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Conepxkanue

=

HanMeHoBaHMe TUCHUTIITUHBI

2. IlepeueHp TMIIaHUPYEMBIX pE3YyJIbTATOB OCBOCHHS 0Opa30BaTEIbHOM

nporpamMmbl (MepeyeHb KOMIETEHIMN) ¢ yKa3aHWEM HHAMKATOPOB HX

JOCTHKEHUSI, COOTHECEHHBIX C IUIAHUPYEMBIMU PE3YJIbTaTaMHU 00yUeHUS

MO TUCUHUIIITUHE

MecTo TUCUHUILTUHBI B CTPYKTYpE 00pa30BaTelIbHON MPOrpaMMbl

4. O0beM JUCHUIUIMHBI (MOAYJsSl) B  3aUETHBIX E€JUHUIIAX U B
aKaJeMUYECKNX dYacaxX C BBIJCICHHEM OObheMa ayJAUTOPHOU (JICKIIHUH,
CEMUHAPBI) U CAMOCTOSATEIHLHON pabOThl O0YJAFOIITIXCS

5. CopepxxkaHue MUCHMIUIMHBI, CTPYKTYPUPOBAHHOE MO TeMaMm (pazzienam)
JTUCLHUIUIMHBL C yKa3aHUEM UX O0BbeMOB (B aKaJeMHUUYECKHX Yacax) U
BUJIOB YUCOHBIX 3aHITHHA
5.1 Coneprkanue TUCITUTIINHBI
5.2 Y4eOHO-TeMaTHYECKUI TIIaH
5.3Conepxanre CeMUHAPOB, MPAKTUYECKUX 3aHATUN

6. IlepeueHp yueOHO-METOIUYECKOTO 00ECIIEUEHUs ISl CaMOCTOSTEIHLHOM
paboThI O0YYAIOIIMXCSA 110 TUCIUILINHE
6.1 Ilepedenp BOIPOCOB, OTBOJUMBIX Ha CAMOCTOSITEIbHOE OCBOCHUE
JTUCIUTUIUHBL, (DOPMBI BHEAYTUTOPHON CaMOCTOATEILHON pabOThI
6.2. Ilepeyenp BONPOCOB, 3aTaHNUM, TEM I IOJATOTOBKH K TEKYILIEMY
KOHTPOJTIO

7. ®oHA OIEGHOYHBIX CPEACTB IS TPOBEACHUS TPOMEKYTOUHOM
aTTeCTAIlMM O0yYArOIINXCS 110 JUCIUTUIHHE

8. IlepeueHb OCHOBHOW W JOMOJHUTENBHON Y4eOHOW JUTEpaTypHI,
HEOOXOIMMOM ISl OCBOCHHUSI TUCITATIITHHBI

9. Ilepeuens pecypcoB HHGPOPMAIMOHHO-TEICKOMMYHUKAITMOHHOW CETH
«HTEepHET», HEOOXOUMBIX JIJIsl OCBOCHUS TUCIIUTLITUHBI

10. MeTtonuueckue  ykazaHus JUiE  OOydYaroOIIUMXcsi 1O  OCBOCHHIO
JUCITUTUTUHBI.

11. Tlepeuenb UHGOPMAITMOHHBIX  TEXHOJIOTHUM, MCIHOJb3YEMbIX IPHU
OCYIIIECTBJICHUHN 00pa30BaTEIHLHOTO MPOIIECcca MO JUCITUTUINHE, BKIIOYas
nepeyeHb HEO0O0XO0IUMOTO IPOrpaMMHOTO oOecrieueHus u
WH(OPMAITMOHHBIX CIIPABOYHBIX CHCTEM.

12. Onucanue MarepualibHO-TEXHUYECKOW 0a3bl, HEOoOXOAUMOUN IS

OCYIIIECTBICHUS 00pa30BaTEIHLHOTO MPOoLiecca MO AUCIUILITUHE.
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1. HauMeHoBaHue IMCIUILIMHBI

«MHOCTpaHHBIN SA3bIK B UHAYCTPUU TYypU3Ma U TOCTENPUUMCTBA»

2. [lepeyeHb IVIAaHUPYEMBIX Pe3yJIbTATOB 0CBOEHHUSI 00pa30BaTeLHOI
NMPorpaMMbl YKa3aHMeM UHAUKATOPOB UX J0CTHKEHH S, COOTHECEHHBIX

¢ IVIAHNPYEMBbIMH Pe3yJbTaTaMM 00y4YeHH s N0 AUCHUILIUHE

Kon
KOMIIET
EHI[UHU

Haumenosanue
KOMIIETEHIIAH

Nuaukatopel
TOCTHIKEHUSI
KOMIIETEHIIHU

Pesynbrarel 00ydeHus (ymeHus
u 3HaHU), COOTHECEHHBIE c
WH/INKATOPaMH TOCTIKEHUS
KOMIICTCHIINH

Typusm, OIl «TypuCTCKHI U TOCTHHHYHBINA OM3HECY», MPOohuiIh «MexTyHapOHbIH TOCTUHNY-
HBI OM3HECY, TPOoPHITE «MEKIyHAPOIHBINA U HAMOHAIBHBIN Typu3m», 2021, 7 cemectp (0),

2021, 7 cemectp (030),
Typusm, OIl «TypucTCcKUli ¥ TOCTUHUYHBINA OM3HECY», MPOohmiIb «TypUCTCKUI U TOCTHHUYHBIN
ousnecy, 2022, 7-8 cemectp, OO (3)
Typusm, OIl «MexnyHapoAHbI M HAMOHAJIBHBIN Typusm», llpopuns «MexayHapoaHblil u
HAIMOHATILHBIN Typu3M», 2022, 7 cemectp (0)

VK-3

CriocoO6HOCTH
NPUMEHSTh 3HAHUS
WHOCTPAHHOT'O SI3bIKA
Ha YpOBHE,
JOCTATOYHOM JIJISt
MEXITMYHOCTHOTO
oOuieHus1, yaueOHoM u
npodeccuoHaNbHOM
JIeSTEIbHOCTH.

1. Hcnons3yer
WHOCTPaHHBIN S3bIK
B MEKJIMYHOCTHOM

1. 3HaAmMb
- TCOPETUYECKHE OCHOBBI OpraHU3AINH
KOMMYHUKAIUU (IICUXOJIOTHYECKUN U

o01IeHUH U JIMHTBUCTUYECKHUM aCIeKT);

npoeCCHOHATBEHO

I 1eATeNIbHOCTH, ymems:

BEIOWpas - aHaIM3UpPOBATh M TPHUMEHATH Ha

COOTBETCTBYIOILIME | MPAKTHKE 3HaHUS MICUXOJIOTUH

BepOabHBIC U oO1eHus, aJICKBaTHOTO

HeBepOalbHbIe JMHTBUCTUYECKOTO oopmienus

CpeacTBa COOOIICHNH B CHTyalUsAX pELICHUS

KOMMYHUKAIUH. CTaHJAPTHBIX KOMMYHHKaTHBHBIX
3ajay;

2. Peammsyer Ha | 2. 3nampy:

MHOCTPaHHOM - (QYHKUMH W BUJBI, COLHUAIBHO-

S3BIKE TICHXOJIOTHIECKYIO CTPYKTYPY

KOMMYHHUKATHBHbIE | OOIIeHUs; Mojenu  3(p(PEeKTUBHOTO

HaMEpEHHsI YCTHO | JIMYHOTO " JIETTOBOTO

U IUCBMEHHO,
UCIIOJIB3YS
COBPEMEHHBIE
nH(}OPMALIMOHHO-
KOMMYHHKAI[MOHH
bl€ TEXHOJIOTHH.

(mpodeccroHaNbHOT0) OOIICHNUS;
ymemo:

- aHaIN3UPOBAThH COLIMAJIBHO-
TICHXOJIOTHYECKHE (DEHOMEHBI TMIHOTO
U 1po(hecCHOHATBHOTO  OOILICHMS,
NPUMEHATh 3HAHHUS OCYIIECTBICHUS
KOMMYHUKAI[MM TPH  MPOBEICHUH
JIETTOBBIX MTEPETOBOPOB;

- YYUTHIBaTh d(PPEKTHBHBIC CTPATEIHU
U TaKkTUKH  BEJCHUS  JICNIOBBIX
MIEPErOBOPOB.




3.  Hcnomszyer
TPUEMBI
MyOJIMYHON peun U
JeTI0BOTO U
npo¢eCcCuOHATBLHOT
0 WCKypca Ha
WHOCTPaHHOM
S3BIKE.

3. 3namy:

- OCHOBBI B3aWMOJICHCTBHS MEXKIY
YJIeHAMU KOJIJICKTHBA B KOMaH/IE,

- ipuéMbI yOCXKICHUS, apTyMEHTAIINH,
BBIP)KEHUS TOUKH 3PCHHUS;

ymemy:

- BBIPA3UTh MO3UIMIO KOJUIEKTUBA U
COOCTBEHHYIO MO3UIIHIO,

- CHCTEMaTH3UpOBAaTh U O0OOIIHUTH
MO3UIINI0 KOMAH/IBI;

- BbeIOpaTh Hamboyiee ONTUMAIBHOE
pelieHune u3 MPEIOKEHHBIX
BapUaHTOB U  apryMEHTHPOBATh
NPaBUIBHOCTH BBIOOpA.

4.  JleMoHCTpUpY
eT BJIAJICHUS
OCHOBaMH
aKaJeMUYECKOMN
KOMMYHUKAIUH U
pEYeBOro ITHKETA

4. 3namy.

- JICKCUKO-TPAMMATHUECKUC 31
CTHJINCTHYECKHE pecypcsl
WHOCTPAHHOTO SI3BIKA,

ymemy:

- AHAJIM3UPOBATh U CO34aBaThb YCTHBIC

H3y4aeMoro U [UCbMEHHBIE TEKCThl C ONOPON Ha
MHOCTPaHHOTO cdepsl oOuieHus, peuiacmble
A3BIKA. KOMMYHHUKATHBHbIE 3a/1a4H.
5. I'pamoTHO 1 5. 3namy:
a3 pexTUBHO - OCHOBHBICE TIpaBWJIa CHHTE3a WU
I0JIB3YETCS aHanu3a  uWH(popMalMM, — IpaBHIa
MHOSI3bIYHBIMU MCIIOJIb30BaHUs Ppa3IUYHbIX
HNCTOYHUKAMHU TEXHUYECKUX CPEACTB C  IENBIO
nH(popMaLnH. U3BJIEYEHUS UH(DOPMALIHH.
ymemb:
- U3BJIEKaTh  HMHPOpMALUIO U3
pa3IMYHbBIX HCTOYHUKOB;
6. [Iponyuupyer Ha | 6. 3Hams:

MHOCTPAaHHOM
SI3bIKE MMMCbMEHHBIE
pedeBbie
MIPOU3BE/ICHNUS B
COOTBETCTBUH C

- TEOPETHUYECKUE OCHOBBI OpPraHU3aIHU
N OCYHICCTBJICHUA KOMMYHHKAIIUN
ymems:

- IPOU3BOAUTH NMCHEMCHHBIC 1 YCTHEIC
peueBbIC BHICKA3bIBAHUS.

KOMMYHHKaTUBHOMN
3aJa4en.
IIKH-6 | CrrocoOHOCTE 1. ITpumensier 1. 3namp:

MIPUMEHSATD HOPMBI - HOPMBI POCCHUICKOTO
3aKOHOJIaTEIbCTBO POCCHICKOTO 3aKOHOJIATENIbCTBA B  JEATEIbHOCTH
Poccuiickoit 3aKOHOJATEIbCTBA | TYPUCTCKUX u TOCTUHUYHBIX
®denepann, a TAKKE | B IEITEIBHOCTH OpraHu3aIuii;
HOPMBI TYPUCTCKUX U ymems:
MEXIYHAPOJAHOTO TOCTUHUYHBIX - TPUMEHSTbH HOPMBI POCCUHCKOIO
npaBa npu OopraHu3aruii. 3aKOHOJATEIbCTBA pu
OCYILIECTBIICHUHU OCYIIECTBIICHUU TpodhecCHOHATHLHON
npodeccuOHATBLHON JIEeATEIbHOCTH.




NeSITeIbHOCTH,
aHAJIM3UPOBATbh,
CHCTEMaTH3UPOBATh,
UHTEPIIPETHPOBATH U
OLICHUBATh U3MEHEHHUS
HOPMAaTHBHOM 0a3bl
pa3BuTHs chepbl
TypHU3Ma I
TOCTETIPUIMCTBA.

2. Ucnonb3yer
3HaHUsA
POCCHICKOTO U
MEXTyHapOJAHOIO
npasa B paboTe ¢
TypoIepaTopamH,
aBHAKOMITAaHHSIMH,
TPaHCIOPTHBIMU
IPEIIPUATHSIMH,
BECOBBIMU
LEHTPaMH.

3. Ananusupyer u
OLICHUBAET

3¢ (HEeKTHBHOCTH
CYILIECTBYIOLLEHU
HOPMAaTHUBHO-
MpaBOBOM Oa3bl B
cdepe Typusma u
TOCTETIPUHMCTBA,
ornpezenser
MIEPCIEKTUBHI €€
COBEpIICHCTBOBAHU
A1

2. 3namp:

- OCHOBBI POCCHUICKOTO u
MEXIYHApOJHOTO TMpaBa B cdepe
TypU3Ma U TOCTCIIPHHMCTBA;

ymemp:

- TPUMEHSTh HOPMBI POCCHHCKOTO M
MEXIyHApOJAHOTO TpaBa B pabore ¢
TypoIiepaTopamMH, aBUAKOMITAHUSIMH U

JPYTHMH 3aMHTEPECOBAHHBIMH
OpraHu3aIUSIMH.

3. 3namop:

- KpUTEpUHU OLEHKH 3(DPeKTUBHOCTH
CYLIECTBYIOIIEH HOPMaTHUBHO-
MIPaBOBOI 0a3bI;

ymems:

-  QHWIM3UPOBaTH H  OIICHUBATH
3¢ peKTUBHOCTH CylIeCTBYIOILIEH

HOPMAaTHUBHO-TIPaBOBOM 0a3bl B cdepe
Typu3Ma M FOCTCHPUHMCTBA, a TAKXKe
OIpCaACIATh MEPCICKTUBLI €c
pa3BUTHSI.

Typusm,

OIl «Typucrckuii u

FOCTHHHYHBIA Ou3Hec», mpodguiab «MexIyHAPOIHBIH
TOCTMHMYHBII OM3HeCY», 7 cemecTp, (0), 2021

[IKTI-4,

CrrocoOHOCTB
B3aUMOJICHCTBOBATh C
MOTPEeOUTETSIMH,
napTHEpamH,
COOCTBEHHUKAMU
Ou3Heca, a TakKe
JIPYTHMH
3aMHTEPECOBAHHBIMU
CTOPOHAMH, B TOM
Yucie ¢
HCIOJIb30BaHUEM
UH(OPMAIIMOHHBIX U
KOMMYHHKATHBHBIX
TEXHOJIOTHH.

1. Ucnonb3yet
COBPEMEHHBIE
MH(}OPMALIMOHHO-
KOMMYHHKATHBHbBIC
pu
B3aMMO/ICHCTBUH C
MOTPEOUTEIAMH,
napTHepamy,
coOCTBEHHUKAMH
OusHeca.

2. JlemoHCTpHUpYET
HaBBIKH
IIOCTPOEHHUS

3¢ HEeKTUBHBIX
KOMMYHHUKaIUH ¢
COOCTBEHHUKAaMU U
napTHEpaMH 110
OM3HECY B IENSIX
JNOCTUKEHUS LieNel
OIEepaTUBHOTO U
CTPaTErMyeCcKoro
yIpaBIeHUS.

3. [lpumenser
nudpoBbie

1. 3nameo:

- crocoObl mepefayn MHGOpPMALUU B
nporecce MEXJIMYHOCTHOTO
npogeccuoHaIbHOIO o0IIeHus
(ycTHBIE M TUCbMEHHBIE (POPMBI);
ymemp:

- apryMEHTHPOBAaHO OOCYXJaTh W
peraTh poOIeMbl

po(heCCHOHATBHOTO XapaKTepa.

2. 3namo:

- OCHOBBI OpraHu3aIuu u
OCYILIECTBJICHUS JIETTOBOM
KOMMYHHKAITIH;

ymemo:

- OIPEIENATh U TPAHCIHPOBATH 00IIIHE
LU B npodeccroHanbHOI
JESTEIIbHOCTH.

3. 3namp:

- OCHOBBI MapKETHHTa B TOCTHHHYHOU
cepe.

ymemo:

- pa3pabaTpiBaTh  MapKETHHTOBBIC
KaMITaHUW U TMPOJBUraTh MPOIYKTHI C
yuyeToM crnenuuKd  TOCTHHUYHOM

5




BO3MOKHOCTH cepsl.
MHTEIPUPOBAHHBIX
MapKETUHT OBBIX
KOMMYHUKAaIU B
TOCTUHUYHOHN
chepe.

Typusm, OIl «Typuctckuit 1 TOCTUHUYHBIN OH3HEC», MPOduIb «MeKTyHAPOAHbI U HAIINO-
HAJIbHBIN Typu3sm», 2021, 7 cemectp, (0), 2021; 7 cemecTp, 3 3.e. (030),

Typusm, OIl «MexyHapoHbIi U HalMOHAIbHBINA Typu3sM», IIpopuab «MexayHapoaHBIA 1
HAIMOHAJILHBIH TYpU3M», 2022, 7 cemecTp, (0)

[IKTI-2 | CriocoOHOCTB 1.Ucnons3yer 1. 3nams:

pa3pabatbiBaTh COBPEMECHHBIC - OCHOBBI Pa3paldOTKH TYPUCTCKUX

TYPHUCTCKHE TEXHOJIOTUH B IPOJIyKTOB;

HPOJYKTHI U nporecce ymemby:

TYPUCTCKO- pa3paboTku - IPUMECHSTh COBpPEMEHHBIC

pEKpealOHHbIC TYPUCTCKHX TEXHOJIOTMU B MpoLecce Pa3padoOTKH

HPOCKTHI, MPOJIyKTOB. TYPHUCTCKHX MPOAYKTOB.

OCYILECTBIISATh UX

pekiiamy u 2. Ilpumensier 2. 3Hamo:

HPOJIBHKCHHE. COBPEMECHHBIC — TEOPETHYECKHE OCHOBBI OLCHKU
METOJIbI OLICHKH 3 PEKTUBHOCTH MPOEKTOB B LIEJIOM H
addexTruBHOCTH TYPUCTCKO-PEKPEALIMOHHBIX IIPOCKTOB;
TYPHUCTCKO- ymemp:

PEKpeaIMOHHBIX - O0O0BEKTHBHO OLICHUBATh
MIPOCKTOB. 3 PEeKTUBHOCTD TYPHCTCKO-

PEKPCAluOHHBIX ITPOCKTOB.

