCHOBBI CocraBinenue BHCAYAUTOPHAA CAMOCTOATEIbHANA paﬁoTa:
OyXrajrepcKoro OyXranTepcKoi 1. moaroroska MOHOJIOIHYECKHX H [IMAIOTHIECKIX
y4uera B TYPHCTCKOIi | OTYETHOCTH. BBICKA3bIBaHUH; 06cy>1<116iH1/Is[ B IpyImax
WH/TyCTpHH. 2. TOATOTOBKA MPE3EHTALUH 110 TeMme;
> 3. BBIIOJHEHHUE JOMAIIHHUX 3aaHu;

Tema 4. Ctannaprtel | M3yuenue craren
HpO(beCCHOHaﬂbHOﬁ BCEMHPHOTO 3TUYCCKOI'O
ITHKH B chepe KOJICKCa TypHU3Ma.
roCTeNnpUUMCTBA.
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Tema S. IIpaBoBoe [IpaBoBo€ perynupoBanue
peryJupoBaHue WHIyCTPUH TypHU3Ma U
HHAYCTPHUH rocrenpuumMcTBa B Poccun
Typu3Ma u 1 3a pyOexoMm.
roCTeNnpUUMCTBA. ITonyuenue BU3BI.
Tema 6. leoBasn OcHoBHbIE TpeOOBaHUS K
noe3akKa. OpraHu3alu JeI0BOM
TTOE3KH.

6.2. IlepeyeHb BONIPOCOB, 3aJaHNA, TeM VISl OATOTOBKH K TeKYyIIeMYy KOHTPOJIIO.

paboThl B TeueHHE ceMecTpa (0OCYX JAeHUsS BOMPOCOB YUEOHBIX 3aHSATHI B COOTBETCTBUU C
IUIAaHAMHU CEMHUHApPCKHUX 3aHATHH; 00CyXIeHuEe 3aJaHuil JJi1 CaMOCTOSTENbHON paboThI;
OIIpOC CTYAEHTOB IO IMPOMIEHHOMY MaTrepHally; y4yacTHE B JUCKYCCHUSAX MO MPOOJIEMHBIM

TeMaM JHUCIUIUIMHBI; PEIICHHE CHUTYallMOHHBIX 3aJlad, KEWCOB, YCTHBINM (IMMChbMEHHbIN)

OTPOC, TECTUPOBAHHUE).

OueHka 3HaHMK OOYYaKOIIMXCS OCYIIECTBISETCS B Oamiax, ¢ y4€TOM OIICHKH HUX

(I)OprI TEKyHI€ro KOHTPOJIA YCII€EBACMOCTH U UX OoaJlIbHas OIlCHKA

®opMBbI TEKylIIero KOHTPOJIS

KoaunuecTtBo
0aJ1710B

[TuceMeHHBIN (YCTHBIN) OTBET, TUCKYCCHS

TectupoBanue

Pa3paboTKa MHTEIUIEKT-KapT Wik HAIMCAHHE dcce, pedepaTa

PewreHne cuTyalmoHHBIX 33/1a4, KEHCOB

bnmi-onpoc

Benenue koHcIeKTa JIEKIUH (CeMHUHApOB) U paboTa ¢ HUM

AXTHUBHOE BOBJICYCHHE B WHTCPAKTHUBHBIA TPOIECC WM CO3/IaHUE
HHTCPAKTUBHLIX MTPOAYKTOB HAa OCHOBC COBPCMCHHBIX TeXHOHOFHﬁ, 10
npoOeMaTrke Kadepsl

AN |[W[n|n|w|w

Keiichl, 1en0Bble UTPHI B COCTaBE KOMaH Ibl, TPYIIIIBI

PedepaTuBHbIi 0030p IOMOIHUTEIFHOTO MaTepHala 1o TeMe

10.

AHaMTHYECKHA pa300p HAYUHBIX MyOJUKAIMi 10 TpobJieMe

11.

BrinonHeHue KOHTPOJIbHOW PaboTHI

(O NI O SN

Hroro:

40

OueHka 3HaHMA OOYy4YaOMIMXCA IO HTOraM TEKYUIEro W MPOMEXKYTOYHOTO KOHTPOJIS

OCYIICCTBICTCA B COOTBCTCTBHH C KPUTCPUSAMHU OLICHKH ®duHAHCOBOI'O YHUBCPCUTCTA U

11

[IpomMexXyTOUHBI KOHTPOJb, MO UTOTAM MOJYJIA, OCYILIECTBIsieTCs B (opme 3ayéra.




peanu3yercs ClIeAyIoIHM 00pa3oM:

1‘1\2’1 Bujg oruérHocTn Banabl

1. | PaGora B TeueHue cemectpa 40

2. | 3auér 60
Hroro: 100

Texymmii KOHTPOJIb 0OYYAIONIUXCS OCYIISCTBIISIETCS B COOTBETCTBHHM C OaJlTbHO-
PEUTUHTOBOM CHCTEMOW OIIGHKM 3HaHUW oOydarommxcs, ycraHoBieHHoW I[loyoxeHnuem o
MPOBEJACHUHA TEKYIIEr0 KOHTPOJISI YCIHEBAEMOCTH M MPOMEXKYTOUYHOU

oOyyarouxcsi 1o nporpaMmam OakanaBpuata U MarucTparypbl

YHUBEPCUTETE.

IIpuMepHas TeMaTHKA JOKJIAI0B /TIpe3eHTaAlNI
Tema 1. TexHosorust npojiax B TYpu3Me.

Tewma 2. CoBpeMeHHbIE TEHACHIIMH 3JIEKTPOHHOTO OU3HECA.
Tewma 3. AkTyanbHOE MpOrpaMMHOE oOecrieueHure Juisi OyXrajaTepcKoro yyera.

Tema 4. Ilenu ycTOHYMBOTO Pa3BUTHS.

arTeCcTalnn

dunancosom

Tema 5. HaunonanbHable 0COOEHHOCTH MTPABOBOIO PETYJIMPOBAHUS B TypU3ME.
Tema 6. [lenoBas moe3aka kKak (pakTop NpoBHKEHUS B Kapbepe.

IIpumep KOHTPOJIbHOI PadOTHI

LISTENING

Questions 1-7

Complete the notes below.

Write NO MORE THAN THREE WORDS AND/OR A NUMBER for each answer.

TRAVEL AGENCY
Example Answer
Name of tour: Magic One Day
Departure time: 1 on Saturdays
Return time: 6:00 p.m

12




Transportation: 2 or minibus

Group size: 15 — 25 tourists

Cost: 3 per person including 4
Peak season: tourists need to 5 2 days ahead.
Payment: 6

Reference number of tour: 7

Questions 8-10

Choose THREE letters, A-G.

Which THREE attractions can tourists visit at present in Edinburgh?
A City Hall

B Old Castles

C Zoo

D Art Studio

E Royal Palace

F Seabird Centre

G Aquarium

READING

Read the text and mark the statements as T/F/NM.
How technology has transformed the travel industry

There has been a digital revolution for holidaymakers, and technological advances may see
increased personalization take off.

At the turn of this century, planning a holiday might have entailed a visit to the local travel
agent. Or for the more adventurous traveler armed with a well-thumbed guidebook, relying
on trusted word-of-mouth recommendations to set their travel agenda. Today, thanks to
breakthroughs in technology and high- speed internet, travelers can book their own flight and
hotels online, choose to stay in a stranger’s house, and rather than entering that unfamiliar
restaurant with trepidation, search online reviews on their mobile while connected to the
hotel Wi-Fi.

“Digitalization has given us choice in a big way,” says Tamara Lohan, co-founder and chief
technology officer at boutique hotels website Mr & Mrs Smith. “More people are travelling
than ever before, and companies like Airbnb encourage younger people to explore sooner,
and in a more cost-effective way. Technology has also given us more information on the
place we are going than ever before. Want to know if there is an artisan chocolatier close to
your hotel in Amsterdam? Well, now you can — in seconds.”

In the digital age, we’ve become a generation of DIY travelers who plan, manage and book travel
online. So what has this meant for businesses in the travel industry?
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For travel agents, the rise of digital has severely disrupted the industry. “Traditional travel
distribution in which high street travel agencies played a dominant role was revolutionized
with online travel agencies and direct distribution through airlines and hotels’ websites
acquiring a key role,” explains

Angelo Rossini, contributing analyst at Euromonitor International.

