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Jucunmumna «HOCTpaHHBIM  SI3bIK B MPO(ECCHOHAIBHOW cdepe» OTHOCHTCA K
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1. HaumenoBanue AMCHHMIIINHEI

WNHocTpaHHbIH S3BIK B TPpOhecCHOHATBHOM cdepe

2. [lepeyeHb MUIAHUPYEMBIX Pe3yJbTATOB OCBOEHHUSI 00pa30BaTe/IbHON NMporpaMmMbl (MepevyeHb
KOMIIETEHIHII) ¢ YKa3aHMEeM HMHIMKATOPOB HX JOCTHKEHHSl U ILUIAaHUPYEMbIX pPe3yJibTATOB

00yuYeHHUs M0 JUCUHUILINHE.

Hucuummuaa «HOCTpaHHBIA SI3bIK B TPOQECCHOHANBHONW cdepe» M0 HAMPaBICHUIO
42.03.01 Pexmama u cBsI3U ¢ OOIIECTBEHHOCTHIO» MPpoduib «HTerpupoBaHHbIE KOMMYHUKAITUW)

obecrnieunBaeT (POPMHUPOBAHUE CISAYIONINX KOMITCTEHITHI:

Kon HaunmeHoBanue HNuaukaropsl PesyabTarhl o0y4eHus
KOMIICTCHIIMH | KOMIICTCHIHH AOCTH/KCHHUS (ymeHusn " 3HAHNA),
KOMIIeTeHIUH COOTHECEHHbIE c
KOMIIeTCHIUSIMH/MHAUKATOpPA
MH AOCTHKEHUS
KOMIIeTCHIIUH
OIIK-1 Crniocoben 1.Co3naer 1.3HaTh: HOPMBI pyCCKOIO U
CO3/1aBaTh MEIUaTEKCTHI B MHOCTPAHHOTO SA3BIKOB;
BOCTpEOOBaHHbIE | MUCBMEHHOM, yMeThb: 0OpPMIISATH
00I11eCTBOM U ayJUaJIbHOM, MEAMATEKCTHI B IMCbMEHHOM,
HMHJyCTpHUEH BU3YaJIbHOM (hopMeE B ayMaJIbHOM U BU3YyaJIbHOMN
MEIUATEKCThI U COOTBETCTBUH C ¢bopme
(unn) HOPMaMH PYCCKOIO
MEIUANpPOAYKTBl, | HHOCTPAHHOTO S3BIKOB,
u () 0COOEHHOCTSIMU MHBIX
KOMMYHMKAIIMOH | 3HAKOBBIX CHCTEM.
HbIE MTPOJIYKTHI B
COOTBETCTBHH C
HOpMaMu
pyccKoro n
MHOCTPAHHOTO
S3BIKOB,
0COOEHHOCTSIMH
MHBIX 3HAKOBBIX
CUCTEM
2. Koppektupyer 2.3HATh: CTPYKTYpPY
CO3/1aHHbIE KOMMYHHKAI[UOHHBIX
KOMMYHHKAI[MOHHBIE MIPOJYKTOB;
IIPOJYKTHI B yMeTb: BHOCUTb
COOTBETCTBUH C CTHJINCTUYECKHUE MPABKH, B
HOpMaMH PYCCKOTO 1 COOTBETCTBUH C HOpMaMU
MHOCTPAHHOTO S3BIKOB, | PYCCKOI'O U MHOCTPAHHOT'O
0COOEHHOCTSIMHM UHBIX | SI3BIKOB
3HAKOBBIX CHCTEM.
YK-4 Crnocoben 1.Mcrionb3yer 1. 3HaTh: cTaHIAPTHBIE THITHI
OCYILIECTBIISATh MH(POPMAaIMOHHO- KOMMYHHMKaTUBHBIX 3a7a4;
JIEJIOBYIO KOMMYHHKAaI[MOHHBIE IIpaBWJIa ¥ IPOLEAYPHI
KOMMYHHMKAIUIO B | PeCypChl U VICIIOJIb30BaHUs
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YCTHOU U
MHUCHbMEH-HOU
dhopmax Ha
rocyJaapCTBEHHOM
SI3BIKE
Poccuiickoit
denepanuu U
WHOCTPAHHOM
(bIX) s13BIKE(AX)