3. lemoHcTpupyeT | 3. 3nams:

HaBBIKH — TPUHUHIBI CO3JaHHUSI PEKIAMHBIX
pa3paboTku KaMITaHU I u TEXHOJIOTUI
pEKJIaMHBIX MPOABUKEHUS TOBAPOB;

KaMITaHUHN U ymemby:

MPOJABUKECHUS - pa3zpabaThIBaTh peKJIamMHBbIE
TYPUCTCKUX KaMIIaHUM U NPOJABUIaTh TYPUCTCKHUE
MIPOJTYKTOB. MPOAYKTHI C y4eTOM CHenupuKH

TYPUCTUYECKOH CPepHl.

3. MecTo AMCUMILIMHBI B CTPYKTYpPe 00pa30BaTeIbHOM MPOrpaMMbl
HNucnuminaa «MHOCTpaHHBIM S3bIK B HUHAYCTPUU TypU3Ma M TOCTEIPUUMCTBA
OTHOCUTCA K Tpodmiito «MexIyHapOoaHbI TOCTUHUYHBIA OM3HEC» (IJIEKTUBHBIN) IO
HanpaBieHuto noaArotoBku 43.03.02 — Typusm OIl «TypuCTCKMII MU TOCTHHUYHBIN
ouzHec», mnpodpmib «MeXIyHAPOIHBI TOCTHHUYHBIA OW3HEC», K MPOPUITIO
«MexayHapOHBIN 1 HALIMOHAIBHBIN TYpU3M» IO HaNpaBiIeHUIO MOAroToBku 43.03.02 —
Typusm OIl «TypucTtckuii U TOCTHHHUYHBIN OW3HEC», MPoduiab «MexXIyHapOIHBIN |
HalMOHATBHBINA Typu3M», Ol «MexmyHapoHBIN ¥ HAITMOHATBHBIN Typu3m», [Ipoduib
«MexITyHapoaHBIM Y HAIMOHAJIBHBIA Typusm», K mnpodunto «Typuctckuii u
TOCTUHUYHBIM Ou3Hec» 1o HampabieHnto moarotoBku 43.03.02 Typusm, OII
«Typuctckuéi W TOCTMHUYHBIM OuszHec», mnpodmib «TypUCTCKMI M TOCTHUHUYHBIN
Ou3HECY.



4, O0beM TUCHUIUIMHBI (MOAYJIfA) B 3a4€THBHIX €IMHULAX U B AKAAeMHYEeCKUX
yacax ¢ BblaeJIeHHeM 00beMa ayJUTOPHOM (JIEKIUU, CEMHUHAPBI) U
CaAMOCTOAATEILHOM Pad0THI 00y4YAIOIIUXCH

Typusm, OIl « Typucmckuii u 2ocmunuunblii Ousnec», npouie «Mercoynapoonsiii
2ocmunuynbll Ouznec», 2021, 7 cemecmp, 3 3.e. (ounas gpopma 0oyuenus);
Typusm, OII « Typucmckuii u 2ocmunuunwlii 6uznec», npoguap «MecoyHapooniii
u HayuoHnanwvuvlii mypusm», 2021, 7 cemecmp, 3 3.e. (ounas popma ooyuenus);
Typuszm, OII «Mescoynapoonulii u HayuoHa LRI mypusm», Illpogune
«Mestcoynapoonnlii u HayuoHaLHBLIL mypusm», 2022, 7 cemecmp, 3 3.e. (ounasn
¢opma odyuenun)

Typusm, OII « Typucmckuit u 2ocmunuunwlii 6uznec», npoguap «Mexicoynapoonuiii
U HauyuoHa bHbLL mypuim», 2021, 7 cemecmp, 3 3.e. (ouno-3aounasn gpopma

00yuenus)
Tabnuna 1.1
Buj yueOHoil paGoThbl 10 JMCHUIIHHE Bcero Cemectp 7
(B 3/e m yacax) (B yacax)
OO0mas Tpya10eMKOCTh 33.e. 108
AUCHUTLTHHBI 108
Konmaxkmmnan paboma —
Ayoumopnuie 3anamus 34 34
Jlexyuu - -
Cemunapvl, npakmuyeckue 3aHAmus. 34 34
Camocmoamensnas paboma 74 74
Bun Texyiero KoHTpouist KonTposbHas padora KouTposbHas
pabora

Bun mpomMexxyTouHOM aTTecTanuu 3auer 3ayer

Typusm, OII « Typucmckuii u 2ocmunuyunstii 6uznec», npodunp « Typucmckuii u
20CmMuHUYHLLL Ousnecy, 2022, 7-8 cemecmp, 5 3.e., HOO, (3aounas ¢hopma
00yuenus)

Tabmuma 1.2.



Buj yueOHoil padoThl 10 JMCHUIIMHE Bcero Cemectp 7 Cemectp 8
(B 3/e m yacax) (B yacax) (B yacax)
O01as Tpy10eMKOCTh 53.e. 90 90
JTUCIUTNINHBI 180
Konumaxkmmnan paboma — 20 10 10
Ayoumopnuie 3anamus
Jlexyuu 4 2 2
Cemunapul, npakmuyeckue 3aHsamusl 16 8 8
CamocmoamenvHnas paboma 160 80 80
Bupa texyiero KOHTposs Occe Occe -
Bun npomexyTouHoi arTecTanuu 3auer 3auer DK3aMeH
S. Conepkanue JUCHMILUIMHBI, CTPYKTYPHPOBaHHOe IO TeMaMm (pa3aejam)

AMCHHUIUIMHBI C YKa3aHHEM UX 00beMOB (B AKaJIeMUYE€CKHX Yacax) M BUAOB y4eOHBIX
3aHATHH.

5.1. Conep:kanue IMCUUNINHBI

Tema 1. TexHosiorum npoaaxk B HUHAYCTPUM TYPU3MAa U rOCTENPUUMCTBA.
[Iporpammbl 1o oOecreyeHuto pocTa Mpojax. TeXHHWKa OCYIIECTBICHHS MPOAAXK
TypnpoaykToB. IlpsMmble mnpomaxu, HenpsMble npoAaxu. OmnpeneneHne LIEHbI
Typripoaykra. OCHOBHbIE 00I3aHHOCTH MEHEKEpa MO MPOJAKAM.

Tema 2. DJIeKTPOHHBIH OM3HEC B MHAYCTPUM TypHU3MAa.

DOneKkTpoHHass KOMMEPLHMS, 3JIEKTPOHHAs TOPIOBIISL, 3JIEKTPOHHOE IOCPEIHUYECTBO.
[Ipo6eMbl 1 TEpCHEKTUBBI MPUMEHEHUS 3JIEKTPOHHOT0 OM3HECa B TYPUCTCKOM cdepe.
Tema 3. OCHOBBI OyXTaJTepCKOro y4eTa B TYPUCTCKONH MHAYCTPHH.

OcHoBHble IOHATHA. MeToibl oraThl. OCOOEHHOCTH BeJIeHUsI OYXTalaTepCKOro yuéra B
TYPUCTCKOW UHAYCTPHUH.

Tema 4. Cranaaprsl npoeccuoHANBLHON ITHKHU B cdepe rocrenpuumMcTBa.
BcemupHblii KOMUTET TO 3TUKE Typu3ma. ['J100ANbHBIN 3TUYECKHM KOJEKC TypU3Ma.
[IpodeccuonanbHasi 3TUKa U 3TUKET B cepe Typusma.

Tema S. IIpaBoBoe peryimpoBaHue HHAYCTPHUH TYPU3MA U IOCTENPUMMCTBA.
OO6miast xapakTepucTuKa MPaBOBOTO PETYJIUPOBAHUS HHIYCTPUM Typu3Ma. MHUpPOBOI
onbIT. UHCTpYMEHTBI PETYIUPOBAHUS MEXKAYHAPOIHON TYPUCTCKON AEATEIbHOCTH.
Tema 6. [lesioBast moe3aka.

[lmanupoBanMe © MOArOTOBKAa JEJIOBOM Tmoe3aku. HanaxuBanue CBsized C
MEXIyHapoaAHbIMA napTHepamMu. KommyHukamus. OTyeT O KOMaHIMPOBKE U
03HAKOMUTEIIBHOM TYpE.



5.2. Y4yeOHO-TEeMATHYECKUN IIJIAH

Typusm, OII « Typucmckuii u 2ocmunuunwlii Ouznec», npoduap «Mexicoynapoonuiii
20cmuHuYHbll Ousnecy, 2021, 7 cemecmp, 3 3.e. (ounas hopma ooyuenus);
Typusm, OII « Typucmckuii u 2ocmunuunwlii Ouznec», npoguap «Mexcoynapoonuiii

u HayuoHnanwvHulil mypusm», 2021, 7 cemecmp, 3 3.e. (ounasn popma odyuenusn);

Typuszm, OII «Mesxncoynapoonutit u HayuonabHolil mypuzm», Illpogune

¢opma 0dyuenusn)
Typusm, OIl « Typucmckuii u 2ocmunuunblii OusHec», npoduie «Mercoynapoonsiii
U HauyuoHabHbll mypuim», 2021, 7 cemecmp, 3 3.e. (ouno-3aounasn gpopma

00yuenus)

«Mestcoynapoonsiii u HayuoHaLHBLIL mypusm», 2022, 7 cemecmp, 3 3.e. (ounasn

Tabnuna 2.1

No TpynoeMkocTh B yacax DopMbI

n/ | HammeHoBaHue TeKYIIEero

m | TeM (pasieios) Bcero KounrakTHas pa6ora- CamocrosiTe KOHTPOIS
TUCHUTLTHHBI ycreBaemMocTH

AyautopHasi padora JIbHasA
padora
O6mas, | Jlekuuu | CeMuHapsl,
B T.4.. MIPAKTUICCKHE
3aHATUS

1. | Tema 1. 18 6 - 6 12
Texnonoruu dpoHTaATBHBIN
npoaax B OrTpoc.
HHAYCTPUHU
Typu3Ma u [IpesenTarus.
rocTenpUUMCTBA

2. | Tema 2. 16 4 - 4 12
1eKTPOHHBIIA O0630p TekcTa.
6u3HeC B MoHonoruueckoe
WHTYCTpUH BBICKa3bIBaHUE.
Typu3Ma.

3. | Tema 3. OcHOBBI 20 8 - 8 12 OO6partHblii
OyXrajrepckoro TEPEBOI.
yuyeTa B
TYPHCTCKOI KoHntponbHas
HHIYCTPHH. pabora.

4. | Tema 4. 18 4 - 4 14 Juaior.
Cranaaprsl [Ipe3enTarus.
npogeccuoHab
HOM YTHKH B Ponesas urpa.
chepe




rocrenpummcTBa

Tema 5.

5. 20 8 - 8 12 Kpyrmsiii cromn.
IIpaBoBoe O0630p TeKCTA.
peryJmpoBaHue
HHIYCTPUHU
Typu3Ma
rocTenpuuMcTBa

6. | Tema 6. /lesioBas 16 4 - 4 12 I'pymmoBsie
noe3/iKa. 00CYXIIeHUs U

Npe/CTaBICHHUE
MaTepHara.
Hroro 7 cemectp | 108 34 - 34 74 KonTpoubnas
padora.
B 1ienom no 108 34 - 34 74 CoracHo
JTUCLUTIIINHE y4eOHOMY IIaHY:
KounTtpoabHasn
padora.
Htoro B % 100 31 100 69
Typusm, OII « Typucmckuit u cocmunuunlit Ouznec», npogunv « Typucmckuii u
20cmuHuYHll Ousnecy, 2022, 7-8 cemecmp, 5 3.e., HOO, (3aounan popma
00yuenus)
Tabnuna 2.2.

Ne TpyroeMkocTh B yacax Dopmbl

n/ | HaumeHoBanue TeKylero

o | TeM (pa3gesoB) KOHTPOJIA
AHCIMILTHHDI Bcero KonrakTHas pa6ora- CamocTosTe ycleBaeMocTn

AyauTopHasi padora JIbHAS
padora
O6mas, | Jlekuuu | CeMuHapsl,
B T.4.. MPAKTHYECKHE
3aHATUA

1. | Tema 1. 30 4 2 2 26
Texnosorun ®poHTATBHBIN
npojaaik B ompoc.
HHAYCTPHU
TypU3Ma H [Tpe3enTarusi.
rocrenpuumMcrBea

2. | Tema 2. 28 2 - 2 26 O030p TeKCTA.
JIEKTPOHHBIH MoHonornueckoe
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Ou3Hec B BBICKA3bIBaHUE.

HHIYCTPUH

TypU3Ma.

Tema 3. OcHOBBI 32 4 - 4 28 OOpaTHbIi

OyxraJjrepckoro IIEPEBO.

ydera B

TypHCTCKOii KoHntposbHas

HHIYCTPHH. pabora.

Hroro 7 cemecTp 90 10 2 8 80 Acce.

Tema 4. 30 4 2 2 26 Juamnor.

Cranpaprsl IIpesenranus.

npogeccuoHaIb

HOM YTHKH B Ponesas urpa.

chepe

rocTenpuUMCTBA

Tema S. 30 2 - 2 28 Kpyrusrii cToa.

IIpaBoBoe O0630p TeKCTA.

peryJiupoBaHue

HHIYCTPUH

TYpU3Ma U

rocTenpuUMCTBA

Tema 6. [lenoBas | 30 4 - 4 26 ['pymnmoBbie

noes3aKa. 00CYXXIEHHS U
IpeJCTaBIeHNE
Marepuara.
Occe.

Hroro 8 cemectp 90 10 2 8 80

B nenom no 180 20 4 16 160 CornacHo

JTUCITUTITIHE y4eOHOMY TIaHY:
Jcce.

Hroro B % 100 11 20 80 89

5.3 Conep:kaHue CeMHHAPOB, NPAKTHYECKUX 3AHATHIA

Tabnuna 3

HaunmenoBanue TeMm | [lepeyens  BompocoB  misi  o0cyxaeHusi Ha | PopMmbl
(pa3nesioB) CEeMUHAPCKHX, NMPAKTHYECKUX 3aHATHUSAX, | IPOBEIEHUS
AUCHHUTIHHBI pPeKOMeHyeMble HCTOYHHKH M3 pa3nenos 8,9 3aHATHH
Tema 1. Texnosioruu Meronsl YBEJIUYEHUS MIPOJIAK. Texnuka | [IpakTnueckne
NPOAAK B MHAYCTPHH OCYIIECTBJIEHUS TNPOAAXK TypnpoaykroB. IIpsmeie | 3aHsATus.
TypU3Ma U npojaxu, HempsMble mnpogaxu. Ompexnenenue ueHsl | [Ipesentanun.
roCTeNnpUUMCTBA. TypnponaykTta. OcHOBHBIE 00s3aHHOCTH MeHemkepa 1o | [Ipecc-

MIPOJIaYKaM. KOH(EepeHIHs.

PeKOMeH):[yeMLIe HUCTOYHUKHU.
8.1(Unit 2,3), 8.5. (18) 9.3. (Travel Agent, Retail and
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Wholesale)

Tema 2. DJIeKTPOHHBbIH
Ou3HeC B HHAYCTPHUHU
Typu3Ma.

DNeKTpoHHAs KOMMEPIHSL, TOPTOBJIsI, HOCPEAHUYECTBO,
Oanku, BamoTa. lIpoOremMbl W MEPCIEKTHUBHI
3IIEKTPOHHOTO OM3HEcCa B TYPHCTCKOH cdepe.

PeKOMeHHyeMbIe HCTOYHUKH .

8.4 (Units 5); 8.7 (Unit 19), 9.2 (E-commerce), 9.3 (E-
commerce, E-business, Legal Considerations of E-
Commerce, Global E-Commerce: Asia, E-Commerce
Solutions)

[IpakTnueckue
3aHATUS.
Komannnas
pabora:
brainstorm.

VY CTHBIM IUKTAHT.

Tema 3. OcHOBBI
OyXraJrepckoro yvera
B TYPUCTCKOM
HHYCTPHH.

OcHOBHBIE IOHSTHSI OyXTaNTEpUN: TACCUBBI U AKTUBBI,
Oananc, u T.1.. Metozs! omnarel. OcoO0eHHOCTH
BEJICHUS OYXTaJITEPCKOro yuéTa BTYpUCTCKOM
WUHIYCTPHUHU.

PeKOMEHZ[yEMLIe HCTOYHUKMH .

8.1 (Unit 3), 8.5 (Unit 26, 27, 28), 8.6 (Unit 19), 8.7
(Unit 3,4), 9.2 (Accounting (finance)), 9.3
(Accounting: Historical Perspectives, Accounting and
Bookkeeping)

IIpakTrueckue
3aHATHA.
OOpaTHbIii
MEepEeBO/I.
IlocnenoBareaba
bIi TIEPEBO/I.

Tema 4. Ctanzaprsl BceeMupHbiii KOMHUTET 110 ATHKE Typusma. ['nobanbubiii | [IpakTnueckue
npodgeccuoHaIbHOI THYECKHUH Kozieke TypusMa. [IpodeccronanbHas 3TUKa | 3aHATHSL.
I3THKH B cpepe U 3THUKET B cdepe Typusma. IIpe3enranus.
roCTeNnpUUMCTBA. PexoMeHyemMble HCTOYHMKH Ponesas urpa.
8.1 (Unit 4), 9.3 (Codes of Ethics)
Tema S. IIpaBoBoe OOmast xapakTepuCTHKa IpaBOBOro perynupoBaHus | [Ipaktuueckue
peryJiupoBaHnue UHAYCTPUU TypU3Ma U TOCTENIPpUUMCTBA. MUpPOBOIl | 3aHATHS.
HHIYCTPUU Typu3Ma U | onbIT. HCTpyMEHTHI perynupoBaHus MeKIyHapoaHou | Juanor.
rocTenpuuMCcTBA. TYPUCTCKOH 1€ATENbHOCTH. Ponesas urpa.
ITanenpHas
PexomeHnayemble HCTOUYHUKH U pa3/iebl TUCKYCCHUS.
8.2 (Unit 3), 9.2 (Public law)
Tema 6. [leioBas [InannpoBanue W NOATOTOBKA J€J0BOM Tmoe3nku. | [Ipaktuueckue
Nnoe3aKa. HanaxuBaHue cBs3€il ¢ MEX1yHapOAHBIMU TAPTHEPAMHU. | 3aHATHS.
Pabora B komanzme. VYwactue B  BbICTaBKax, | [IpeseHranus
KOH(pEepeHIHSIX. OTyer O KOMaHAMPOBKE U | BUJEO.
03HAKOMUTENIBbHOM Type. llpumMepsl o3HakOMUTENbHBIX | JloKmanbl.

TYpOB.