“Low-cost carriers and online travel agencies were the clear winner of the online travel
revolution over the past 15 years, changing the way today consumers plan and book their
trips. Tour operators suffered the rise of independent travel and are today embracing the
online and mobile channels in order to stay competitive,” says Rossini.

While the internet killed off many high street travel agents, others have been forced to adapt
to a very changing marketplace, with many embracing the internet by introducing online
bookings.

One of the biggest disruptors to the travel industry has of course been Airbnb, which spurred
the launch of other similar online-only companies such as One Fine Stay.

Technology has also presented new opportunities for small businesses in the travel sector,
allowing consumers worldwide to stumble across say a B&B in Brighton or luxury safari park
in Kenya through online review sites, social media and the businesses’ own websites.

So how will technology shape the future of travel? “The next few years will see travelers
requiring an increasingly personalized service, with companies able to suggest them
customized products on the basis of their profiles and past behavior,” says Rossini. With many
travelers already seeking a more customized and “local” experience, truly personalized trips
are already beginning to take off.

1. Digital revolution for holidaymakers means increased customization.

2. Due to technology advancements and high-speed internet, travelers can book online
accommodation hire, air tickets and unfamiliar restaurant.

3. Firms like Airbnb enable younger people to travel in a more costly way.

4. The travel industry has undergone technological disruption, altering Traditional travel
distribution in which high street travel agencies played a dominant role.

5. Travelers are seeking a more “local” experience rather than customized products based
on their profiles and past behavior.

GRAMMAR

Complete the newspaper article with the correct verb form.

Integrating ethics into tourism: beyond codes of conduct

The industry is 16) faced/facing/faces with increasingly pressing challenges but embedding
ethics into core strategy makes good business sense

As the world's largest service industry, contributing an estimated 5% to worldwide GDP,
tourism 17) created/creates/create both jobs and wealth but also has clear social and
environmental consequences. The industry is therefore faced with a range of increasingly
pressing challenges.
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Over the last few years, hotel companies 18) has made/made/have made a determined effort
to deal with the impact their business activities have on the environment, particularly by
measuring and reducing their carbon and water footprints. Both major international
hospitality companies and small businesses recognize that 19) it is/there are/these are
tangible benefits in doing this, including real efficiency gains and an improved corporate
reputation.

Another closely linked challenge for companies is how to manage the ethical operation of their
business. Ethical issues 20) arise/are arising/have been a raised in four main areas: the
supply chain, the local community (in the tourism destination), the workplace, and
customers. There may be concerns about forced labor in the supply chain or exploitation of
migrant workers in the workplace for example; or local people may — often rightly —

21) perceives/perceived/perceive be that they have little or no share in the economic benefits
of tourism, while bearing a disproportionate burden from environmental degradation.

In 1999, the UN World Tourism Organization (UNWTO) 22) has devised/devised/had
devised and adopted a global code of ethics for tourism, designed to minimize the negative
effects of tourism activity on destinations and local communities, which 23) was officially
recognized/had officially been recognized / officially recognized by the UN in 2001.

Encouragingly, there is evidence that the hotel industry 24) assuming/is assuming/assume a
proactive, collective approach to human rights and business ethics, incorporating human
rights risk mapping, employee training on responsible business, and sustainable local benefits.
Major hotel companies 25) have taken/took/are taking significant steps in the past few
decades to integrate policies on human rights into their stated policies on business conduct
and ethics.

Adapted  from: https://'www.theguardian.com/sustainable-business/blog/integrating-ethics-
into-tourism

VOCABULARY

For questions 1-10, read the text below. Use the word given at the end of some of the
lines to form a word that fits in the gap in the same line. There is an example at the

beginning (0).
The (0) tourism industry has reached an GLOBALISATI | Answers
unprecedented ON :
level of demand. GLOBA
L
For the first time in history, the number of tourists (26)
...................... CROSS
international borders in a single year reached over one billion in
2012,according to the United Nations World Tourism Organisation
(UNWTO).
While just over 50% of these tourist (27) ceeeeeseessecsaessecsaeens were from ARRIVE
Europe,
much of this demand is being fuelled by rising household incomes in
emerging economies — not only the Brics (Brazil, Russia, India and
China) but increasingly across the rest of south-east Asia and Latin
America. In addition to increasing levels of international travel, it is
estimated that another five to six billion people travel in their own
country every year.
Given these statistics, it is little surprise that tourism is one of the
world'sfastest-(28)...cceceeeeenes industries. GROWTH
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Yet while the positives are often widely broadcast — tourism currently
accounts for 9% of world GDP, $1.3tn in exports and 6% of world trade,

aswell as bringing economic (29)....ceceeseecsrccnsenes to local communities

and BENEFICIAL
encouraging greater global connectivity — the negatives are less likely to

bediscussed, including greenhouse gas (30) ............ , water | EMIT

31 CONSU
.................. and waste management. ME

How the tourism industry can manage this dramatic growth, while

reducingits 1ess (32) c.eevrenrens consequences, formed the backdrop SUSTAIN

for a recent
Guardian roundtable discussion sponsored by international leisure travel
group TUI Travel.

Match the terms with the definitions.

41 travel aggregator site | a) 1-3 hour flight

42 tour operator b) different product line on a single platform (Air tickets, Hotels, car rental)

43 tourist route ¢) tourism that can be sustained over the long term because it results in a net
benefit for the
social, economic, natural and cultural environments of the area in which it takes
place

44 sustainable tourism d) a route developed to attract tourists to an area to view or experience something
unique to
that area (e.g. wine route, whale route, heritage route, battlefield route)

45 short haul e) a person or company which creates and/or markets inclusive tours and
subcontracts with
suppliers to create a package

WRITING 46-50
Write a response to a letter of complaint.

Write at least 150 words and leave a few minutes to check what you have
written.
Dear Mr Geiger
1 am writing to complain about my visit to your hotel. I stayed with you for two nights on the 25th and 26th
May this year and I am dissatisfied with the service I received.

Your website claims that guests receive a warm welcome, but when I arrived at reception on the first
night I had to wait 25 minutes before a receptionist helped me.

1 had booked a double room with an en-suite bathroom through the Internet, but there were no en-
suite rooms available so I had to use the bathroom in thecorridor.

The website also says the hotel is comfortable and relaxing. But my room was too hot and at night
there was construction noise from outside.

1 often visit your city and stay overnight for business. While your hotel is near the centre and therefore
convenient, I will have to stay somewhere else if the service does not improve. I hope you will provide
better service next time.

Yours

sincerely

Rosalind Lee

From:
16



https://www.google.com/url?sa=t&rct=j&g=&esrc=s&source=web&cd=27&cad=rja&uact=8&ve
d=2ahUKEwjQybujp7LIAh
UyxaYKHQEZBGQQFjAaegQICRAB&url=https%3A4%2F %2 Ftuoitrenews.vn%2Fnews%2Fenglis
h- study%2F20111019%2Fresponding-to-a-letter-of-

complaint%2F35509.html&usg=AOvVawlyNUWJza4kbB21q ESSWuK

Listening (https://www.google.com/url?sa=t& rct=j&q=&esrc=s&source=web&cd
=3&cad=rja&uact=8&ved=2ahUKE wikgYjcvq31AhWQp4sKHR8xCJk
QFjACegQICBAB&url=https%3A
%2F%?2Fieltsonlinetests.com%2Fiel ts-mock-test-2017-february- listening-practice-test-
1&usg=AOvVawOwW7htoVeQl6M pPSEKLLI-)

7. DOHA OUEHOYHBIX CPEACTB /Jisl NPOBEACHUS MNMPOMEKYTOYHOM ATTECTALMM
00y4aKIIMXCs M0 JUCHMILIIMHE.

[lepedenb MmiIaHUPyEeMbIX PE3yJIbTATOB OCBOCHHUS 00pa30BaTEIbHON MpPOrpaMMbl
(mepeyeHb KOMIIETEHIIUI) C YKa3aHUEM MHAUKATOPOB UX JIOCTHXKEHUS U TJIAaHUPYEMBIX
pe3yiabTaToB O0ydYeHHs] MO JUCHUIUIMHE CcoAepkuTcs B pazzaene «2. Ilepedens

IJIAHUPYEMBIX pPEe3yJbTaTOB OCBOEHUSI O00pa30BaTENbHOW MPOTPAMMBbI

(mepedeHn

KOMIIETEHIIMI) C yKa3aHUEM HHIMKATOPOB UX JOCTHKEHHUS U IUNTAHUPYEMBIX PE3YIbTaTOB
00y4eHMS IO TUCLUTIIIUHEY.

