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Conep:xanue

o

HanmeHoBaHMe TUCIUTIIMHEI

2. TlepeueHb TMIAHUPYEMBIX pE3YJIHTATOB OCBOCHHS 00pa30BaTEIbHOM

IporpaMmbl (TMepeyeHb KOMIETEHIIMI) C yKa3aHUEM HMHJIUKATOPOB UX

JNOCTH)KEHHUS, COOTHECEHHBIX C IUIAaHUPYEMBIMU  pe3yJbTaTaMu

0o0y4eHus 0 TUCIUIINHE

MecTo AUCUMITITUHBI B CTPYKTYpe 00pa30oBaTebHOM MPOrpaMMBbl

O6beM gucuuiUiuHbBL (MOAYJIA) B 3a4E€THBIX E€IUHUIIAX U B

aKaJeMUYECKHX YacaxX C BBIJECICHHEM O0beMa ayJIUTOPHOU (JIEKUUH,

CEMHUHApPhbI) U CAMOCTOATEIBHON pabOThl 00yYarOIIUXCs

5. CopepxaHue NUCHUIUIMHBI, CTPYKTYPUPOBAHHOE MO TeMaMm (pazzieniaM)
JUCHUIUIMHBI C YKa3aHUEM HUX 00BbeMOB (B aKaJeMHUYECKHX dYacax) U
BUJIOB YUEOHBIX 3aHATUN
5.1 ConepxaHne AUCUUILIMHBI
5.2 Y4eOHO-TeMaTH4eCKui T1aH
5.3ConepxaHue CEeMUHAPOB, TPAKTUUECKUX 3aHITUI

6. IlepeueHp yueOHO-METOUUECKOIO 00ECIIEUEHHsI ISl CaMOCTOATEIbHON
paboThI O0YYAIOIIMXCS 110 TUCIUTLINHE
6.1 IlepeueHpb BOMPOCOB, OTBOAUMBIX Ha CAMOCTOSITEJIbHOE OCBOCHUE
JUCHMILTUHBL, (POPMBI BHEAYAUTOPHON CAMOCTOSITENIEHON paboThI
6.2. [lepeueHp BONIPOCOB, 3aJaHUH, TEM JJII IOATOTOBKH K TEKYILEMY
KOHTPOJIIO

7. @OHI OLEHOYHBIX CPEACTB Ul IPOBEACHUSA MPOMEKYTOYHON
aTTecTaluy O0y4YaroMMXCcs M0 AUCIUIUINHE

8. IlepeueHr OCHOBHOW W JOMOJHUTENIHOW Yy4eOHON JUTEpaTyphl,
HEO0OXOIUMOM ISl OCBOCHUS JTUCITUTUTUHBI

9. Ilepeuenr pecypcoB HHGOPMAIMOHHO-TEIEKOMMYHUKAITMOHHOW CETH
«HTepHET», HEOOXOUMBIX ISl OCBOCHHUSI IUCIUTLITUHBI

10. Meroauueckue ykazaHus i1 OOyYAIOIIMXCA TI0  OCBOCHHIO
JUCUUTUIAHBI.

11. Tlepeuenr wWHGOPMAIIMOHHBIX TEXHOJOTHHA, WCIHOJIB3yEMbIX MPHU
OCYIIECTBIICHMH  00pa30BaTEeNIbHOTO IMpoliecca MO  TUCIUILIMHE,
BKJIIOYAsl TE€PEYEeHb HEOOXOJMMOI0 IMPOrPaMMHOIO OOECHeYeHus U
UH(OPMAIIMOHHBIX CIIPABOYHBIX CUCTEM.

12. Omnucanue MarepualbHO-TEXHUYECKON 0a3bl, HEOOXOAMUMOW IS

OCYULIECTBJIEHUSI 00pa30BaTEIBLHOTO MpOoLEecca MO TUCHUIIITUHE.
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1. HaumeHoBaHue AU CIHUITIJINHBI

«/lenoBoii A3BIK M MEXKYJIBTYPHBIE KOMMYHHUKAITMH B TIPO(eCCUOHATBHOM
JEATEITbHOCTI

2. IlepeyeHb IVIAHUPYEMBIX Pe3yJIbTATOB OCBOEHHSI 00Pa30BaTeILHOM

IporpaMmmbl YKa3aHUHEM HHIAUKATOPOB HX JOCTHKCHHUA, COOTHCCCHHBIX

¢ IVIAHUPYEMBIMHU Pe3yJbTATAMH 00yYEeHHUS MO0 IUCIUTIHHE

Kon HanmenoBanue WNHpukaTopel Pesynbratsl o0yueHHs

KOMIIETEHI] | KOMIIETCHIIUN JOCTHKECHUS (ymenus U 3HaHUA),

un KOMIIETEHIINH COOTHECEHHBIE C WHJIUKATOPaMHU
JOCTHKCHMSI KOMIIETEHIIUU

YK-9 CnocoOHOCTB K 1.  Ilonumaer 1.3namo:

UHAWBUIYATBHON U
KOMaHIHOM
pabore,
COIMATILHOMY
B3aMMO/IEHCTBHIO,
COOJIIOICHUIO
STHYECKHUX HOPM B
MEKJIMYHOCTHOM,
po(heCcCHOHATILHO
M OOILEHUN.

3¢ (HEKTUBHOCTH
UCTIOJIb30BaHUS
CTpaTeruu
COTPYTHUYECTBA JIS
JOCTHKEHUS
MMOCTaBJICHHON IEIH,
3¢ heKTUBHO
B3aUMO/JICUCTBYET C
JIPYTUMH YJI€HaMU
KOMaH/Ibl, Y9acTBYs B
oOMeHe
uHpopmanuei,
3HaHUSIMU, OIBITOM, U
Mpe3eHTAINN
pe3yNbTaTOB pabOTHI.

- TEOPETHUECKHUE OCHOBBI
OpraHu3alMil KOMMYHUKAIIMM B
KOMAaHJE;

- CTPYKTYPY CTaHJAPTHBIX
KOMMYHUKATHBHBIX 33/1a4;

ymems:

- aHAIM3UPOBATh M NMPHUMEHATH Ha
MpPaKTUKE 3HAHUA TICUXOJOTUH
o0IIIeHMS, aJIEKBaTHOI'O
JUHTBUCTUYECKOTO  O(OPMIICHHS
COOOIIeHuH B CUTYaITUIX
pelieHus CTaHIaPTHBIX

KOMMYHUKaTHUBHBIX 3a71a4;

2. CoOmogaer
STHYECKHE HOPMBI B
MEXINYHOCTHOM,
po(heCcCHOHATLHOM
OOIIIEHHH.

2. 3Hamy:

- (byHKIIMM U BUIIBL, CTPYKTYPY
MEKIIMIHOCTHOTO,
npoecCHOHATLHOTO OOIIECHNS,
ymemb:

- MPUMEHSTh COIIMAITbHO-
ITUYECKHE HOPMBI B
MEKITHYHOCTHOM,

po(heCCHOHATTLHOM OOIICHUH;

3. Ilonumaer u
YYHUTHIBACT
0COOEHHOCTH
MTOBEICHUS
Y4aCTHUKOB KOMaH/IbI
JUISL JOCTUIKEHUS LIETH
Y 3a71a4 B
pohecCHOHATBLHOM
JESTETLHOCTH.

3. 3name:
-OCHOBBI B3aUMOJICHCTBUS MEKITY
YJIeHaMH KOMAaHIbI;

- METOIBI yOeXIeHUS,
apryMeHTalluu, BIPAXKEHHS TOUKU
3peHus;

Ymems:

-BbIPa3uThb IIO3UMIHUIO KOMaHIblI U
COOCTBEHHYIO MO3UIIHIO,

- aHAIM3HPOBATh M OOOOIIUTH
MO3HIIMI0  KOMaHIbl, BBIOpPATH




HamOoJee ONTUMAIBHOE pEIICHHE
U3 TPEIOKEHHBIX BapUAHTOB H
apryMEHTHUPOBATh TMPAaBUILHOCTH
BBIOOpA.

Hamnpasnenus noaroroBku - 43.03.02 Typusm, OIl «TypucTckuii 1 TOCTUHMYHBIN OM3HECY,
npopuiab «MeKIYHAPOAHBIH M HAUMOHAJIBLHBIA TYpH3M», NPopuiab «MeRIyHapoaHbIH
TOCTHHHYHBII OM3HEC»

TIKITI-2 CnocobHOCTh 1.Mcnone3yer 1. 3namy:

pa3pabaTbIBaTh COBpPEMECHHEBIE - OCHOBBI Pa3pabOTKH TYPHCTCKHX

TYpUCTCKHE TEXHOJIOTUH B HPOJTYKTOB.

HPOJIYKTHI U nporecce pa3padoTKH | ymems

TYpPHUCTCKO- TYPUCTCKUX —  TpPUMEHSTH  COBPEMEHHBIC

peKpeanuoHHbIe HPOJYKTOB. TEXHOJIOTUH B nporecce

MIPOEKTHI, pa3paboTku TYpPUCTCKHUX

ocymecTBiATh ux | 2. [Ipumensier IPOJYKTOB.

pexiamy u COBPEMEHHBIE METOIBI

HPOJIBIKEHHE. OLICHKH 2. 3Hamo

3¢ (HEeKTUBHOCTH — TEOPETUYECKHNE OCHOBBI OLIEHKHU
TYPHCTCKO- 3QQEKTUBHOCTH  TPOEKTOB B
PEKpeamoOHHBIX eJIOM U TYpPHUCTCKO-
HPOEKTOB. pEeKpeauoHHBIX IPOEKTOB
Ymemo
3. JleMmoHCTpUpYET - OOBEKTMBHO  OIICHUBATh
HaBBIKH Pa3pabOTKH 3 HEKTUBHOCTD TYpPUCTCKO-
PEKIIaMHBIX KAMIIAHWH | pEKPEaIlMOHHBIX POSKTOB.
U TIPOJIBMKCHUS
TYPUCTCKUX 3. 3Hams:
MPOIYKTOB. — TPUHITUITBL CO3JIaHUS
PEKIIaMHBIX KaMITaHUH "
TEXHOJIOTHIA MIPO/IBHKCHHUS
TOBapOB;
ymemu:
- pa3pabarbiBaThb  pEKJIAMHbBIC
KaMITaHHH " HPOJIBUTAThH
TYPUCTCKHE TPOIYKTHl C Y4ETOM
crienuukn TYPHCTHYECKOI
cdepsl.
IIKTI-4 CrocobHOCTh 1.Mcnone3yer 1. 3namw:

B3aUMO/ICHCTBOBAT | COBPEMEHHBIE - CIOCO0BI nepenadn
on bC UHPOPMALIMOHHO- nHpOpMaun B nporecce
«TypuCTCKH | 116 rpeGurenmy, KOMMYHHUKATHBHBIE MEKITMIHOCTHOTO
uu napTHepamH, py  B3aUMOACWCTBUH | MPO(HECCHOHAIBHOTO OOIICHUS;
Z?;Tg:;z:g} coOCTBEHHUKaMU c MOTPEOUTENSIMH, | yMemy:
npodHIb Ou3Heca, a TaKxKe napTHepamH, - apryMEHTHPOBAHO 00CYXIaTh U
«Mexcayna | APYTHMH COOCTBEHHUKAMH pemarts HpO6J‘IeML£, CBSI3aHHBIE C
pommHbii 3auHTEPECOBaHHBI | OM3Heca. npodecCHOHATEHON
rocTHmay | MY CTOPOHAMH, B JEATENLHOCTBIO.

Ll TOM YHCIIE C

HCII0JIb30BAaHHECM




On3Hec» MH(POPMALIMOHHBIX

"

KOMMYHHKATHBHBIX

TEXHOJIOTHH.
2. JleMOHCTpUpYET 2. 3Hamw:
HAaBBIKH IOCTPOCHHUST | -  OCHOBBI ~ OpraHW3allil U
3¢ (HEeKTUBHBIX OCYIIECTBICHUS JIeTI0BOM
KOMMYHUKAITHH C KOMMYHHKAIIMM B TOCTHUHUYHOM
COOCTBEHHHUKAMU U ousHece;
napTHEpaMH 110 ymemy:
Ou3HeCy B LENAX - ONpeAensaTb W TPAHCIUPOBATH
JOCTYDKEHUSI TIeJien oOrmme el B
OTIEPATUBHOTO U npodeccuoHaTbHON
CTPATErUIeCKOTO JeSITeIBHOCTH ISl OTIEPATUBHOTO
yIpaBJICHUSI. U CTPATETrHYECKOTO yIPaBJICHUS.
3. Ilpumenser 3. 3Hams.
QpoBBIE - OCHOBBl  MapKeTHHTa B
BO3MOYKHOCTH TOCTHHUYHOM OW3HECe.
MHTETPUPOBAHHBIX ymemy:
MapKETHHTOBBIX - pa3pabareiBaTh  pEKJIAMHBIC
KOMMYHHKAIHH B KaMIaHUU " NPOJIBUTATH
TOCTHHUYHOH chepe. | MPOAYKTHI C YYETOM CIEIUPUKU

TOCTHHUYHOH cephl.
3. MecTO TMCUMILTHHBI B CTPYKTYpe 00pa30BaTe/IbHON MPOrpaMMbl

JucriunnHa «J1enoBoi 361K M MEXKYJIBTYPHBIE KOMMYHHUKAITUU B TPO(EeCCHOHaTBHOM
JESTEIbHOCTH» BXOJUT B MOJYJb JAWCHMIUIMH 1O BbIOOPY, LMK NpoQuis
(onextuBHBINA) (BBIOOp 2), Moaynb 1 «KoMMyHukamws B OM3HECE» IO HAIMPaBICHUIO
noarotoBku 45.03.02 — Typusm OII «TypucTcKuil 1 TOCTUHHYHBINA OU3HEC», TPODPHUIIH
«MexnayHapoaublidi rocTMHUYHbBIA  Ou3Hec», OIl  «TypucTCku W TOCTUHUYHBIN
ousHec», npopuiab «MeXIyHApOAHBIA W HAUMOHAIBHBIA  Typusm», OIIl
«MexayHapoaHblii M HalUMOHAIBHBIA Typusm», Ilpoduns «MexayHapoaHbli u
HAIlMOHAJIBHBIA TYpU3M» U K 00s3aTeNIbHON YacTu 001enpodecCuoHaIbHOr0 HUKIIA M0
HanpaBiaeHnto noArotoBku 45.03.02 - Typusm, OIl «TypucCTCKUIl M TOCTUHWUYHBIN
ousHec», npopuib: « TypUCTCKUI U TOCTUHUYHBIN OU3HECY.