PeKOMeHI[yeMI)Ie HUCTOYHUKHU:

8.3 (Unit 1), 8.8 (Unit 5), 8.9 (Unit 10), 9.2 (Business
travel), 9.3 (Business travel)

6. IlepeyeHb yueOHO-METOANYECKOT0 00ecrieYeHH s I CAMOCTOATEILHOU PadoThI
00y4aIMXxcs Mo JUCUMUIIMHE.

6.1. IlepeueHb BONIPOCOB, OTBOIMMbIX HA CAMOCTOSITEIbHOE OCBOCHHUE

AUCUMILIHHBI, GOPMBI BHEAYAUTOPHON CAMOCTOATEILHON PadOThI.
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HanmenoBanue TeM

Ilepeyens Bonpocos,

DopMbI BHEAYAUTOPHOM CaAMOCTOATENIbHOM

(pa3nesioB) OTBOJIUMBIX HA padoThI
AU CHUIINHBI CaMOCTOSITEJIbHOE
OCBOECHHE

Tema 1. Mertopl OpraHu3aum 00s13aTeIbHASL CAMOCTOSITEJIbHASI PadoTa CTY/JIEHTOB
TexHOJOr MU HPOJIAXK. M0/1 PYKOBO/JCTBOM IpenojaBaTeisi:
IIPOJAK B [leperoBops! ¢ knmeHTamu, | 1. BBINONHEHWE 3aJaHMM, TPEIYCMOTPEHHBIX B
MHYCTPHH IUQPPOBBIE TEXHOJIOTHH. Y4eOHBIX MTOCOOHSAX

2.  BBINOJHEHHE JIEKCHUKO-TPAMMAaTHYECKUX 3a/IaHHH,
TypHM3Ma U

NPE/ICTABICHHBIX B IEYATHOM BHIIE;
rOCTEeNPUUMCTBA. .
> 35 G 3. paboTa ¢ MyJIbTUMEAUHHBIMU CPEJCTBAMU
Tema 2. . JICKTPOHHBIN OM3HEC B 4.  mepeBoj yU4eOHBIX TEKCTOB B paMKax MpPOHICHHOI
DJIeKTPOHHBIH Pa3JIMYHBIX OTPACIISIX. TeMATHKH.
ousHec B Tennentumu pa3BuTHs. MHIUBHAYATbHAS CaMOCTOSITebHAS padora
HHAYCTPHUHU CTY/IEHTOB II0J] PYKOBOJCTBOM NpPENoaaBaTes:
TypHu3Ma. 1. paGora ¢  HCIONB30BAHMEM  OPUTHHAIBHBIX
Tema 3. OcHOBBI CocraBneHue MCTOYHUKOB (IPOCIIYIINBAHHUC Ay AMOMATEPUAIIA);
OyXrajrepckoro OyxranTepckoi 2. TIOJITOTOBKA POINEBBIX HP
yueTa B TYPHCTCKOIl | OTICTHOCTH. i HagI/ICEIHI/IG acce U 0030poB cTaTei
. pabora ¢ HHTEpHET-pecypcamu
HHAYCTPHH. p PHET"PECYP
= BHeay/INTOPHAsI CAMOCTOSITEIbHAsI padoTa:
Tema 4. Ctanmaprtel | M3yuenue craren
- BCEMMDHOLO STHYECKOIO 1. IoAroTOBKAa MOHOJIOTMYECKUX U JUAJIOTHYCCKUX

npodgeccuoHanLHO KozxemI:)a TVPHAMA BBICKa3bIBaHMH; 00CYKICHHS B TPyIIax
3THKH B chepe P ' 2. TOATOTOBKA POJIEBBIX UTP U MPE3CHTAIHI 110 TEME;
rocrenpuMMcrBa. 3. BHITOIHEHUE JOMAITHUX 3aJaHHH;

4

Tema S. IIpaBoBoe
peryJiupoBaHme
HHIYCTPUU
Typu3Ma H
rocTenpuumMcTBa.

IIpaBoBOE perynnpoBaHue
WHIYCTPUU TypU3Ma U
rocTenpuumMcTBa B Poccun
U 32 pyOe:KOM.
ITony4yenue BU3BI.

Tema 6. [le10Bast
noe3aKa.

OcHOBHBIE TpeOOBaHUS K
OpraHU3aIMu JET0BOMI
MOE3/IKH.

onrcaHue TpaPuKoB 1 00pabOTKa CTATUCTHUECKUX
MaTepuaos;

6.2. IlepeyeHb BONPOCOB, 3aIaHUM, TeM JJIl MOATOTOBKHU K TEKYyILEMY KOHTPOJIIO.

IIpyMepHBIA CHHMCOK pa3ieioB IPaMMATHKHM [JIsl MCIOJb30BAHUS B JIEKCHKO-

IrpaMMaTHICCKHUX TECTAX.
Tema 1. Clauses of contrast, purpose, reason and result
Tema 2. Types of pronouns: Generic pronouns, reflexive and reciprocal pronouns,
Tema 3. Discourse markers — linking words
Tema 4. Inversion with negative adverbials — adding emphasis
Tema 5. Conditionals and unless, even if, provided, as long as, etc. (other expressions in

conditionals).

Tema 6. Gerunds and infinitives
Tema 7. Ellipsis and substitution
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IIpumepHasi TeMaTHKA JOKJIAA0B /TIpe3eHTANUI

Tema 1. TexHoNOTHS MPOJIAXK B TypU3ME.

Tema 2. COBpCMCHHBIG TCHACHIIUU J3JICKTPOHHOI'O Oun3Heca.

Tema 3. AkTyanbHOe IporpaMMHOe o0ecreyeHue i OyXrajJTepcKoro y4era.

Tewma 4. Llenu ycTONYMBOrO pa3BUTHSL.

Tema 5. HaunonansHble 0COOEHHOCTH IPABOBOTO PETYJIUPOBAHUS B TYpU3ME.

Tewma 6. JlenoBast moe3nka Kak GpakTop MPOIBIKCHHS B Kaphepe.

IIpuMepHbIe 3a1aHU HA PA3BUTHE HABBIKOB M YMEHHUH

0O NOoO Ok WN -

. [logep’uTe WIK ONPOBEPTHUTE YTBEPKACHUE.

. [IpOKOMMEHTUPYWUTE CIIENYIOLIEE BEICKA3bIBAHHUE.

. PazBepuute Te3uc.

. OnuimTe J0CTOMHCTBA U HEAOCTATKH.

. [lepenaiite comepxaHne HA HHOCTPAHHOM SI3BIKE.

. Kpatko n3noxure coaep:kanue n3y4eHHON TeEMBI (YCTHO).

. KpaTko uznoxure conepkanue U3y4eHHOM TeMbI (IMCbMEHHO).
. PaspIrpaiite no possiM MpeayioxKEeHHYI0 CUTYaLHUIo.

9. [IpencraBbTe 0030p CTATHU.

10.HamummmTe U cienanTe JOKIJIA IO MPEIIOKEHHON TeMeE.

11.CnenaiiTe npe3eHTAMIO HA TEMY.

12 .HamummuiTe 3cce 1Mo IpeIioskKeHHON TeMe.

13.Onumute rpaduk

CTpyKTypa KOHTPOJILHOI PpadoThl (04HAs / 0UHO-3204HAA (POPMBI 00yUECHUA)

Cemectp CTpykTypa

7 1) AynupoBanue. KonnuectBo 3aganuii — 10 (maxc. 2 6amia)

2) Jlekcuko-rpammaruyeckuit Tect. KommuectBo 3ananuit — 40 (makc. 4 6anmna)
3) BrinonHeHne MUCHMEHHOTO 3a/laHusl (pa3BepHYTh MPENJIOKEHHBIH Te3UC —
100 -150 cnoB) (makc. 4 6amna).

Hroro makc.: 10 6as110B

O0pa3el THTYJILHOIO JIUCTA KOHTPOJLHOH padoThl
Texkymmii KOHTPOJIb yCIIeBAEMOCTH

(KonTpoJsbHas padora)

®enepanbHOe rocyIapcTBEHHOE 00pa3oBaTe/ibHOE OI0ZKeTHOE YUpe:KIeHHe BhICIIero
o0pa3oBaHus
«®PuHaHcoBblil yHuBepcurter npu Ilpasurenscree Poccuiickoii Peaepaunm»
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(PunyHuBepcuTeT)

JenapraMeHT HHOCTPAHHBIX SI3bIKOB M MEKKYJ/JIbTYPHOH KOMMYHMKALMA
KOHTPOJIBHASA PABOTA 110 JUCHUIIVIMHE
«HHOCTPAaHHBIN A3BIK B HHAYCTPUH TYPU3Ma M TOCTENPUUMCTBA)
43.03.02 Typusm,
OII «TypucTckuii ¥ TOCTUHUYHBIN OH3HEC», PO uiIb «MeXTyHapOAHbII TOCTUHUYHBIA OH3HECY,
npodmib «MeXTyHapOAHbIN U HALIMOHATIBHBIN TypU3M»

OII «TypucTckuil 1 TOCTUHUYHBIN On3HEC», Tpod b «TypUCTCKUN M TOCTUHHYHBIN OU3HECY,
OIl «MexmyHapoIHbIN U HAITMOHAIBHBIN Typu3m», [Ipoduins «MexTyHapOIHbIN U HAIIMOHATBHBII
TypU3M»

4 xypc VIl cemectp
20__-20__ y4eOHnlii roa
Bapuant 1

PaGoty BhINoNHMI/a CTYACHT/Ka rp.

CucreMa OLeHKH 3HAHMI 110 Y4eOHOH TUCHUILIMHE
«HOCTpaHHBII A3BIK B MHAYCTPUHM TYPU3MA M FOCTENPUHUMCTBA)

Tekymas cemecTpoBas Tekymmii KOHTPOJIb YCIIEBAEMOCTH Utorosas oleHKa
OLICHKa (10 GanoB)
CEHTAOPL-OKTAOPB/ AynupoBanue Jlexcuko- [TuceMenHoe
(bespanb-mapt (10 3amanuii) | rpaMMaTHYecKuii 3aJaHue
20 /20 yu.r. TecT
(40 3amanuii)
10 6amioB 2 Oamna 4 Oama 4 Ganna 20 6as10B

Paboty coctaBun(a) (PUO npenogaBaTes)
Paboty nposepui(a) (®UO npenogasarens)

3amecTuTenb pykoBoauTeNs JlernapramenTa
WHOCTPAHHBIX SI3BIKOB U MEXKKYIbTYPHOM

KOMMYHHMKAllMM 10 ydyeOHOM u  y4yeOHo- (®.1.0.)
MeTOIn4YecKoii paboTe
« » 20

IIpumep KOHTPOJILHOI PadOTHI
LISTENING

Questions 1-7

Complete the notes below.
Write NO MORE THAN THREE WORDS AND/OR A NUMBER for each answer.
TRAVEL AGENCY

Example Answer
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Name of tour: Magic One Day

Departure time: 1 on Saturdays

Return time: 6:00 p.m

Transportation: 2 or minibus

Group size: 15 — 25 tourists

Cost: 3 per person including 4
Peak season: tourists need to 5 2 days ahead.
Payment: 6

Reference number of tour: 7

Questions 8-10

Choose THREE letters, A-G.

Which THREE attractions can tourists visit at present in Edinburgh?
A City Hall

B Old Castles

C Zoo

D Art Studio

E Royal Palace

F Seabird Centre

G Aquarium

READING

Read the text and mark the statements as T/F/NM.
How technology has transformed the travel industry

There has been a digital revolution for holidaymakers, and technological advances may
see increased personalisation take off.

At the turn of this century, planning a holiday might have entailed a visit to the local travel
agent. Or forthe more adventurous traveller armed with a well-thumbed guidebook,
relying on trusted word-of-mouthrecommendations to set their travel agenda. Today,
thanks to breakthroughs in technology and high- speed internet, travellers can book their
own flight and hotels online, choose to stay in a stranger’s house,and rather than entering
that unfamiliar restaurant with trepidation, search online reviews on their mobilewhile
connected to the hotel Wi-Fi.

“Digitalisation has given us choice in a big way,” says Tamara Lohan, co-founder and
chief technologyofficer at boutique hotels website Mr & Mrs Smith. “More people are
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travelling than ever before, and companies like Airbnb encourage younger people to
explore sooner, and in a more cost-effective way. Technology has also given us more
information on the place we are going than ever before. Want to know if there is an artisan
chocolatier close to your hotel in Amsterdam? Well, now you can — in seconds.”

In the digital age, we’ve become a generation of DIY travellers who plan, manage and book
travel online.So what has this meant for businesses in the travel industry?

For travel agents, the rise of digital has severely disrupted the industry. “Traditional
travel distribution in which high street travel agencies played a dominant role was
revolutionised with online travel agencies and direct distribution through airlines and
hotels’ websites acquiring a key role,” explains

Angelo Rossini, contributing analyst at Euromonitor International.

“Low-cost carriers and online travel agencies were the clear winner of the online travel
revolution overthe past 15 years, changing the way today consumers plan and book their
trips. Tour operators sufferedthe rise of independent travel and are today embracing the
online and mobile channels in order to stay competitive,” says Rossini.

While the internet killed off many high street travel agents, others have been forced to
adapt to a very changing marketplace, with many embracing the internet by introducing
online bookings.

One of the biggest disruptors to the travel industry has of course been Airbnb, which
spurred the launchof other similar online-only companies such as One Fine Stay.

Technology has also presented new opportunities for small businesses in the travel sector,
allowing consumers worldwide to stumble across say a B&B in Brighton or luxury safari
park in Kenya throughonline review sites, social media and the businesses’ own websites.

So how will technology shape the future of travel? “The next few years will see travellers
requiring an increasingly personalised service, with companies able to suggest them
customised products on the basisof their profiles and past behaviour,” says Rossini. With
many travellers already seeking a more customised and “local” experience, truly
personalised trips are already beginning to take off.

1. Digital revolution for holidaymakers means increased customization.

2. Due to technology advancemenets and high-speed internet, travellers can book online
accomodation,car hire, air tickets and unfamiliar restaurat.

3. Firms like Airbnb enable younger people to travel in a more costly way.

4. The travel industry has undergone technological disruption, altering Traditional
travel distributionin which high street travel agencies played a dominant role.__

5. Travellers are seeking a more “local” experience rather than customised products
based on theirprofiles and past behaviour.
GRAMMAR
Complete the newspaper article with the correct verb form.
Integrating ethics into tourism: beyond codes of conduct

The industry is 16) faced/facing/faces with increasingly pressing challenges but
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embedding ethics intocore strategy makes good business sense

As the world's largest service industry, contributing an estimated 5% to worldwide GDP,
tourism 17) created/creates/create both jobs and wealth but also has clear social and
environmental consequences. The industry is therefore faced with a range of increasingly
pressing challenges.

Over the last few years, hotel companies 18) has made/made/have made a determined
effort to deal with the impact their business activities have on the environment, particularly
by measuring and reducingtheir carbon and water footprints. Both major international
hospitality companies and small businesses recognise that 19) it is/there are/these are
tangible benefits in doing this, including real efficiency gainsand an improved corporate
reputation.

Another closely linked challenge for companies is how to manage the ethical operation of
their business.Ethical issues 20) arise/are arising/have been arised in four main areas:
the supply chain, the local community (in the tourism destination), the workplace, and
customers. There may be concerns about forced labour in the supply chain or exploitation
of migrant workers in the workplace for example; or local people may — often rightly —
21) perceives/perceived/perceive be that they have little or no share in the economic
benefits of tourism, while bearing a disproportionate burden from environmental
degradation.

In 1999, the UN World Tourism Organisation (UNWTO) 22) has devised/devised/had
devised and adopted a global code of ethics for tourism, designed to minimise the negative
effects of tourism activityon destinations and local communities, which 23) was officially
recognised/had officially been recognised / officially recognised by the UN in 2001.

Encouragingly, there is evidence that the hotel industry 24) assuming/is
assuming/assume a proactive,collective approach to human rights and business ethics,
incorporating human rights risk mapping, employee training on responsible business, and
sustainable local benefits. Major hotel companies 25) have taken/took/are taking
significant steps in the past few decades to integrate policies on human rightsinto their
stated policies on business conduct and ethics.

Adapted from: https://www.theguardian.com/sustainable-business/blog/integrating-ethics-
into-tourism

VOCABULARY

For questions 1-10, read the text below. Use the word given at the end of some of the
lines to form a wordthat fits in the gap in the same line. There is an example at the
beginning (0).

The (0) oo tourism industry has reached an GLOBALISATI | Answers

unprecedented ON :

level of demand. GLOBA
L

For the first time in history, the number of tourists (26)
...................... CROSS
international borders in a single year reached over one billion in
2012,according to the United Nations World Tourism Organisation
(UNWTO).
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While just over 50% of these tourist (27) .........cccceveereenene were from ARRIVE
Europe,

much of this demand is being fuelled by rising household incomes in

emerging economies — not only the Brics (Brazil, Russia, India and

China) but increasingly across the rest of south-east Asia and Latin

America. In addition to increasing levels of international travel, it is

estimated that another five to six billion people travel in their own

country every year.

Given these statistics, it is little surprise that tourism is one of the
world'sfastest-(28)............... industries. GROWTH
Yet while the positives are often widely broadcast — tourism currently

accounts for 9% of world GDP, $1.3tn in exports and 6% of world trade,

aswell as bringing economic (29).........cccccovvuennes to local communities

and BENEFICIAL
encouraging greater global connectivity — the negatives are less likely to

bediscussed, including greenhouse gas (30) .....cc..... ., water | EMIT
(31) CONSU
.................. and waste management. ME

How the tourism industry can manage this dramatic growth, while

reducingits 1ess (32) .....ee.ee.. consequences, formed the backdrop | SUSTAIN
for a recent

Guardian roundtable discussion sponsored by international leisure travel

group TUI Travel.

Match the terms with the definitions.

41 travel aggregator site | a) 1-3 hour flight

42 tour operator

b) different product line on a single platform (Air tickets, Hotels, car rental)

43 tourist route

c) tourism that can be sustained over the long term because it results in a net
benefit for the

social, economic, natural and cultural environments of the area in which it takes
place

44 sustainable tourism

d) a route developed to attract tourists to an area to view or experience something
unique to
that area (e.g. wine route, whale route, heritage route, battlefield route)

45 short haul

e) a person or company which creates and/or markets inclusive tours and
subcontracts with
suppliers to create a package

WRITING 46-50

Write a response to a letter of complaint.

Write at least 150 words and leave a few minutes to check what you have

written.
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Dear Mr Geiger
| am writing to complain about my visit to your hotel. | stayed with you for two nights on the 25th and 26th
May thisyear and | am dissatisfied with the service | received.

Your website claims that guests receive a warm welcome, but when | arrived at reception on the first
night | had towait 25 minutes before a receptionist helped me.

| had booked a double room with an en-suite bathroom through the Internet, but there were no en-
suite roomsavailable so | had to use the bathroom in the corridor.

The website also says the hotel is comfortable and relaxing. But my room was too hot and at night
there wasconstruction noise from outside.

| often visit your city and stay overnight for business. While your hotel is near the centre and therefore
convenient, Iwill have to stay somewhere else if the service does not improve. | hope you will provide
better service next time.