Tabmuma 5
HaunmenoBanue HaunmenoBanue Pesynbratsl 00yueHus (yMeHUs U Tunoseie
KOMITCTEHITUH WHJIUKATOPOB 3HAHMS ), COOTHECCHHBIE C KOHTPOJIbHBIC 3aJJaHUsI

JIOCTHKEHHUS WHIUKaTOpaMu

KOMIICTECHITUU JIOCTHKEHHST KOMITETCHIINHU
YK-3 1.  Hcnoms3yer 3HaAmMb: 3aganme 1
CnocoOHOCTh WHOCTPAHHBIN SI3bIK B - TEOPETUYECKUE ocHOBEI | Group discussion. Imagine
IPUMCHATH MEKJINYHOCTHOM OpraHu3anuu KOMMYHUKAIMU | you participate in a panel
3HaHUA O0OLIEHUH U (TICHXOJIOTHYECKUH u | discussion of the
WHOCTPAHHOT'O npo¢eCCuOHAIBHO 1 JIMHTBUCTUYECKUHN aCIIeKT); importance of the Global

S3bIKa Ha YPOBHE,
JIOCTaTOYHOM JUJIs]
MEXIIMYHOCTHOTO|
001IeHUS,
y4eOHOU 1
po¢eCCHOHAIIbH
oi
JeSITEIbHOCTH.

NesITeIbHOCTH, BRIOUpast
COOTBETCTBYIOIIHE
BepOanbHBIC U
HeBepOaTbHBIE CPEACTBA
KOMMYHUKAITUH.

yMmemb:

- aQHATU3UPOBaTh M TMPUMCHSTH
Ha TPAKTUKE 3HAHUS TCHXOJOTHH
00IIIeHUS,

aJIeKBaTHOTO
JJUHTBUCTHUYECKOT'O

opopmiieHHUsT  COOOIIECHUN B
CUTyalnusax pCIICHUA

CTaHJAPTHBIX KOMMYHUKATHBHBIX
3a1ad4;

Code of Ethics for
Tourism. You may choose
any Article of the Code to
talk about or provide a
general overview of this
document.

2.  Peammusyer Ha
WHOCTPAHHOM SI3BIKE
KOMMYHUKaTHBHBIC
HaMEpEeHHsI YCTHO U
MUCHMEHHO, UCTIONB3YS
COBpPEMEHHBIE
WH(OPMaITMOHHO-

3HaAmMb:
GYyHKIIMU W BUJBI,
COITUAITBHO-
MICUXOJIOTHYECKYIO
CTPYKTYPY OOIICHUS;
Monenu 3¢ (HEeKTUBHOTO
JTMYHOTO "

3ananue 1

Role play a Press-conference
of the UNWTO officials.
Journalists should be ready to
ask not less than 5 questions
about the organization, its

structure, activity priorities
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KOMMYHHKAIIUOHHBIC
TEXHOJIOTHH.

JIeTI0BOTO
(mpodheccroHaIBLHOTO) OOIICHUS;

yMmemby:

aHaAJTM3UPOBATh COLUAIBHO-
TICHXOJIOTHYECKUE (heHOMEHBI
JUYHOTO W TPO(PECCHOHATBHOTO
OOIICHUsI, TPUMEHATh 3HAHHS
OCYILIECTBIICHUS] KOMMYHUKAIIH
npu MIPOBE/ICHUHT JIEITOBBIX
IIEPEroBOPOB;
- YYUTBIBATh ¢ pexTuBHBIC
CTpaTeTMM U TAaKTHKH BEICHUS
JICJTOBBIX MIEPETOBOPOB.

etc.

3.  Hcnonwsyer
MPUEMBI Ty OTMIHON
peuu U JeI0BOrO U
po¢eCCHOHATBHOTO
IHMCKypca Ha
WHOCTPaHHOM
A3BIKE.

3HAMD:

- OCHOBBI B3aUMOJEHCTBUA
MEXIy WICHaMH KOJUJIEKTUBA B

KOMAaHJE;

- IpuéMBI YOSIKKIICHUA,

apryMEeHTaIli!, BRIPOKCHHS

TOYKH 3PEHUS,

ymemp:

- BBIPA3uTh MO3UIHUIO KOJUICKTUBA
u

COOCTBEHHYIO MO3HIIUIO,

3ananue 1

The group is divided into 3-4
subgroups and each of the
subgroup is supposed to
prepare a task for another
group members, based on the
new text they are dealing with
: - match the words to make
collocations verb — noun ; -
match the words to make
collocations adjective-noun ; -
fill in the gaps with the
prepositions ; - fill in the gaps

- CHCTCMATH3UPOBATH " with the right verb form. The

0000IIUTh MO3HUIIMIO KOMAaH/bI,  [tasks could be put on the

- BBIOpaTh Haubonee |blackboard or demonstrated

onTUMaibHOE  pemeHue w3 on the screen.

IOPEUIOKEHHBIX ~ BapUaHTOB U

apryMEHTHUPOBaTh MPABUIBHOCTh

BBIOOpA.
4.  JleMoHCTpUpYyET 3HaAmMYb: 3ananmue 1
BJIAZICHUS OCHOBaMU - JIEKCUKO-TpaMMaTrdeckue u [Imagine your friend is going
aKaJeMHYECKON CTHJINCTHYECKHE to participate in a conference.
KOMMYHHUKAIUHU 1 pecypchl unocTpanHoro [He needs your help to prepare
PEUeBOT0 ITHKETA S3bIKa, a presentation «.Tourlsrn
H3yHAEMOTO economy overview» ; You

) should expand on : Tourism

MHOCTPAHHOTO SI3bIKA. ymemsp.

- aHAIM3WPOBAaTh M  CO37aBaTh
YCTHBIC U NMMHUCbMCHHBIC TCKCTHI C
omopoii Ha cdepbl OOIICHUS,
peuracMbIC KOMMYHUKATHUBHBIC
3aa4u.

as a global force fore
economic development
[Economic impact of the
tourisme industry Tourism
contribution toe economic

development
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5. I'pamoTHO 1
¢ exTUBHO
MOJIb3yeTCs
MHOSI3bIYHBIMH
HMCTOYHUKAMHU
nHpopMaIuu.

3HaAmMb:
- OCHOBHBIC IIpaBWJia CMHTC3a U
aHanu3a uWHMOpPMAIUHU, TpaBuUiia
HUCITIOJIB30BaHUA

pa3IMYHBIX TEXHUYECKUX
CpeaACTB C MCJIbIO H3BJICYCHUA
uHpopmanuu.

3ananue 1

Find an article dealing with
Tourist product on the
Internet and make a
IPresentation. Your report
should include: - A glossary
of useful words and
collocations - Key points of
the article. - Your point of

ymemsp: view on the issue. - A set of
- W3BIEKaThb  MH(OpMALHIO questions for the audience
6. Ilponyuupyet Ha 3HaAmMYb: 3ananme 1

MHOCTPAHHOM SI3bIKE
IIMCBMEHHBIEC PEUEBBIC
IIPOU3BENICHUS B
COOTBETCTBHH C
KOMMYHHUKAaTUBHON
3aJa4yei.

- TCOPETHIYCCKHUEC OCHOBEI
OopraHu3ali U OCyICCTBIICHUSA
KOMMYHHKAIIUA

- ymemy:
- IPOU3BOJUTH MTUCbMEHHBIE U
YCTHBIE peUYeBbI€ BHICKA3bIBAHUSI.

Support or refute the
following statement: World,
National, Regional and other
Tourism organizations are at
the forefront of tourism trends
and travelers’ minds
promoting global tourism and
friendship.

