1. Kanennapubiii yueOHbI rpapuk

Kanennapusiii yueOHbIH rpaduk nporpaMMbl MOBBIIICHUS KBAaTU(GUKAIIIH

«IIpakTHYeCKN KYPC HHOCTPAHHOTO A3BIKA (AHIJIUHCKHUN A3LIK))
O6bem nporpammsbl - 100 yaca
®dopma 00ydeHHUS — OYHO-3a0YHAsI C TPUMEHEHUEM JUCTAHIIMOHHBIX TEXHOJOTHUM
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1 | Crossing cultures 5 S
2 | Building a relationship 5 5
3 | People at work 2 3 5
4 | About the company 5 5
5 | Making conversation 4 1 5
6 | Meetings and discussions 5 5
7 | Country profile 5 5
8 | Getting around 1 4 5
9 | Living American style 5 5
10 | Socializing 3 2 5
11 | Marketing across cultures 5 5
12 | Products and services 5 5
13 | Promotion grasp S S
14 | Business communications 5 5
15 | Speeches and presentations 2 3 5
16 | Challenges to management 5 5
17 | Company visits 4 1 5




18 | Business travel 5 5
19 | Plans and future prospects 6 6
HUTOTIO: 12 (12 |12 12 12 12 12 12 96
20 | Urorosas arrecrarus 4 4
20.1 | 3auer B (hopme TECTHPOBAHHS 4 4
OO01ast Tpy10eMKOCTh 100
MPOrpamMmbi:
Hupextop CmoneHckoro (uimana U 3emisik C.B.
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