Yours

sincerely

Rosalind Lee

From:
https://www.google.com/url?sa=t&rct=j&q=&esrc=s&source=web&cd=27&cad=rja&uact=8&ve
d=2ahUKEwjQybujp7LIAh
UyxaYKHQEZBGQQFjAaegQICRAB&urlI=https%3A%2F%2Ftuoitrenews.vn%2Fnews%2Fenglis
h- study%2F20111019%2Fresponding-to-a-letter-of-
complaint%2F35509.html&usg=AOvVawlyNUWJza4kbB21g E88WuK

Listening (https://www.google.com/url?sa=t& rct=j&g=&esrc=s&source=web&cd
=3&cad=rja&uact=8&ved=2ahUKE wikgYjcvg3lAhWQp4sKHR8xCJk
QFjACegQICBAB&uUrl=https%3A

%2F%2Fieltsonlinetests.com%2Fiel ts-mock-test-2017-february- listening-practice-test-
1&usg=AO0vVawOwW7htoVeQI6M pPSEKLLI-)
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7. ®OHI OLICHOYHBbIX CPEACTB AJIf MPOBEACHUS NMPOMEKYTOYHOM aTTeCTAlMK
00y4aImmxcs Mno JUCUMUIIMHE,

[lepeueHs MIAHUPYEMBIX PE3YyIBTaTOB OCBOSHUS 00pa30BaTEIBHON MPOTPAMMBI
(mepevyeHb KOMIIETCHIINI) ¢ yKa3aHUEM MHIUKATOPOB MX TOCTIKEHUS M TUTAHUPYEMBIX
pe3yNbTaTOB OOYYCHHsI 10 IUCIUIUIMHE COJEpXKUTCS B pasmene «2. IlepeueHn
IJIAHUPYEMBIX pPEe3yJbTaTOB OCBOCHHS 00pa3oBaTEeNbHON MporpamMMbl  (TI€peyYeHb
KOMITETCHIINI) C YKa3aHHEM HHIUKATOPOB UX JOCTHIKEHUS U TUIAHUPYEMBIX Pe3yJIbTaTOB
00yYeHUS MO JUCHUILIAHE.

Tabmuna 5

Kon WNnnukatops! | PesynbraTer oOyueHus (yMeHHS U TurnoBbeie KOHTPOJIBHBIE 3aAHUS
KOMIIETEHI] | JOCTUKEHHUS 3HaHUs), COOTHECEHHBIE C

171787 KOMIIETEHIIN WHAUKATOPaMH JOCTH)KEHHUS
Haunmenosa u KOMIIETCHIINU

HUe
KOMIIETEHI]

un

Typuswm, OIl «TypucTckuii ¥ TOCTUHUYHBIN OU3HECY, TPOGMITb «MeXTyHapO HBIH TOCTHHIHYHBIA OH3HECY,
npoduis «MeXTyHapOIHBIN M HAITMOHAIBHBIN Typu3m», 2021, 7 cemectp (0), 2021, 7 cemectp (030),
Typusm, OIT «TypucTckuii u TOCTUHUYHBIN On3HEeC», TpoQuiib « TypUCTCKHI M TOCTHHUYHBINA OU3HECH,
2022, 7-8 cemectp, MOO (3)
Typuzm, OIT «MexayHapoIHbIH U HAIIMOHATBHBINH Typu3M», [Ipoduins «MexTyHapoaAHBIN 1 HAIIHOHATILHBIH
Typu3m», 2022, 7 cemectp (0

YK-3 1. 1. 3HamMD: 1.AHTEpBBIO € IKCTIEPTOM.
Cnocobnoc | Ucmons3yer | - TEOpeTHYECKUEe ocHosl | Imagine your friend is invited to attend the
Th WHOCTPaHHBI | OpraHU3aIHu kommyHnukanuu | Interview for the position of a Sales
MPUMEHSTh | ¥ A3BIK B (TICHXOJIOTHYECK U u | manager in a hotel. He asks you for a piece
3HAHUS MEKIMYHOCT | TMHTBUCTHYECKHIU aCIIEKT); of advice, since you are an experienced
WHOCTPAHH | HOM ymemo. hotel employee.Make up a dialogue.
Oro si3plka | OOIIEHWH U | - AHAIM3UPOBATH U MIPUMEHSTH Ha
Ha YpoBHe, | NPO(EeCCHOH | MpaKkTHKe 3HaHHs Icuxoyiorud | ['pymnmosoe oocyskaeHue.
JOCTaTOYH | aJbHOMA obieHus, amexsatHoro | Group discussion. Imagine you participate
OM ISt JEeSITeBHOCT | MUHTBHCTHUYECKOTO odopmienus | in a panel discussion of the importance of
MEKJIMYHOC | U, BEIOHpast COOOIIECHUN B curyarusix | the Global Code of Ethics for Tourism.
THOTO COOTBETCTBY | PELICHHS cranmapTHeIX | You may choose any Article of the Code to
o0L1eHus, FOIIME KOMMYHHMKATHBHBIX 3a]1a4; talk about or provide a general overview
yueOHO# 1 | BepOasbHbIC of this document.
npodeccuo | u
HaJIbHOI HeBepOabH
JEATENHHOC | BIE CPECTBA
TH. KOMMYHHKaI[
WM.
2. Peamuzyer | 2. 3nams: 2. PoneBas urpa
Ha - ¢yuxiuu u BUAbL, cormanbHO- | Role play a Press-conference of the
MHOCTPAHHO | TCUXOJIOTHYECKYIO crpykrypy | UNWTO officials. Journalists should be
M SI3BIKE obmenus; mopenu s¢pdexruBroro | ready to ask not less than 5 questions about
KOMMYHHKAT | JIHYHOTO u nmemosoro | the organization, its structure, activity
VBHBIE (mpodeccronanbHOro) 00IIeHUs; | priorities etc.
HAMCPCHHS | yMemy:
YCTHO H - aHaJIM3UPOBATh  COLUANBHO- | Komanonas paboma c mexcmom.
MUCHMEHHO, | TICHXOJIOTHYECKHUE ¢denomensr | The group is devided into 2 subgroups.
UCIIOJIB3YSI auyHoro u mpodeccronanbHoro | They receive 2 different texts dealing with
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COBpeMEHHBI | oOmmieHHs, mpuMeHsATh 3HaHus | the topic covered already. and each group
e ocymiecTBiaeHnss KoMmmyHukarmu | team leader distributes the task among his
MHQOPMAINO | IPH [IPOBEICHUU JIeTIOBBIX | group members :
HHO- MIEPEroBOPOB; 1.explain unfamiliar words/expressions
KOMMYHHKAI[ | - YYUTHIBATh 3P PEKTUBHbIC 2.make up a list of key words/phrases
HOHHBIE CTpaTervy U TAaKTUKU BEICHUS 3.suggest a detailed plan of the text
TEXHOJIOTUH. | JAEJIOBBIX IIEPETOBOPOB. 4, summarise the text
5. prepare 2-3 tasks to check
comprehension
3. 3. 3Hamo: 3. Padora B KOMaH/Je ¢ aKTHBHBIM
Wcmonp3yeT | - OCHOBBI  B3aMMOJEHCTBHUSA | BoKaOyasapom. The group is devided
pUEMBI MEXKIy wieHaMu KoJuiekTuBa B | into 3-4 subgroups and each of the
nyOJIMYHON | KOMaH/IE; subgroup is supposed to prepare a task
peun u - npUEMBI yoexnenus, | for another group memmbers, based on
JISTIOBOTO M | apryMeHTaiuu,  BbIpakeHus | the new text they are dealing with :
npodeccro | TOYKHU 3pEHHS; - match the words to make collocations
HaJBHOTO verb —noun ;
JIMCKypca ymemy: - match the words to make collocations
Ha - BBIPA3UTh no3unuio | adjective-noun ;
WHOCTpaHHO | KojutlekTuBa u  cobctBennyro | - fill in the gaps with the prepositions ;
M  S3BIKE. | IMO3HUIHIO, - fill in the gaps with the right verb
- CHCTEMaTH3UPOBAThH u | form.
060061mKTh mo3uIMio KoMauael; | The tasks could be put on the
- BbIOpaTh naunbosee | blackboard or demonstrated on the
ONTUMAJbHOE  pEIIeHHEe U3 | SCreen.
MPEVIOKEHHBIX BapUAHTOB M
apryMeHTUPOBaTh IMoaroroBka rpynmnoBoro
MPaBUILHOCTH BBIOOPA. BBICTYILJICHHS.
Work in pairs or groups of 3. The task
is to present the material dealing with
most popular types of tourism, using
the texts we have covered and some
additional material from the Internet.
The format of presenting the results of
your work could be: dialogue, roleplay
Interview, debates, Presentation. Upon
your choice.
4. 4. 3namo: 4. TIloaroroBka MOHOJOTHY€CKOI0
JIeMOHCTpH | - JIEKCMKO-TPaMMATHYECKHE M | BbICKA3BIBAHUS MO 3aJaHHOI Teme.
pyer CTUIIUCTUYECKHE pecypcol | Imagine your friend is going to
BJIaICHUSI HWHOCTPAHHOTO SI3bIKA, participate in a conference. He needs
OCHOBaMU your help to prepare a presentation
aKaJeMUuec | yMems: «Tourism economy overview» ;
KOH - aHATM3MpOBaTh M co3daBarh | YOu should expand on:
KOMMYHHUKA | YCTHBIE U IIUCbMEHHBIE TEKCTBI e Tourism as a global force for
WU U c omopo# Ha chepsl 00IIeHUS, economic development
peYeBoro pemaeMble KOMMYHUKAaTUBHBIE e Economic impact of the tourism
JTUKETA 3aJ1avuu. industry
H3y41acMoro e Tourism contribution to
MHOCTPaHHO economic development
rO SI3bIKA.
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PabGora B mapax ¢ nepeBoaom.

Work in pares. Find on the Internet a
short article or passage from an article
dealing with Tourism economy.
Translate it into Russian and submit
your Russian version to your partner at
the lesson to make the so called “back
translation”. The whole group can see
both initial English passage and
Russian version on the screen.

5. 5. 3namo: 5. IloaroroBka goKJaaaa.

I'pamoTtHO U | - ocHOBHBIC NpaBuiia cuHTe3a u | Find an article dealing with Tourist

s dexTuBH | aHaaM3a HH()OPMALIHH, product on the Internet and make a

0 MIpaBUJIA UCTIOJIB30BAHUS Presentation.

HOJB3YETCS | Pa3IUYHBIX TEXHHYECKUX Your report should include:

WHOSI3BIYHBI | CPEJCTB C LIebio u3BNeueHus | - A glossary of useful words and

MU uHbOpMaIIHH. collocations

HUCTOYHUKA - Key points of the article.

MU ymems. - Your point of view on the issue.

uHpOpManHK | - U3BJIEKaTh HHPOPMAIIHIO U3 - A set of questions for the audience.

178 Pa3TUYHBIX UCTOYHUKOB;
IIucbMeHHOE BbICKA3bIBaAHHE 110
Teme.
Expand on the following statement
and provide ab example of such body
focusing on its mission. Primary
functions and structure (250 words).
Tourism organizations help to
monitor the sustainable development
of the Travel and tourism industry at
the International, regional and local
levels/

6. 6. 3Hamo: 6. Dcce.

[Tponynmpy | - TeOpEeTHIECKHE OCHOBBI Support or refute the following

€T Ha OpraHusanuy u statement :

UHOCTPAHHO | OCYIIECTBIICHUS World, National, Regional and other

M SI3BbIKE KOMMYHHUKAIIH Tourism organisations are at the

HHCHMEHHBI forefront of tourism trends and

€ peueBble | ymems: travelers’ minds promoting global

NPOM3BEACH | - MPOM3BOIANTH MHCHMEHHBIE 1 | tourism and friendship.

us B YCTHBIE pEeYeBBIC

COOTBETCTB BBICKA3bIBAHUSI. IInceMeHHbBIH OTBET HA )KaJI06y.

Uy C You have received the letter of

KOMMYHHKA complaint from your hotel guest.

THUBHOMN Write a short reply (50-60 words )

3aa4cii. including the following points:

- Apologise for the mistakes that were
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made.

IIKH-6
CriocoOHOC
Tb
MIPUMEHSATH
3aKOHOJATe
JICTBO
Poccuiicko
i
®enepaunn
, 4 TAKXKE
HOPMBI
MEXIyHapo
JIHOTO
mpapa Mmpu
OCYIIECTBI
CHUU
npodeccuo
HaJbHOU
JIeSITEIbHOC
TH,
aHAIIM3HUPO
BaTh,
CHCTEMATHU3
HPOBATh,
HWHTEPIIPET
HpOBaTh U
OlICHMBATh
HM3MEHEHMS
HOPMaTHUBH
0i1 6a3bl
pa3BUTHSA
cthepsl
Typu3Ma "
TOCTEPUU
MCTBA.

1.
IIpumensier
HOPMBI
POCCHICKOTO
3aKOHO/ATEN
bCTBA B
JIeSATEIBHOCT
u
TYPUCTCKUX
u
TOCTUHUYHBI
X
OpraHu3alui
2.
Ucnonp3yer
3HaHUA
poccuiickoro
u
MeXIyHapo.
HOTO TIpaBa B
pabote ¢
TyporiepaTop
amu,
aBHAKOMIIaH
UAMH,
TPaHCIIOPTH
BIMH
MIPEITPUATHS
MU,
BECOBBIMU
HEHTPaMHU.

3.
AHnanuzupye
TH
OIIEHHBAET
3¢ PEKTHBHO
CTh
CYILLIECTBYIO
niei
HOpPMAaTHUBHO-
MIPaBOBOM
0a3bl B
chepe
TypusMa u
TOCTENPUHUMC
TBA,
onpeaenseT
MEPCIIEKTUB
Bl €€
COBEPIIICHCTB
OBaHMsL.

1. 3namup:

- HOPMBI POCCUHCKOTO
3aKOHO/IATEIbCTBA B
JEeSITebHOCTH TYPUCTCKUX H
TOCTUHUYHBIX OpPTaHU3aIlnii;
ymemn.

- MPUMEHSTH HOPMBI POCCUICKOTO
3aKOHO/IaTENbCTRA TIPH
OCYIIIECTBICHUU
npodeccuoHaIbHON

eI TeTFHOCTH.

2. 3Hamo:

- OCHOBBI POCCHUICKOTO U
MEXTyHapOJHOTO MpaBa B cepe
TypU3Ma U TOCTEIIPHIMCTBA;

ymemy:

- IPUMEHSTh HOPMBI POCCHICKOTO
U MEXyHapOIHOTO MpaBa B
paboTe ¢ TyporepaTopamu,
ABHAKOMITAHUSIMH M JAPYTUMH
3aHHTEPECOBAHHBIMH
OpraHuvs3anusamu.

3. 3namo:

- KpUTEPHUHU OLICHKH

3 PEKTUBHOCTH CYIIECTBYIOIICH
HOPMAaTUBHO-TIPAaBOBOM 0a3bl;
ymems.

- aHAJTM3UPOBATH U OIICHUBATH
3¢ (HEeKTUBHOCTP CyIIECTBYIOMIEH
HOPMAaTUBHO-TIPAaBOBO 0a3bl B
cdepe Typusma u
TOCTETIPUUMCTBA, & TAKXKe
OTIPENIEIISATh IEPCIIEKTUBEI €€
pa3BUTHSL.

1. O030p cTaTbMm MO  HOPMBI
POCCHIICKOr0 3aKOHOIATEJLCTBA B
TypHu3Me U COCTABJICHHE €e AaHHOTAIN
HA aHIVIMHCKOM sI3bIKe.

duanor Mexay Typ areHToM M
KJINEHTOM 00 0()OpMJIEHHH BU3BI.

2. CocTaBHTb MEHTAJIbHYH) KapTy
(mindmap) o mexxayHapoaHOM mpaBe
B cdepe TypU3Ma U roCTENPUUMCTBA.

IToaroroBka mpe3eHTalUM Ha TeMy:
«Hopmbi poccuiickoro H
MEKIyHapOJXHOI 0 npasa B
Pa3JIMYHBIX OTPACIAAX TYPU3IMA».

3. Padora B xomamnze:

Round table on the legal norms in
tourism.
TBopueckoe 3amanme: Ilpennoxuts

3aKOHOJIATENbHYI0O WHHIIMATHBY B cdepe
Typu3Ma.

Typuzm, OIl «TypucTckuii M TOCTHHMYHBIA OW3HeC», MPOoPWIb «MekTYHAPOIHBIH TIOCTHHUYHBIH
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O0u3Hecy, 7 cemectp, (0), 2021

[IKTI-4,
CnocobHOC
Tb
B3anMOJICH
CTBOBATh C
norpedure
JIIMU,
napTHepam
u,
cOOCTBEHH
HAKaMH
OusHeca, a
TaK:Ke
JIPYTHMHA
3aMHTEPECO
BaHHBIMU
CTOpPOHAMH,
B TOM
YHUCIIE C
HCIIOJIBE30Ba
HUEM
nH(pOopMaIl
HNOHHBIX U
KOMMYHUKa
THBHBIX
TEXHOJIOTH

u.

Hcnonb3yer
COBPEMEHHBI
e
nH()OPMAITHO
HHO-
KOMMYHUKAT
WBHBIC MTPH
B3aUMOJCHUCT
BHH C
noTpeouTeNs
MH,
MapTHEPAMH,
COOCTBEHHHK
aMmu Om3Heca.

2.
HemoncTpup
yeT HaBBIKH
HOCTPOCHUS
3¢ EKTHBHBI
X
KOMMYHHKAIl
Ui ¢
COOCTBEHHUK
aMHu "
napTHepamu
no OHM3HECY B
HeIsIX
JOCTHKEHHS
uenen
OIIePaTHBHOT
ou
cTpareruuec
KOTO
yIIPaBJICHHUSL.

3.
[Ipumensier
¢ poBkIe
BO3MOKHOCT
u
MHTErpUpPOBA
HHBIX
MapKETHHIOB
BIX
KOMMYHHKAI
Wi B
TOCTHHUYHO
i cepe.

1. 3namo:

- CTIOCOOBI TIepeIaun
nHOpPMAaLIUH B TIpoLIecce
MEXIIMYHOCTHOTO

PO ECCHOHATTEHOTO OOIICHIS
(ycTHBIE U TUCBMEHHBIE POPMBI);
ymemy:

- apryMEHTUPOBAHO 00CYKAATh U
pemaTh IpoOIeMBI
Mpo¢eCCHOHANBHOTO XapaKTepa.

2. 3namo:

- OCHOBHI OpTaHU3aIluH ’
OCYILIECTBJIEHUA JIETIOBOM
KOMMYHUKAIUH,;

ymems:

- OTIPEJIeNATh U TPAHCIUPOBATh
o01IKe LeH B
npodeccnoHaTbHON

e TeTFHOCTH.

3. 3nHamo:
- OCHOBBI MapKETHHTA B
TOCTUHUYHOM cdepe.

ymemy:

- pa3pabaThIBaTh MApPKETUHIOBbIE
KaMITaHWHU 1 TIPOJIBUTATH
MPOAYKTHI C yUETOM CHEeHn(DUKH
TOCTHHUYHOU CepHl.