IIKH-6
CnocoOHOCTh
MIPUMEHSATH
3aKOHOJIATEIILCT
BO Poccuiickoit
®enepaunu, a
TaK)XKe HOPMBI
MEXTyHApOTHOT
0 MpaBa Mnpu
OCYILECTBICHUU
npodeccruoHnab
HOH
JeITEIIbHOCTH,
AHATU3UPOBATH,
CHCTEMaTHU3UPOB
aTh,
WHTEPIPETUPOBA
Th Y OLICHUBATh
W3MEHEHHS
HOPMAaTUBHOMN
0asbl

pasButus chepbl
TypU3Ma H

roCTCIIpunuMCTBaA.

2. IIpuMeHsieT HOpMBbI
POCCHIICKOrO
3aKOHO/IaTeNIbCTBA B
ACATECIIbHOCTHU
TYPUCTCKUX U
TOCTUHHUYHBIX
OpraHu3aIui.

3Hamp:
- HOPMBI POCCUIUCKOTO
3aKOHOAAaTEJIbCTBA B
NEeSTENIbHOCTH TYPUCTCKUX U
TOCTUHHNYHBIX OpFaHHBaHHﬁ;

ymembs:

3ananue 1

O030p cTaTbu IO HOPMBI
[POCCUIICKOTO
3aKOHOJIATEIbCTBA B TYPH3ME
W COCTaBJICHUE €€ aHHOTAIH
Ha aHTJIUHCKOM SI3BIKE.
JTrramor MeXIy TYp areHTOM
1 KJIMEHTOM 00 0(hOopMIICHUN

- IPUMEHSTH HOPMBI N
POCCHUIICKOTO 3aKOHOATEIbCTBA
IIPU OCYULIECTBIICHUU
npohecCuOHATBLHOM
JESITEIbHOCTH.
2 Wcnionb3yeT 3HaHUs 3HAmMb: 3ananue 1
POCCUICKOrO U - OCHOBBI POCCHUHCKOIO U CoCTaBUTh MEHTAJIbHYIO
ME3KTyHapPOIHOTO MEXTyHApOJIHOTO MpaBa B cdepe  [KapTy (mindmap) o
npasa B paboTe ¢ Typu3Ma U TOCTENPUUMCTBA; MCEKIYHAPOTHOM 1PAaBE B
TypoIIepaTopamu, chepe TypusMa
ABHAKOMIIAHMUSIMU, ymembn: rOCTCTPHHIMCTEA.
o IlonroToBka nmpe3eHTalUKU HA
TPaHCIIOPTHBIMU MPUMEHSTh HOPMbI POCCUIMCKOTO U . o
remy: «Hopmsl poccuiickoro
HpENPUATUIMHE, MEKIYHApOIHOTO IpaBa B pabore i MEATYHAPOHOTO MpaBa B
BH30BBIMH IICHTPaMH. ¢ PA3TMYHBIX OTPACTIAX
TypuUusmay.
3. AHanusupyert u 3Hamp: Sananue 1
Round table on the legal
OLICHUBAET - KPUTEPUU OLICHKH _ hnorms in tourism.
3 HEKTUBHOCTD 3P PEKTUBHOCTH CYLIECTBYIOIIEH TropuccKoe 3aanwe:
CYLIECTBYHOILEN HOPMATHBHO- MPABOBOM 0435I, [[TpenmowuTs
HOPMAaTUBHO- TPaBOBOM 3AKOHOJATEIBHYIO
0a3wl B chepe TypusmMa | ymems. WHUIIHATHBY B cepe
rOCTEeNPUUMCTBA, aHaJTM3UPOBATh U OLIEHUBATH TypHu3Ma
oTpeenseT 3¢ (PeKTUBHOCTD CYLIECTBYIOLIEH

IMEPCICKTUBEI €€

HOPMAaTHBHO-TIPABOBOM 0a3bl B
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COBEPILICHCTBOBAHMUSI.

cdepe Typu3Ma U TOCTEIPUUMCTBA,
a TaK)Ke ONPEACNISATh MePCIICKTUBBI
€€ pa3BUTHUS.

[IKTI-2
CrocoO6HOCTH
paszpabaThiBaTh
TYpUCTCKHE
MPOAYKTHI U
TYpPHUCTCKO-
pEeKpeanuoHHbIC
MIPOCKTHI,
OCYIIECTBIISTh MX
pexiamy u
TIPO/IBIDKEHHE.

1.cnons3yer

3HaAmo.

3ananue 1

COBpPEMEHHBIE - OCHOBBI pa3pabOTKH TypucTCKHuX [Write a review on a article,
TEXHOJIOTUU IIPOJYKTOB; describing current trends in
pazpaboTKH tourism products
TYPHUCTCKHX ymemp: development.
MIPOYKTOB. — IPUMEHATH COBPEMEHHBIE

TEXHOJIOTUH B IpOIEcce

pa3pabOTKU TYPUCTCKUX

MPOTYKTOB.
2. Ilpumensier . 3HAmMb: 3ananue 1
COBPEMECHHBIC — TeOpETHYECKUE OCHOBBI orleHku |Watch the video (Debate
METOJIbl OLEHKH 3} (PeKTHBHOCTH MPOEKTOB B Noam Chomsky & Michel
s dexTuBHOCTH IIEJIOM ¥ TYPHCTCKO- Foucault — On human nature):
TYPHCTCKO- PEKPEAIHOHHBIX IPOEKTOB; https://www.youtube.com/wat
peKpeanoHHbIX ymembo: ch?v=3wa [2LOGH3 Hold a

debate with your partner

MIPOCKTOB. - 0OOBEKTHBHO OLICHUBATh

3P PEKTUBHOCTH TypPUCTCKO-
PEKpEaMOHHBIX POEKTOB.

3. leMoHCTpUpYyET
HaBBIKH Pa3pabOTKU
PEKJIAMHBIX KaMIIaHUH
TIPOABIKEHHUS
TYPHCTCKHUX IPOIYKTOB.

3HaAMDb:
— NPpUHOUIIBI CO3JaHUA
PEKIIAMHBIX KaMITaHUH U
TEXHOJIOTUH MMPOABUIKCHU A
TOBApOB;

ymems:
- pa3pabarbIBaTh peKIIaMHbIC
KaMIIaHWH U TIPOJIBUTATH
TYpPUCTCKUE IPOAYKTHI C YIETOM
cnenuGuK TypUCTUIECKOM

cdepsl.

3ananue 1

'You are divided into two
teams to present a marketing
campaign in your business.
Choose a leader of each team,
the secretary. Use various
speaking techniques. Try to
get a logical argumentation.
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IIpuMep NMCHEMEHHOM YaCTH IK3aMeHa

Listening

You will hear a report on the future trends in hospitality industry. Fill in the gaps with words
and phrases used by the speaker (https://www.youtube.com/watch?v=uQCT0u5s6-k).

The Internet has caused serious changes in our 1) and will continue to do
SO.

In order to influence them you will first have to make 2) on the internet
noticeable and then make your 3) and flawless.

4) force people to unite and share in a common cost pool.

With the help of common travel platforms people can share their 5) and

Due to he concept of the internet of things and technological transformation nearly 6)
will go online within 7) .
As a consequence of big data usage and CRM analysis, 8) will be recorded
and every consumer experience 9)
Despite websites facilities, people want to be able to see the places where they will spend time and
stay in 10) and walk around.

Listen again and mark the statements as T/F/NS:

1. Internet access allows us to reach different accommodation options in the
regions to be travelled, though not every detail from price comparisons to facility features is
available.

2. Vast majority of the new generation guests are impressed by the photos and videos they viewed

on the internet and the comments they read on online booking sites.

According to the author, it all depends on seamless online booking experience.

Mobilization already has its highest importance and is not going to change.