4. OObeM AUCHUIIMHBI (MOAYJISI) B 3a4€THBIX ¢IMHULAX U B aKAIeMHYECKUX
yacax ¢ BblleJIeHHeM 00beMa ayIMTOPHOM (JIeKIIUHM, CEeMHUHAPbI)
CaMOCTOSITeJIbHOM padoThl 00y4arOINXCS

Typusm, OIl « Typucmcekuii u cocmunuynslil Ouznec», npoguisb « Mexcoynapoomwiil
2OCMUHUYHBIL OU3HeC», Npoghuib « MedrcoyHapoOHbIl U HAYUOHATLHBLL MYPUSM», 200
nabopa 2021, OI1 «Meoxcoynapoousiii u Hayuouanbusii mypuzmy, llpoghune
«MedtcOoyHapoOoublll U HAYUOHANBbHBIL MYPU3MY», 200 Habopa 2022, 6 cemecmp, ouHnan
¢opma odyuenusn

Taomuna 1.1.



Buj yueOHoil padoThl 10 AUCHHUILINHE Bcero Cemectp 6
(B 3/e m yacax) (B yacax)
O01mast TpyA10eMKOCTh M CIUTIINHbI 33.e. 108 108
Konumaxkmmnas paboma — Ayoumophuie 34 34
3anaAmus
Jlexyuu 16 16
Cemunapwit, npaxmudeckue 3aHamusl 18 18
Camocmoamenvhasn paboma 74 74
Bun tekyiero KOHTpoJIs Kontpoibnas KoHntpoibHas
paborta pabora

Bun npomexxyTouHOM arTecTanuu 3auet 3auer

Typusm, OII « Typucmcxuii u 2cocmunuynsli 6usHecy, npoduiv « Medxxcoynapoounsiii u
HAYUOHANbHBIL MYypusm», 200 Habopa 2021, 7 cemecmp, ouHo-3a0unan hopma

00yuenus
Ta6numa 1.2.
Buj yueOHoii padoThl 10 AUCHUILINHE Bcero Cemectp 7
(B 3/e 1 yacax) (B yacax)

OO0mas Tpy10eMKOCTh IMCUMILINHBI 33.e. 108 108
Konmakmmnasa paboma — Ayoumopnoie 34 34
3aHAmMUA

Jlexyuu 16 16
Cemunapbl, npakmuyeckue 3aHsamus 18 18
Camocmoamenvnan paboma 74 74

Bup Texyiero koHTposis

KonTponbhas pabora

Konrtponbhas pabora

Bun npomexyTo4HON aTTecTanuu

3auer

3auer

Typusm, OIl « Typucmcxuii u 2cocmunuynsli busnecy, npogunv « Typucmcexuil u
20CMUHUYHDBLL OUuzHecy, 200 Habopa 2022, 4 cemecmp, 3a0unasn gpopma odyuenusn

Taomuna 1.3.




Bup y4eOHoii pa6oThl M0 TUCHMUIINHE Bcero Cemectp 4
(B 3/e m yacax) (B yacax)

O01mast TpyA10eMKOCTh M CIUTIINHbI 33.e. 108 108
Konumaxkmmnas paboma — Ayoumophuie 16 16
3anaAmus
Jlexyuu - -
Cemunapwit, npaxmudeckue 3aHamusl 16 16
Camocmoamenvhasn paboma 92 92
Bup Texyiero kKoHTposist KonTponbHas pabora KonTponesnas padota
Bun npomexxyTouHOM arTecTanuu 3auet 3auer
5. Conepkanue JUCHMILVIMHBI, CTPYKTYPHPOBaHHOE IO TeMaMm (pasaejam)

AUCUUILVIMHBI € YKa3aHHUeM HX 00beMOB (B aKaJeMHYeCKMX Yacax) U BHIA0B
Y4eOHbIX 3aHATHH.

5.1. CoaepxkaHue TUCHUIIIMHBI

Tema 1. OcHOBBI Opranu3anusi M BeJeHusi Ou3Heca.

OpraHu3aiioHHasi CTpyKTypa KoMmranuu. Mojenu ymnpaBieHusi 6usnecom. [lonsarue
HKOHOMMYECKOI0 UKJIA. [[enoBas KOppecnoHACHIIMS.

Tema 2. Pa3zpaboTka u npe3eHTallUA NPOEKTA.

OcHoBbl TyOnuuHOro BBICTyIUIeHUs. [loaroroBka mpeseHTanuu. Buabl mpe3eHTanuid.
Hudorpaduka. IHTepakTUBHBIIN XapakTep MPe3eHTALNH.

Tema 3. IIpoBenenue Becrpey.

3HAKOMCTBO U IpejcTaBieHue. Hanaxxupanue cBsizeit u HedopmaabHoe obiienue (small
talk). OGcyxnenue npodeccuoHanbHbIX TeM. Hannonansubie ocobeHHocTu. [loBecTka
BcTpeun. [loaBeaenue uToros.

Tema 4. [leperoBopsl U 3aKJII04YEHHE CETOK.

Teneponnnie mneperoBopsl. [loAroroBka M BeAeHHE NEPETOBOPOB. TEPMUHOJIOTHS
neperoBopoB. [Ipuembl ycrenHoro B3auMoIeHCTBHS U COOJIOIEHUE STUYECKUX HOPM B
OOIIEHUH.

Tema S. MeKKYJIbTYpPHOE B3aMOJACHCTBHE.

HanmonanpHbie 0COOEHHOCTH MEXKYJIBTYPHOW KOMMYHHUKAIMU. Pemienne mpobieM u
KOH(MDIUKTOB. DTHUYECKNE HOPMBI PA3IMYHBIX KYJIbTYP.

Tema 6. KopniopatusHasi KyJabTypa.

OCHOBBI KOPITOPATUBHOM KyJIbTYpbl U 3TUKU. Co3/1aHne paboyero KoUIeKTUBa U padbora
B KOMaHJie. [Iprumepbl ycrnemHbIx KOpIOpATUBHBIX KYJIbTYP.



5.2. Y4yeOHO-TEMATHYECKHH IJIAH

Typusm, OIl « Typucmckuii u cocmunuynslii Ouznec», npoduisb « Mexcoynapoonwiil

20CMUHUYHBLL OU3HEC», npodunb « MescOyHapoOubill U HAYUOHAILHBIIL MYPUZMY, 200
nabopa 2021, OI1 «Meoxcoynapoousiii u Hayuouanbusiii mypuzmy, llpoghune

«MeswcoyHapoOoublll U HAYUOHANLHBIL MYPU3M», 200 Habopa 2022, ounas hopma

0byuenus
Taomuna 2.1.

No TpynoemkocTh B 4acax DopMblI

n/ | HaumeHoBaHue TeM TeKyILlero

| (pasnexos) Bcero KonrakTHas pa6ora- Camocrost | onTpo
AUCHUTLTAHBI yCIeBaeMOCTH

AynuTopHasi paéora TeJbHast
padora
O6mas, | Jlekuu | CemuHapHI,
B T.4.. " IIPAKTHYECKHE
3aHATUA

1. | Tema 1. OcHOBBI 18 4 2 2 14 @pOoHTaIBHBIN
OpraHu3alus u orpoc.
BeJIeHUs OU3Heca.

Pabora B mapax.

2. | Tema 2. Pa3pabotka 16 4 2 2 12
W IIpe3eHTAIHS [Ipe3enTanusi.
IIPOEKTA.

3. | Tema 3. IIpoBeneHue 20 8 4 4 12 OOparHbIi
BCTpEY. IIEPEBO/L.

KoHntponbHas
paborTa.

4. | Tema 4. IleperoBopsl 20 8 4 4 12 Keiic. PaGora B
U 3aKJII0YeHNe KOMaHJe.
CHIEJIOK.

5. | Tema 5. 18 6 2 4 12 Ponesas urpa c
MexKynpTypHOE IIACbMEHHOU
B3aNMO/ICIICTBHE. YacThIO.

6. | Tema 6. 16 4 2 2 12
Kopnoparusnas Huasor.
KyJbTypa.

HTroro 6 cemectp 108 34 16 18 74 KonTpoasnas
padora

B nenom no 108 34 16 18 74 CornachHo

JTUCLUTUIAHE y4eOHOMY IUIaHy:
KOHTPOJIbHAS
pabota

Hroro B % 100 31 47 53 69

Typusm, OIl « Typucmcekuil u cocmunuynslil Ouznec», npoduisb « Medxcoyrapoousiii u

8




HAYUOHANBHBIL MYpusm», 200 Habopa 2021, ouno-3aounas popma obyuenus

Tabmuma 2.2.

Ne TpynoemkocTs B yacax ®opmbl

n/ | HammeHoBaHue TeM TeKylIero

1| (pasnedon) Bcero KonrakTHas paGora- Camoctost | onTpo
AUCHUILTUHBI ycneBaeMoOCTH

AyauTopHasi padora TeJIbHast
padora
Oo6mas, | Jlekmu | CemMuHapsl,
B T.4.. u MPaKTHYECKHE
3aHATUA

1. | Tema 1. OcHOBBI 18 4 2 2 14 @pOoHTaTBHBIN
OpraHu3alus u orpoc.
BeJleHUs OM3Heca.

PaboTa B mapax.

2. | Tema 2. Pa3paboTka 16 4 2 2 12
W Ipe3eHTaIH [Ipe3enTanus.
MIPOEKTA.

3. | Tema 3. [IpoBenenue 20 8 4 4 12 OOpaTHbIii
BCTpEY. MepeBoI.

KonTponbHas
pabora.

4. | Tema 4. IleperoBopsl 20 8 4 4 12 Keiic. Pabora B
U 3aKJIIOUEHUE KOMaHJ€.
CHIETIOK.

5. | Tema 5. 18 6 2 4 12 Ponesas urpa ¢
MexKyIbTypHOE MUCHbMEHHON
B3aUMO/ICHCTBHUE. YacThIO.

6. | Tema 6. 16 4 2 2 12
Kopnoparusnas Hnaor.
KyJbTYypa.

Hroro 7 cemecTp 108 34 16 18 74 KonTpoabnas
padora

B nenom no 108 34 16 18 74 CornachHo

JTUCLUTTNHE y4eOHOMY IUIaHy:
KOHTPOJIbHAS
pabora

Hroro B % 100 31 47 53 69

Typusm, OIl « Typucmcxuii u 2cocmunuynsli busnecy, npogunv « Typucmcexuil u
eocmunuunbill ouznecy, 2022, 4 cemecmp, 3a0unan popma odyuenus




Taomuna 2.3.

Ne TpynoemkocTh B yacax ®opmbI

1/ | HaumMeHOoBaHMe TeM TEeKYLIEero

m | (pasnenos) Bcero KonrakTHas pa6ora- Camocros | L oHTpot
AUCHUTLTUHBI ycrneBaeMoOCTH

AyautopHas padora TeJbHAasl
paborta
OO6mas, | Jlekuu | CemuHapsl,
B T.4.. " MPAKTHYCCKHE
3aHATUA

1. | Tema 1. OcHOBBI 16 2 - 2 14 @pOoHTaTBHBIN
OpTraHH3aIHs U orpoc.
BeJIeHUs OM3Heca.

Pabora B mapax.

2. | Tema 2. Pa3pabotka 16 2 - 2 14
W TIpe3eHTAIIA IIpesenranus.
MIPOEKTA.

3. | Tema 3. IIpoBenenue 18 2 - 2 16 OOpatHbIi
BCTpEH. MIEPEBO/I.

Kontponbshas
paborta.

4. | Tema 4. IleperoBopsl 20 4 - 4 16 Keiic. Pabora B
Y 3aKIII0YeHUE KOMaH/I€.
C/IEJIOK.

5. | Tema 5. 20 4 - 4 16 Ponesas urpa ¢
MeXKyIbTypHOE MAUCbMEHHOU
B3aUMO/ICHCTBHE. YacThIO.

6. | Tema 6. 18 2 - 2 16
KopropaTupHast Huaror.
KyJbTypa.