1. 3namo:
HccnenoBanue 0
y0eauTeJbHOIr0 NMchbMa.
Find a video about the principles of
convincing writing. Speak about common
mistakes and how to avoid them. Write
down a number of tips. Present them in
front of the audience.
Yumems:
YuacTHe B poJieBOii HTpe HA 3aJaHHYIO
temy  “Business  negotiations” ¢
npeaBapUTCIbHBIM 0OMEHOM ITMCHEMAaMHU.

npuemax

2. 3namo:
IToarorouts rioccapuit AKTHUBHOMU
JEKCUKU i1 YCTHOM W MNHCbMEHHOU

J1€J10BOM KOMMYHHUKALIUU.

Ymemun:

Hamucats otBet Ha xanody. Give a reply
to a complaint letter.

3. 3namy:

Kpyrusiii cton Ha Temy “The peculiarities
of marketing in hospitality”. IIpencraBste
UHTEPBbIO C DKCIEPTOM I10 MAapKETUHTY B
TOCTHHHYHOM OH3HEce.

Ymemu:

Pa3paboTka MMCEMEHHOTO M BU3YallbHOTO
COTIPOBOXKICHHUS MIPOJIYKTA.

Typusm, OIl «Typuctcknii 1 TOCTUHUYHBIN OM3HECY, NPOPUIb «MeKTyHAPOIHBIH M HAIIMOHAJIBHBIH Ty-
pu3m», 2021, 7 cemectp, (0), 2021; 7 cemectp, 3 3.e. (030),

TypusMm, OIl «MexayHapoaHeli W HalMOHAIBHBIA Typusm», IIpopuas «MekayHapoaHbIii ©
HAIMOHAJIbHBIH TYpU3M», 2022, 7 cemectp, (0)
TIKITI-2 1.Ucnonw3ye | 1. 3namo: 1. 3name:
Crioco0Hoc | T - OCHOBBI pa3paboTKu TypucTcKuX | Jlokaan - mpe3eHTALHS HA TEMY:
Th | COBPEMEHHBI | MPOAYKTOB; Write a review on a article, describing
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pa3pabatsl
BaTh
TYpPHUCTCKHE
MPOAYKTHI
"
TYPUCTCKO-
pexpearuo
HHBIE
HPOEKTHI,
OCYIIECTBI
ATh UX
pexIamy u
HPOJBIKEH
ue.

e
TEXHOJIOTUH
B IpoIiecce
pa3paboTku
TYPUCTCKUX
POYKTOB.

2.
[Ipumensier
COBpPEMEHHEI
€ METO/IbI
OLICHKH

3¢ PEeKTHBHO
CTH
TYPHUCTCKO-
PEeKpeanoHH
bIX
MPOEKTOB.

3.
HemoHncTpup
yeT HaBBIKH
pa3paboTku
PEKIaMHBIX
KaMIOaHui u
MIPOJIBIKEHU
s
TYPUCTCKUX
MIPOTYKTOB.

ymemb:
—  TNPUMCHATh  COBPEMCHHBIC
TEXHOJIOTHH B nporecce
pa3paboTKu TYpPHUCTCKUX
MIPOJYKTOB.

2. 3Hamb:

— TEOPETUYECKHUE OCHOBBI OLIEHKH
3¢ ()EeKTUBHOCTH  TMPOCKTOB B
[EJIOM U TYPHCTCKO-
PEKpeaIiOHHBIX POCKTOB;
ymemb:

- 00BEKTHBHO OIICHUBATh
3¢ (heKTUBHOCTH TYpPHUCTCKO-
PEKpeaMOHHbBIX TPOSKTOR.

3. 3name.

- TIPUHIIUTIBI CO3/IaHus
PEKIIaMHBIX KaMITaHU I 5
TEXHOJOTHI TIPOBIKEHUS
TOBApOB;

yMmemn.

- pa3pabarbhiBaTh  PEKJIAMHBIC
KaMITaHU! " MIPOJBUTaTh
TYPUCTCKUE MPOAYKTHI C Y4ETOM
creru(uKu TYPUCTHYECKOU
cepsl.

current trends in
development.
Ymemo:
CoCTaBUTh CIIMCOK KIIIOUEBBIX CAWTOB C
JICKCUKOMN JJIS1 WCITOJIb30BAaHUS B JICIOBOM
KOPPECTIOHJICHITMH Ha  WHOCTPaHHOM
SI3BIKE.

tourism  products

2. 3name:
Hanucanue 0630pa ayTeHTUYHOTO TEKCTA
T10 BEJICHUIO IIPOCKTOB B TypU3ME.

Yumems:

3ajaHue MO0 BUIEO C JdaJbHEHIIIHUM
o0cy:KaeHHeM.

Watch the video (Debate Noam Chomsky
& Michel Foucault — On human nature):
https://www.youtube.com/watch?v=3wfN
12L0Gf8

Hold a debate with your partner.

3. 3namo:

[ToAroToBUTH  MOKJIAN-TIPE3EHTALMIO O
HanboJee yCIEMIBIX  PEKJIAMHBIX
KaMITaHHSX.

Ymemun:

Yuactue B poseBoii urpe “Oocyxnenmne
peKJaMHoili kaMnaHumn”

You are divided into two teams to present
a marketing campaign in your business.

Choose a leader of each team, the
secretary.  Use  various  speaking
techniques. Try to get a logical

argumentation.
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Crtpykrypa 3a4era/ 3k3aMeHa (0YHAS, OYHO-3204HAs 3204HAsA GopMBbI 00yUeHHS)

Cemectp Crpykrypa
dopma
KOHTPOJIsI
7 cemectp | IIucbmenHast yactb — 30 6aJ110B:
3auer 1. IlpocnymmuBaHue ayano TEKCTa Ha MHOCTPAHHOM SI3bIKE 10 TEMaTHKE Kypca |
BBITIOJIHCHHME 3aaHuii Ha ero ocHoBe (10 3amanwmii) (10 6amios);
(st 2. Jlexcuko-rpammaruyeckuit Tect (40 3amanuii) (10 6amioB);
3209HOI 3. IlucbMeHHOE BBICKa3bIBaHKE 110 3a7anHoi Teme (Fam trip) (10 6asios).
(popmbl Yecernas yacts — 30 0an710B:
ooyuenusi: 7 | 1. Ananu3 keiica (Panel discussion) (30 6ayuioB).
cemMecTp -
3auer 8
cemMecTp -
IK3aMeH)

OO0pa3upl 11 MOATOTOBKH K 3a4eTy/ IK3aMeHy

®enepanbHoOe FOCYIapCTBEHHOE 00pa3oBaTeIbHOE OHIKETHOE yUpeskIeHHe BbICIIero 00pa3oBaHus
«®uHancoBblii yauBepcurter npu [IpaBurenscrBe Poccuniickoii @enepauumw> (PMHYHHBEPCUTET)

I[el'lapTaMeHT HHOCTPAHHBIX A3BIKOB H Me?KKyJIBTypHOﬁ KOMMYHHKaAIUH

3AYETHASA PABOTA IO JUCHUIIJIMHE

«AHocTpaHHbI#i A3BIK B MHAYCTPUH TYPH3MAa U TOCTENPUUMCTBA»
43.03.02 Typuswm,

OII «TypucTtckuii ¥ TOCTUHUYHBIN OM3HEC», PO UMb «MexXTyHapOAHbII TOCTUHUYHBIA OU3HECY,
npoduine «MexnyHapoAHBIN 1 HallMOHAJIBHBIA TYpU3M»

OII «Typuctckuit 1 TOCTUHUYHBIN Ou3HEC», PO uiIb « TypUCTCKHUI U TOCTUHUYHBINA OU3HECY,
OIl «MexnyHapoAHbIH U HALIMOHAIBHBIN Typu3m», [Ipoduins «Mex1yHapoIHbIN U HalMOHATIbHBIN
TYPHU3M»

4 xypc VIl cemectp
20__/20__ y4eOHbIii roa
Bapuanr 1

PaGoTy BBIIOTHWII CTYZEHT rp.

CucreMa OlleHKH 3HAHU MO0 y4eOHO# TuCHUIIHHE
«HOCTpaHHBII A3bIK B MHAYCTPUU TYPU3MA U FOCTENPHUUMCTBAY

Texymmii Texvinas 3auer

KOHTPOJTb yi
yereaemoc | oM ccTPOBA IucbMeHHas 4acTh VCTHAS 9acTh

™ 7 onEHia Hrorosas
(ceHTs0pB- (nosops, - Aynnposa Jlexciko- IIuceMeHH OreHka OIIEHKA
6 JIeKabpb e rpammaTu oe YcTHas yacth
OKTAOPD 20 /20 YeCcKui (Ananus 3a sader
20 — = (10 oot 3aJlaHue keiica)
202 yur. YA 3aJlaHui) (40 (Fam trip)
3aJaHpH)




Makec.- 20

6 Makc.- 20 | Makc.- 10 | Makc.- 10 | Makc.- 10 Maxc.- 30 6 Makec. - Makec. -
' 6. 6. 6. 6. Ke- 60 6 100 6.
PaGoty moarorosmia ®.1.0. npenogaBaTens
Pabory mpoepmi(a) ®.1.0. npemnogaBatens

3amecturens P YKOBOAUTECIIA Z[enapTaMeHTa
HWHOCTPAHHBIX SA3BIKOB U MC)KKyJ'IBTypHOﬁ

KOMMYHHKalMd M0  y4eOHOW W  y4eOHO- (®.1.0.)
METOJIMYECKON paboTe
« » 20 r.

IIpumep 3a4yeTHOH pPadoTHI

LISTENING

Listen to a teacher is giving a lesson on the effects of tourism and answer the questions.

1. According to the teacher, does tourism damage the things that tourists come to see?

2. How many foreign tourists visited Goa per year before 1986?

3. How would you describe the trend in package holidays to Goa from 1986?

4. What did locals protest against?

5. What do local people benefit from?

Listen again and complete the extract.

These mangrove swamps are really important for reducing 6. , 50 theirremoval is

really damaging. The disposal of rubbish and sewage is also an issue, and much of it

is dumped at sea, destroying the 7. . There is also a loss of

8. , as young Indians are influenced by Western ways.. Festivals become Westernised -
9. - losingtheir cultural significance. 10. is also on the increase, where tourists
are threatened, assaulted and robbed by members of the local population. .

READING

Read the text and mark the statements as T/F/NM.
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Six reasons why mass tourism is unsustainable

Despite the slow but steady increase in the number of enterprises claiming to be
responsible or green,the fact remains that the current system of mass international tourism is
utterly unsustainable.

Thanks to the application of the same industrial model developed for cars, houses and
consumer goods, international tourism has exploded in size since the 1950s and swept into
virtually every nook and crannyof the planet, washing up cash, jobs, golf courses, airports and
enormous amounts of real estate.

Claimed by the UN World Tourism Organisation as a stimulant of economic recovery, tourism
is, undoubtedly, a force to be reckoned with. It generates more than $2.1tn in annual revenues.
In many countries and regions of the world, tourism is now the primary source of foreign
exchange, employmentand cash.

The industry resembles a high-speed train, crammed with passengers with cheap tickets, racing
toward a cliff edge. So it's worth asking why this challenge generates so little debate in the
press and in generalbusiness literature.

Ending the unsustainable travel addiction

Clearly the media makes a lot of money from advertising holiday locations around the world,
but on a broader level, perhaps providers, customers and regulators have each become so
addicted to the promiseand pleasures of cheap and frequent travel that the prospect of going
without is simply too much to contemplate. Perhaps a form of "willful blindness™ has infected
us all.

The challenge turns out to be far more complex than just the prospect of run-away volume
growth on afinite planet. Many sectors are running themselves into the ground financially as
margins dwindle to razor thin. Meanwhile, thanks to congestion or overuse of scarce water and
land resources, many destinations are destroying the landscapes and attractions, both natural
and cultural, on which they depend.

| have come up with six key reasons why the current tourism model is way past its prime and
why moreof us need to focus on creating alternatives:

1. Mass industrial tourism is based on the assembly, distribution and consumption of packaged
productsand, as a consequence, one product is substitutable for another. The commaodification
of what should berevered as unique is further aggravated by the application of industrial cost
cutting strategies of homogenisation, standardisation and automation that further strip out any
remaining vestiges of difference, let alone mystique. Tourists "do" places and rarely get the
chance to stand in awe and wonder.

2. In most youthful destinations, low barriers of entry and zero regulation encourage rapid
growth and speculation. Both local politicians and often not-so-local developers benefit
enormously from this growth, but rarely stay put long enough to have to cope with the crises
caused by overcapacity and volatile demand.

3. The product is perishable - it's a time-based service - and can't be stocked. So when capacity
goes upand demand declines, price discounting is the adaptive tactic of choice.

4. Technological connectivity and price comparison engines have shifted purchasing power
to consumers, who have been convinced, by repeated discounting, that cheap travel is now a
right - not a privilege. This accelerates the dovgryvard pressure on prices and yields.


http://www2.unwto.org/

5. Residents of tourism hotspots, who may have welcomed the first influx of visitors, soon find
that cheap travel doesn't reduce their costs. Visitors cause land, food, water, housing and
infrastructure pricesto increase at a rate closely correlated with the decline in tourism operators'
margins. Sadly, more tourismoften means less benefit to the host communities.

6. Having fought so hard to be recognised as an industry, the tourism community fragments
back into its specific sectors when issues of waste, carbon, water scarcity and other
"externalities” are raised. Airlines don't pay taxes on aviation fuel and have fought carbon-
related charges for decades.

What's to be done

We need to develop the idea of conscious travel and start to imagine a better alternative.
Unfortunately, there is no magic wand or silver bullet; change will need to occur at the
grassroots level, one destinationat a time.

It will first and foremost require hosts to wake up and see their world differently - not as a
resource to be exploited, but as a sacred place to be protected and celebrated for its uniqueness.

Second, it is important they start to view their customers not as mere units of consumption, but
as guestsseeking to be healed and transformed. Our conscious or mindful alternative is about
less volume, congestion, hassle, destruction and harm and about more meaning, purpose, value,
peace and fulfillment.In short, not more but better.

11. Mass international tourism claims to be responsible or green.

12. In many developing countries and regions of the world, tourism is now the primary source
of foreignexchange, employment and cash.

13. Holiday providers promise cheap and frequent travel because mass media makes a lot of
money fromadvertising holiday locations around the world.

14. Tourists rarely get the chance to stand in awe and wonder because of homogenisation,
standardisationand automation.

15. There is magic wand or silver bullet to develop the idea of conscious travel and start to
imagine abetter alternative._

VOCABULARY
Match the terms with the definitions.

16. adoption rate a) a special fare ticket that allows either unlimited train travel, or travel
for acertain number of days/weeks, in many European countries
(except in Britain, where the Britrailpass offers similar travel in
England, Scotland, and

Wales)

17. electronic ticket | b) the percentage of tickets issued through an online booking system
compared to the traditional booking channel of agent-assisted
reservations.

18. ecotourism C) a “paperless” airline ticket allowing one to check-in and fly with just
proper photo 1D. What may look like a ticket is actually just a
paperpassenger receipt
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19. responsible d) travel that extends beyond being merely environmentally

tourism responsible, tobeing culturally-conscious and economically-aware,
locally

20. eurailpass e) a system that allows a customer to make a reservation online and
receive
an immediate confirmation

21. online f) an online travel agency can be utilized by a traveler in order to

reservation system book everything they need for their trip in one place. This can
include makinghotel reservations, flight reservations and in-
destination reservations like

tours, attractions, activities.

22. online travel g) a reservation software that allows clients to book online directly with
agency (OTA) your

company
23. online booking h) tourism directed at exotic and/or endangered destinations while
system fostering

an environmental understanding and conservation

Choose the most suitable word to fill the gaps
The topic of (24) and security in the tourism industry is of vital
(25)

globally. In recent years, and mainly after the 9/11 event, both academics
andpractitioners have started to look into crisis management issues seeking workable solutions in
order to

(26) the negative impacts of safety and security incidences on the tourism
industry and affected destinations. Tourism, Safety and Security: a multi dimensional analysis
brings together the writings of international leading academics and practitioners in this field to
discuss prevention measures and crisis management options, in incidences of tourism safety and
security.

As a fundamental frame of reference for responsible and (27) tourism, the
GlobalCode of Ethics for Tourism (GCET) is a comprehensive set of principles designed to guide
key-playersin tourism development. Addressed to governments, the travel industry, communities

and tourists alike,it aims to help maximise the sector’s (28) while minimising its
potentiallynegative impact on the environment, cultural (29) and societies across the
globe.

Adopted in 1999 by the General Assembly of the World Tourism Organization, its
acknowledgement by the United Nations two years later expressly encouraged UNWTO to
(30)

the effective follow-up of its provisions. Although not legally binding, the Code features a
voluntary implementation mechanism through its recognition of the role of the World Committee
on Tourism Ethics (WCTE), to which stakeholders may refer matters concerning the application
and interpretation of the document.

24 | A safety B savings C safe D save

25 | A important B importance C importantly D import

26 | A mitigate B increase C limit D influence
27 | A sustaining B sustain C sustainability D sustainable
28 | A benefitial B benefication C benefits D beneficiary
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http://ethics.unwto.org/en/content/world-committee-tourism-ethics
http://ethics.unwto.org/en/content/world-committee-tourism-ethics
http://ethics.unwto.org/en/content/world-committee-tourism-ethics

29 | A heritability B heritage C heritabile D heritor

30 | A promotion B promote C promoting D promotability

Translate into English.

31. British (ormeixarorue) appear to be getting much more active on holiday, as beach breaks
move down from fourth position to fifth, being overtaken by wildlife holidays (fourth) and
walking (third).

32. Learning a new skill abroad is gaining momentum — you will see increases in expert-led
(oOyuaromenoesku), gastronomy and wine tasting.

33. Rail, cruising and (o3mopoBuTenbHbIN OT/IBIX) are also going to get more popular this year.

34. Italy was the most desired (nanpasiaenuem) of 2018 in our survey, followed by France,
Spain and Greece.

35. But the USA, Canada, South America and Iceland with (octpoBHBIM OTABIXOM) ShOW SOMe
appeal.

36. Recognising the value and peace of mind that booking with a (typ omeparopa) offers in
uncertain times, holidaymakers who wouldn’t have previously considered booking a package
holiday are now taking a second look.

37.The boutique and design hotels on offer that perhaps wouldn’t have traditionally been
associated with (opraHu30BaHHBIMH TYPUCTHYECKHMH Ioe3akamu) are attracting a new
holidaymaker, one that places anemphasis on interior design and food.

38. This is expected to continue with more millennials joining the more traditional package
(Typuctamn).

39. Going hand in hand with this trend, holidaymakers are also looking for a (Gomee
WHIUBUIYaTbHBINATYP) than ever before.

40. They want the ability to unpack and personalise their package holiday through new and
(naHOBanmoHHBIX yciyr) that can be added on to fit their holiday wishes.