5. Now hotels or holiday companies offer their services to their target audiences only through
websites, not through brochures and other advertisements.

bl

II.
Lexical and grammar test
Read the 1st™ part of the text and fill in the gaps with appropriate prepositions and connectors:

to with outfor at for outof off to of -

Answers: 1) 2) 3) 4) 5) 6) ) 8) 9) 10)



http://www.youtube.com/watch?v=uQCT0u5s6-k)
http://www.youtube.com/watch?v=uQCT0u5s6-k)

Pros and Cons of Traveling Domestically
Introduction
Every time we plan a vacation, the same issue arises. Should we book flights 1)_ a distant land,
hoping to explore new sights and tastes or absorb some 2) season rays, or should we take a look 3)
__what our own neighborhood has to offer? There's no right answer here. Foreign travel works for
some, but don't write 4)_ local vacations. There are plenty 5)  pros and cons of traveling
domestically, so let's take a closer look.
Look 6) domestic cost savings
Sometimes, you'll find bargain domestic flights which undercut any foreign alternatives. Mix that with
accommodation with family members and shop 7)__ your favorite store cards and you can often
travel 8) less by remaining at home. However, don't be hasty here. Domestic isn't always
cheaper. In some instances, domestic prices can rise 9) rapidly, making foreign trips more
affordable. This happened in India in 2012, as airline problems boosted local fares by up to 30%. British
fliers also regularly discover that flights to city break destinations in Europe are cheaper than heading
10) domestic options. Check all of the current deals for global routes and make sure you've found
the best possible prices. Airline fares aren't always what they seem. Moreover, when you get to foreign
countries further savings can often be available in the form of low accommodation or food costs. Bundle
all of that together and you might find local holidays are less competitive than they seem.
(https://www.budgetair.com/en_us/blog/pros-and-cons-of-traveling-domestically)

Read the 2" part of text and find the words with similar meaning (11-25).

Familiarity can suit some travelers
Generally speaking, when people think about travel, they tend to think about crossing borders and
heading somewhere different. But if you live in a country as large as the United States or Canada, that
doesn't necessarily mean traversing national borders. Instead, you can often find destinations at home
that offer something different. However, what you won't find (usually) is a cultural adventure with
radically different sensations to discover. Meeting people who speak the same language and eat the same
foods can appeal to some travellers who want to relax and just destress. But if you're the type of
globetrotter who needs a total escape, you'll want to look outside your country's frontiers.
Quick domestic breaks could suit your schedule
Traveling abroad can entail more hassle than staying at home, what with the need to familiarize yourself
with new surroundings, sort out transport, learn the language and buy anything required to handle a
different climate. And you may even need to arrange documents like passports and visas - all of which
takes time and money. Generally speaking, staying close to home avoids this complexity. You can just
book flights and accommodation on the hoof and cross the country the next day if that's what you'd
prefer. So if you're the kind of traveler who can't be sure when their free time arises, domestic breaks
could be best.
Insurance issues could make a difference
When we travel anywhere, we need to be insured against property loss and health issues, but this is
another area where the hassle and cost of traveling can differ. Sticking to domestic flights can eliminate
the need to haggle for cheaper international travel insurance and cut down on paperwork. That's good
for time-poor travelers who want to keep their admin tasks to a minimum. Then again, many insurance
packages for international trips include everything you need in one purchase. When you can take care
of health, property loss, potential travel cancellations and financial problems in one transaction, it's not
going to be a huge drain on your time.
11. To attract or captivate

12. to go somewhere or to move in a particular direction

13. an informal word for someone who travels a lot

14. to make somebody well-acquainted with something new



http://www.budgetair.com/en_us/blog/pros-and-cons-of-traveling-domestically)

15. make one's way across

16. The state or quality of being complicated

17. Emotion or impression

18. A thing that uses up a particular resource.

19. To involve something as an inevitable part or consequence

20. To completely remove or get rid of

21. To be convenient for somebody’s way of living

22. To do something to become less anxious

23. A line or border separating two countries

24. Without proper thought or preparation

25. Irritating inconvenience

Complete the text with the appropriate words (26-40).

Mind that it may change its form:

a) Area f)  Platforms k) To face

b) Acronym g) Competition 1) Non-resident
c) Interpretation h)  To eliminate m) Subject

d) Challenge i)  Force n) To impose

e) Provisions j)  Toregister 0) Toamend

NEW NORM AMENDS THE GENERAL LAW OF TOURISM

On December 11, 2020, Congress approved the text of the law that 26) the General Law of Tourism and
issues other 27) . The law is expected to be approved by the Presidency of the Republic in the next days
to enter into 28) .
This norm modifies Law 300 of 1996 and regulates new aspects in terms of sustainability, sanctions, promotion,
and reactivation of the sector, as well as the provision of tourist services through electronic or digital 29)
, among other things.
This new tourism law is approved at a time when this sector is 30) a deep crisis due to the pandemic and,
recently, to the winter season. According to CITUR by July 2020, 31) visitors to the country fell by
99.2% compared to the previous year.
Among the most innovative and controversial issues in this law is Title 6, which regulates tourism services
provided by operators of electronic and digital platforms. Until now, this had been a gray 32) in tourism
services in Colombia. Definitely, new technologies represent a regulatory 33) in which the authorities
must promote innovation, job creation and other benefits that these ventures provide, without neglecting free 34)

and the protection of consumer rights.
In this way, the law - in its article 32 - establishes a series of special obligations in head of the operators of
electronic or digital platforms that provides tourism services. The following were among the special obligations:
(1) Have active registration in the National Tourism 3R3egistry (“RNT” for its 35) in Spanish). (2)
Interoperate with the RNT so that whoever uses the platform has a current registration under that registry, which



must be visible on the platform. (3) Restrictand 36) advertisements from tourism services providersnot

registered in the RNT. (4) Pay the parafiscal contribution for the promotion of tourism.

An initial 37) of these obligations could lead to the conclusion that all the people who occasionally or

regularly offer their properties on electronic or digital platforms as hosts and for tourism purposes, must be 38)
with the RNT and comply with all the other obligations that come from the said registry.

The paragraph of the article provides that the fulfillment of some of such provisions will be 39) to the

RNT’s interoperability qualification and grants a period of twelve months from the effective date of the law to

comply with the stated obligations.

Besides, the law indicates that the electronic platform of tourism services operator will be liable to the consumer

for misleading advertising if it allows the tourism services providers to use the platform without being registered

in the RNT.

Certainly, this is an issue that requires additional regulation, but the text approved so far 40) on the

operators of the electronic platforms for tourism services additional burdens, that will impact their profitability

and force them to modify their business model.

(https://cms.law/en/col/publication/new-norm-amends-the-general-law-of-tourism-and-regulates-the-provision-

of-tourist-services-through-electronic-and-digital-platforms)

1.

Fam trip report

Write a report about your trip to any itinerary and provide all the information your media

followers/ target audience/ travel agency customers may need (at least 250 words).

Use a well-structure template, give an introduction, describe a place, mention the duration and

accommodation of your trip. Speak about everything you find noteworthy. Provide your readers with

some tips.

CARD #1 (5 students)

Case Background: Article 1. Tourism’s contribution to mutual understanding and respect
between peoples and societies.

Tourist friendly attitude is the surest way to promote tourism. Promoting tourism is like
promoting the larger goal of peace and harmony around the world. Tourism is a driving force
for poverty alleviation, job creation and social harmony and role of tourism in creating mutual
un distending and Social harmony can be the leading one. If there is any destination in the
world, which offers the widest choice to tourists, it is India. Nature tourism, culture tourism,
exotic tourism, adventure tourism and spiritual tourism we have everything in India to cater to
the di- verse preferences of domestic and international tourists. Nothing makes a better and
more lasting impression on a tourist than a courteous, friendly and helpful approach. A tourist
who goes back with happy memories advertises the cause of tourism in that country far better
than any- thing else we can think of.