HToro 4 cemectp 108 16 - 16 92 KonTpoasnas
paborta

B 1ie;1oMm o 108 16 - 16 92 CornacHo

TUCTIUTUTAHE y4eOHOMY TUIaHY:
KOHTPOJIbHAS
pabota

Hroro B % 100 15 100 85

5.3 Conepmaﬂne CEMHUHApPOB, MPAKTUYECCKUX 3aHATHH
Ta6numa 3
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HaunmeHoBaHHe TeMm | Ilepeyenr  BompocoB  giasi  o0cyxnaeHusi Ha | Dopmbl
(pa3nesioB) CeMHMHAPCKHX, NPAKTHYECKUX 3aHATHSAX, | IPOBeEICHUS
AUCHUILTHHBI peKoMeHyeMble HCTOYHHKHU U3 pa3ienos 8,9 3aHATHI
Tema 1 OpranuzanyoHHasi CTpPYKTypa KoMIIaHuu. Mozaenu [IpakTnueckue
OcHoBbI opranuzanus 1 | ynpasienusi ousnecom. Ctunu yrpasienus. [lonstue 3aHsTusl.
BeJIeHHs Ou3Heca. HKOHOMUYECKOTO0 1MKIIA. J[e1oBasi KOppeCcnoHACHIIUS, [IpesenTanuu.
ee TUIBI 1 00pasIIbl. ITpecc-
KoH(pepeHIus.
PexomenayemMmble HCTOYHHKH:
8.4 (Unit1), 8.6 (Unit 1, 23)
9.2 (Corporate governance), 9.3 (organisational
structure)
Tema 2 PazpaboTka u npe3eHTanus npoeKTa, mpoIyKTa. [IpakTnueckue
Pa3pabotka u [Tpu3naku u >neMeHTsl YPPEKTUBHOM MPE3EHTAIIH. 3aHATHUS.
IpE3eHTalNs [TPOEKTa. MortuBanus. OnpeneneHue 1eneBon ayiuTopuu, Mecra, | Komananas
BpPEMEHH NPU MIIAHUPOBAHUHU TIPE3eHTANN. AHAIIN3 pabora:
pE3yJIbTATOB. brainstorm.

PexkomeniyemMble HCTOUHMKH:
8.3 (Unit 9), 8.5 (Units 4, 51-53); 8.7 (Unit 11),
9.3 (Project management)

VY CTHBRIA IUKTAHT.

Tema 3

[IpoBenenue BeTpeu.

3HaKOMCTBO M IIPeJICTaBI€HHE NApPTHEPOB 110 OU3HECY.
HanaxwuBanue cBs3eil B xo1e He()OpMaIbHOTO OOIICHUS
(small talk). O6cyxnenue npopeccuoHaIbHBIX TEM.
HannonansHbie 0COOEHHOCTH KOMMYHHKAIIUU U
HeXXenaTeNbHble TeMbl U 00cykaeHus. [loBecTka
BcTpeun. [loaBeieHre UTOroB M KpaTkoe U3JI0KEHUE
pe3yJbTaTOB BCTPEUU. Y CTOMUYMBBIE BBIPAKEHUS JUIs
MIPOBEJICHUS BCTPEUH.

PexomMeHyeMble HCTOUHHKH:
8.1 (Unit 9), 8.5 ( Unit 37-38), 8.7 (Unit 1, 9)
9.2 (Networking, social interaction)

IIpakTnueckue
3aHATHS.
OO0patHblif
IEPEBO/L.
ITocnenoBarenbH
bl IEPEBO/I.

Tema 4
[IeperoBops! u

3aKJIIOYCHUEC CACIIOK.

SA3b1k neperoBopoB. Ctaguu nNeperoBOpoB.
Pacnpenenenue poiieil B neperoBOPHOM MPOLIECCE.
[TocranoBka neneit neperosopos. [loaroroska u
NpoBeJiIeHUE BCTpeun. POopMyIIMpPOBKA MPEITI0KEHUS.
ApryMmeHTanus 1 KOHTp-IpeIIoKEHNE. 3aKIT0YeHUE
CIICNIKM 1 IOABEACHHE UTOI'OB.

PexomMenayemMble HCTOYHHKH:
8.4 (Units 5), 8.5 (Unit 42, 61-63), 8.7 (Unit 2, 19),
9.3 (Negotiations)

IIpakTrueckue
3aHATHUS.

IIpesenranus.
Ponesas urpa.

Tema 5
MexXKynpTypHOE
B3aUMOJICHCTBUE.

HanmonaneHble 0COOEHHOCTH MEXKYJIBTYPHOU
KOMMYHHKaIuu. Pemenue npo6ieM U KOHGIUKTOB
(conmanbHbIE MPOTUBOPEYNS, PETUTHS, TOJIUTHIECKHE
napTUn). DTUUECKUE HOPMbI PA3TUYHBIX KYJIbTYD.
Pa3nuuust B OTHOLIEHUH KO BPEMEHH, K UEPAPXUH, B
OpraHu3alyi KOMIIaHUH.

PeKOMeH}]yeMble UCTOYHUKHU U pa3[[e.111)1
8.2 (Unit 1), 8.3 (Unit 13), 8.6 (Unit 4),8.7 (Unit 15),

IIpakTrueckue
3aHATHS.
Hwnaor.
Ponesas urpa.
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8.8 (Unit 7)
9.3 (Cross-cultural/ Intercultural Communication)

Tema 6
KopnoparuBHas
KYJbTYypa.

OCHOBBI KOPIIOPATUBHOMN KYJIBTYpbl U ATUUECKHE
HOPMBI B3aUMOJICHCTBUS JIJISl CO3/IaHNsI KOM(POPTHOM
paboueii cpenbl. Co3nanue pabouero KOJICKTUBA U

IIpakTrnueckue
3aHATUA.
[IpesenTanus

pabota B komane (team building). [Tpumepsr
YCHEIIHBIX KOPIIOPATUBHEIX KYJIbTY].

PexoMeHyeMble HCTOYHMKH U Pa3iesibl:
8.4 (Unit 6), 8.6 (Unit 3, 24), 8.7 (Unit 16),
9.3 (Corporate culture, Culture and communication)

BHJICO.
JIoKIaanI.

6. Ilepevyenb yueOHO-METOAMYECKOT0 O0eCIIeYeHUS IJIsl CAMOCTOSITEIbHOI padoThI
00y4aoImuXxcs Mo JUCHMUILIIMHE.

6.1. IlepevyeHb BONPOCOB, OTBOAUMBIX HA CAMOCTOSITE/IbHOE OCBOEHHE
AUCHMILUIUHBI, POPMBI BHEAYIUTOPHOI CAMOCTOATEIbHOI PA0OTHI.

Tabmuna 4
HauMenoBaHmne Tem Ilepeyenb BOpocos., @®opMbI BHEAYTUTOPHOM CaAMOCTOATEIbHOM
(pa3neJioB) OTBOJMMBIX Ha padoThI
JUCIHHUILINHDBI CaMoCTOsITeJIbHOE
O0CBOEHHE
Tema 1 NHuBeCTHIIMOHHBIN ITUKII. o0s13aTeIbHAS CaMOCTOfITEeJIbHAas padora
OCHOBBEI OCHOBBI OpraHu3aluN CTYACHTOB IO/ PYKOBOACTBOM IIpPenoaaBaTeJs:

OpraHu3aIu u

Ou3Heca, MpaBoOBbIE U

BeJIcHHs OM3Heca. OpraHU3allMOHHbIE
BOITPOCHI.

Tema 2 TexHuka peuu u

Pa3pabotka u OpaTOPCKOE HUCKYCCTBO.

MPE3CHTALIHS TexHuueckue cpencTna

MIPOEKTA. MIPEJICTaBICHUSI IPOEKTA.
IIpuMeps! ycrienHeix
MIPOEKTOB B
TYpUCTUYECKOM OM3HECE.

Tema 3 «MsrKkue HaBbIKW» B

[IpoBenenue Berpeu.

KOMMYHUKAITUH.
MaHuITy SIS ¥ 3a1uTa
OT Hee.

Tema 4
[IeperoBops! u
3aKJIFOYEHHE CJIENIOK.

Tunossle 10rOBOPBHI.
TexHuku BencHUS
IIEPEroBOPOB.
Hudpossie TexHOTOTHA
JUI AUCTaHIIMOHHOTO
BEJICHUSI IEPETOBOPOB.

Tema § [IponBu:xkeHue NpoeKTa U
MexKynbTypHOE HPOAYKTa B pa3sHbIX
B3aMMO/IeICTBHE. KyJIbTypax.

Tpu Tuna KyapTyp.
Tema 6 OcoOenHoctu

l. BBINOJNHEHWE 3aJaHUM, NPETYCMOTPEHHBIX B
y4eOHBIX TTOCOOUSIX

2.  BBINOJHEHUE JIEKCUKO-TPaMMaTHYECKHUX

3aJJaHui, IPEACTABIEHHBIX B [IEUaTHOM BU/IE;

paboTa ¢ MyJIbTUMEIUIHBIMU CPECTBAMU

[98)

4. nmepeBol y4eOHBIX TEKCTOB B  paMKax
IIPOWICHHON TEMATUKH.
HHIMBHAYAJIbHAs CAMOCTOfITe/IbHASE padoTa

CTYA€HTOB MO/] PYKOBOJICTBOM IpenoiaBaTeIs:

1. pabora ¢ WCHONB30BAHHEM OPUTHHAIBHBIX
HUCTOYHUKOB (mpocymmBaHue
ayJauomarepuaa);

2. TOATOTOBKA POJIEBBIX UTP

3. HammcaHue 3cce

4. pabota c HIHTEpHET-pecypcamMmu

BHeay/JIUTOPHAsSI CAMOCTOsITe/IbHAsI padoTa:

1. MOATOTOBKA MOHOJOTHYECKHX H
JUAIOTHYECKUX BBICKA3bIBAHMIA; 00CYKICHUS B
rpymmax

2. TOATOTOBKA POJIEBBIX UTP U MPE3CHTALIMIA 1O

TeMe;

BBITIOJTHEHHE IOMAIITHUX 33]IaHUM;

4. omnmcanue rpadukoB U 00paboTKa
CTaTUCTUYECKUX MaTEPUAJIOB;

(98]
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Kopnoparushnas ANEKTPOHHOMU JI€J0BOM
KYJIbTYypa. MEPENUCKH.
CouunanpHas
KOpIopaThBHAas
OTBETCTBEHHOCTb.

6.2. Ilepevyennb BONPOCOB, 3a1aHNIi, TeM ISl MOATOTOBKH K TeKYIIeMYy KOHTPOJIIO.

IIpumepHasi TeMaTHKA JOKJIAI0B /Mpe3eHTaAlM i

Tema 1. Be130BbI 1 BO3MOXXKHOCTH OpraHU3aIluy OM3HECa B Pa3BUBAIOIIUXCS CTpaHaX.
Tema 2. [Ipumepbl caMbIX ycnemHbIX U HeAP(HEKTUBHBIX MPOEKTOB B chepe Typusma u
rOCTENPUUMCTBA.

Tema 3. [Icuxosiornueckrii aCEKT AEI0BOM KOMMYHHKAITUH.

Tema 4. Ilpumepsl Hambojee 3HAYMMBIX CIUSHAW M TIOTJIONMIEHWA B MHUPOBOU
SKOHOMUKE.

Tema 5. OcobeHHOCTH BeqieHUsT OM3HECA B PA3IMYHBIX CTPaHAX.

Tema 6. OCHOBHBIE TEHJEHIIUH PAa3BUTHSI KOPIIOPATUBHOMN KYJIbTYPBHI.

IIpumepHble 3a1aHUA HA pa3BUTHE HABBIKOB U YMEHUI

. [lomnepkuTe MM ONPOBEPTHUTE YTBEPKICHHUE.

. [TIpoKOMMEHTUPYUTE CIEAYIONIEE BHICKA3bIBAHUE.

. Pa3BepHure Te3uc.

. OnumuTe J0CTOMHCTBA U HEJOCTATKH.

. [lepenaiite conepkanue Ha UHOCTPAHHOM SI3BIKE.

. Kpatko uznoxute copepkanue u3yueHHON TeMbl (YCTHO).

. Kpatko uznoxute conepkanue u3y4eHHON TeMbI (MIMCbMEHHO).

R 3N L AW~

. PaspIrpaiite no posisiM npeaioKEHHYI0 CUTYaLUIO.

Nel

. [IpeacraBbTe 0030p CTaTHU.

10.Hanmumure u caenainte Q0KIAA MO NPEAIOKEHHON TEME.
11.Cnenaitte npe3eHTAMIO HA TEMY.

12.Hanumure 3cce no npeyio;KeHHON TEME.

IIpuMep poJieBoii UTpbI
Press-Conference on Climate Change and Green Policy in Tourism
Aim: To promote fluency in interaction while discussing ecological situation, to

practice conference communication (press-conference)
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Task: To analyze the situation and come to the common conclusion

Time: 40-60 minutes

Background

Climate change is a serious issue that requires increased attention. It’s not a secret that
humans are involved in the global warming and consequently greenhouse effect. Above
the obvious advantages, technical revolution entailed growing concern and a global
push for actions. Your city also cares about the problem, but there is a successful car
factory in there. People of your city also buy the cars produced here and use petrol
stations which are in abundance. Exhaust gases pollute the air, damage the vegetation.
The increase in numbers of cars the citizens have, resulted in bad ecological statistics,
but if you close the plant, more than 2500 people will lose their jobs. You are urged to
decide what to do next. There are four groups of people who represent different
fractions with different opinions.

Work in groups

Your group should make a 5-minute presentation with the clear position. You should
state your opinion, give at least three clearly and thoroughly explained reasons why you
think so. Provide your arguments with factual information and visual effects. Using
Powerpoint, cover the interests of your opponents. Everyone in your group must
participate in the presentation and speak. Be ready to answer questions and/or take
challenges from the other groups. Play your role to the best of your ability, even if you
don’t agree with it in reality. After all the presentation you will have time to discuss
everything and come to a consensus.

Rolecards

Group 1 - Coalition of Concerned Climate Stakeholders

You have collected a wide variety of data, all clearly indicating that humans are
changing the climate of the planet. In the past, your group reported your observations
but remained outside of the debate on the impact of climate change. But your
observations have revealed some changes that are of a great concern to everyone in the

group. You have decided to take a stronger position on the importance of this issue and
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make larger tries to educate the public. You vote to close the car factory and eliminate
petrol stations.