TEXHOJIOTHH TPH
IMOMCKE HEOOXO0AMMOM
nH(popManuu B
MpoI1iecce perieHust
CTaHIAPTHBIX
KOMMYHHKATHBHBIX
3aJa4 Ha
rocyJapCTBEHHOM
sa3e1ke Poccniickoi
denepauuu.

nH(pOpMaIMOHHO-
KOMMYHHUKAIIMOHHBIX PECYpPCOB
¥ TEXHOJIOTHH JUTs cOopa u
00paboTku HHPOPMALIUHU HA
rOCY/1apCTBEHHOM SI3bIKE
Poccuiickoit denepanuu;
yYMeTh: ONPEACISTh THII
KOMMYHUKaTHBHBIX 3214 1
BBIOMPATh COOTBETCTBYIOLIYIO
CTpATETHUIO TIOMCKA
UH(OpMAINU: HAXOUTh,
0oTOMpaTh, CUCTEMATU3UPOBATH
U OIICHUBATh MH(OpMALHIO,
pENEeBaHTHYIO
KOMMYHUKAaTHBHBIM 33/1a4aM

2.Bener nenoByto
MIEePETIHNCKY,
0COOEHHOCTH
O UIHATTEHO-ISIIOBOTO
CTHJIS U PEYEBOTO
JTHKETA.

YUYUTBIBasA

2.3HaTh: OCHOBHBIEC BUJIbI
O(pUIMATIBHBIX U J1€J0BbIX
JIOKYMEHTOB M OCOOEHHOCTH MX
CTHJISL; YHUBEPCAJIbHbIE
IpaBUjIa U HOPMBI BEJICHUS U
odopMIIeHUS JIETT0BOM
HEPENUCKH, COLIMOKYIbTYPHBIE
0COOEHHOCTHU PEYEBOTO
ATHUKETa; YHUBEPCAIbHbIE
3aKOHOMEPHOCTH CTPYKTYPHOU
OpraHM3alUy TEKCTa,

yYMeTb: ONpeesiTh
Ha3HAYEHHUE Pa3HbIX BUJOB
JIETTOBOM KOPPECTIOHICHIIUU U
BBISIBIISITH 3HAUUMYIO
MH(OPMALIHIO B COACPKAHUU
TEKCTa; CO3aBaTh JIEIOBYIO
KOPPECHOHJIEHIUIO C YYETOM
COLIMOKYJIbTYPHBIX TpEOOBaHUM
K BHEIIIHEW U BHYTPEHHEU
dbopmam TekcTa u
HCII0JIb30BaHNEM
TUIIU3UPOBAHHBIX PEUEBBIX
BBICKA3bIBAaHUI.

3. Ymeer BecTH
JIEJI0BBIE TIEPETOBOPHI
Ha TOCyAapCTBEHHOM
s13bIKe Poccuiickoit
denepanuu.

3.3HaTh: CTAaHJAPTHHIC [IETH U
3aJ1auu JICJIOBBIX TIEPETOBOPOB;
COIMOKYJIbTYPHBIE
0COOEHHOCTH BEJICHUS
JICITOBBIX MTEPETOBOPOB;
KOMMYHHKATHBHO —
parMaTu4ecKue U KaHPOBBIC
0COOEHHOCTH TIEPETOBOPOB;
yMeThb: ONPEAEIATh HETH U
3aJ1auu TIEPErOBOPOB;
HCIIO0JIb30BaTh YHHBEPCAIbHBIC




KOMMYHUKATUBHBIE CTPATETUU U
IIPUEMBI JIEJIOBBIX IIEPErOBOPOB;
ONPEIEATh U yYUTHIBATh
COLIMOKYJIBTYPHBIE U KaHPOBBIE
0COOEHHOCTH NEPErOBOPOB

4. Ucrnonb3yeT JeKCUKO
— IrpaMMaTHYECKUE U
CTUJIMCTUYECKHUE
pecypcsl Ha
rocyJapCTBEHHOM
s13b1ke Poccuiickon
®denepanuu B
3aBUCUMOCTH OT
pelaeMon
KOMMYHHKAaTUBHOH, B
TOM YHCJIIE
npodeccnoHaTBLHOM,
3a/1auu.