IIpumep 3K3aMeHAIMOHHOTO OUJIeTA

denepanbHOE TOCYIAPCTBEHHOE 00pa3oBaTeIbHOE OI0KETHOE YUPEKICHUE BBICIIIETO 00pa30BaHHS

«®UHAHCOBBIN YHUBEPCUTET IIPU IPABUTEJIbCTBE
POCCUUCKOU ®EJEPALINUN>
(PuHAHCOBBI YHHBEPCUTET)

Kadenpa «MaremaTtnka, nHGOpMAaTHKa M OOIIIETYMaHUTAPHBIC HAYKNY
Jucuunnuna MIHOCTpaHHBIH SI3bIK B MHAYCTPUU TYpU3Ma U TOCTEIPUUMCTBA
Ounmnan: Cmonenckuit dopma 00ydueHuUs: OUHAS

Cemectp 6 Hanpasnenue 43.03.02 Typusm

[Tpoduns: Typuctuueckuii OM3HEC M SKOHOMHKA BIICYATICHHI



3K3AMEHAIIMOHHBIN BUJIET Ne 1

1. BeimonHUTE TUCHMEHHYIO SK3aMEHAIIMOHHY0 padoTy (30 6amioB).

2. Ilpouurtaiite u caemaiite 0030p TEKCTa « XX XXX XXX XXX XXXXXXXXX». [Tobecenyiite ¢
HK3aMEHATOPOM I10 COJIEP’KAHHUIO TEKCTA M 3aTPOHYTHIM B HEM mpobiemam (15 Gansos).

3. BemosauTe cutyaTuBHOE 3amanue (15 6amios).
%0.9.9.9.9.0.0.0.0.0.0.9.9.9.9.9.9.9.9.9.0.0.0.0.9.0.0.0.0.9.9.9.9.0.9.0.0.0.0.0.0.0.0.0.9.9.9.0.0.0.0.0.0.0,0.¢
XXX XXX XXXXXXX XXX XXX XX XXKXKKXX XXX XXX XXX XXX XXX XXX XXXXXXUCCCC

CXXXX».

8. IlepeyeHb OCHOBHOW W JONMOJHUTEJIbHOW Y4eOHOU JMTEpPATypPbl, HE00OXOAUMON
JJIs1 OCBOEHMS TUCUMILINHBI

HopMmaTuBHO-IpaBOBbIE AKTHI
1. denepanbHble TOCYIAapCTBEHHBIE 00pa30BaTeIbHBIC CTAHAAPTHI O HAIMPaBICHUSM
MOATOTOBKH, peasin3dyeMbiM B DuHyHuBepcutere (Bbiciiee obpazoBanue PI'OC 3+)

http://www.fa.ru/sveden/Documents/2017/430302-bak-turism.pdf

OcHoBHas JIMTEpaTYypa
2. TpubyHckas, C. A. AHraudcKui sA3bIK U1 u3ydaromux TypusMm (B1-B2): yueGHoe
nocobue st By3oB / C. A. TpuOyHckas. — 2-e usm., nepepad. u mon. — Mocksa:
W3narensctBo FOpaiir, 2022. — 218 c. — (Bricuiee o6pa3oBanue). — OOpa3oBaTenbHas
matdopma FOpaiit [caiit]. — URL: https://urait.ru/bcode/474118 (nata oOpaieHus:
14.03.2022). — TeKCT : 2IE€KTPOHHBIN.

JlonoTHUTEILHAS JTUTEpPaTypa

3. Yukunena, JI. C. Anramiickuii s3eik B Typuctudeckom omsnece. Englishfor Business
Informatics (B1-B2) : ydyebnuk u mpaktukym mias By3oB / JI. C. Yuxunesa, E. JI.
Agpeesa, JI. C. Ecuna. — 2-e u3z., nepepad. u gon. — Mocksa: MznarensctBo FOpaiit,
2023. — 196 c¢. — (Bwoicmiee obpazoBanue). — ISBN 978-5-534-14565-6. — Texcr :
aneKkTpoHHbI  //  OOpazoBarenbHas miardopma IOpaiit [caiit]. —  URL:
https://urait.ru/bcode/515664

4. Nyouwnuna ['.A. AHriumiickuili s3eik: ’koHoMuka W (uHaHckl. Y. 1. Threshold:
Vyueonuk / I'.A. Jlyoununa, N1.®. JIpaunnckas, H.I'. Kongpaxuna, O.H. [lerpoBa. — M.:
Ounynusepcuter, 2021. — 256 c¢.  URL:http://elib.fa.ru/rbook/partl  Threshold
2016.pdf>.

5. Ay6ununa I'.A. AHrIUHACKHI S3BIK: S5KOHOMUKA U (puHAHCHL. Y. 2. Overview: YueOHUK

/ T.A. Jlyomnuna, U.®. Jlpaumnckas, H.I'. Komapaxwuna, O.H. IlerpoBa. — M.:


http://www.fa.ru/sveden/Documents/2017/430302-bak-turism.pdf
http://www.fa.ru/sveden/Documents/2017/430302-bak-turism.pdf

®unynnBepcuret, 2021 . — 264c. URL:http://elib.fa.ru/rbook/Dubinina 49617.pdf

6. Jlyomnuna I'. AHriwmiickuii s3bIK: SKOHOMUKA W (uHaHcel. Y. 1. Bmengenue B
CHeUAIBHOCTh : yueOHuk / Jlyoununa I'., A., JIpaunnckas U., ®@., Kougpaxuna H., I'.,
[TerpoBa O. H. — Mocksa :KnoPyc, 2022. — 350 c¢. — ISBN 978-5-406-09247-7. —
URL.: https://book.ru/book/943798

7. Ynkunena, JI. C. AHTIMHACKUI S3BIK M1 CHIEIMATBLHOCTEW OakamaBpmara: YdueOHOe
noco6ue / Yukunena JI.C., MarseeBa U.B., - 2-e u3a., nepepab. u gon. - M.:KYPC, HUIL]
MH®PA-M, 2021. - 160 C. - Pexum JOCTyIA:
https://znanium.com/catalog/product/1012463

9. Ilepeyenb pecypcoB HHPOPMANMOHHO-TEIEKOMMYHUKALIMOHHON  CeTH

«HHTepHeTY, HEOOXOMUMBIX [IJII OCBOEHHS JUCHHUILINHBI
1. URL: http//www.mcmillanincompany3.com
2. URL: http//www.britannica.com
3. URL: http//www.encyclopedia.com
4. URL: http//www.ehow.com

OnextpoHHbie pecypebl BUK:

DnekTpoHHas oubimoreka @uHancoBoro yHuBepcurera (Ob) http://elib.fa.ru/

6. DnextponHo-O0ubmmoreunas cucreMa BOOK.RU http://www.book.ru

7. DNeKTpOHHO-OUOIMOTEeUHAs cucteMa  «YHHUBEpCUTETCKas oubnmoreka
OHJIAMH» http://biblioclub.ru/

8. DneKkTpoHHO-OMOIroTeyHas cucreMa Znanium http://www.znanium.com

9. DIIeKTPOHHO-OMOIHOTeUHas cucTeMa m3natenscTa «FOPAMTY https://urait.ru/

10.25mekTpoHHO-0MOIMOTeYHAs cucrema U3/1aTeNIbCTBA [Ipocnekt
http://ebs.prospekt.org/books

11.9nexTpoHH0-OubOMMOTEYHAs cucTeMa u3naresbeTBa Jlanp https://e.lanbook.com/

12.denoBas onnaiH-6uonnoreka Alpina Digital http://lib.alpinadigital.ru/

13.9nexTpoHHas ouommoTeka WUz narensckoro o0Ma «I"peOEHHUKOBY
https://grebennikon.ru/

14.Hayunas snektponHas o6moimoreka eLibrary.ru http://elibrary.ru

15.HammonanwHas snekTpoHHas oubmuoreka http://H36.pd/

16.Academic Reference http://ar.cnki.net/ ACADREF

17.I1aket 6a3 nanubix komnanuu EBSCO Publishing, kpynHeiiiero arperaropa
HAy4YHBIX PECYPCOB BEIYIINX U3aTeNbCTB Mupa http://search.ebscohost.com

18.2nexTpoHHbIe NTPOAYKTHI M3AaTeNbCTBA Elsevier http://www.sciencedirect.com

19.Emerald: Management eJournal Portfglio https://www.emerald.com/insight/

W

20. Henry Stewart Talks: bubnunorexa Ounnaitn Jlekiuit mo busnecy u Mapketunry
https://hstalks.com/business/

21.Oxford Scholarship Online https://oxford.universitypressscholarship.com/

22.Komnnekus Hay4YHBIX KYpHaJIOB Oxford University Press
https://academic.oup.com/journals/