Group 2 - Fossil Fuels For a Strong Country

For a long time your group have been convinced that the issue of global warming is
unproven and that attempts to decrease usage of cars and petrol would cause to decline
not only to the city, but to the whole country. Unfortunately nowadays people are aware
of human-caused warming so now you suggest that the warming will be beneficial. For
example, your group claims that the increased CO2 in the atmosphere will increase
plant growth and the vitality of forests and that people in cold places such as the
temperate regions of the U.S. will have an increased quality of life. Your interest is in
convincing other delegates that a major emissions reduction is irresponsible because it
will decrease the high standard of living in your city.

Group 3 - The Green Business Journal

You are in this line of work because you feel that it is the best of both worlds: a chance
to make good money and address a critical problem. You see an incredible opportunity
to invest in new technologies that will provide cleaner energy to everyone. Some of
these technologies are already available (such as hybrid vehicles) and others are being
researched (such as hydrogen fuel cells). Many of you believe that with enough money
for research you can reduce the nation’s fossil fuel consumption by as much as 70%.
Your group of journalists is ambitious and wants to learn as much as possible about the

possibility of a environmental protection and business.

IIpumep keica
Case Background: Article 1. Tourism’s contribution to mutual understanding and
respect between peoples and societies.
Tourism has often been misunderstood as an elitist activity without realizing its
economic, social and civilization significance. Travel from one place to another for the
purpose of pilgrimage, pleasure, experience, education and business is not the exclusive
privilege of any class of society but a universal phenomenon. Tourism brings together

people of different cultures and regions and fosters better mutual understanding. For
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doing this effectively and durably, it demands conditions of peace. It is, therefore,
rightly said that tourism is the greatest peace movement in the world and place an
important role in creating mutual understanding. So it’s very important to promote
tourism in India for promoting the larger goal of peace and harmony around the world.
Objective: Run a panel discussion. Decide what can be suggested to improve the

situation at this potential tourist destination.

CTpyKTypa KOHTPOJIHLHOI PadoThI (0YHAA / 0UHO-3204HAs /3a04HAsE (OPMBI
00y4eHuUn)

Cemectp Crpykrypa

6 (ouHnas, ouno- | 1) Aynuposanue. Konnuecto 3ananuit — 10 (maxc. 2 6anna)
3aouyHas ¢popmbl) | 2) Jlekcuko-rpammarudeckuit Tect. KonmmuectBo 3ananuii — 40 (makc. 4 6anna)
7 (3aouHas 3) BhimosiHeHHE MUCHMEHHOTO 3allaHusl (Pa3BEPHYTh NPEIOKECHHBIN TE3HC —
dhopma) 100 -150 cnoB) (maxc. 4 6amia).
Hroro makc.: 10 6an108B

Oopa3en TUTYJbLHOIO JUCTA KOHTPOJIbHOI padoThl

Texkyuuii KOHTPOJb yCIIEBA€MOCTH

(KontpoJsbHas padora)

®eaepanbHOe rocy1apcTBEeHHOE 00pa3oBaTe/ibHOe 0I0/IKeTHOE yUpe:KIeHne BbICIIero
oOpa3oBaHus
«®PuHaHcoBbI yHUBepcuTeT npu [IpaBureascree Poccuiickoit Pegepanum»
(PuHyHMBEpPCHUTET)

JlemapraMeHT MHOCTPAHHBIX A3BIKOB M MEKKYJIbTYPHOH KOMMYHUKALMU
KOHTPOJIBHASA PABOTA IO IUCHUIIVIMHE
«/le10BO# A3BIK M MEKKYJbTYPHbIE KOMMYHUKAIMU B NPO(eCCHOHATBHOM eSITeJIbHOCTID)
43.03.02 Typusm, OIl «TypucTckuii 1 TOCTHHUYHBINA OH3HECY, MPoduis « MeXTyHapOIHBIN TOCTHHUYHBIH
OusHec, nmpod s « MeKTyHapOAHbIH U HAITMOHATBHBIN Typu3m», 2021 rog Habopa/
Typusm, OIl «TypHuCTCKHi U TOCTUHUYHBINA OU3HEC», PO mIb: « TYpHCTCKHIA M TOCTUHUYHBIA OU3HECY,
2022 roa Habopa/
Typusm, OIT «MexayHapoJHbIH 1 HAUOHAIBLHBIN TypU3M», Podmib « MeKayHapOJHBIN W HAMOHATBHBIH
Typusm», 2022 rog Habopa
3 kypc VI cemectp / 4 kypc VII cemecTp
20 -20__ y4eOHbIii roa
Bapuanr 1

PaboTy BeITIONTHMI/Aa CTyACHT/Ka rp.

CucreMa OneHKHM 3HAHUI 110 Y4eOHOH JUCIHUILIMHE
«/le10BOM SI3BIK M MEKKYJbTYPHbIEe KOMMYHHKAINHA B MPO(ECCHOHATBLHOM IeSITEJIbHOCTID)
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Texkymas cemecTpoBas Tekymuil KOHTPOJIb yCIIEBAEMOCTH Hrorosas onenka
OIICHKA (10 6anmoB)
CCHTAOPB-OKTOPL/ AynupoBaHue Jlekcuko- [TucemenHoe
(heBpasnp-mapt (10 3amanmii) | TpamMMaTHYECKHIA 3aaHue
20_ /20 yur. TecT
(40 3amanuit)
10 6amioB 2 Gamna 4 Ganna 4 Gamnna 20 6asoB

Paboty cocraBui(a) (®UO npenogaBarerns)
Paboty nposepu(a) (®UO npenonasaresst)

3amectuTens pykoBoauTens JlenapramMmenTa
MHOCTPAHHBIX S3bIKOB U MEKKYJIBTYPHOU

KOMMYHUKAIlMU 1O Yy4eOHOM U  y4eOHO- (®.1.0.)
METOIUYECKON paboTe
« » 20 1.

IIpumep KOHTPOJILHOI PadOTHI

1. Listen to a woman reserving a hotel room over the phone and answer the questions.
1. What’s the name of the hotel where the caller would like to make a booking?

2. What room did they stay in when they came last time?

3. Why is the room slightly more expensive?

4. What important occasion would the guests like to celebrate?

2. Listen again and complete Ann Herridge’s booking.

Booking: From Nights:
(5) ()

Room: Type Credit card number:

() 10)

Rate
()]

Extra

s (
9)

Match up the definitions and the terms given in the box.
a) partnership b) a sole trader ¢) private limited company d) franchise e) public
limited company f) non-profit organization
g) owner h) merger i) acquisition j) takeover h) joint venture
1) Venture capitalist

1. A joint venture between a local entrepreneur and a well-established business
2. The shareholder who controls a majority interest in the company
3. Two or more people own and manage the business
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Two companies agree to become one

One person owns and controls the business

An_entrepreneur buys a company

A charity or cooperative usually managed by a board of directors

A bigger company buys another, smaller company

People or organizations who invest in new business

=[] [x|on ] s

0. Several people (shareholders), often family or friends, own a part (a share) of
the company

11. A large company; anyone can buy or sell its shares on the stock market

12. Two companies share a new activity

GRAMMAR

Choose the correct option to complete the sentences below.

16. ... responsibility is to supervise the hotel staff? — Smith's.
A What C Whose

B Which D Whom

| 17. In many ways tourism industry ... over time. |

A changed C hadchanged
B haschanged D hasbeenchanged
18. 1 ... in the tour operator business for 10 years. Now I am a business development manager.
A work C hav eworked
B has worked D worked

| 19. We ... in Madrid on 15u April.

A arestaying C stay

B will stay D are going stay

20. You ... aroom in the hotel. We have a free room.

A needn't book C don't need have booked
B don't need book D needn't have booked

| 21. She ... to over 20 countries in four years. |

A must travelled C must to have travelled

B should travelled D must have travelled

22. Can you tell me how ..., Mrs Black? — American express.
A you will be paying C will you pay

B will you be paying D are you paying

| 23. It’s a bit cold in the lobby. I ... thewindow. |

A go and close C will go and close
B am going and closing D will be going and closing
24. It was silly to leave your mobile in the hotel room. It .... .
A would have been stolen C must have been stolen
B could have been stolen D should have been stolen
25. Your train ... at 9.30 from the Central railway station.
| A will leave | C leaves |
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| B is leaving | D is going to leave |

1. Fill in the gaps with appropriate words in the box below.

a) mergers and acquisitions | b) certificates of deposit ¢) expand

d) consolidation e) lend out f) make loans
g) extending h) revenue i) digital

j) consumer k) licensed to I) branch

m) advisory activities n) real estate 0) entities

What is the banking industry?

The banking industry is a network of financial institutions 16) provide banking
services to customers. Primary services include storing and transferring money, 17)
lines of credit, and managing the risks of wealth. Additionally, there are many specialized services and
subdivisions of banking cropping up within the larger industry.

What is investment banking?

Investment banking refers to the creation of capital for other 18) such as corporations
and governments through 19) _including brokering trades, selling securities,
underwriting debt, and facilitating 20)

What is commercial banking?

Commercial banks are what most people think of when they think of “banking.” These types of
institutions offer basic financial services for both individuals and small businesses including checking
and savings accounts, mortgages and personal loans, and_21)

What is retail banking?

Retail banking, also known as 22) or personal banking, is the division of banking that
deals directly with retail customers or the general public. By bringing in retail customer deposits, these
types of financial institutions are able to 23) to both their retail and business customers.

What is corporate banking?

Corporate banking, also known as business banking, refers to the network of financial services
institutions that serve corporate customers. These banks 24) _to businesses to help them
25) and hire new employees, in turn helping to grow the economy

What is a mortgage bank?

Mortgage banks are licensed entities that originate and service mortgage loans directly to consumers to
help them purchase 26) . These banks typically loan their own capital and make them
up either by collecting payments or selling them on the secondary market. They also generate 27)

by charging origination fees..
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What are the recent trends in banking?

The most prevalent modern banking trend is the shift to 28) _, specifically online and
mobile-first banking. In the era of unprecedented speed and convenience, consumers don't want to visit
a physical 29) — they want digital features that will enable them to manage their
money, whenever and wherever they want.

This transformation has led to increased competition from digital-only neobanks, tech companies, and
other nonbank players adopting financial services, as well as 30) _of smaller banks and
startups. According to CB Insights, overall fintech funding hit $32.6 billion by the end of Q3 2018, up
82% from 2017's total figure of $17.9 billion.

5. Write the approximate definition for the word below:

1. AOB-
2. Minutes -
3. Agenda -
4. USP -

5. Outstanding -

WRITING

Comment upon the following situation. Write at least 120 words and leave a few minutes

to check what you have written.
You are thinking of having a small, but perspective start-up. Dwell upon its advantages and
drawbacks. What unique selling points can you offer? Where will you get the customer base, funding,
staff? What will be the first revenue and when do you expect it?

7. ®oH OLIEHOYHBIX CPEACTB Uil IPOBeIeHUs MPOMEKYTOUYHOM ATTeCTALNH
00y4arImuxcs Mo JUCHMUILIIIMHE.

[lepeueHp muaHUPyEMBIX PE3yJIbTaTOB OCBOCHMSI 00pa30BaTEIbHOIN MPOTrpaMMbl
(mepeyeHp KOMIETEHIMI) ¢ YKa3aHUEM WHIUKATOPOB HUX JOCTHXKEHUS W IUIaHUPYEMBIX
pe3ynbTaTOB OOy4YeHHs MO JUCHMIUIMHE coiepxkuTcs B paszpene «2.Ilepedenp
IUTAHUPYEMBIX PE3yJIbTaTOB OCBOCHHUS 0OOpa30BAaTEIbHONW MPOrpaMMbl (TIE€pEUYEHb
KOMIIETEHLIM) C YKa3aHWEM HWHJUKATOPOB MX JOCTHKEHHUS U IUIAaHUPYEMBIX
pE3yNbTaTOB 00YUYEHUS 110 JUCLMILIUHEY.

Tabnuma 5
HaumenoBanu | HaumenoBanue | Pe3ynbraThl TuroBble KOHTPOJIbHBIC 3aJaHUS
e WHJUKATOPOB o0OydeHus (yMeHUs
KOMITETEHIIUHN | JOCTHUKECHUS Y 3HAHUA),
KOMITETEHLIUH COOTHECEHHBIE C
KOMIIETEHIIMSIMU/ 1
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HJMKaTOpaMu

JOCTHKEHUS
KOMTIETCHITUH
YK-9 1. Ilonnmaer 1.3nameo: JAmanor/poneBasi urpa
CrocoOGHOCTh | 3heKTUBHOCTh | -  Teoperudeckue | Imagine your friend is invited to attend
K WCITOJIb30BAaHUS | OCHOBBI the Interview for the position of a Sales
WHIWBUIYalb | CTpaTEerHH OpraHu3aIiu manager in a hotel. He asks you for a
HOU 1 COTpyAHHYECTBA | KOMMyHUKamu B | piece of advice about the structure of the
KOMaHIHOU TUTSE KOMaH/IC; company, since you are an experienced
pabore, JOCTHKCHHSI - cTpykTypy | hotel employee. Make up a dialogue.
COLMAIILHOMY | TMIOCTAaBJICHHOM | CTaHIAPTHBIX
B3aUMOJICHCTB | LIEJH, KOMMYHHUKATHBHBI
10, 3P PEeKTHBHO X 3a/1a4;
COOJIFOJICHUIO | B3aMMOJICHCTBYE
3TUYECKUX T C APYTUMH ymemb: Kpyraslii croJr.
HOPM B YJICHAMH - ananusupoBaTh u | Group discussion. Imagine you participate
MEKJIMYHOCTH | KOMaH/IbI, PUMCHSThH Ha | in a panel discussion of the importance of
oM, y4acTBYsI B npaktuke 3HaHuUsA | the Corporate Culture.
npodeccuoHa | oOMeHe MICHXOJIOTHH
JBHOM uHdopmarme, | oOueHus,
OOIIEeHUH. 3HAHUSIMH, aJICKBATHOTO
OTIBITOM, U JIMHTBUCTUYECKOTO
IIPE3CHTALNAN odopmieHus
pe3yJIbTaToB COOOICHUI B
paboThI. CUTYyaIusX
peneHus
CTaH/IAPTHBIX
KOMMYHHUKATHBHBI
X 3aj1a4;
2. CoOmromaer 3Hamo: IIpe3entanus 0 HAIMOHAJLHBIX
ITHYECKHUEC - OYHKIIMH ¥ BUIIBI, | 0OCOOEHHOCTAX JITHYECKMX HOPM B
HOPMBI B CTPYKTYpY npogecCHOHAILHOM O0LIeHUH.
MEXIMYHOCTHO | MEXKIHMYHOCTHOTO,
M, po(hecCHOHATEHO
npodeccuoHans | ro oOLIEHUS;

HOM OOIIIEHHUH.

ymemb:

- MIPUMEHSATH
COLIMAJILHO-
TUYECKUE HOPMBI
B MEKIIMYHOCTHOM,

HNurepBblo

Expand on the following statement and
initiate a dialogue on it. (10 phrases from
each part).