4. 3HaTh: OCHOBHBIE JICKCUKO-
IrpaMMaTHYeCKOr0 CTPOS
npohecCHOHANLHON peun;
COLMOKYIbTYPHBIE
O0COOCHHOCTH CTHJIS
npodeccrnoHaIbHOM
KOMMYHHUKAINH,

YMeThb: BBITIOJHATE TIEPEBO/T
po(hecCHOHANBHBIX TEKCTOB C
HWHOCTPAaHHOI'O A3bIKa Ha
rOCy/1apCTBEHHOM S3bIK
Poccuiickoit denepanuu ¢
Y4€TOM JIEKCHUKO-
IpaMMaTHYC€CKUX U
CTHJIMCTUYECKUX OCOOCHHOCTEM
s3bIKa OpUTI'MHAaJIa U A3bIKa
NepeBoia U CTaHAAPTHBIX
CIOCO0O0B PEIICHUS
KOMMYHUKATHBHBIX 33/1a4 B
obnactu mpodeccuoHaTbHON
JeSITeIbHOCTH

5. Ucnonb3yet
WHOCTPAHHBIN SI3BIK B
MEXITMIHOCTHOM
O0IIeHUH U
npo¢ecCuoHaNbHOM
NesITebHOCTH,
BbIOMpast
COOTBETCTBYIOIIUE
BepOabHBIC U
HeBepOalbHbIe
cpencrTsa
KOMMYHUKAIUH.

5.3HaTh: 0COOECHHOCTHU
rpaMMaTHYeCKOrO U
JIEKCUIECKOTO CTPOSI
WHOCTPAHHOTO f3BIKA;
JUHTBOITParMaTHYECKHUE U
JTUCKYPCUBHBIE OCOOEHHOCTHU
WHOSI3BIYHON peun; QYHKIIUU 1
BUJIbI OOIIIEHUS; PA3IAYHS
WHOSI3BIYHON MEKIIMYHOCTHOM
U poeccuoHaNbHOM
KOMMYHHKAITUH; CTPYKTYPY
CTaHJapPTHBIX
KOMMYHHKATHBHBIX 3a71a4;
Mojiesu 3P PEKTUBHOTO
MEKJIMYHOCTHOTO U
pohecCHOHAEHOTO O0IIEHUS,
coaepkanue ocHOBHbIX HR
MMOHSTHH
yMeTh: UCITOJIb30BaTh
BepOanbHbIC U HEBEpOATHHBIS
CpeJICTBa KOMMYHHUKAIINH B
COOTBETCTBUU CCUTYAIUSIMHU
OOIIEHMST; UCITOJIB30BaTh
aJICKBATHOE JIUHIBUCTHYECKOE
o opMIIEHHUE COOOIICHHH JTsT




PELICHNACTaHJapPTHBIX
KOMMYHHKATUBHBIX 337124,
OOBSICHATH OCHOBHBIE ITOHATUS
PR Ha HHOCTpaHHOM sI3BIKE

6. Peanmusyer Ha
WHOCTPAHHOM SI3BIKE
KOMMYHUKaTHBHBIC
HaMEPEeHHUs YCTHO U
MUCHbMEHHO, UCTIONB3YS
COBPEMEHHBIC
MH(POPMAITMOHHO-
KOMMYHHKAITUOHHBIC
TEXHOJIOTHH.

6. 3HaTB: OCOOCHHOCTH YCTHOMU
Y TUCBMEHHOMU (hopm
KOMMYHUKAIIWH;

MpaBUJIa KOMMYHHKAITIH,
OCYIIIECTBIISIEMOI TOCPEICTBOM
COBPEMEHHBIX
nHpOpMaIMoOHHO-
KOMMYHHKATUBHBIX TEXHOJIOTUN
yMeTh: aHAIU3UPOBATh
COLIMAIIbHO- TICHXOJIOTHYECKHE
(heHOMEHBI JINYHOTO U
po(heCCUOHATTLHOTO OOIIEHUS,
MPUMEHSATH 3HAHUS MTPABHII
KOMMYHHKAIIH [TPU
OCYIIIECTBICHUHU MHUChbMEHHBIX
JICJIOBBIX KOHTAKTOB H
MPOBEJICHUH JIETOBBIX
IIEPErOBOPOB HA HHOCTPAHHOM
SI3BIKE; IEMOHCTPUPOBATH
aJICKBaTHOE PEUYEBOE
MOBE/ICHUE, YUUTHIBAs

3¢ PeKTUBHBIEC CTPATETUN U
TaKTUKH KOMMYHHUKAIIUU Ha
WHOCTPAHHOM SI3BIKE C
UCTIOJIb30BaHNEM COBPEMEHHBIX
MH(}OPMALIMOHHO-
KOMMYHHUKATHBHBIX
TEXHOJIOTHI.