Adapted from: https://www.independent.co.uk/travel/news-and-advice/travel-trends-2018-
where-to-go-millennials-package-holidays-responsible-tourism-kuellap-turkey-
a8147736.html

41-50 WRITING

Familiarization trip is a trip exclusively for travel agents that are provided by suppliers or travel
operators. Sharing your travel experiences is a great way to gain professional credibility, attract new
clients and build interest in your travel consulting services.

Imagine that you have just returned from the fam trip. Complete the fam trip report.

FAM TRIP REPORT

Tell us where you’ve been:
Destination(s):
Name of Cruise/Tour (if applicable): Cruise Line and/or Tour Provider:
Ship and/or Hotel/Resort Nar?r:;(s): Duration:



http://www.independent.co.uk/travel/news-and-advice/travel-trends-2018-where-to-
http://www.independent.co.uk/travel/news-and-advice/travel-trends-2018-where-to-
http://www.independent.co.uk/travel/news-and-advice/travel-trends-2018-where-to-
http://www.independent.co.uk/travel/news-and-advice/travel-trends-2018-where-to-

Dates Traveled:

Tell us about your trip:
Please answer all four (4) questions below in a minimum of 3-4 sentences. Try to be as descriptive as possible:
What did your itinerary look like? How would you rate it; good or bad?
What were the highlights of your trip overall, what did you learn that a client would not find online
about this trip,supplier or destination — what insight did you gain?

How were the accommodations? Include information that is worth mentioning about your room as well
as any otherroom(s) you visited:

Who is this trip most suitable for? Why?

Choose a minimum of three (3) questions below to answer about your experience:
Is there anything clients or fellow consultants should know or be careful about?
How was thedining and entertainment

on the ship/tour?
What interesting activities did you do while in port?
Avre there any pre and/or post packages you would particularly recommend with this sailing/tour?

Finally, if there is anything else about your trip that is noteworthy and should be shared with
travelers, please tellus about it below.

OO0pa3upl 11 MOATOTOBKH K IK3aMEHY

CTpykKTypa 3K3aMeHa:

IMucbemennas yactob — 30 6a/1710B:

1. IlpocaymmmBaHue ayiuo TEKCTa HA MHOCTPAHHOM SI3bIKE TI0 TEMAaTUKE Kypca U BBIMOJIHEHHUE 3aJaHHI
Ha ero ocHoBe (10 3aganuii) (5 6amioB);

2. Jlekcuko-rpammaruueckuii Tect (40 3aganuii) (10 6amios);

3. IlucbMeHHOE BhICKa3bIBaHKE 110 3a1aHHoi Teme (Fam trip) (10 6amios).

Yernas yactb — 30 6as10B:

1. . Ananus ketica (Panel discussion) (30 6amioB).

®enepanbHOe FOCYIAPCTBEHHOE 00pa30BaTeIbHOE OIIKETHOE YUpeskIeHHe BbICIIero 00pa3oBaHus
«®unancosblii yausepcutet npu I[ipaButenscrBe Pocceniickoii ®@eaepanun» (PHHYHHBEPCUTET)

I[el'lapTaMeHT HHOCTPAHHBIX A3LIKOB H Me?KKyJIBTypHOﬁ KOMMYHHKaAIUH

IK3AMEHAIIMOHHASA PABOTA 11O JUCHUIIVIMHE

«MHoCTpaHHBIH A3BIK B HHAYCTPUM TYPU3MAa U FOCTENPUUMCTBA»
43.03.02 Typusm,

OITI «TypucTckuii U TOCTUHUYHBIA OM3HECY, Tpouib « TypUCTCKUI 1 TOCTUHUYHBINA OU3HECY,

4 xype VIII cemectp
20_/20__ y4eOHblIii roa
Bapmuanr 1

PaGoTy BBIIOTHWII CTYZEHT rp.

CucremMa OleHKH 3HAHMI M0 Y4eOHOH AUCHMIIIMHE
«HOCTpPaHHBIH SAI3BIK B HHAYCTPHH TYPHU3MA M TOCTENPUHAMCTBA»

Texkymumii Tekymas JKx3aMen

KOHTPOJIb ceMecTpoBa

CIIEBacMOC S OLIEHKA
Y 1 IIuceMenHas yacThb YcTHasA yacTh Urorosas

TH (HOS0DB - OrneHka eHKa

(ceHTSAOpH- Jexkabphb AyaupoBa | Jlekcuko- | IlucemeHH | YcTHas 4yactb 3a ont

OKTSIOpB 20 /20 HHE rpamMmaru oc (Anamms JK3aMEH

20 yU.T. (10 YEeCKHH 3aj1aHue Keiica) -

202  yu.r. 3aJaHuil) TECT 23 (Fam trip)




(40
3a/laHui)
MaKGC’- 20 Makc.- 20 | Makc.- 10 | Makc.- 10 | Makc.- 10 Maxe.- 30 6 Makc. - Make. -
' 6. 0. 6. 0. ' 606 100 6.
Paboty noarorosuna ®.1.0. npenogasarens
Paboty mposepui(a) ®.1.0. nmpenogaBarens
3amecturens PykoBogutens JlemapramMenTa
WHOCTPAHHBIX SI3IKOB H MEKKYJIBTYPHOM
KOMMYHHKallMd 10  y4eOHOH u  y4yeOHo- (®.1.0.)
METOJTNIEeCKOH paboTe
« » 20 T
IIpuMep NUCHLMEHHOI YaCTH IK3aMeHa
Listening

You will hear a report on the future trends in hospitality industry. Fill in the gaps with words
and phrases used by the speaker (https://www.youtube.com/watch?v=uQCTO0u5s6-k).

The Internet has caused serious changes in our 1) and will continue to do
SO.

In order to influence them you will first have to make 2) on the internet
noticeable and then make your 3) and flawless.

4) force people to unite and share in a common cost pool.

With the help of common travel platforms people can share their 5) and

Due to he concept of the internet of things and technological transformation nearly 6)
will go online within 7) :
As a consequence of big data usage and CRM analysis, 8) will be recorded
and every consumer experience 9)
Despite websites facilities, people want to be able to see the places where they will spend time and
stay in 10) and walk around.

Listen again and mark the statements as T/F/NS:

1. Internet access allows us to reach different accommodation options in the
regions to be travelled, though not every detail from price comparisons to facility features is
available.
2. Vast majority of the new generation guests are impressed by the photos and videos they viewed
on the internet and the comments they read on online booking sites.
According to the author, it all depends on seamless online booking experience.
Mobilization already has its highest importance and is not going to change.
Now hotels or holiday companies offer their services to their target audiences only through
websites, not through brochures and other advertisements.

34
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Lexical and grammar test
Read the 1st™ part of the text and fill in the gaps with appropriate prepositions and connectors:

to with outfor at for outof off to of -
Answers: 1) 2) 3) 4 5) 6) 7) 8) 9) 10)

Pros and Cons of Traveling Domestically
Introduction
Every time we plan a vacation, the same issue arises. Should we book flights 1) a distant land,
hoping to explore new sights and tastes or absorb some 2) __ season rays, or should we take a look 3)
_____what our own neighborhood has to offer? There's no right answer here. Foreign travel works for
some, but don't write 4) local vacations. There are plenty 5) pros and cons of traveling
domestically, so let's take a closer look.
Look 6) domestic cost savings
Sometimes, you'll find bargain domestic flights which undercut any foreign alternatives. Mix that with
accommodation with family members and shop 7) your favorite store cards and you can often
travel 8) less by remaining at home. However, don't be hasty here. Domestic isn't always
cheaper. In some instances, domestic prices can rise 9) rapidly, making foreign trips more
affordable. This happened in India in 2012, as airline problems boosted local fares by up to 30%. British
fliers also regularly discover that flights to city break destinations in Europe are cheaper than heading
10) domestic options. Check all of the current deals for global routes and make sure you've found
the best possible prices. Airline fares aren't always what they seem. Moreover, when you get to foreign
countries further savings can often be available in the form of low accommodation or food costs. Bundle
all of that together and you might find local holidays are less competitive than they seem.
(https://www.budgetair.com/en_us/blog/pros-and-cons-of-traveling-domestically)

Read the 2" part of text and find the words with similar meaning (11-25).

Familiarity can suit some travelers

Generally speaking, when people think about travel, they tend to think about crossing borders and
heading somewhere different. But if you live in a country as large as the United States or Canada, that
doesn't necessarily mean traversing national borders. Instead, you can often find destinations at home
that offer something different. However, what you won't find (usually) is a cultural adventure with
radically different sensations to discover. Meeting people who speak the same language and eat the same
foods can appeal to some travellers who want to relax and just destress. But if you're the type of
globetrotter who needs a total escape, you'll want to look outside your country's frontiers.

Quick domestic breaks could suit your schedule

Traveling abroad can entail more hassle than staying at home, what with the need to familiarize yourself
with new surroundings, sort out transport, learn the language and buy anything required to handle a
different climate. And you may even need to arrange documents like passports and visas - all of which
takes time and money. Generally speaking, staying close to home avoids this complexity. You can just
book flights and accommodation on the hoof and cross the country the next day if that's what you'd
prefer. So if you're the kind of traveler who can't be sure when their free time arises, domestic breaks
could be best.

Insurance issues could make a difference

When we travel anywhere, we need to be insured against property loss and health issues, but this is
another area where the hassle and cost of traveling can differ. Sticking to domestic flights can eliminate
the need to haggle for cheaper international travel insurance and cut down on paperwork. That's good
for time-poor travelers who want to keep their admin tasks to a minimum. Then again, many insurance
packages for international trips include everything you need in one purchase. When you can take care
of health, property loss, potential travel cancellatigg® and financial problems in one transaction, it's not
going to be a huge drain on your time.



11. To attract or captivate

12. to go somewhere or to move in a particular direction

13. an informal word for someone who travels a lot

14. to make somebody well-acquainted with something new

15. make one's way across

16. The state or quality of being complicated

17. Emotion or impression

18. A thing that uses up a particular resource.

19. To involve something as an inevitable part or consequence

20. To completely remove or get rid of

21. To be convenient for somebody’s way of living

22. To do something to become less anxious

23. A line or border separating two countries

24. Without proper thought or preparation

25. Irritating inconvenience

Complete the text with the appropriate words (26-40).

Mind that it may change its form:

a) Area f)  Platforms k) Toface

b)  Acronym g) Competition 1) Non-resident
c) Interpretation h)  Toeliminate m) Subject

d) Challenge i) Force n) Toimpose

e) Provisions j)  Toregister 0) Toamend

NEW NORM AMENDS THE GENERAL LAW OF TOURISM
On December 11, 2020, Congress approved the text of the law that 26) the General Law of Tourism and
issues other 27) . The law is expected to be approved by the Presidency of the Republic in the next days
to enter into 28) .
This norm modifies Law 300 of 1996 and regulates new aspects in terms of sustainability, sanctions, promotion,
and reactivation of the sector, as well as the provision of tourist services through electronic or digital 29)
, among other things.
This new tourism law is approved at a time when this sector is 30) a deep crisis due to the pandemic and,
recently, to the winter season. According to CITUR by July 2020, 31) visitors to the country fell by
99.2% compared to the previous year.
Among the most innovative and controversial issues in this law is Title 6, which regulates tourism services
provided by operators of electronic and digital platformf)ée.3 Until now, this had been a gray 32) in tourism




services in Colombia. Definitely, new technologies represent a regulatory 33) in which the authorities
must promote innovation, job creation and other benefits that these ventures provide, without neglecting free 34)
and the protection of consumer rights.

In this way, the law - in its article 32 - establishes a series of special obligations in head of the operators of

electronic or digital platforms that provides tourism services. The following were among the special obligations:

(1) Have active registration in the National Tourism Registry (“RNT” for its 35) in Spanish). (2)

Interoperate with the RNT so that whoever uses the platform has a current registration under that registry, which

must be visible on the platform. (3) Restrict and 36) advertisements from tourism services providers not

registered in the RNT. (4) Pay the parafiscal contribution for the promotion of tourism.

An initial 37) of these obligations could lead to the conclusion that all the people who occasionally or

regularly offer their properties on electronic or digital platforms as hosts and for tourism purposes, must be 38)
with the RNT and comply with all the other obligations that come from the said registry.

The paragraph of the article provides that the fulfillment of some of such provisions will be 39) to the

RNT’s interoperability qualification and grants a period of twelve months from the effective date of the law to

comply with the stated obligations.

Besides, the law indicates that the electronic platform of tourism services operator will be liable to the consumer

for misleading advertising if it allows the tourism services providers to use the platform without being registered

in the RNT.

Certainly, this is an issue that requires additional regulation, but the text approved so far 40) on the

operators of the electronic platforms for tourism services additional burdens, that will impact their profitability

and force them to modify their business model.

(https://cms.law/en/col/publication/new-norm-amends-the-general-law-of-tourism-and-regulates-the-provision-

of-tourist-services-through-electronic-and-digital-platforms)

1.

Fam trip report

Write a report about your trip to any itinerary and provide all the information your media

followers/ target audience/ travel agency customers may need (at least 250 words).

Use a well-structure template, give an introduction, describe a place, mention the duration and

accommodation of your trip. Speak about everything you find noteworthy. Provide your readers with

some tips.

OO0pa3ubl yCTHOI 9aCTH 3K3aMeHa

3aounas popma o0yueHust

®denepajbHOE rocy1apcTBeHHOE 00pa3oBaTe/ibHOe 0I0/1KeTHOe YUpeKIeHHne
BbICIIEro 00pa3oBaHus

«®UHAHCOBBIl YHUBEPCUTET ITPU IIPABUTEJIbCTBE
POCCHUHUCKOM ®EJIEPALIUN»
(PuHAHCOBBII YHUBEPCUTET)

JlenapTamMeHT MHOCTPAHHBIX SI3bIKOB U MEXKYJIBTYpHON KOMMYyHUKanuu dakynprera
MEXIYHAPOJAHBIX IKOHOMUUYECKUX OTHOIICHUMI

Jducnunimmnaa: « AHOCTpaHHBII A3bIK B MHIYCTPUH TYPHU3Ma U rOCTENPHHMCTBAY
®akyabTeT 5)KOHOMUKH U On3Heca

®opma 00yueHHsI: 3a09HAS

Cemectp: VIII

Hanpagsaenue: OIl «Typuctckuit 1 rocTHHUYHBIN OU3HECY, TPpoduib «TypucTckuil u
TOCTUHUYHBIN OU3HECY,

3K3AMEHAIIMOHHBIN BUJIET Ne 1
1. BhINONHATE THCHMEHHYIO DK3aMEHAIIMOHHYI0 BA00Ty (30 OaioB).
2. BBINOJIHUTE CUTYaTUBHOE 33/aHHUE!
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CXXXX» (30 6amnoB).

[Toarorosui(a):

CTapIUNA MPEnoaaBaTeNb/TIOIECHT NI U
.M. UBanosa

Y1Bepxaaro:

3aMecTUTENb PyKOBOJUTEIS

JlenapramMeHTa MHOCTPAHHBIX A3BIKOB U

MEXKYJIbTYPHON KOMMYHUKAIIUU IO Y4€OHOU 1 d.UN.O.

y4eOHO-METOAMYECKOMN paboTe
«_» 20 T

YTBepxkaeHo Ha 3acenanuu CoBera JlenapraMeHTa HHOCTPAHHBIX A3BIKOB U MEKKYIbTYPHOU
KoMMyHHKaIMK DakynbTeTa MEX1yHAPOAHBIX SKOHOMUYECKUX OTHOIICHUN
[Tporokomn Ne oT . . T.

CARD #1 (5 students)

Case Background: Article 1. Tourism’s contribution to mutual understanding and respect
between peoples and societies.

Tourist friendly attitude is the surest way to promote tourism. Promoting tourism is like pro-
moting the larger goal of peace and harmony around the world. Tourism is a driving force for
poverty alleviation, job creation and social harmony and role of tourism in creating mutual un-
derstanding and Social harmony can be the leading one. If there is any destination in the world,
which offers the widest choice to tourists, it is India. Nature tourism, culture tourism, exotic
tourism, adventure tourism and spiritual tourism we have everything in India to cater to the di-
verse preferences of domestic and international tourists. Nothing makes a better and more last-
ing impression on a tourist than a courteous, friendly and helpful approach. A tourist who goes
back with happy memories advertises the cause of tourism in that country far better than any-
thing else we can think of.

Objective: Run a panel discussion. Decide what can be suggested to improve the situation at
this potential tourist destination.

Tips for a panel moderator:

1. Keep the Panel Small and Focused: The ideal panel number is the “fabulous four” —
four experts in the chosen topic who have different experiences and who don’ t always agree
with each other.

2. Get to Know Your Panel Members: Plan out whether each speaker will be given a set
amount of time, or if the session will be wholly interactive, meaning a moderator firing ques-
tions at the panel. a0

3. Plan the Questions Ahead of Time: No one likes to be surprised by curveball questions.



4. Meet and Greet the Day or Night of the Event: Arrange for you and your panel members
to meet in the Speakers’ Lounge or the actual session room to introduce themselves and
check in.

5. Introduce the Panel Members: When it comes to introducing the panel members, you have
two options. 1) You can have each panel member introduce him or herself with a short two-
minute introduction, or 2) You can introduce the panelists.

6. Prepare Your “Cutoff Phrases” Ahead of Time: Be prepared to cut off long-winded
panel members or those who ramble off topic (e.g. “You have an interesting point there, but
we want to know more about ”; “Thank you, Julie. Now let” s hear Bob’ s per-
spective on this topic.” )

7. Give a Gracious “Thank You” to Each Panel Member

8. IlepeyeHb OCHOBHOI M IONOJTHUTEIBLHON Y4eOHOM JINTEPATYPbI, HEOOXOAUMOM
JJIS1 OCBOCHHUS T CHUIIMHBI

HOpMaTI/IBHO-HpaBOBLIe AKTbI
®denepanbHbIE TOCYAapCTBEHHBIE 00pa30BaTEIbHbIC CTAHIAPTHI MO HAPABJICHUSAM
MOATOTOBKH, peain3yeMbiM B @unyHuBepcuteTe (Boiciee oopazoBanue @PI'OC 3+)
http://www.fa.ru/sveden/Documents/2017/430302-bak-turism.pdf

OcHoBHas JuTEpaTypa

1 Konapatiok JI.H. Aurnuiickuii s3eik. U 3=English for students majoring in Tourism. P.
3: YuebHoe nocobue 115 CTyAeHTOB OakanaBpuara, o0yd. o Hanp. "Typusm", npoduis
“Mexnaynaponnpii TypusMm / JIL.LH.Konmpatiok, A.W. Jlarepp, T.H. Jlrobumona,
O.B.MemepsikoBa; @PUHYHUBEPCUTET, JlermapTaMeHT SA3bIKOBOM MOATOTOBKH. - MOCKBa:
ITpomereii, 2018. - 166 c. - Tekct HemocpeacTBeHHbI. - To xe. - DbC Jlans.

https://e.lanbook.com/book/121573 (mata oOpamenus: 14.03.2022). — Tekct
AIEKTPOHHBIN.