Ethics and business exclude each other.

pohecCuoHaAIBLHO

M OOIICHUU,
3. [lonumaer u | 3. 3Hame: Komanaunas paéora ¢ TekcTom/ BU/I€O.
YUUTHIBAET -ocHoBbl | The group is devided into 2 subgroups.
0COOEHHOCTH B3aUMOJICHCTBUS They receive 2 different texts dealing with
MOBEICHUS Mmexnay — uieHamu | the topic covered already. and each group
Y4aCTHUKOB KOMaH/1bl; team leader distributes the task among his
KOMaH/IbI JIJIS - METOo/bI | group members :
JOCTHKEHUS yOexKaeHMS, 1.explain unfamiliar words/expressions
eI U 3371a49 B | apryMEHTAIlHH, 2.make up a list of key words/phrases
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npodeccuoHanb
HOM
JACATCIIbHOCTH.

BBIPAXKCHUSA TOYKHU
3pECHUS;

3.suggest a detailed plan of the text
4. summarise the text
5. prepare 2-3
comprehension

tasks to check

Ymemy:

-BBIPa3UTh
MO3UIUI0 KOMaH/IBI
u COOCTBEHHYIO
MIO3UIIHIO,

- aHaJIU3HUPOBATH
u 00001ITUTH
MO3UIUIO
KOMaH/bl, BBIOpATh
Haubosee

Komananass padora mo cocTaBJIEHHIO
3aIaHHii HA TPOBEPKY MNOHUMAHHUS
TEeKCTA.

The group is devided into 3-4 subgroups
and each of the subgroup is supposed to
prepare a task for another group members,
based on the new text they are dealing
with:

- match the words to make collocations
verb — noun ;

ONTUMAJILHOE - match the words to make collocations
perieHue u3 | adjective-noun ;
IIPEJIOKEHHBIX - fill in the gaps with the prepositions ;
BapHUaHTOB u | - fill in the gaps with the right verb form.
aprymenTtupoBath | The tasks could be put on the blackboard
MPaBUILHOCTh or demonstrated on the screen.
BEIOODA.
TIKTI-2 1.Ucnonb3yer 1. 3uamw: IIpe3enTanus.
npoguin COBPEMEHHBIC - ocHOBBI | Make up a presentation (individual or in a
«MeKIyHAPO | TEXHOJIOTUH B pa3paboTku group of 2-3persons) devoted to E-
JAHBIA U | mpouecce TYPHUCTCKUX business in Tourism. Include in your
HAIMOHAJIBH | pa3paboTKH MPOTYKTOB. outline the following items:
bl  TYPH3M» | TYPHCTCKHX - Definition of E-business
CnocoOHOCTL | mpOyKTOB. - Concept of T-business
pa3pabarsiBaT - Examples of E-business in the Travel
b TYPUCTCKHE and tourism industry
NPOAYKTBl M Ymemo: Pa3paldoTka TYpHCTHYECKOI0 NPOAYKTA
TYPHCTCKO- - NPUMEHSTH | B TPYIIIe.
PEKpeanionH COBPEMEHHBIE Decide what kind of ten-day tour you
bl€  IIPOEKTHI, TEXHOJIOTHH B | could organise for a group of people
OCYHIECTBJIATH mporecce within your country. Focus on:
UX peKiaMy Hu pa3paboTku 1. the profile of visitor your package is
MPOJIBUYKEHHE. TYPHUCTCKHX aimed at
MIPOIYKTOB. 2.the type of accommodation you would
book
3.the best things for the group to see and
do
4.a possible itinerary for the group
2. Ilpumensier 2. 3Hamy MoHoJioru4yeckoe BbICKa3blBAaHHE Ha
COBpPEMEHHBIC —  TEOPETUYECKHE | MPeAT0KEeHHYI0 TeMY.
METO/bI OLICHKH | OCHOBBI  OLEHKH | Imagine your friend is going to participate
3¢ dexkTuBHOCTH | d3hPEeKTUBHOCTU in a conference. He needs your help to
TYPHCTCKO- IPOEKTOB B LIEJIOM | prepare a presentation «Tourism economy
PEKpEAIMOHHBIX | U TYpPUCTCKO- | OVerviewy;
IPOEKTOB. PEeKpeaMOHHBIX You should expand on :
IIPOECKTOB e Tourism as a global force for

economic development
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e Economic impact of the tourism

industry
e Tourism contribution to economic
development
Ymems Pa3paborka Mexanuzma oOpaTHOM
- OOBEKTHBHO | CBSI3M JJISl TYPHCTHYECKOI0 MPOEKTA
OLICHUBAThb (ompoca).
3P PEKTUBHOCTD Put the questions in the Travelogue
TYPHCTCKO- customer satisfaction survey in the right
PEKpeaMOHHBIX order:
MIPOEKTOB. 1.you you me where went could tell?
2.you did holiday enjoy you?
3.your idea where you get the did for
holiday?
4.what special about the was holiday?
5.holiday do the you think good value
was?
6.you could me rate holiday how you tell
you would?
3. 3. 3namy: IMondop u mnpeacrasieHue Haubojee
JeMoHCTpHpYET | — NPUHIUIE | YAAYHOW W HEYIaYHOI peKjIaMbl B BUJIe
HaBBIKU CO3JIaHUS posmka.
pa3paboTKu PEKIIaMHBIX Work in pairs or groups of 3. The task is
PEKIaMHBIX KaMITaHUH u | to present the video dealing with most
KaMIaHu’ U | TEXHOJIOTHI successful and unsuccessful examples of
NPOJIBHKCHUS MPOJIBHKCHUS ad. Provide the arguments.
TYPUCTCKHX TOBapOB;
MPOJTYKTOB.
ymems: Onncanne 03HAKOMHUTEJILHOTO Typa.
- paspaOatsiBaTh | Imagine you visited 5-star Hotel as a part
pEKIIaMHBIE of T/A FAM TRIP. Write “FAM trip
KaMITaHUU u | report” using the following plan:
IIPOJBUTATH 1. Destination
TYpUCTCKHE 2.Name of Tour Provider
MIPOTYKTHI ¢ | 3.Duration
y4ETOM 4.Dates Traveled
crienuuku 5.Description of your tour (destination,
TYypUCTUYECKON rooms, public areas, etc.)
cdepsl. 6.Your general impression and
recommendations/
[TKTI-4 l. 1. 3nams. PoneBas urpa.
on Hcnonsiyet - crioco6b! | Work in pairs. Student A and Student B.
«Typucrckuii | coBpeMeHHbIE nepeaadu Student A is a representative of a hotel
| nHopMaImoHH | nHopmauu B | booking office.
FOCTUHHYHBI | O- nporiecce Student B — future customer, making
i OuzHec» KOMMYHHMKATHBH | MeXJIMYHOCTHOTO | booking, inquiring about rates and
npopuib bIC npu | npodeccuonanbHo | possible discounts.
«MexayHapo | B3aUMOJCHCTBU | TO OOLICHUS;
THBIHA " c
TOCTHHUYHBI | IOTPEOUTEISIMH, | ymemsp: MoHos10THYEeCKOe BbICKa3bIBAHHE Ha
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i Ou3Hec»
CriocoOHOCTh
B3aUMOJCHUCTB
0BaTh C
MOTpeOUTENAM
u,
napTHepamu,
COOCTBEHHHUKA
MH Ou3Heca, a
TaKKe
JIPYTHMHA
3aMHTEPECOBA
HHBIMU
CTOpOHAMHU, B
TOM YHCJIE C
HCIIOIL30BaHU
eM
nH(popmaImoH
HBIX U
KOMMYHHUKATH
BHBIX
TEXHOJIOTHIA.

napTHEpPaMH, - 3a/IaHHYI0 TeMY.
cobcTBeHHUKaM | aprymeHtupoBaHo | Support or refute the following
u Ou3Heca. 00CyX/1aTh U statements. Provide your arguments
pemath pobiemsr, | 1) Tourism  product promotion s
CBSA3aHHbIE c | usually integrated with distribution and
npodeccuoHaibHO | implies communication activities.
it nesrenpHOCTRIO. | 2)  Small businesses with their scales of
operations do not allow them to join the
distribution channels and marketing of
wholesale carriers.
2. 2. 3Hamb: PoneBas urpa/ PaGora B komanje.
JleMoHCTpHpYET | - ocHoBHI | Role play. Imagine you are General
HABBIKH OpraHu3aIuu u | manager of a large five-star hotel, and you
MOCTPOCHUS OCYIIIECTBIICHUS are invited to share your experience with
3¢ (EKTUBHBIX JIEIIOBO graduates at the vacancy fair as a
KOMMYHUKaIMi | koMMyHukaiuu B | professional adviser. Dwell upon the
c TOCTUHUYHOM following: What should you expect and
coOcTBeHHUKaM | OM3Hece; what not from working in a hotel industry.
U U MapTHEPaMU The necessary qualities to be successful
nmo OwusHecy B and enjoy working in this sphere; -
LEX Different types of jobs in this sphere and
JOCTHKCHHSI the career possibilities they provide.
nenen Answer the questions.
OINIEPATUBHOTO U | ymemb: OpraHu3anusi KpyrJjioro cToja
CTPaTErU4eCcKOr | - OMPEeysITh U (maHeJIbHAs TUCKYCCHS).
O yIpaBJIeHUsA. | TPaHCIUPOBATH Case study “Running a Hotel”. Penal
oOrue 1enu B discussion of Hotel management
npodeccuonanbHo | problems. The participants represent

U 1eITENbHOCTH
JUJIsL OTIEPaTUBHOTO
Y CTPATErnYeCKOro

different Hotel departments: Sales and
Marketing, Reservations, Public relations.
Accounting. Front desk etc. They talk

yIpaBlIeHUS. about whether the hotel is well managed
or not.
3. 3. 3Hamy: I'pynnoBasi npeseHTanMs HA TEMY:
[Ipumensier - OCHOBBI | OcOOEHHOCTH MapKEeTHHTa B
1 poBbIe MapKeTHHIa B | rocTUHUYHOM Ou3Hece (Specific features
BO3MO>KHOCTH TOCTUHUYHOM of the hotel business marketing)
UHTETpUPOBAaHH | Ou3Hece.
BIX
MapKETUHIOBBIX | yMemb: Pabora ¢ keiicom.
KOMMYHHKAIMM | - pa3pabaTeiBaTh Case study “Marketing and Tourism
B TOCTUHHMYHOH | peKJIaMHbIC destination development”
chepe. KaMIaHuu U Card #1 (example)
HpPOJIBUraTh Case Background: During the last decade,
IPOIYKTHI C sub-Saharan Africa has consistently
y4ETOM posted one of the highest tourism growth
crienuuku rates averaging approximately 6% per
TOCTUHUYHOMN annum.
chepsr. However, not all countries have profited

from this growth. Countries in the Central
African subregion are still lagging behind
those located in Western, Eastern and
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Southern Africa.

Objective: Decide what can be suggested
to improve the situation at this potential
tourist destination.

Speaker 1.1

Chairing a meeting. Small talk. Getting
down to business. Introducing the topic of
the meeting. Getting other people to
speak. Asking for ideas and/or opinions.
Strongly/ weakly agreeing or disagreeing.
Making suggestions/ Coming up with
ideas. Asking for support for opinions or
for reasons. Helping come to an
agreement or delaying a decision.
Summarising what you have discussed
and agreed. Bringing the actual meeting to
a close. Talking about future contacts.

Crpykrypa 3auéra (0o4Hasi, 0O4HO-32049HAasA, 32049Hasi Gopma o0yueHHs)

Cemectp Crpykrypa
dopma
KOHTPOJIA
6 (ouHas, IMucbMenHast yactb — 30 6a/J10B:
O04YHO- 1. [IpocaymmBanue ayauo TEKCTa Ha UHOCTPAHHOM S3bIKE 110 TEMAaTHKE Kypca U
3a04Hasi BBITIOJIHCHHME 3a7aHuil Ha ero ocHoBe (10 3amanwmii) (10 6amios);
$opmbl) 2. Jlekcuko-rpammaruueckuii Tect (40 3amanwmii) (10 6amios);
7 (3aouHas 3. [luckMeHHOE BBICKa3bIBaHUE 1O 3agaHHON Teme (10 Gaos).
¢popma)
YcrHas yactb — 30 0an/10B:
1. IIpe3enTarus mo BIOpaHHOW TeMe mpoiaeHHoro Kypea (30 6amios).