7.Mcnonb3yer nmpueMsl
nyOJIMYHOM peun u
JIEJIOBOTO U
po¢eCCuOHAIBHOTO
JUCKypca Ha
MHOCTPAHHOM SI3BIKE.

7. 3HATB: OCHOBBI
B3aUMOJCICTBUSA MEKIY
YJICHAMH KOJUIEKTHBA B
KOMaH/Ie; MpUuEMBbI yOexKAeHMUS,
apryMeHTalu1, BEIPDAKEHUS
TOYKH 3PEHUS Ha NHOCTPAHHOM
SI3BIKE.

YMETh: BBIPA3UTH IO3UIHUIO
KOJUICKTHBA H CO6CTBCHHy10
TIO3HIIHIO Ha HHOCTPaHHOM

S3bIKE; CHCTEMaTU3UpPOBATh U
0000IIUTh ITO3UIIMIO KOMAaHJIEI;
y4acTBOBATh B JHAJIOTE C HEIbIO

BBIOOpA Haubosee

ONTUMAIBLHOTO  pEHICHHUs W3

IPpCATOKCHHBIX BApHUAHTOB,

apryMEHTHPOBATh

MPaBUIILHOCTH BHIOOPA.
8.[lemoHcTpHpYET 8. 3HaTh:

BJIaJCHHSA OCHOBaAMU

JICKCUKO-TPaAaMMAaTUYCCKHUE U
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aKaJIeMHYECKOU
KOMMYHI/IKaLII/II/I nu
pEYEBOTO ATHKETA
H3y4aeMoro
WHOCTPAHHOTO S3bIKA.

CTUJIUCTHYECKUE PECYPCHI
MHOCTPAHHOTO s13bIKa B chepe

aKaJIeMUYECKOU

KOMMYHHKAIUH;

yMeThb: aHaJIM3UpOBaTh U
CO3/1aBaTh YCTHBIC u
MUCbMEHHbBIE TEKCTBI Ha
WHOCTPAHHOM SI3BIKE C YYE€TOM
chepsl  OOIICHUS, pEIIAEMYIO
KOMMYHHKATHBHYIO 3a/avy,

IIpaBUJI p€YEBOI'0 STUKETA

9. I'pamoTHO 1
3¢ exTuBHO
MOJIB3YETCS
WHOSI3BIYHBIMU
HMCTOYHUKAMH
nHpOpMaIuH.

9. 3HaTb: OCHOBHBIC TTPaBHUJIA
aHaJlM3a UCUHTE3a
nH(pOpMaLIMU C YIETOM 3ajau
KOMMYHHKAIIIH; TpaBUia
MCTIOJIb30BAHUS PA3ITMUHBIX
TEXHUUYECKUXCPEJICTB C LEIBI0
cOopa 1 U3BJICUCHUS
uHpopmanuu.

yMeThb: U3BJICKaTh
MH(OPMALIKIO U3 PA3TUYHBIX
WHOSI3BIYHBIX HCTOUHUKOB.

10. ITpoayuupyer Ha
WHOCTPAHHOM SI3bIKE
NMUCbMEHHBIE PEUEBBIC
MIPOU3BEICHUSI B
COOTBETCTBHUH C
KOMMYHHKaTUBHON
3aJadei.

10. 3HATB. OCHOBBI
OpraHMU3aIK U OCYIIECTBICHUS
MHOS3bIYHOM KOMMYHHKAIIUU B
MMCBMEHHOU (popme; mpumepbl
KOMMYHHKAaTHBHBIX 3a7a4
MMMCbMEHHOTO OOIIECHHS;
OCHOBHBIE ITpaBUJIa
MIpeloCTaBlIeHUs HH(OpMaluu
B IUCbMEHHOM BHU/IE;

yMeTb:

- IPOU3BOJIUTH IUCbMEHHBIE
peudeBble BbICKa3bIBaHUS HA
MHOCTPaHHOM SI3bIKE C YUETOM
KOMMYHHKaTUBHOTO HAMEPEHUS
U CUTYalluH OOLIEHMS;
0(QOpMIISITh MMCbMEHHBIE
TEKCTBI C y4E€TOM IIpaBUII
poeccHnoHaIbHOTO IUCKYpCa.