2. Tpubynckas, C. A. AHTIIMHACKHINA S3bIK AJs u3ydyaronmx TypusM (B1-B2) : yuebHoe
nocobue miusa By30B / C. A. TpuOyHckas. — 2-e¢ u3f., mepepad. u gom. — Mocksa :

N3narensctBo FOpaiit, 2022. — 218 ¢. — (Briciiee oOpazoBanue). — OOpa3zoBarenbHas
mnatdopma FOpaiit [caiiT]. — URL: https://urait.ru/bcode/474118 (nmara oGparieHus:
14.03.2022). — TekcT : 37eKTPOHHBII.

JlonosHuTEILHAA JIUTEPATYpPA

3. Jlesuenko B.B. Anrmmiickuii s3pik. Y. 2 = English. P. 2: Yue6Gnoe mocobue ms
CTYJIEHTOB OakanaBpuaTa, o0y4. mo Hamp. noarotr. "Typusm" / B.B. JleBuenko, O.B.
MemepsikoBa, A.U. Jlarepy; ®unyHuBepcuter, [lenapraMeHT A3bIKOBOM MOATOTOBKH. -
Mocksa: ®unyHnuBepcutet, 2016. - 144 c.; 9,0 m.n.- Tekct : HenocpeACTBEHHBIN. - To
xe. — MmeeTcs a5ekTpoHHas Bepcusi: DJIEKTPOHHbBIE TEKCTOBBIE NaHHbIe (1 daiin: 16,7
M6). — Joctyn wu3 nokanbHOUM cetu @DunyHuBepcurera (urenue). — URL:
http://elib.fa.ru/rbook/levchenko.pdf. (z[aT?ég oopamenus: 21.10.2019). - Tekcr


http://www.fa.ru/sveden/Documents/2017/430302-bak-turism.pdf

AIEKTPOHHBIN.

4. Dubicka, Iwona. Business Partners B1+: Coursebook and Basic MyEnglishLab Pack:
Student’s Book / I. Dubicka, M O'Keefe. — Pearson Education, 2020. -160 p. - ISBN 978-
1-292-23355-0

5. Emmerson P. Business VVocabulary Builder. Intermediate to Upper-intermediate: The
words & phrases you need to succeed / P. Emmerson. - Oxford: Macmillan Education,
2009. - 176 p. - Tekct : HemoCPeACTBEHHBIM.

6. MacKenzie, lan. English for Business Studies: A course for Business Studies and
Economics students : Student’s Book / I. Mackenzie. — Third Ed. — Cambridge :
Cambridge University Press, 2010. — 191 p. :ill. — (Cambridge Professional English).
— ISBN 978-0-521-74341-9.

7. MacKenzie, lan. Professional English in Use: Student’'s Book / I. Mackenzie.
— Cambridge : Cambridge University Press, 2006. —136 p. :ill. —(Cambridge
Professional English). — 978-0-521-61627-0

8. Powell M. In Company 3.0: Upper Intermediate Student's Book Pack. B2: Premium /
M. Powell, 2010.

9. Strutt P. English for International Tourism. Intermediate: Student's Book / P. Strutt. -
England: Pearson Education Limited, 2010. - 144 p. — TekcT : HENOCPEACTBCHHBIH

9. Ilepeyenp pecypcoB HHGPOPMANUOHHO-TEJICKOMMYHUKALIMOHHON  CeTH
«/HTepHeTY, HEOOXO0AMMBIX s OCBOEHMS AUCUMILTHHBI

URL.: http//www.mcmillanincompany3.com

URL.: http//www.britannica.com

URL.: http//www.encyclopedia.com

URL.: http//www.ehow.com

OnexTponHble pecypcsl bUK:

DnekTpoHHas oubimoreka @uHancoporo yuuepcurera (Ob) http://elib.fa.ru/

DnekTponHo-omommoreunas cucrema BOOK.RU http://www.book.ru

7. DIeKTpOHHO-OUOIMOTEeUHAs cucrema «YHUBEpCUTETCKAs oubnmoTeka
OHJIAMH» http://biblioclub.ru/

8. DnexTpoHHO-OMOIMOTEUHAas cucteMa Znanium http://www.znanium.com

9. DieKTpPOHHO-GHOIMOTeYHAs cucTeMa u3zaTeberBa «FOPAU Ty https://urait.ru/

10.2nexkTpoHHO-0MOIMOTEeYHAs cucrema W3/1aTeNNbCTBA [Ipocnekt
http://ebs.prospekt.org/books

11.9nexkTpoHHO-O0MbMMOTEYHAs cucTeMa usnarenscTBa Jlans https://e.lanbook.com/

12. lenoBas onnaiiH-0ubnuoreka Alpina Digital http://lib.alpinadigital.ru/

13.2OnexTpoHHas ounbmmoreka W3 narensckoro oMa «I"peGEeHHUKOBY
https://grebennikon.ru/

14.Hayunas snektponHas oubimnoreka eLibrary.ru http://elibrary.ru

15.HanmonaneHas snekTponHast oubdnaunoteka http://H36.pd/

16.Academic Reference http://ar.cnki.net/ ACADREF

17.11aker 6a3 nmanubix xkommanuu EBSCO Publishing, kpymueiimero arperaropa
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HAyYHBIX PECYpCOB BEAYyLINX M3IaTeNnbcTB Mupa http://search.ebscohost.com
18.2nexkTpoHHbIe MPOAYKTH U3aaTenbcTBa Elsevier http://www.sciencedirect.com
19.Emerald: Management eJournal Portfolio https://www.emerald.com/insight/
20.Henry Stewart Talks: bubanoreka Ownnaitn Jlekumii mo busnecy u MapkeTunry

https://hstalks.com/business/
21.0xford Scholarship Online https://oxford.universitypressscholarship.com/

22 .Komnexkuus Hay4HBIX KYpHAJIOB Oxford University Press
https://academic.oup.com/journals/
23.ProQuest: baza nmanneix Business Ebook Subscription ma mmardopme Ebook

Central https://search.proquest.com/
24.ProQuest Dissertations & Theses A&lI https://search.proquest.com/
25.Scopus https://www.scopus.com
26.0neKkTpoHHAs KOJUICKIIMS KHHWI H3JaTeiabcTBa Springer:  Springer eBooks

http://link.springer.com/
27.Web of Science http://apps.webofknowledge.com
28.1{ludpoBoit apxuB Hay4HBIX KypHaNOB: http://arch.neicon.ru/xmlui/

- Annual Reviews

- Cambridge University Press

- The Institute of Physics (IOP) Publishing
- Nature

- Oxford University Press

- Royal Society of Chemistry

- SAGE Publications

- Science

- Taylor & Francis Group

10. Metoan4yeckue yKazaHusli JJi OOYYAKIIMXCH MO OCBOCHMI) NMCHHUILIMHBI
CryneHTam npu NoJAroTOBKE CIEAYET UCIIOJIb30BATh HOPMATHUBHBIE JOKYMEHTHl DHUHAHCOBOTO
yHUBEpCcUTETa, MeToauueckue peKOMEHJAlUM IO IUIAHUPOBAHUIO M OpraHU3aIuu
BHEAYJUTOPHON CaMOCTOSATEIbHON PabOThI CTYJAEHTOB MO OOpa30BaTEIbHBIM MPOrpaMmam
OakayiaBpriaTa U Maructparypbl B OUHAHCOBOM YHUBEPCHUTETE, YTBEPXKIACHHBIE MPUKA30M
Ounynusepcutera oT 11.05.2021 1. Ne 1040 (cm. caiit ®uHaHCOBOrO YHHUBEpPCHUTETA: Ha
rJIaBHOM cTpanuie pazgen «Ham yHuBepcuter»; nanee «EnunHas mpaBoBas 0asa

OUHYHUBEPCUTETA) ), UCIOIB30BATh METOJUUYECKUE PEKOMEHAAINH JIeTTapTaMEHTA.

MeToauka opraHu3aluu PoJieBOi HTPbI
IToaroroBka urpml
1. ITpenogaBaTens:
® OIpEeaeINseT elb UIPHI; 41



00BsICHIET CUTyalMIO;,
YCTAaHABJIMBACT PCTIIaMCHT HUI'PLI;
OIpEEnsAeT YCIOBUS UTPHIL,
pacipeessieT poiy;
Ha€T 3a4aHUsA 110 ITIOATOTOBKE HGO6XO,ZII/IMI>IX JJI UTPBI HCXOJAHBIX TAHHBIX]
pa3padaTbIBaeT CLIEHAPUI POJIEBOM UTPHI;
IMoABOANT UTOI'Y UT'PBL
[IpenomaBaTenlb MOXKET BBOJWTH BCIO YCTAaHOBOYHYIO HWH(OpPMAIUMIO YCTHO MO0
NUCbMEHHO. [IpenogaBaTens MOXKET CaMOCTOSITEIBHO PACHPENCNSATh POIU C YYETOM
[ICUXOJIOTHYECKHUX OCOOCHHOCTEH CTYACHTOB HN HX SI3BIKOBOM IoATrOTOBKHN HWJIN
NpCaIOKUTL CTYyACHTAM pPaCHpCACIINTL POJIM CaMHM. B 3aBucummMocTH OT 4ucia
CTYACHTOB B I'PVYIIIIC KOJIUYICCTBO pOJIGfI MOJKCT BAPbHUPOBATHCA.
2.Y4acTHUKH UTPHI (CTYICHTHI):
IMPOBOAAT CAMOCTOATCIIbHYIO ITIOATIOTOBKY K ITIOBEACHUIO UI'PHI.
OHa MOXET MNpOXOJAWTh KaK B ayauTopuH, Tak U BHe ee. [Ipm HeoOXxomumocTH
mpernoaaBaTciib IPOBOAUT KOHCYJIbTAIlHH.
IIpumepbi

geJI_BZ IIPUMCHCHUEC HABBIKOB III/IaJ'IOFI/I‘—ICCKOI\/'I pe€un 1 3aKPCIIJICHNEC aKTUBHOI'O JICKCUKO-
rpaMmMaTndcCKoOro Marcpuala.
3agaya: pa3bIrparh JaHHYIO CUTYyaluio B (hpopme auasora.
Onucanue urpkl.
AHIJINICKHH SI3bIK

A travel agent went on a five-day business "familiarization™ trip to learn firsthand
about what's new and exciting in travel, what popular destinations offer, and so on. Some
travel business owners allow staff to take fam trips and report back on their findings. Such
trips are offered as a job perk and actually a certain amount of money are earmarked every
year per employee for this purpose. He/she:

stayed in a five-star hotel hired a top-of-the-range car
phoned home from their room drank most of the mini bar
ordered breakfast in their room had clothes dry-cleaned by the hotel

After the trip, the Finance Director thinks the travel agent’s expenses are excessive
and refuses to pay them. The travel agent defends their actions. Use as many of the
following structures as possible: should have/ shouldn’t have/could have/needn’t have/ +
past participle.

MeTtoauka opraHu3aliui Kpyrjaoro croja
Kpyraslit ctoi - opranu3zanust 00Cy:k1eHUsI HEKOTOPOTO BOMPOCA, TEMBI, TPOOJIEMBI.
[lenpto 0oOCyxJeHUs BhICTYyHaeT 0OOOIIeHHEe WAeH W MHEHUW OTHOCHUTEIIBHO
oOcyxnaemMoil mpoOJeMbl, a Takke MNOOYKIeHHE OOydYaloIUXCcsl K aKTUBU3ALUU
YMCTBEHHOM JIEATEIIBHOCTH, CAMOCTOATEIBHOCTH, PACKPBITHIO BO3MOXKHOCTEN. JlaHHBIN
METO/I Yallle UCTIOJIb3YeTCs Ha dTarne 0000IIeHUS 1 3aKpeTICHHUS M3YYeHHOTO MaTepuarna,
C LIEJIbIO BBIPAXKEHHSI MHEHMI 00yUaroIINXCs 10 PACCMaTPUBAEMOMY BOIIPOCY U ABIISETCS

JJIOTHYCCKHUM 3aBCPIICHHUEM TOW WA UHOU TEMBI.
42



Kpyriblii cTOI — 3T0 METOJ MHTEPAKTUBHOI'O OOYUEHHMSI, TO3BOJISIOIIUI 3aKPEUTh
NOJTyYEHHBIE paHee 3HAHMsI, BOCIIOJIHUTh HEIOCTAIOIIYI0 HH(pOopMaluio, chopMUpPOBATH
YMEHHUS pelaTh MPoOIeMbl, YKPENUTh MO3ULIUH, HAYYUTb KYJIbTYpE BEICHUS TUCKYCCUU.
XapakTepHOU YEPTON «KPYIJIOrO CTOJIa» SIBISIETCS COYETAaHUE TEMATHYECKON JUCKYCCUU
C TPYIIIIOBOX KOHCYJIbTAIUEH.

enb: obecnieyeHne CBOOOAHOIO  HEPETIAMEHTHPOBAHHOIO  OOCYXKIEHUs
IIOCTABJICHHBIX BOIIPOCOB Ha OCHOBE IIOCTAHOBKM BCEX OOYyYalOIUXCS B pPaBHOE
ITOJIOKEHHE 110 OTHOUIEHUIO IPYT K APYTY.

3amauu:

—  ¢opmupoBaHue  MNPOPECCHOHATBHOTO  MOHATUHHO-TEPMUHOJIOTUYECKOTO
arrapara Ha OCHOBE ayTEHTHUYHBIX MCTOYHMKOB 10 TEME HAYYHOTO UCCIIEIOBAHMUS.

— (QopMHpOBaHME YMEHUN pPE3IOMUPOBATh AYTEHTUYHYIO JUTEpaTypy Mo
CHEUUAaIbHOCTH Ha OCHOBE M3BJICYEHHOW WH(OpPMAIMU, KOMMEHTHUPOBATH OCHOBHBIE
HAay4HBIC BBIBOJIBI.

— pa3BUTHE HABBIKOB FOBOPEHMSI Ha TPO(ECCUOHATIbHBIE HAyYHBIE TEMBI.

— (¢opMupoBaHHE KOMMYHHUKAaTUBHBIX YMEHUH B 00JacTU MHOS3BIYHOTO
BOCIIPUATHS PEUX HA CIIYX.

MeTtoauka npoBeeHus:

1. Obyuaromuecs B rpynmne OnNpelessitoT Haubosee akTyalbHble SKOHOMUYECKUE
po0JIeMbl B paMKax MPOWIEHHOW TEMATUKHU U COCTABIISIOT TpapuK X 0O0CYXIACHUS Ha
3AHATHUSAX.

2. Omgun w3 oOywaromuxcsi (MHULOMATOP OOCYXIEHHS JaHHOW 1pPOoOIEMBI)
BBITIOJIHSET POJIb MOJIEPATOPA KPYIJIOrO CTOJIA, YIIPABIISISA TUCKYCCUEN, 3a1aBasi BOIIPOCHI,
PE3IOMUPYS PE3YIbTATHI 00CYKACHUS.

3. Kaxngpiii oOyyaromuiics B paMKax CcaMOCTOSITEIbHOM pabOThl TOTOBUT
BBICTYIUICHHE [0 TEME COIJIacHO YTBEpKIEHHOMY rpaduky. Ha 3aHsTMM CTyneHT
BBICKA3bIBAET CBOIO MO3ULMIO B PaMKax KpPYyIJIOTO CTOJIA, APTYMEHTHPYET CBOIO TOUYKY
3pEHHUs U ONIIOHUPYET APYTUM MHEHHSIM, OTBEYAET Ha BOIPOCHI MOAEPATOPA.

Kpurtepun oieHKH y4acTHHKA:

— MOJIHOTA PACKPBITHS TEMBI;

— MPABUJILHOCTh MCIOJIb30BaHUS TPAMMATUYECKHUX U JIEKCUUECKUX KOHCTPYKIIHIA;

— YMEHHUE apryMEHTUPOBAaTh CBOKO TOUKY 3PEHUS;

— YMEHHUE 33]1aBaTh BONPOCHI ONIIOHEHTAM U ONIIOHUPOBATH;

Kpurepuu onenku mogeparopa:

— YMEHUE YNpPaBIATh JUCKYCCUEH;

— YMEHHUE OPUEHTHUPOBATHCS B 00CYKIaeMOil MpoOJIeMaTHKE;

— MPABUJILHOCTH UCIOJb30BaHUS TPAMMATUYECKUX U JIEKCUYECKUX KOHCTPYKIIMIA;

— YMEHHE 3a]1aBaTh BOIIPOCHI YHaCTHUKAM;

— YMEHHE JENaTh BBIBOJBI.

IIpumMepHbIe peKOMEHIAUMH 110 MOAT0TOBKE Npe3eHTaAllU
[Iporecc MOATOTOBKM YCHEIIHON NpPE3eHTAalUHd COCTOUT U3 CIEAYIOIIUX KIHYEBBIX
3TAaIOB:
1. BeisiBiieHrE COOCTBEHHON CTPATETHH fAPE3CHTALHH.
2. Omnpenenenre 371eMeHTOB 0a30BOi CTPYKTYpPHI 3P (HEKTUBHOMN MPE3CHTALIUH.



3. SIBHBIE ¥ HESIBHBIC 11€TTU BRICTYIICHUS. MoTuBarus. [IpaBuibHoe U 3QdekTHBHOE
dhopMmynHrpoBaHue 1eeH U KPUTEPUEB UX JTOCTHKCHUS.

4, OmnpeneneHue 1eeBOr ayJuTOPUH, MECTa, BpEMEHH OyAyIle Mpe3eHTaIHH.
[ToaroToBka mpe3eHTaLNU:

IJIAHUPOBAHUE, CTPYKTYPa U BAXKHEUILIME JIEMEHTHI IIAHA;

WHCTPYMEHTHI TJIAHUPOBAHUS;

pa3paboTka pa3IuIHBIX BAPUAHTOB C YUETOM ayJIUTOPHH;

CO3/IaHHUE «3ar0TOBOK); UCIIOJIb30BAHUE TOTOBBIX MaTPHIl U COOCTBEHHBIN JTU3alH
CJIaNI0B.

e o o o U"I

6. BricTynaronmii Kak IIaBHbIA «MHCTPYMEHT» Mpe3eHTanuu. CaMOnoAroToBKa:

o TEXHUKAa MO CO3JaHUI0 W YIPAaBICHUIO CBOMM BHYTPEHHHM 3MOLIMOHAJIBHO-
MICUXOJIOTUYECKUM COCTOSTHUEM;

o BIIAJICHUE COOOM Kak «MHCTPYMEHTOM)» BBICTYIUICHHUS (T€J0, MUMHKA, >KECTHI,
roJIoc);

o MMH/JIK BBICTYIIAFOIETO.

7. HeepOanbHbie »eMEHTHI KOMMYHHUKAIIMM B TMpE3CHTAIlMM Kak Hauboliee
BbIpa3UTEIbHBIE CPEACTBA.

8. OOpatHas CBA3b KaK CPEJCTBO OOILIECHUS U BHICTpAaUBaHUS HY>KHOM aTrMoc(hephl U
YIPaBJICHUs Ay IUTOPUEN:

o coOCTBEeHHast HAOI0IaTEILHOCTD;

o UCIIOJIb30BaHUE «3-X MO3UIIMOHHBIX MIEPEXO0I0B» ISl TOITYUYEHUS
JIOTIOJTHUTEILHOW 00paTHOM CBSI3H;

o oOpatHasi CBsI3b Kak Moka3aresb JBrkeHus «K» umu «OTy nenu.