23. ProQuest: baza ganusix Business Ebook Subscription na miargopme Ebook
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Central https://search.proquest.com/
24. ProQuest Dissertations & Theses A&l https://search.proquest.com/
25.Scopus https://www.scopus.com
26.00eKkTpoHHAsT KOJUICKIIUS KHUT u3JaTeabcTBa Springer:  Springer eBooks
http://link.springer.com/
27.Web of Science http://apps.webofknowledge.com
28.1ludpoBoit apxuB Hay4IHBIX KypHaoB: http://arch.neicon.ru/xmlui/
- Annual Reviews
- Cambridge University Press
- The Institute of Physics (IOP) Publishing
- Nature
- Oxford University Press
- Royal Society of Chemistry
- SAGE Publications
- Science
- Taylor & Francis Group

10. MeToauveckue yKa3aHus 1Jsl 00y4AIOIIUXCHA 10 OCBOCHHUIO U CIUILIIMHBI

CryneHTaM mnpu MOATOTOBKE CJEAYET HCHOJb30BaTh HOPMATHUBHBIE JIOKYMEHTBI
duHaHCOBOTO YHUBEpCcUTETA (CM. callT PUHAHCOBOTO YHUBEPCUTETA: HA TJIABHOM CTpaHMUIIC
pazaen «Ham yHuBepcuter»; nanee «Enunas mnpaBoBas 06aza DUHYHUBEPCUTETAY),
MCIIOJIb30BaTh METOIMYECKHE PEKOMEHIalluU Kadeaphl.

MeTonnueckre peKOMEeHIaluy 10 00yYEHHIO JIHUI] C OTPAHUYEHHBIMUA BO3MOKHOCTSIMU
3/10pOBbs

[Tpodeccopcko-nenarornueckuii COCTaB 3HAKOMMTCS C IICUXOJIOTO-
(U3HOTOTUYECKUMH OCOOCHHOCTSAMH OOYYAIOIIMXCS WHBAIHUIIOB U JUI[ C OTPAHUYCHHBIMH
BO3MOXKHOCTSIMU  3/10pOBbs. [Ipu HEOOXOAMMOCTH OCYUIECTBISETCS JIOMOJIHUTEIbHAS
MOJJIEpKKa TPENoJaBaHus ThIOTOPAMH, TICUXOJOTaMH, COLMAIBHBIMU PaOOTHUKAMH,
MPOIIEANIUMHI OATOTOBKY aCCUCTEHTAMH.

B coorBercTBUM ¢ MeTOAMYECKUMH pekomeHaanusMu MwunHoOpHayku P® (ytB. 8
ampenst 2014 r. No AK-44/05BH) B Kypce MperojaraeTcss HMCIOJIb30BaTh COIUATILHO-
aKTUBHbIE M  pEQIEKCUBHbIE METOAbl OOYYEHHUs, TEXHOJIOTMH COLMOKYJIbTYpPHOH
peadMIIUTALIMK C LIETBI0 OKa3aHUs MOMOIIM B YCTAHOBJIECHUH MOJHOLEHHBIX MEKIMYHOCTHBIX
OTHOLIEHUH C IPYTUMU CTyAEHTaMH, CO3AaHUN KOM(OPTHOTO MCUXOJIOTUYECKOTO KIIMMAaTa B
ctyaeHueckoi rpymnmne. [londop u pazpaboTka yueOHBIX MaTepUaIOB MPOU3BOIITCS C YUETOM
OpENOoCTaBIEHUsl MaTepualla B pa3iIuuHbIX (opmax: ayJIualbHOM, BU3YaJIbHOH, C
UCIIOJIb30BAHUEM CIEIUATBLHBIX TEXHUUYECKUX CPEACTB U MHGOPMAIIMOHHBIX CUCTEM.

OcBoenne nuctuiuinHel Jmnamu ¢ OB3 ocyliecTBiaseTcsl ¢ UCIOIb30BAHUEM CPEJICTB
oOydeHuss OOILIEro M CHEHHAJbHOTO Ha3HAueHUs (IIEPCOHANIBHOIO U KOJUIEKTUBHOIO
UCIIOJIb30BaHUs). MarepuanbHO-TEXHUYECKOE o0ecrnieyeHue Ipe1yCMaTpUBacT
npucnocoOieHne ayauTopuit Kk Hyxaam i ¢ OB3.

@opma MNPOBEICHUS AaTTECTAllUU MJI1 CTYJCHTOB-MHBAJIMJIOB YCTAHABIIMBAETCSA C
y4eTOM WHANBUAYAIbHBIX TcuXxoguznueckux ocobenHocreil. nsa crtynentoB ¢ OB3
MpeayCcMaTpuBaeTcs AOCTynHas (opMa NpPeIOCTaBICHUS 3aJaHUl OLUEHOYHBIX CPEACTB, a
MMEHHO:

* B TMEYATHOM WM DICKTPOHHOW ¢opMe (A1 JUI C HAPYUICHUSIMH OIOPHO-
JIBUTATEJILHOTO amnmnapara);

* B meyaTHOW (opMe WM 3IEKTPOHHOW (GopMe C YBEIHMYECHHBIM MIPUPTOM H
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KOHTPACTHOCTHIO (JIJIs1 JIUI] C HAPYIICHUSIMU CITyXa, PeUH, 3pCHHS);

* METOJIOM YTCHHS aCCUCTEHTOM 3a/IaHUs BCIYX (IJIs JIWI] C HAPYIICHUSIMH 3PCHUS ).

CTyneHTaM C WHBaJUJIHOCTHIO YBEIMUYMBACTCS BpEMs Ha IMOATOTOBKY OTBETOB Ha
KOHTPOJIbHBIE BOMPOCHL. JIJis Takux CTYIEHTOB TMpeaycMaTpuBaeTCs AOCTymHas (opma
MPEIOCTABIICHUSI OTBETOB Ha 33JaHMs, & UMEHHO:

* THMChbMEHHO Ha Oymare Wi HaOOpOM OTBETOB Ha KOMIBIOTEpe (I JIUIl C
HapYIICHUSMH CITyXa, PEUH);

* BBIOOPOM OTBETA M3 BO3MOXKHBIX BAPHUAHTOB C MCITOJIB30BAHUEM YCIIyT aCCHCTEHTA
(m71st TUI] ¢ HAPYIICHUSIMU OTIOPHO-JIBUTATEIHHOTO ariapara);

* YCTHO (JJ1s1 JTUI] C HAPYIICHUSIMU 3PEHUSI, OTIOPHO-JIBUTATEIHHOTO anmapara).

[Tpu HeoOxoamMocTH IJisi OOYYaIOIMIUXCSA ¢ MHBATUIAHOCTHIO MPOIIeypa OICHUBAHUS
Pe3yIbTaTOB O0YUEHUS] MOXKET MPOBOJUTHCS B HECKOJIBKO ATAIOB.

11. Ilepeyens nHGOPMALMOHHBIX TEXHOJIOT U, HCIIOJIb3YEeMbIX IPU OCYLIECTBJICHUMN
o0pa3oBaTeIbHOI0 Mpouecca Mo AMCUMILVINHE, BKJIKYasi NepeYeHb Heo0X0IuMOoro
NPOrpaMMHOIo0 o0ecrie4eHUs 1 HH(POPMALMOHHBIX CIIPABOYHBIX CHCTEM

11. 1. KoMILUIeKT JIMIIEH3HOHHOT0 MPOTrPAMMHOI0 o0ecreyeHus :
1. AntuBupychas 3aumra Kaspersky Endpoint Security myist Gusneca.
2. LibreOffice

11.2 CoBpemMeHHble mpogeccuoHaIbHbIEe 0a3bl JAHHBIX U MH(OPMALMOHHBIE

CIIPAaBOYHbBIE CHCTEMbI

1. Uudopmanmonno-npaBoBas cuctema «['apant»

2. UndopmannonHo-mpasoBas cucrema «Koncynprant [lmrocy

3. DnekTpoHHas SHIMKIoneAus: http://ru.wikipedia.org/wiki/Wiki

4. Cucrema KoOMIUIEKCHOTO  packpeitus  uHbpopmanuu «CKPUH» -
http://www.skrin.ru/

11.3. CepruuuupoBaHHbie NPOrPaAMMHbIC H ANNIAPaTHbIE CPEeACTBA 3AIUTHI
uHopMannu
He ucnons3yercs

12. Onucanue MaTepuaIbLHO-TEXHUYECKOH 0a3bl, He00XOAUMOM JJIf1 OCYLIeCTBICHUSA
00pa3oBaTeJbHOI0 MpoLecca 1Mo AMCUMIINHE.

ObpazoBatenbHbiil poriecc B CMmonenckoM (unuane @unynusepcutera (CMOIEHCK,
np-t [arapuna, 22) obecmeunBaeTcsi MOMENIEHUSMU, KOTOPBIE TMPEIACTABISIOT CO0O0M
ayIUTOPUU JIJIs TIPOBEACHUS 3aHATUM JIEKIIMOHHOTO THUIIA, CEMHHAPCKUX (MPAKTUYECKUX)
3aHSATUNM, TPYNNOBBIX U WHAWBUIYAIbHBIX KOHCYJbTAlMA, TEKYIIErO0 KOHTPOJS U
MPOMEKYTOUYHOM aTTecTallid, a TakXkKe IOMEUIEHUsI JUIsl CaMOCTOSITENbHOM paboThl
00yJarmmxcs.