OO0pa3upl 11 NOATOTOBKH K 3a4€Ty

®enepanbHOe TOCYIAPCTBEHHOE 00pa30BaTeIbHOE OIOIKeTHOE YUPeKICHHE BbICIIEr0 00pa3oBaHus
«®unancoblii yauBepcuret npu llpasurtenbcrBe Pocceniickoii ®@egepannn» (PuHyHUBepcUTeT)

JlenapTaMeHT HHOCTPAHHBIX SI3BIKOB U MEKKYJIHTYPHOIl KOMMYHHUKALMH

3AYETHAS PABOTA IO JMCHUIIJIMHE

«/les10BOM SA3BIK M MEKKYJIbTYPHbIe KOMMYHUKAIUH B PO eCcCHOHAIBHOM AeTeT1bHOCTI
43.03.02 Typusm, OIl «TypucTckuii ¥ TOCTHHHUYHBIN OU3HECY, TPOPHIH «MekTyHApOIHBINA TOCTHHUYHBINA

om3HeCy, Mpodmih « MeXITyHApOAHBIN W HAITMOHAIBHBIH Typu3M», 2021 rox Habopa/
Typusm, OIl «TypucTtckuit 1 TOCTHHHYHBIN OU3HECY, TPodMiTh: « TyprCcTCKAN 1 TOCTUHUYHBIN On3HeC», 2022
roj; Habopa/
Typusm, OI1 «MexayHapoJHbIH U HAMUOHAIBHBIN TypH3M», PO uib « MeXayHapOAHbIH U HAMOHAIBHBIH
Typu3m», 2022 rox Habopa
3 kypc VI cemectp / 4 kypc VII cemectp
20 /20 y4eOHbIii roa
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Bapmuanr 1

PaboTy BBINONHUI CTYAEHT Tp.

CucreMa olleHKM 3HAHUIA 110 y4eOHOM TNMCIUIINHE
«/1eJIOBOH SI3BIK H MEKKYJIbTYPHbIe KOMMYHMKALIMH B NPO(eCCHOHAIBHOM 1eATeJIbHOCTHY

Paboty moarorosuia @®.1.0. npenogaBarens

Pa6oty mpoBepui(a) ®.1.0. mpenonaBarens

3amectutens PykoBoaurens JlenaprameHTa
WHOCTPAHHBIX SI3BIKOB U MEXKYIbTYPHOH

KOMMYHHKalld [0  y4eOHOW W  y4eOHo- (®.1.0.)
MeToan4YecKon pabote
« » 20 r.

IIpumep 3a4eTHON padoTHI
Listening

Listening

A. Read the statements after the 1* listening of the video “7 Strategies to Grow Your
Business” and mark them as True or False. (https://www.youtube.com/watch?
v=dJQn4DqzMVQ)

1. First of all, when you start your business you have to have a product that's
wanted or needed and it has to be a little overpriced to cover the first
expenses.

2. Each businessman should be ready to perform any duty in his enterprise.

3. Emotional part and devotion to your job attracts customers.

4. The purpose of the business lies more in earning money than in satisfying
customers

5. In order to survive you must stand out of the crowd.

The personality of the entrepreneur is one of the key factors.

Having an entrepreneurial spirit means constant development

6
7. Gross profit is more valuable than net profit
8
9

Dedication to your company contributes greatly to success.

10. The best way to measure the success of an enterprise is to look at its
profit.
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READING

Read the text and mark the statements as T/F/NM.

Impact of Tourism on Globalization

Tourism acts as a global force — for peace, for cultural homogenization, for commodifying
cultures, and for shaping the way we see the world.

Tourism as a Force for Peace

In the 1980s, a popular hypothesis was that tourism supported global peace by allowing travellers
to learn about other cultures and meet people from other nations, as well as offering benefits
accrued from international business. Peace is an obvious requirement for tourism if the industry is
to be robust and sustainable.

Tourism as Cultural Homogenizer

Nevertheless, tourism does offer the opportunity to teach people about how to respect other cultures.
Some argue that globalization has a homogenizing effect on cultures, as Western values

are spread through music, fashion, film, and food, rendering one culture indistinguishable from the
next.

Some beliefs and values, such as embracing equality and diversity, or the need to protect children
from harm, should be shared around the world. In the context of tourism and travel, these two issues
are significant. For instance, companies need to ensure that their human resource practices are
consistent and fair throughout the world. Exploiting children for sex is illegal, punishable in both
the country visited and the home country of the tourist; some airlines and hotels are actively
involved in supporting the prohibition of child sex tourism. Travellers are expected not to deface
heritage sites or take rare or endangered natural or cultural objects as souvenirs. Such regulations
speak to the universality of certain values and beliefs, which we all are required to follow as global
citizens.

Tourism as Commodifier

Another possible influence of tourism on globalization is the process of cultural commodification,
which refers to the drive toward putting a monetary value on every aspect of culture, from buying
a sculpture stolen from an ancient temple, to buying endangered objects such as ivory and coral.
As one of the world’s largest industries, tourism impacts local, regional, and global

economies. Resorts dot coastlines around the world and offer a welcome respite from colder
climates to anyone wishing to experience a tropical beach, as well as the local culture and

nature. While benefit comes to the community in the form of jobs, more often than not the larger
share of the wealth leaks offshore. In response, local entrepreneurs and aid organizations have
helped with initiatives that embrace local ownership in order for the wealth generated from tourism
to stay in country. Community-based tourism, responsible tourism, and social entrepreneurship all
aim to bring greater benefit to local communities.

Tourism as a World View

Tourism is also a major influence in how we see and understand the world. Keith Hollinshead
(2006) refers to it as tourism world-making, or the way in which a place or culture is marketed
and/or presented to tourists. Unlike local people, travellers experience a place for a few days, with
limited knowledge of the culture and local way of life. Some visitors rely on available tourist
information to make the most of the experience and to see the highlights. Others turn away and
attempt to “go local” in search of the authentic experience with the belief that they can truly
understand a place by avoiding the tourist sites

11. However, to date, there is little empirical evidence to support the claim that tourism fosters
peace.
12. Some people claim that globalization makes cultures similar, as Western values are spread
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through music, fashion, film, and food, rendering one culture indistinguishable from the next.
13. Cultural commodification results in the degradation or devaluing of cultural values and
beliefs.

14. Local communities take in their arms the income generated from tourism to stay in country.
15. It’s important for global citizens to follow regulations that speak to the universality of
certain values and beliefs.

VOCABULARY

16 Airbnb (Air Bed and Breakfast a) the production of more kinds of products, an increase in
the variety of goods produced or offered by somebody

17 personalization b) a trusted community marketplace for people to list,
discover, and book around the world — online or from a
mobile phone

18 crisis ¢) an unstable or crucial time or state of affairs in which a
decisive

19 social media d) expense, spending

20 organizations e) creation of custom tailored services (such as news pages

on the web that meet the individual customer's particular
needs or preferences

21 economic growth f) forms of electronic communication (as web sites for
social networking through which users create online
communities to share information, ideas and other content

22 economic viability g) a group of people, organizations, or places that are
connected

23 expenditure h) economic feasibility i.e. it should be able to secure
financing — whether from commercial, or concessional
sources — while having a positive impact on social
environment.

Choose the most suitable word to fill the gaps

Global Sustainable Tourism Criteria

Sustainable tourism is on the rise: (24) is growing, travel industry suppliers are developing
new green programs, governments are creating new policies to encourage sustainable practices in
(25) . But what does (26) really mean? How can it be measured and credibly
demonstrated, in order to build consumer confidence, promote business prosperity, (27) , and
fight false claims?

The Global Sustainable Tourism Criteria are an effort to come to a common understanding of
sustainable tourism, and are the minimum undertakings that any tourism management organization
which wishes to be sustainable (28) . To satisfy the definition of sustainable tourism,
destinations must take an interdisciplinary, holistic and integrative approach which includes four main
objectives: to (i) demonstrate sustainable destination management; (ii) maximize social and economic
benefits for the (29) and minimize negative impacts; (ii1) maximize benefits to communities,
visitors and minimize impacts; and (iv) maximize benefits to the environment and minimize
(30) . The criteria are designed to be used by all types and scales of destinations.

24 A consumer demand B performance indicator C sustainability D destination
25 A travel B flight C toutism D service
26 A management B sustainable tourism C travel agent D guest
27 A foster community benefits B community C benefits D foster
28 A to foster B to aspire to reach C to reach D should
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29 A tourism B management C local community D hospitality
30 A positive impacts B negative impacts C zero impacts

Translate the phrases from Russian into English.

31. The leading international organization in the field of tourism promotes tourism as a (paxrop
DKoHOMHUYECKOro pocra), inclusive development and environmental sustainability and offers
leadership and support to the sector in advancing knowledge and tourism policies worldwide.

32. Worldwide, national and regional governments are developing tourism plans to
(MakCMMHU3UPOBATh BO3MOXKHOCTH JUIsl pOcTa J0X0/a U 3aHsATocTH) resulting from an expanding
tourism industry.

33. Over time, an increasing number of destinations have opened up and a number of (uaBecTuLHit
B pa3BuTHE Typu3ma) have been made, turning modern tourism into a key driver for
socioeconomic progress.

34. The targeting of tourism marketing is much more complex than simply reaching out to
(“BBICOKOJIOXOAHBIE” PHIHKH).

35. Tourism is one of the few industries that have endured throughout the crisis, achieving
(ycToiuuBslii poct) in the past years.

36. (CnenmanbpHO Mog0OpaHHOS/MHIUBUAYalIbHOE TIpesiokeHue): travelers progressively seek for
personalization and custom made offers, outside the traditional packs.

37. The World Travel and Tourism Council estimate that tourism contributed 9.2 per cent of global
(BBII).

GRAMMAR

Choose the correct preposition.
38 Tourism development brings with it a mix of benefits and costs and the growing field of tourism

economics is making an important contribution in/to/for tourism policy, planning and business
practices.

39 Changes in tourism expenditure resulting from/into/to shifting destination market shares will
influence export earnings with further changes to GDP and employment.

40 I think she is going to like/is liking/will like her room.

WRITING
You should spend about 40 minutes on this task.

You are an investment adviser of a big manufacturing company. Write a report (150-200 words) on the
best way of using extra income for investing:.

Use the following plan:

* Introduction (A large number of existing ways to invest your money)

* 2-3 possible investing decisions in details

* Recommendations (your advice of the best investment for a company and the reasons)

* Conclusion

8. IlepeyeHb OCHOBHOII U IOMOJHUTEILHON YUeOHOI JIMTEePaTypPbl, HE00X0AUMOM
JJIS1 OCBOCHUS M CUUILIMHBI
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HopmaTuBHO-npaBoBbIe aKThI
denepanbHble TOCYAapCTBEHHBIE 00pa30BaTeNbHBIE CTAHAAPTHI MO HAIIPABICHUAM
MOJATOTOBKH, peanu3yeMbiM B @unyHuBepcuteTe (Boicee oopazoBanue @PI'OC 3+)
http://www.fa.ru/sveden/Documents/2017/430302-bak-turism.pdf
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. Henry Stewart Talks: bu6bmmorexa Onnaiin Jlekuuii mo busnecy u Mapketunry
https://hstalks.com/business/

. DneKkTpoHHAs KOJUISKIIHS KHUT H37aTenbcTBa Springer: Springer eBooks
http://link.springer.com/
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10. METOIII’I‘IGCKI’IC YKazanuda 1J1d oﬁyqaloumxcn 0 OCBOCHHI0O NUCHUIIJINHbI
CTYI[GHTaM IIpu  MOATOTOBKE  CJICAYCT HCIIOJIb30BATH HOPMATUBHLIC JOKYMCHTEHI
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npukazoM @uuyHuBepcuteta ot 11.05.2021 r. Ne 1040 (cm. cailtt ®dunaHcOBOrO
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YHuBepcHuTEeTa: Ha TJIABHOM cTpaHule pasaen «Ham ynuBepcurer»; nanee «Enunas

npaBoBasi 0aza DUHYHUBEPCUTETa»), WHCIOIb30BaTh METOJIUYECKUE PEKOMEHIAIHNH

JernapTaMeHTa.

MeToauka opranu3anuy poJaeBoil Urpbl
IHoaroroBka urpsl
1. IIpenogaBarens:
ONpPEAENSET LIENb UTPHI;

OOBSICHAET CUTYAIHIO;

YCTaHABJIMBAET PETVIAMEHT UTPBIL;

OIIPEEIISIET YCIOBUS UTPHI;

pacrpenensier poiu;

JIaeT 3a/1aHus 10 MOATOTOBKE HEOOXOIMMBIX JJIsl UTPBI UCXOJHBIX TaHHBIX;
pa3pabaTbIBaeT CLIEHAPUI POJIEBOM UTPHI;

MOABOAUT UTOTH UTPBI

[IpenogaBarenb MOXET BBOJWTH BCHO YCTaHOBOUHYIO HWH(OpMAIMIO YCTHO JIMOO
nucbMeHHo. [IpenogaBarenb MOMKET CaMOCTOATENBHO PACHpPEAENATh POJIM C YUYETOM
MICUXOJIOTUYECKUX OCOOCHHOCTEH CTYJEHTOB M HUX S3BIKOBOM TMOJTOTOBKH WJIU
NPEAJIOKUTh CTYJIEHTAM paclpeiesiuTh poJidi camMuM. B 3aBUCHMMOCTH OT 4YHCIa
CTYJICHTOB B TPYyIIE KOJIMYECTBO POJIEH MOKET BApbUPOBATHCHA.

2.Y4acCTHUKH UTPbI (CTYIEHTHI):
IPOBOJST CAMOCTOSITENBHYIO ITOJATOTOBKY K IIOBEICHUIO UTPHI.

Ona MoXxer NpoxXoaAnTh KaK B ayJUTOpUHU, TadK W BHC CC. HpI/I HeO6XOI[I/IMOCTI/I
npernogaBarciib IPOBOANT KOHCYJIbTAllUN.

IIpumepsbi

[lenb: IIPUMCHCHHNC HABBIKOB I[I/IaJ'IOFI/I‘-ICCKOI\/'I PN U 3aKPCIICHUC aKTHUBHOI'O JICKCHUKO-
rpaMMaTu4cCKOro Mmarcpuala.