9. Kak cpaenath BBICTYIJIGHHE SPKHUM, YBJIEKATEIbHBIM M  MAaKCHMAJIbHO
3 PEeKTUBHBIM:

o CIIOCOOBI MOJJa4uM MaTepuaa;

o WCIIOJIb30BaHUE PEKBU3HTA,

o BU3yallbHAs U ayJAHaJIbHAS MOJJEPKKA.

10. IIpesenrarusi, caMOIIpe3eHTAUS U AaHAJIU3 PE3YJIbTATOB.

Metoauka pedepupoBaHHs TEKCTA

PedepupoBanue — 3T0 0IMH U3 BapHAHTOB CTPYKTypupoBaHus nuHpopmanuu. Padoras
HaJ pedepupoBaHMEM KaKOro- JMOO TEKCTa, CTaTbM Mbl YIPOIIAEM BOCIPHUSTUE
MH(}OpMAIUU TOCPECTBOM €€ CHKATHUS U CTPYKTYPUPOBAHUS.

YcrHOE pedeprupoBaHHe TEKCTa HA HHOCTPAHHOM SI3BIKE SIBJISICTCS OJTHUM M3 CIIOKHBIX
KOMIUJIEKCHBIX YMEHUU, TPEAIIOIATAIOIIEM HAJTMYME BBICOKOTO YPOBHS Pa3BUTHSI YMEHUHN
aQHAJMTUYECKOTO YTCHHS C M3BJICUCHHEM Bcell (pakTmueckoil mHGOPMAIUA U TOJHOIO
CMBICJIA MPOYUTAHHOI'O TEKCTA, & TAKKE YMEHUN MOHOJIOTHYECKON PEYH, MO3BOJISIOIIUX
MOCTPOUTh CBSI3HOE JIOTMYHOE BBICKA3bIBAHWE, AJEKBATHO OTPAXKAIOIIEE CMBICIT
MPOYUTAHHOTO TEKCTA.

PedepupoBanue 3akitouaercs B BbIOOpKE M3 BCEro MaccuMBa MH(GOpMAIMU KIFOYEBBIX
MOMEHTOB M UX (DUKCUPOBAHUH.



[Iponecc pedepupoBanus TEKCTa MEPBUYHOTO JOKyMEHTa (KHHWTH, CTaTbU M T.II.)
IPOTEKAeT B TPU HTana.

1-# 3Tam — TO YTEHWE UCXOJHOTO TEKCTA M €Tr0 aHalu3 — OOBIYHO HECKOJBKO pa3 — ¢
IIEJIBI0  IETATHbHOTO TMOHMMAHUS OCHOBHOTO COJIEP)KaHUS TEKCTa, OCMBICICHHUS €ro
(dhaxTrueckoit nHGopMaIru (M3yJaroliee YTeHUe).

2-i 3TANm — 9TO orcpanru ¢ TCKCTOM IICPBOUCTOYHHUKA: TCKCT p8,36I/IBa€TCH Ha OTACJIbHBIC
CMBICJIOBBIC Q)paFMeHTI)I C IO CJIBIO U3BJICUCHUA OCHOBHOH U HCO6XOI[I’IMOﬁ I/IH(l)OpMaHI/II/I
KaXJ0I0 U3 HUX.

3-i 3Tam — 3TO CBEPTHIBAHHE, COKpaIleHHWEe, 000OIICHHE, KOMIIPECCHs BBIICICHHON
OCHOBHOH (pakTosiormueckoil wHGoOpManmuu u O(PpOpMIICHHE TEKCTa B COOTBETCTBUU C
MIPUHATON MOJIEIIBIO.

PaGora Hag TekcTroM

[Ipu pabote Hax TEKCTOM HEOOXOAMMO J1OOMBATHCS MOHUMAHMS Ha CICAYIOIIUX
YPOBHSIX: BBIJICJICHUE OT/ACIBHBIX (DaKTOB, COOTHECEHHE (DAKTOB APYr C JPYIroM,
00600111eHre (PaKTOB, OCMBICIIEHHE, HHTEPIIPETALHs IPOUYNTAHHOTO B €0 IIEJIOCTHOCTH.

HpH YTCHHUHU TCKCTa C HCJIBIO ITOCIICAYIOMICTO YCTHOI'O Cro pe(i)epI/IpOBaHI/IH MOKHO
HUCIIOJIB30BAaTh CJIGI[YI-OIHI/Iﬁ AJITOPHUTM.

1. HquHTafITG 3aroJIOBOK TEKCTa U CACIaNTe IMPCAIIOJIOKCHHUC O €TI0 COACPKAaHUHU.

2. bricTpo mpocMOTpUTE TEKCT, KOHIICHTPUPYSS BHUMaHHE HA MEPBOM U IOCICIHEM
a03amax, a TaK)Ke Ha Hadalie Kaxjaoro aodzama. YOeaWTech B NMPABUIBHOCTH CBOMX
MIPEANOI0KEHUN O COJEPIKaHUH TEKCTa.

3. [Toctapaiitecb cpopmynupoBaTh OCHOBHOE COJep)kaHMe Tekcta B 2-3
MPEAIOKECHUSIX.
4, [IpounTaiiTe TekcT eme pa3 Oojiee BHUMATEIbHO, OOpallas BHUMAaHUE Ha

CMBICJIOBBIE CBSI3M MEX]y ab3alamMu W BHYTpH Kaxaoro absama. OOpamiaiite ocoboe
BHAMaHUE Ha JIOTHYECKHE KOHHeKmopwl - (pasbl, COIO3bI, IMPEIJIOTH, BBIPAKAIOIINE
BPEMEHHbIE, TPUUYUHHO-CIICICTBEHHBIC U Tipoune cBsi3u (First ofall, besides, although,
soetc., a Takke wmecroumenus this, that, itetc., BeIsiCHSS npH YTCHHMH, KakKue
CYIIECTBUTEILHBIC OHU 3aMECHSIOT.

5. Ecmu cmbicin kakoro-an0o NpCaJIOKCHUA HCACCH HM3-3a CIO0KHOI'O CHHTAKCHCA,
COKpPATUTC NMPCIAIO0KCHHUC N0 I'NIaBHBIX YJICHOB.

6. BcerpetuB Meradopudeckoe BbIpaKEHHE W BBISICHUB €r0 OOIIMIA  CMBICH,
MPOYUTANTE KOHTEKCT, B KOTOPOM OHO OBUIO YHMOTPEOJICHO M TMOCTapalTech MOHSTH
CMBICJT BBIPQKCHHS B TAHHOM TEKCTE.

1. Eme pa3 mpouurtaiiTe mMOJ3arojoBOK M yOEAMTECh, YTO €ro CoOJEp)KaHHE B
JIOCTATOYHOW MEpe OTpakaeT Ballle MOHUMAaHUE OCHOBHOM MBICIIH TEKCTA.

8. [Ipoananu3upyiiTe 3arojoBOK B OOIIEM KOHTEKCT€ CMbICIa TEKCTa U
chOpMyITUPYHTE €TO CMBICIL.
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9. [IpocmoTpuTe TekcTa emie pas, obOparnas BHUMaHue Ha (Ppas3bl, BBIPAKAIOIIUEC
OTHOIIICHHE aBTOPA K U3JIaraéMOMY, U OIIPEICIIUTE €r0 OTHOIIICHHUE K MPodIieMe.

CocraBJiieHHE COOCTBEHHOI'0 BLICKA3LIBAHUSA

HCpCXOI[}I K 3TaIlry COCTAaBJICHHUA COOCTBEHHOTO BBICKA3bIBaAHUA, HCO6XOI[HMO OTMCTHUTD,
9TO 9Ta CI0XKHAaA aHAJIUTHUKO-CHUMHTCTHYCCKAA ACATCIIHbHOCTh MOXKCT OBITH MMpcaACTaBjICHA
KaK IIOCJICHOBATCIBbHOCTh IIAIOB MW IIpU IMPOAYHHUPOBAHHUUN COOCTBEHHOI'O TEKCTa.
HquHTaB H IIPpOaHATIN3UPOBAB TCKCT, qHTaIOHIHﬁ pacipcaciisi€T BCCb MaTCpral Ha TPHU
I'pyHtIibl 11O CTCIICHU €TI0 BA’)KHOCTH:

J HanOosee BaKHBIE COOOIICHMS, TPEOYIOIIME TOYHOTO M MOJHOTO OTPAKEHUS B
pedepupoBaHuy;

J BTOpOCTENeHHasi UH(POpMAIHsL, KOTOPYIO CIIEAYET IepeaaTh B COKPAIlEHHOM BH/IE;
J MaJIO3HAYUTENIbHAS HHQOPMAIHH, KOTOPYIO MOXHO OITyCTHUTb.

Ve B mpolecce UTEHUsl OINpEAeNseTcsl KIIYeBas MbICHIb Kaxaoro adzana. Takum
o0pa3oM, COCTaBIs€TCS JIOTMYECKMH IUIaH TeKkcTa. PedepupoBaHune BKIoyaer
CJIEYIOIINE COCTABIIAIOIIME!

- BBEJICHHUE, B KOTOPOM COJEPKUTCS MHPopMalus 00 MCTOUYHUKE, aBTOPE, 3ar0JIOBKE,
LEJIM HalMCcaHUsl TEKCTa, OTHOUIEHWU aBTOpa K MPEAMETY MOBECTBOBAHMS, OCHOBHOM
MBICJIM U 3aTPAaruBaeMbIX B TEKCTE MpoOiieMax;

- OCHOBHAS YaCTh, B KOTOPOH M3JIaraeTcs CoJIeP KaHue NCXOTHOTO TEKCTa B TOM TTOPSIZIKE,
Kak 3Ta uH(popMalus Obliia TIPEJACTABICHA B TEKCTE aBTOPA, UM K€ B COOTBETCTBUU C
JIOTUKOMN pedepeHTa;

- 3aKJIIOYEHHE, B KOTOPOM HEOOXOJMMO BOCIIPOU3BECTHU BBIBOJIbI, €CJIM TAKOBBIE ObUIH
chopMyTUPOBaHBl ABTOPOM TEKCTA, BBIPA3UTHh CBOE OTHOIICHHWE K 3aTparuBaeMbIM B
TEKCTe MpobiieMaM, TPOKOMMEHTHUPOBAB HX.

CaoBocoveTranus u ¢ppa3spl VI COCTaBJIeHHsT 0030pa (review)

1.Haszeanue, aemop, cmub.

The article/text 1’m going to give a review of is taken from... — Crartbs (Tekcr),
KOTOPYIO 5 ceiuac Xxouy MmpoaHaIu3upoBaTh U3. ..

The headline of the article/text is — 3aroyioBok cTatbu (TEKCTA). ..

The author of the article/text is... — ABTop cTaThu (TEKCT)...

It is written by — On (ona) HanucaH. ..

The article/text is ... — Cratbs (TekcT) ....

The head line foreshadows... — 3aronoBok NpuOTKpPHIBAET

2. Tema. Jlocuueckue uacmu.

The topic of the article/text is... — Tema cratbu (TekcTa). ..
The key issue of the article/text is... — KiroueBsIM Bompocom B cTaTthe (B TEKCTE)
SIBJISICTCSI. ..

The article/text is devoted to the problem®. - Crarbs (Texct) nocesiena npo6iewme. ..



The author touches upon the problem of... — ABTop 3atparuBaer nmpo0biemy....

I’d like to make some remarks concerning... — f Obl XOTen cjaeNaTh HECKOJIBKO
3aMEYaHMi 110 TIOBOJY. ..

I’d like to mention briefly that... — XoTenoch Obl KpaTKO OTMETHTS. ..

rd like to comment on the problem of... — S om
XO0TeJl IPOKOMMEHTHPOBATH MPOOJIEMY ...

The article/text may be divided in to several logically connected parts, which are...
— Cratbs (TEKCT) MOXKET OBITh pa3JielicHa Ha HECKOJBKO JIOTHYCCKH B3aUMOCBSI3aHHBIX
JacTeH, TAKUX Kak...

3. Kpamkoe coodepaicanue.

At the beginning of the story the author — B navaiie uctopuu aBTop

describes — omnuceiBaer

depicts — uzo0OpakaeT

touches upon — 3arparuBaer

explains — o0BsIcHSICT

introduces — 3HaKOMHT

mentions — yrmomuHaet

recalls -Bcmomunaer

makes a few critical remarks on — genaet HECKOJIBKO KPUTHUCCKUX 3aMEUYAHUM O

The article begins (opens) with a (the)

description of — onrcanuem

statement — 3asBieHHEM

introduction of — npencraBneHrEM

the mention of — ynmomuHanuem

the analysis of a summary of — kpaTkum aHanHu30M
the characterization of — xapakrepucTtukoii
(author’s) opinion of — MHeHue aBTOpa

author’s recollections of — Bocmomunanue aBTopa
the enumeration of — nepeunem

In conclusion the author

dwells on — ocranasiuBaercs Ha
points out — yka3bIBaeT Ha TO
generalizes — o6o061maer

reveals — rokassiBaeT

€XPOSES — MmOKa3bIBACT
accuses/blames — o0BuHsIET

gives a summary of — naet 0630p

4. Omnowenue asmopa Kk 0moenbHblM MOMEHMAM.
The author gives full coverage to... — A#fop maeT , HOJIHOCTHIO OXBATHIBAET. ..



The author outlines... — ABTOp onuckIBaeT

The article/text contains the following facts.../ describes in details... — CraTbs
(TEKCT) CONEPIKUT Caeayromue GaKThl .... / TOJPOOHO OIMUCHIBACT

The author starts with the statement of the problem and then logically passes over
to its possible solutions. - ABTop HauMHAET ¢ OCTAHOBKH 3a/1a4M, a 3aTE€M JIOTHUYECKH
NEPEXOAUT K €€ BO3MOKHBIM PEIICHUSIM.

The author asserts that... — ABTop yTBepkaaer, 4To ...
The author resorts to ... to underline... — ABTop npuderaerk ..., 4ToObI MOAYEPKHYTh
Let me give an example... — [1o3BoJbTe MHE IPUBECTH MIPUMED ...

5. Bvisoo asmopa.

In conclusion the author says / makes it clear that.../ gives a warning that... — B
3aKJIIOYCHHUE aBTOP TOBOPHUT / MPOSICHAET, YTO ... / AT MPEAYNPEkKACHUE, YTO ...
At the end of the story the author sums it all up by saying ... — B koHI1ie pacckasa

aBTOP MOJBOJMUT UTOT BCETO 3TOI0, TOBOPA ...
The author concludes by saying that.../ draws a conclusion that / comes to the
conclusion that — B 3akiroueHue aBTop rOBOPUT, YTO... / A€IaeT BBIBOI, YTO / IPUXOIUT
K BBIBOJIY, UTO...

6. Boipazumenvbhvie cpedcmaa.

To emphasize ... the author uses... - UToObl akIeHTUPOBATH BHUMAHUE ... aBTOP
HCIIOB3YeT

To underline ... the author uses...UYTo0ObI MOJYEPKHYTH ... ABTOP UCTOJIb3YET

To stress... — YcwinBas. ..

7. Bvi60o0.

Taking into consideration the fact that — IIpuauMas Bo BHUMaH#ue TOT GakT, YTO
The message of the article/text is that /The main idea of the article is — OcnoBHast
ujes cratbu (TekcTa)

In addition... / Furthermore... — Kpome Toro

On the one hand..., on the other hand... — C oaHO# CTOPOHSI ..., C APYrOi CTOPOHBI

Back to our main topic... - BepueMmcs K Hailieii OCHOBHOUM TeMe
To come back to what I was saying... - UToObI BepHYTbCS K TOMY, UTO sl TOBOPHJI

In conclusion I’d like to... — B 3akitoueHue s xotesn ObI ...
From my point of view... — C mMoeli TOYKH 3peHus ...
My own attitude to this article/text is... — Moe nu4HOE OTHOIIICHUE K...

I fully agree with / I don’t agree with - fI nonHocTbIO cornacen ¢/ S He coriaceH ¢

It is hard to predict the course of events in future, but there is some evidence of the
improvement of this situation. - TpynHo mpenckazath Xoa COOBITHI B OymyIieM, HO
€CTh HEKOTOPHIE CBUJIETEIILCTBA YIIYUIICHUS.

| have found the article/text dull /important / interesting /of great value - S Haxoxy
CTAaThIO(TEKCT) CKYYHOH / BaKHOW/ MHTEGPECHON HMEIONIYI0 OOJNbIIOE 3HAYECHUE
(LIEeHHOCTB)



11. Ilepeyenb nHGOPMALMOHHBIX TEXHOJIOT U, MCII0JIb3yeMbIX IIPH
OCYILECTBJICHMH 00pa30BaTeIbHOI0 MpPoLecca Mo JUCHUIIMHE, BKJIIYast
nepevYeHb He00X0AMMOIr0 MPOrPAMMHOTI0 obecneyeHus 1 HHPOPMALMOHHBIX
CIIPABOYHBIX CHCTEM

11. 1. KoMIuIeKT JIMIIEH3HOHHOTO POrPAMMHOI0 00ecneYeHu s :

1. Windows, Microsoft Office.

2. AntuBupyc Kaspersky

11.2. CoBpeMeHHbIe Tpo(eccuoOHAIbHBbIE 0a3bI JaHHBIX U HH(POPMALMOHHBbIE
CIPaBOYHbIE CHCTEMbI

1. Nudopmanmonno-npaBoBas cucrema «I'apanm»

2. Uupopmannonno-npasoBas cuctema «Koncynbrant ILmrocy

3. DnekTponHas sHIMKIONeaus: http://ru.wikipedia.org/wiki/Wiki

4. Cucrema KOMIUIEKCHOTO  packpbitug uHpopmauuu «CKPHUH» -
http://www.skrin.ru/

11.3. CepruduunpoBaHHbie NIPOrPaMMHBIE U aNINIAPATHBIE CPEeICTBA
3a1UMThI HHPOPMALMH
He ucnone3yercs

12. Onucanue MaTepuaJIbHO-TeXHUYECKOM 0a3bl, HEO0OXO0AUMOI /1A
OCYyILIeCTBJICHHSI 00Pa30BaTEeIbLHOI0 MPOoLEcca Mo AUCHUILINHE.

Jis ocyiecTBiIeHUs: 00pa30BaTEIbHOrO IpoLecca o JUCHUIUTMHE « THOCTpaHHBIN A3BIK
B mpodeccuoHanbHON cdepe» HeoOxoaumo: 1. aynuo W BHIIEO BOCIPOU3BOJISALINE
YCTPOUCTBA; 2. MyJIIbTUMEIUMHBIE AYAUTOPHH; 2. KOMIIBIOTEPHBIE KIACCHI.
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