3. MecTo AUCHHMIJIMHBI B CTPYKTYpe 00pa30BaTeIbHOI MPOrpaMMbl

Huctunnuna «HOCTpaHHBIN $3bIK B MpodeccroHalbHON cdepe» OTHOCUTCS K 00s3aTelbHOU
gacTu o01menpodeccnoHanbHOTO KA 1Mo HamnpaieHuio moarotoBku 42.03.01 - Pexnama u cBsi3u
¢ obuiectBeHHOCThIO, OIl «Peknama u cBs3M ¢ 00IIECTBEHHOCTHIOY, Tpoduiib «HTerprupoBaHHbIE
KOMMYHHKAIMM» OYHOH (popMbl 00yueHUs.



4. O6beM AUCUMIUIMHBI B 3a4eTHBIX €IMHHLIAX M B aKaJeMHYeCKMX 4Yacax
BblleJIecHHeM o00beMa ayIuTOPHOW (JIeKIMH, CEMHHAPbI) W CaMOCTOSITEJIbHOH PadoThI
oOyuaromuxcs (B ceMecTpe, B CeCCHIO)

Ounasi popma o6yuenusi 2022 roaa npuema Tadauna 1

Bua yueonoii Bcero (B 3/e u Cemectp (MoayJb) 5 Cemectp (MoayJib) 6
paboThI MO yacax) (B yacax) (B yacax)
AUCHHUILIMHBI

Oburas 5/180 72 108
TPYA0E€MKOCTh
U CHHILTAHBI

Konmaxmmnas 84 34 50
paboma —
Ayoumopnuie
3anaAmuA

Jlexuun - - -

CeMuHApBHI, 84 34 50
NPaKTHYECKHE
3aHSATHUS

CamMmocrofTeJbHASA 96 38 58
pabora

Bun texymero KOHTPOJIbHBIE -
KOHTPOJIA paboThl KOHTpOJIbHAst paboTa KOHTpOJIbHas paboTa

Bun 3aueT/3K3aMEeHBI 3auger DK3amMeH
IIPOMEKYTOUHON
aTTecTanuu

5. Copepxxanue JMCHMILIMHBI, CTPYKTYPHPOBAaHHOE 10 TeMaM (pa3jesaM) JHCHHUIIIMHbI
€ YKa3aHueM MX 00beMOB (B aKaJeMHYeCKHX 4acaX) M BH/AOB y4eOHBIX 3aHATHI

5.1. Conep:xanue TUCHMILINHBI

S cemecTp
Tema 1. KopriopatusHas kyneTypa. [lonsatrne mmumxa. KopnopaTuBHBIM M JTMYHOCTHBI MMUIK.
TpancMeMitHBIM CTOPUTEIIMHT, AITOPUTMBI CO3AaHUSI HAPPATHBOB
Tema 2. Konekc npodeccruonanbHoro noseneHus u 3Tuku PR. PerynupoBanue KOH(GIUKTOB.

6 cemecTp
Tema 3. DpdexkTrBHBIE KOMMYHUKAIIUU U IEPETOBOPBI.

Tema 4. Pexiiamuble cTpaTteruu. Y 0ex1eHue u apryMeHTanus B pekiaMe. Meaua mpoeKT

5.2. Y4eOHO-TEeMATHYECKUH IIJIAH

2022 ropa npuema, ouHasi popmMa o0yqyeHuUst Tab6amnna 2
No TpynoéMkocTh B yacax Dopmbl
HanmenoBanue TEKYILIETO
Bcero AynutopHas pabora CamocrosT y