3ajaya: pa3bIrpaTh JaHHYIO CUTYalUIo0 B GopMe quasiora.

OnucaHue UIPbl:
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AHIJIMHACKUN A3BIK

A travel agent went on a five-day business "familiarization" trip to learn firsthand
about what's new and exciting in travel, what popular destinations offer, and so
on. Some travel business owners allow staff to take fam trips and report back on their
findings. Such trips are offered as a job perk and actually a certain amount of money are
earmarked every year per employee for this purpose. He/she:

stayed in a five-star hotel hired a top-of-the-range car
phoned home from their room drank most of the mini bar
ordered breakfast in their room had clothes dry-cleaned by the hotel

After the trip, the Finance Director thinks the travel agent’s expenses are
excessive and refuses to pay them. The travel agent defends their actions. Use as many
of the following structures as possible: should have/ shouldn’t have/could have/needn’t
have/ + past participle.

MeTOI[I/IKa OpraHms3alvu KpyrJjoro croJja

Kpyraelii cron - opraHusanus OOCYXJIE€HHS HEKOTOPOro BOIPOCA, TEMBI,
npoOsieMbl. [lenbro 00Cyk1eHus BhICTyaeT 0000IIeHNE Uel U MHEHU OTHOCUTEIIBHO
oOcyx/1aeMoi mpoOsieMbl, a Takke MNOOyXJIeHHe OOydaromMxca K aKTUBU3aLUU
YMCTBEHHOM JI€SATEIBHOCTH, CAMOCTOATEIILHOCTH, PACKPBITUIO BO3MOKHOCTEN. JlaHHBIN
METOJI 4Yalle UCIHOJIb3yeTcsl Ha dTane o000OLIeHUsT U 3aKpEeIUIeHUs HU3Y4YEHHOTO
MaTepuana, C LEJIbI0 BBIPAKEHHUS MHEHMHM OOydYarolUXCs IO paccMaTpUBAEMOMY
BOIIPOCY U SIBJISIETCS JIOTUYECKUM 3aBEPIICHUEM TOM WJIK NHON TEMBI.

Kpyraelii cronm — 3TO METOJ HMHTEPAKTUBHOTO OOY4Y€HHs, MO3BOJISIIOIIUI
3aKpeNUTh IMOJYYEHHbIE pPAaHEE 3HAHWUS, BOCIOJHUTH HEJOCTAIONIYI0 HH(POpPMALHUIO,
chOpMHpOBaTh YMEHHUS pElIaThb MPOOJIEMbl, YKPENUTh MO3ULMUHU, HAYUYUTh KYJIbTYpE
BEICHUS IUCKYCCHUU. XapaKTEPHOU YEPTOU «KPYIVIOTO CTOJIa» SBISETCA COYETAHUE
TEMATUYECKON TUCKYCCHUH C IPYNIIOBOM KOHCYJIbTALIUEH.

Ilens: obOecrnedeHne CBOOOTHOTO  HEPETJIAMEHTHPOBAHHOTO  OOCYKICHHUS
MIOCTaBJICHHBIX BOIPOCOB HAa OCHOBE ITOCTAHOBKH BCEX OOYYalONIMXCS B pPaBHOE
TI0JIO’KEHHUE TI0 OTHOIICHHUIO JIPYT K JIPYTY.

3amaun:

—  ¢opmupoBaHue  MPohECCHOHAIBHOTO  MOHATHHHO-TEPMHUHOJIOTHUECKOTO
arrapara Ha OCHOBE ayTEHTHUYHBIX HICTOYHUKOB 10 TEME HAYyYHOI'O MCCJIEOBAHUS.
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— (QopMupoBaHUE YMEHUN PE3IOMHUPOBATH AYTEHTUYHYIO JIHTEPATypy IIO
CHEIUATBHOCTA HAa OCHOBE W3BJIICUCHHOW HWH(GOpPMAIMK, KOMMEHTHPOBATH OCHOBHBIC
Hay4YHBIC BBIBOJBI.

— Pa3BUTHUC HABBIKOB 'OBOPCHUA HA HpO(i)CCCI/IOHaJ'IBHBIG HAay4YHBIC TCMBI.

— (opMupoBaHHE KOMMYHHUKATHBHBIX YMEHHH B O0O0JIACTH HMHOS3BIYHOTO
BOCHPUSTHS PEUYM HA CIIYX.

MeTtoauka npoBexeHUs:

1. OGyuatoiuecs B TPyMIe ONMPENesioT HauOoJiee aKTyallbHbIE YKOHOMUYECKHE
po0IeMbl B paMKaxX MPOUJIEHHON TEMAaTUKH U COCTaBISIOT Tpaduik X 0O0CYXKIeHUs Ha
3aHITHSIX.

2. Ogun u3 oOyvarouxcs (MHUIUATOP OOCYXXIEHUS JAHHOW MpPOOJIEeMBbl)
BBINOJHAET POJb MOJEpAaTOpa KpyIJIOro CTOJIA, YIpaBisisl JUCKYCCHEW, 3ajaBast
BOIIPOCHI, PE3IOMUPYS PE3YIIbTaThl OOCYKICHHUS.

3. Kaxnprii oOydaromuiics B paMKax CaMOCTOSITEIbHOW pPabOThl TOTOBUT
BBICTYIUICHHE TI0 TEME COIJIACHO YyTBEpXKIeHHOMY rpaduky. Ha 3aHsTHH CTyIaeHT
BBICKA3bIBAET CBOIO MO3UIIMIO B PaMKax KPYTJIOro CTOJa, ApTYMEHTUPYET CBOIO TOUKY
3pE€HUS U ONMOHUPYET APYTUM MHEHUSM, OTBEYAET Ha BOIPOCHI MOJIEpaTopa.

Kpurepuu onieHKM y4acTHHKA:

— MOJHOTA PACKPBITUSI TEMBI;

— MPaBUJILHOCTh UCIIOJIb30BAHUS IPAMMATUUECKUX U JICKCUUECKUX KOHCTPYKIIUIA,
— YMEHHE apryMEHTHPOBATH CBOIO TOUKY 3PEHHS;

— YMEHHE 3aJ1aBaTh BOIIPOCHI OMIMOHEHTAM U ONIMOHUPOBATH;

Kpurepuu ouenku moaeparopa:

— YMEHHE YNPABISIThH JUCKYCCUEH;

— YMEHHUE OPUEHTUPOBATHLCS B 00CYX AaeMoil MpoOieMaTHKe;

— MPaBUWIBLHOCTh UCIIOIb30BAHUS IPAMMATUYECKUX U JICKCUUECKUX KOHCTPYKIIUIA;
— YMEHHE 3aJ1aBaTh BOIIPOCHI YYACTHUKAM;

— YMEHHE JIeJIaTh BHIBOJBI.

l'[pnMeprle PEKOMEHIANUMA 110 MOATOTOBKE NPE3CHTAIIUN
34



[Iporiecc MOATOTOBKK YCHENIHOMW MNPE3EHTALMU COCTOUT U3 CICAYIONIUX KIHOYEBBIX
ATaIlOB:

1. BrisiBiieHre cOOCTBEHHOM CTpaTeruu Mpe3eHTaluH.

2. Omnpenenenue 2IeMEHTOB 0a30BOM CTPYKTYPHI AP PEKTUBHON MTPE3CHTAIIUN.

3. SlBHBIE W HesBHbIE UeNd BbICTyIUIeHUA. MortuBauus. IlpaBuibHOE H
s dexTuBHOE HOPMYITUPOBAHKE TIETICH U KPUTEPHUEB X JTOCTHKCHHSL.

4. Omnpenenenue 1eIeBON ayITMTOPUN, MECTa, BPEMEHH OyyIiel Mpe3eHTalln!.

5. [ToaroroBka npe3eHTaluu:

o IJIAHUPOBAHKE, CTPYKTYpa U BAXKHEHUIITNE SJIEMEHTHI TJIaHA;

o WHCTPYMEHTHI TUIAHUPOBAHUS;

o pa3paboTKa pa3IMYHBIX BAPUAHTOB C YUETOM ayTUTOPUH;

o CO3/IaHUE «3ar0TOBOK»; UCIIOJIb30BaHNE TOTOBBIX MATPHI] U COOCTBEHHBIN nHU3aiiH

CJIaNIOB.

6. BricTynmaronui Kaxk IJIaBHbIA «MHCTPYMEHT» Npe3eHTanuu. CaMOnoaroToBKa:

o TEXHUKA I10 CO3JAHUI0O W YIPABICHUIO CBOUM BHYTPEHHUM OSMOLMOHAIBHO-
IICUXOJIOTUYECKUM COCTOSTHUEM,;

o BJaJICHHE COOOW KaK «HMHCTPYMEHTOM)» BBICTYIUIEHUS (TeJl0, MUMHUKA, >KECTHI,
roJioc);

o VUMUK BBICTYIIAIOLIETO.

7. HeBepOanpHble 537€MEHTHI KOMMYHUKAllMM B TIPE3€HTAlMM Kak HauOosee

BBIPA3UTCIIBHBIC CPCACTBA.

8. OOpatHas CBA3b KaK CPEJICTBO OOILECHHS U BHICTPAUBAaHUS HYKHOU aTtMochepbl
yIIpaBJIEHUs Ay IUTOPUEN:

° coOcTBeHHas HaOII0AATEIbHOCTD,

° WCIIOJB30BaHUE «3-X MO3UIIMOHHBIX MEPEXO0I0BY ISl TOTYUYEHUS
JIOTIOJTHUTEJIbHOW 00paTHO CBA3H;

° oOpatHasi CBsA3b Kak Moka3arelb aBrkeHus «K» nau «OT» nemnn.

9. Kak cpemare BBICTYIUIGHME  SIPKUM, YBJIEKATEIbHBIM M  MaKCUMAJIbHO
3 PEeKTUBHBIM:

o CIIOCOOBI MOJJa4YH MaTepuaa;

° MCIIOJIb30BAHUE PEKBU3UTA;

) BHU3yaJibHAs U ayJIalibHAs MOJIJICPKKA.

10. IlIpeseHraiusi, caMONIPE3CHTALIMS U aHATIU3 PE3YJIHTATOB.
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Ili1anupoBaHue npe3eHTAUU

° Ilepewtit waz — onpedenenue ueneii
o Bmopoii wmaz — ungpopmavyus 06 ayoumopuu

Nudopmarius o Baiiei ayguTopun enié mpu MOoArOTOBKE MPE3EHTAIMH SBISETCS 0YCHb
BOXHBIM IIIaroM K ycrnexy. Bam HeoOxomumo 3HaTh, KTOo Oyner Bammm cimymarenem.
Torna Bel cMOkeTe HACTPOUTHCS Ha AYJUTOPUIO U TEM CAMBIM 3aJ1aTh HYKHBIU JIA]I.

o Tpemuit wiaz — évidesieHue 0OCHOGHBIX UOCH NPE3eHmMayuu

BeiienuB OCHOBHBIE 1€, BBI TIOMOXKETE CIyIIATENSIM JIETUE CIEINUTD 3a X00M Bammen
npe3eHTauru. YToObl BBIIETUTh OCHOBHBIE Hieu Bameil nmpe3eHTaunu, nogyManre, Kak
Obl Bol 0TBETIIIM Ha ClieIyIOIIKE IBa BOIIpoca:

- KaKue ujieu OyAayT COOTBETCTBOBATH IIEJISIM MOCH IIpe3eHTaIuu ?
- KaKHWe UJEH MOM CIIYIIATENIHN JOJIKHBI 3alIOMHUTD JIy4IlIe BCEro?

OcHOBHBIC NICHU JOJIDKHBI:

- CITYKUTh KOHKPETHBIM IIEJISIM,
- COJIEpKaTh YMO3AKIIIOUEHUS,

- OBITh MHTEPECHBIMH,

- U X HE JJOJKHO OBITh MHOTO (OOBIYHO HE 00JIe€ YETHIPEX-TISITH).

o Yemeépmulit wiaz — no060p 0ONONHUMENbHOU UHGOPpMayuu
Takol 10MONMHUTENTbHON HH(OPMALIEN MOTYT OBITh:

- IPUMEPBI,
- CpaBHEHUS,

- LUTATBI,

- OTKPBITHS,

- CTaTUCTHUKA,

- rpaduxmu,

- ayJiio M BUAEOMAaTepUalbl,
- JKCIIEPTHBIE OLIEHKH.

. Ilamuii waz — nianuposanue 6CMynieHuA
Heobxoaumo:

- IPEICTaBUTHCS (MMsl, I0JDKHOCTh, OpraHU3alius);

- CKa3aTh, CKOJIbKO Oy/eT JuThcs Baia npeseHTanus;

- JIOTOBOPHUTHCSI O TOM, KOTJ[a MOKHO 3aJiaBaTh BOIIPOCHI — BO BpeMs Mpe3eHTAIlUU
WJIU TIOCJIE;
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- IIpEACTaBUTh TeEMy Bamen npesenranuu;
- YCTAHOBUTH JIOBEPUTEIBbHBIE OTHOIIEHHUS CO CIYIIATEIISIMU;
- 3aCTaBUTH AYJIUTOPUIO ciyliaTh Bairy npeseHTanuro.

° Illecmoi waz — nozuxka u nepexoonl

Jlyist Toro 9TOOBI JIOTHKA TI0/IaYU MaTepHalia He HapyIanach, a CIyMaTeIsIM ObLI0
JIETKO 3a Hell ciiequTh, BaM HE0OX0AMMO MPOyMaTh MEPEXO/IbI:

- OT BCTYIUIEHUS! K OCHOBHOM 4acTH NPe3eHTallUH,
- OT OJIHOM OCHOBHOW HJIEU K IPYIOH,
- OT OJJTHOTO CIIalJia K IpyrOMY.