AyauTOpUU JIEKIIMOHHOTO TUINA YKOMILUIEKTOBAHbBI CIELHUAIU3UPOBAHHON MEOEeNblo U
OCHAIIIEHbI MYJbTUMEINNHBIM 000PYIOBAHUEM U TEXHUYECKUMU CPEJICTBAMU OOYyUYECHUS IJIs
npeaocTaBieHuss ydyeOHoW wuHGopManuu OOJBIION  ayJUTOPUHU, COCTAaB KOTOPBIX
onpenensiercs B pabo4ux mporpammax JUCUUILIUMH (MOTyJei).

[lomMelienus, mnpeaHa3HAYEHHbIE MU TPOBEACHUSI CEMHUHAPCKUX (MIPAKTUUYECKHUX)
3aHATHH, YKOMIUIEKTOBAHbI CIICIUATM3UPOBAHHON MEOEIbI0 U TEXHUYECKUMHU CPEICTBAMU
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oOy4eHHsl, WHTEPAKTUBHOW JOCKOH, MYJIBTUMEIUWHBIMA YCTAaHOBKAMH, HOYTOYKaMH.
KommbproTepHasie Kiacchl, MpeTHA3HAYCHHBIE I MPAKTUYECKUX 3aHSITHH, 000pYyIOBaHbI
COBPEMEHHBIMH TEPCOHAIBHBIMU KOMIIBIOTEpAMHU, OOBEIUHEHHBIMU B JIOKAJIbHYIO CETh,
UMEIOIIMMHU  BbIXOJ, B UHTEepHET, U KOMIUIEKTaMU JIMIIEH3MOHHOTO MPOTrpaMMHOIO
oOecrieueHusl.

Jns peanuzanuu nporpaMMbl y4eOHOM AUCHUIUIMHBI MPEAYCMOTPEHBI CIEAYIOIIHNE
MTOMEIIICHHUS.

VYueOHas ayauTopusi HJid TPOBEJACHUS] YYEOHBIX 3aHATUN, MPEAYCMOTPEHHBIX
mporpamMMmoi OakanaBpuaTa, OCHaIlleHHas OOOpPYJIOBAaHMEM M TEXHHYECKUMHU CPEICTBAMU
oOydJeHus.

Crnennanu3upoBaHHas MeOeb:

Crou (npenoaaBaTeybCKuil) - 1 miT.

Cryn npenonaBatens — 1 mrT.

[TapTa yueHnyeckasi AByXMecTHas - 6 IMIT.

CTOon KOMIBIOTEPHBIN - 12 mT.

Crynpa — 12 mir.

Kadenpa - 1 mr.

Jlocka mesoBas - 1 1.

TexHuyeckue cpecTBa 00yUCHUS:
MynpTrMenua-npoekTop — 1 mr.
DKpaH HACTeHHBIN - | mmIT.
MukpodonHnas rapaurypa - 12 mr.
Monutop npenoaaBatens — 1 mir.
CucremHubiit 6J10K — 1 1mIT.
KomneroTepsl cryaenyeckue — 12 mir.

[TepedeHp TUIIEH3MOHHOTO MMPOTPAMMHOTO 00€CTICUCHNS
1) ArtuBupycHas 3amuta Kaspersky Endpoint Security mist 6usHeca
2) LibreOffice

[Monkmouenue k cetu «MHTepHeT» U oOecrnedyeHWEe JOCTyna K AJIEKTPOHHOM
nH(}OpMaAITMOHHO-00pa3oBaTebHON cpene OUHYHUBEPCUTETA.

YyeOHass ayauTopwsi NI TPOBEACHUS YUYEOHBIX 3aHATHH, TIPETyCMOTPEHHBIX
nporpaMMoil OakalaBpuaTa, OCHAIllEHHass O00OpYJOBaHHEM W TEXHHUYECKUMH CPEICTBAMU
oOyueHus.

Cneunanu3upoBaHHast MeOelb:

Cron (mpenogaBaTeabCcKui) - 1 1mT.

Cryn npenoxasatesns — | wmr.

[Tapta yuennueckas AByxmectHas - 12 mir.
Jlocka MenoBasi - 1 miT.

TexHuueckue cpeacTBa 00yUeHHS:
MynbsTMenua-npoexTop — 1 mr.
DKpaH Ha TpeHore — | mir.
Komnerotep npenogasarens — 1 mr.



Tenesnuzop — 1 mr.

[lepeueHp MUIIEH3MOHHOTO MPOTPAMMHOTO O0ECTICUCHUSI:
1) AatuBupycHas 3amuta Kaspersky Endpoint Security s 6uzneca
2) LibreOffice

[Mopxmtouenne k cetn «MHTepHEeT» W oOecrnedyeHue JOCTyma K BJICKTPOHHOU
nH(popMaImoHHO-00pa3oBaTeNbHOM cpene UHYHHUBEPCUTETA.

[Tomerenue ajisti CaMOCTOSITEIBHON PaOOTHI
YuranbHbIN 3a71

Crenmanu3upoBaHHasi MeOEb:

CTon CTyIeHUYEeCKUI IBYXMECTHBIN - 28 IIIT.
Cron xoMnbroTepHbId — 10 mT.

CryJbs cTyaeHYeCcKHue — 56 mT.

Crynpsa komnbproTepHbie — 10 mT.

Kadenpa - 1 mr.

TexHuyeckue cpeacTBa 00yUCHUS:
MynpTrMenua-npoexkTop - 1 mr.
DKpaH ¢ 3IEKTPONPUBOAOM - 1 mIT.
Monurop — 1 mr.

Cucremubliii 6J10K — 1 mIT.
Kommnsrotepsl cryaendyeckue - 10 mir.

[lepeueHs JIMIIEH3MOHHOTO MTPOTPAMMHOTO O0ECTICUCHUSI:
1) AatuBupycHas 3amuta Kaspersky Endpoint Security ayis 6uzaeca
2) LibreOffice

[Tomenienne Ajis caMOCTOATENBHOM PaOOThl OCHAIEHO KOMITBIOTEPHOM TEXHUKOU C
BO3MOKHOCTBIO MOJKIIOYEHUs K ceTH "MHTepHeT" u obecreueHrneM T0CTyMa K 3JIEKTPOHHON
MH(pOPMaLMOHHO-00pa3oBaTeabHON cpene PUHAHCOBOIO YHUBEPCUTETA.

MarepuanpHo-TexHuueckass 0a3a, KoTopoil pacnosaraer CMmoneHCKuil —¢uinan
@duHyHUBepcUTETa, OOECIEeUYMBAaeT NPOBEJCHUE BCEX BUJOB JUCHUIUIMHAPHOW U
MEXIUCUUIUIMHAPHONW IOATOTOBKH, INPAKTUYECKOW M Hay4YHO-HCCIEAO0BATEIbCKOM padoT
oOyJaromuxcsl, NpeAyCMOTPEHHBIX yYE€OHBIM IUIAHOM, U COOTBETCTBYET TpeOOBaHUSAM U
HOpMaM MPOTUBOIIOKAPHONU O€30IIaCHOCTH.
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