[lepexon — 3TO CBSA3b MEXKIYy OKOHYAHUEM OJHOUN Ba)KHOM UIEW U Hayaiom apyrou. C
IIOMOIIBIO TEPEXOJI0B CO3MAETCST €CTECTBEHHBIM XOJ NPE3EHTALMH, YTO MO3BOJISIET
ayJIMTOPUH JIETKO CIIeUTh 3a Bammm pacckazom. [[ist o603HaueHUs Iepexoaa MOKHO:

- UCII0JIb30BaTh KOPOTKHE Ppasbl,

- HAWTH NpUBJIEKAIOIee BHUMAHKUE BbICKa3bIBaHUE,

- NPUBECTH aKTyaJIbHYIO CTATUCTHUKY,

- MCITIOJIB30BaTh IIYTKY WM IIOKUPYIOUIEE 3asBIICHUE,
- BBIJIEPKaTh Nay3y,

- U3MEHUTH TOH ToJ0ca.

o Cedvmoi wmaz — cmpykmypa

OdeHpb BaXHO, 4TOOBI 32 CTPYKTYpPOH MPE3EHTAIlMU CTOsUIA JIOTHKA MMOJa4l MaTepuaa.
Tompko TOrga MOXKHO TOBOPUTH C YBEPEHHOCTBIO O TOM, 4YTOo Bamm wunen Oyayt
MTOHSATHBI CITYIIATEIISIM.

XopolIo CTPyKTypUpPOBaHHAS MMPE3EHTALIMSI TTOCTPOEHA B COOTBETCTBUH CO CIIEIU(PUKON
aynuropun ¢ yd€tom e€ uHTepecoB. B Takol mpe3eHTaluu JeTaiu CooOIIeHUs
B3aMMOCBSI3aHbl KaK 4acTU KOHCTPYKIUHU 3AaHusA. OIHHU 3JIEMEHTHI BEIYyT K APYTHUM.
Hexoroppie  4Wactu  mOAAEpKUBAIOT  JIpYyTHE. Kaxnas  gacte  Xopomio
CTPYKTYPHUPOBAHHOTO COOOIIEHUS CITYXKHUT IEJISIM | 3a7[a9aM MMPE3CHTAIIHH.

CocraBjieHne COOCTBEHHOI0 BbICKA3bIBAHUS

[lepexonst k aTanmy COCTaBJIEHUs] COOCTBEHHOTO BbICKa3bIBaHUS, HEOOXOIUMO OTMETHUTh,
YTO 3Ta CJI0XKHAS aHATUTUKO-CUHTETHYECKasl JeATeIbHOCTh MOXKET OBbITh MPE/ICTaBICHA
KaK IOCJEOBATEeIbHOCTh IIaroB U MPHU MPOIYIIUPOBAHUU COOCTBEHHOTO TEKCTA.
[IpounTaB 1 MpoaHATM3UPOBAB TEKCT, YUTAIOIIMKN pacipeessieT BECh MaTepuai Ha TpU
IPYIIIBI 10 CTENEHU €TI0 BaXKHOCTH:

o HamOoJiee BaXXHbIE COOOIIECHUS, TPEOYIOIMNE TOYHOTO U TMOJTHOTO OTPAKECHHS B
pedepupoBaHnY;
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o BTOpOCTETIEHHAasT WHpoOpMaIus, KOTOPYIO CJeIyeT Iepelarh B COKpPalEHHOM
BUJIE;

o MaJo3HauYUTeNbHAsg HHPOPMAIIUU, KOTOPYIO MOKHO OITyCTHUTb.

VYke B mporecce YTeHHs OMpEAeNsaeTcs KIIYeBash MBICIb Kaxaoro absamna. Takum
o0pa3oM, COCTaBJISIETCSl JIOTMUECKHH TUTaH TeKcTa. PedepupoBaHune BKIIOYAECT
CJIEIYIOIINE COCTABISIOIINE:

- BBEJICHHE, B KOTOPOM COJEPKHUTCS HMHPopMalusg o0 UCTOYHUKE, aBTOPE, 3ar0JIOBKE,
LU HAMMCAHUS TEKCTa, OTHOIIEHHH aBTOpa K MPEAMETY MOBECTBOBAHUS, OCHOBHOM
MBICJIA U 3aTPAaruBaeMbIX B TEKCTE MpodieMax;

- OCHOBHasi 4acTh, B KOTOpPOM W3Jaraercs CojJepKaHuE HCXOJHOr0 TEKCTa B TOM
nopsiike, kKak »Ta uHbopMmanus Oblla MpPEACTaBiIeHA B TEKCTE aBTOpa, WU KE B
COOTBETCTBHH C JIOTUKOU pedepeHTa;

- 3aKJII0YEHHE, B KOTOPOM HEOOXOJIMMO BOCIIPOU3BECTU BBIBOJIbI, €CIU TAKOBBIE OBLIN
chOpMyIMPOBAaHBl aBTOPOM TEKCTA, BBIPA3UTh CBOE OTHOIIECHUE K 3aTparMBacMbIM B
TeKCTe MpobdieMaM, TPOKOMMEHTHPOBAB HX.

CaoBocoderanusi u ¢ppassbl AJIs1 COCTABJIEHHsI 0030pa CTATbLH

1.Haszeanue, asmop, cmunb.

The article/text I’m going to give a review of is taken from... — CraTbs (TE€KCT),
KOTOPYIO 51 ceiiuac xouy npoaHaIu3upoBaTh u3...

The headline of the article/text is — 3aronoBok craTeu (TEKCTA)...

The author of the article/text is... — ABTOp cTaThu (TEKCT)...

It is written by — On (oHa) HanucaH. ..

The article/text is ... — Crtatbs (TEKCT) ....

The head line foreshadows... — 3aronoBok NpuUOTKpPHIBAET

2. Tema. Jlocuueckue uacmu.

The topic of the article/text is... — Tewma cratbu (TEKCTA). ..

The key issue of the article/text is... — KiitoueBbIM BOIIpocoM B CTaTbe (B TEKCTE)
SBJISICTCA. . .

The article/text is devoted to the problem... - Crtathsa (T€KCT) mMOCBsIIECHA
npobJiieme. ..

The author touches upon the problem of... — ABTop 3aTparuBaer npoodiemy....

I’d like to make some remarks concerning... — I Obl XOTen ciaenaTh HECKOJILKO
3aME€YaHUM 110 TTIOBOAY...

I’d like to mention briefly that... — Xortenock Obl KpaTKO OTMETHTh. ..

I’d like to comment on the problem of... — 4 om

XOTeJI MPOKOMMEHTHUPOBATH MPOOIIEMY. ..

The article/text may be divided in to several logically connected parts, which are...
— Cratbs (TEKCT) MOXKET ObITh pa3/ielieHa Ha HECKOJIbKO JOTMYECKH B3aUMOCBSI3aHHBIX
YyacTel, TaKuX Kak...
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3. Kpamkoe codepoicanue.

At the beginning of the story the author — B nauane ucropuu aBrop

describes — omnmcheIBaeT

depicts — u300paxkaer

touches upon — 3arparuBaet

explains — oOBsCHIET

introduces — 3HaKOMUT

mentions — yrmoMHUHAET

recalls -BcrtomuHaet

makes a few critical remarks on — nenaetr HECKOIBKO KPUTHUECKUX 3aMEHYaHUH O

The article begins (opens) with a (the)

description of — onucanuem

statement — 3asBJIICHUEM

introduction of — npeacraBiacHUEM

the mention of — ynomuHanuem

the analysis of a summary of — kpaTkum aHaJIM30M
the characterization of — xapakTepucTuKou
(author’s) opinion of — MHeHuUe aBTOpa

author’s recollections of — BocriomuHaHue aBTOpa
the enumeration of — nepeunem

In conclusion the author

dwells on — ocTanaBiIMBaeTCs Ha
points out — yKa3bIBaeT Ha TO
generalizes — o0o0611aeT

reveals — mokasbIBaeT

€Xposes — MOKa3bIBAeT
accuses/blames — oOBHHSET

gives a summary of — naet 0630p

4. Omnowenue asmopa K OMOENbHbIM MOMEHMAM.

The author gives full coverage to... — ABTOp Ja€T , TOJTHOCTHIO OXBATHIBAET. ..
The author outlines... — ABTOp onuckIBaeT
The article/text contains the following facts.../ describes in details... — CraTbs

(TEKCT) COACPIKUT clienyromue GakThl .... / MOJAPOOHO ONMUCHIBACT

The author starts with the statement of the problem and then logically passes over
to its possible solutions. - ABTOp HaUMHAET C MOCTAHOBKHM 33/1a4H, a 3aT€M JIOTHUECKHU
MEPEXOUT K €€ BO3MOKHBIM PEIICHUSM.

The author asserts that... — ABTop yTBEpKAaET, YTO ...

The author resorts to ... to underline... — ABTop mnpuberaer K ..., 4TOOBI
NOJTYEPKHYTH ...

Let me give an example... — [103BoJIbTE MHE TPUBECTHU MIPUMED ...
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5. Bvi6oo asmopa.

In conclusion the author says / makes it clear that.../ gives a warning that... — B
3aKJIFOYEHHE aBTOP TOBOPUT / MPOSCHAET, YTO ... / JAET NpeIynpeKIeHue, uTo ...
At the end of the story the author sums it all up by saying ... — B koHiie paccka3a

aBTOP MOJBOJUT UTOT BCETO ITOTO, TOBOPS ...
The author concludes by saying that.../ draws a conclusion that / comes to the
conclusion that — B 3akimtoueHue aBTOp TOBOPHUT, 4TO... / JieaeT BBIBOJ, 4YTO /
MIPUXOJIUT K BBIBOAY, UTO...

6. BuipasumenvHoie cpeocmaa.

To emphasize ... the author uses... - UToObI akieHTHpOBaTH BHUMAHHUE ... aBTOP
UCIIOJIb3YET

To underline ... the author uses...YT00ObI TOTYEPKHYTH ... ABTOP UCIIOIB3YET

To stress... — Ycunusas. ..

7. Buisoo.

Taking into consideration the fact that — [Ipunumas Bo BHUMaHue TOT (aKT, YTO
The message of the article/text is that /The main idea of the article is — OcHoBnas
uJesl CTaThM (TEKCTA)

In addition... / Furthermore... — Kpome Toro

On the one hand..., on the other hand... — C oaHOI1 CTOPOHBHI ..., C IPYroi CTOPOHBI

Back to our main topic... - BepHemcs k Hameil OCHOBHOM TeMe
To come back to what I was saying... - UToObI BEpHYThECS K TOMY, YTO ST TOBOPHUJII

In conclusion I’d like to... — B 3akmtodyenue s xoren 05l ...
From my point of view... — C mMoeli TOUKH 3peHus ...
My own attitude to this article/text is... — Moe nu4HO€ OTHOLIEHUE K. ..

I fully agree with / I don’t agree with - fI nmonHocTbi0 cornacen ¢/ 5 He cornaceH ¢

It is hard to predict the course of events in future, but there is some evidence of the
improvement of this situation. - TpyaHo npenckaszaTh X0/ cCOOBITHI B OyayiieM, HO
€CTh HEKOTOPbIE CBUACTENIbCTBA YIyUIICHUSI.

I have found the article/text dull /important / interesting /of great value - I
HAX0XXy CTaThIO(TEKCT) CKYYHOU / BaKHOW/ MHTEPECHOM/ NMEIOITYI0 OOJIBIIIOE 3HAUCHUE
(LIEeHHOCTBD)

11. IlepeyeHb MHPOPMAMOHHBIX TEXHOJIOTHH, HCIIOJIb3yeMbIX IIPHU
OCYyHIeCTBJICHHH 00pa30BATEeILHOIO MPOLECCa MO AUCHUIINHE, BKIIYas
nepevyeHb HEOOXOAMMOr0 MPOrPAMMHOI0 odecriedyeHus1 1 UHGOPMALMOHHBIX
CIIPABOYHBIX CHCTEM

11. 1. KoMIieKT JIMIIEH3MOHHOT 0 IPOrPaMMHOTI0 00ecreYeHus :
1. Windows, Microsoft Office.
2. Aatusupyc Kaspersky
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11.2. CoBpeMeHHbI€e NMPO(ecCHOHATBbHBIE 0a3bI JAHHBIX U MH(OPMAIIMOHHbIE
CIIPAaBOYHBIE CHCTEMbI

1. UadopmanimonHo-npaBoBas cuctema «["apant»

2. Undopmanuonno-npaBoBas cucteMa «Koncynprant ILmrocy

3. DnektpoHHas >HUMKIoneaus: http://ru.wikipedia.org/wiki/Wiki

4. Cucrema KOMIUIEKCHOrO  packpbitusa uHpopmauuu «CKPUH» -
http://www.skrin.ru/

11.3. CepruduunpoBaHHble MPOrPAMMHbIE U alllIapaTHBIE CPEACTBA
3alUMThI HHGOpMaALMU

He ncnone3yercs

12. Onucanue MaTepuaIbHO-TEXHHYECKOU 0a3bl, HEOOXOAUMOM /I
OCYLLeCTBJICHUS 00Pa30BaTEJbLHOI0 MPOLEcca 0 AUCHHILINHE.

Jns ocymiecTBieHHs 00pa30BaTENIbHOTO Mpolecca Mo aucuumuiniHe «MHocTpaHHBIN
s3bIK B MpodeccuoHanbHOM cepe» Heodbxoaumo: 1. ayiuo U BUJIE€O BOCIIPOU3BO/ISIINE
YCTPOKMCTBA; 2. MYJbTUMEIUHHBIC Ay TUTOPUH; 2. KOMIIBIOTEPHBIC KJIACCHI.
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