TEMBI [IpakTnue B T.U. eJbHas KOHTPOJISI
(paznena) oOmia |JieKkr| ckue w | 3aHATHSA B | paboTa yCIIEBaEMOCTH
JUCIUTIAHBI s WU | CEMMHAPC | MHTEPAKTUB
ayIuT KHe HBIX
opHas 3aHSATHUS bopmax
1. KopnioparuBHas YCTHBIA  OMPOC;
Kynbrypa. [lonsitue KOJUIOKBUYMBI U
UMUJKA. MIpeJICTaBJICHHE
KopnoparusHslii 1 CUTYaLMOHHOI'O
JMYHOCTHBIN 3alaHus B Tapax
UMUK, (pair discussion);
TpancmenuitHbIN pasHble BHOBI U
CTOPUTEILJINHT, bopmbI
JITOPUTMBI 36 17 - 17 19 Mpe3eHTani
CO3/1aHUS (Buaeopouk,
HappaTHBOB Power-Point,
paccka3, OT4eT u
TA);
aHanu3 OpeH/10B;
HOBOCTHOM OJ10T
(a Company
News Blog).
2. Kozeke YCTHBIA OIPOC;
npodeccHOHATBLHOT KOJUTOKBHYMbl
0 TTOBEJICHUS | -
oKy PR. npeiCTaBlICHUE
PerynupoBanune CUTYaLHOHHOTO
KOH()JIMKTOB. 3a/1aHHS B
napax (pair
discussion);
pa3HbIC BHJIBI U
bopmbl
54 34 ) 34 20 IIPE3EeHTalAN
(BUICOPOITHK,
Power-Point,
pacckas, oT4eT
U T1); paboTa
CO CIIOXHBIMU
KITMEHTaMH
HMOIIMOHAIBHO
HaNpsKEHHBIMA
CUTYaIUsIMU;
MO3TOBOI
MITYPM.
Hroro 3a 5 72 | 34| - | 34 38
cemMecTp
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Tema 3.

D¢ dexTrBHBIC
KOMMYHHKAIHU 1
HIEPETOBOPBI.

54

25

25

29

YCTHBIN OIPOC;
KOJUIOKBUYMBI U
[IPEACTABICHUE
CUTYaIIMOHHOTO
3a/1aHusl B Iapax
(pair discussion);
pa3HbIe BUJIBI U
bopmbl
Mpe3eHTalMi
(BHI€OPOIHK,
Power- Point,
pacckas, OT4eT U
T1); paboTa

CO CIIO’KHBIMU
KJIIUEHTAMH U
SMOIMOHAIBHO
HANPS>KEHHBIMU
CUTYAIUSIMU;
MO3TOBOM
HITYPM.

Tema 4.
Pexnamunie
CTpaTeruu.
Voexaenue u
apryMeHTauus B
pekname. Menna
MPOEKT

54

25

25

29

YCTHBIN OIPOC;
KOJUIOKBUYMBI U
MpeACcTaBICHUE
CUTYallMOHHOTO
3a/laHusl B mapax
(pair discussion);
pasHble BUJIBI U
bopmbl
MpEe3CeHTaLHUI
(BUIECOPOIHK,
Power- Point,
pacckas, OT4eT U
TI1); METOJIbI
yOex1eHus],
PUTOPHUUYECKUE U
CTHJIMCTHYECKHUE
MIpUEMBI B
pekiiame;
CTOPUTEJUINHT.

HUroro 3a 6
cemMecTp

108

50

50

58

CornacHo
y4eOHOMY IIaHy:
KOHTPOJIbHAS
pabota

B uesiom o
JTUCHUILINHE

180

84

84

96

KonTpoabHas
pabora

Hroro B %

100

47%

100%

53%




5.3. Conep:kaHne ceMHHAPOB, IPAKTHYECKUX 3aHATHI

Taoauma 3

HaunmenoBanue
TeMbI JUCIUIIJINHBI

IlepeyeHb BONPOCOB /A5 00CYK/AeHHUS HA

CEeMHMHAPCKHX, IPAKTHYECKUX 3aHATHAX,

peKoMeHIyeMble HCTOYHUKH U3 Pa3/ieioB

8,9 (yxa3biBaeTcs pa3iesi U MOPAAKOBbII
HOMeEp MCTOYHHKA)

®opMbI IPOBeeHUA

1. KopnoparuBHas
KynbTypa. Ilonsatue
UMUJKA.
KopnoparusHslii u
JUYHOCTHBIN
UMUK,
TpancMmenuitHbIN
CTOPUTEIUIUHT.
AITOPUTMBI
CO3JIaHuUs
HappaTUBOB.

KopnoparusHas KynapTypa: OpeHa, UMUK,
penyrarus. Umumk u OpeH.
KoprniopatuBHbIi U TUYHBINA OPEH]I.
Camonpesenrauus. [lonstue, npasuia u
npueMbl cTopuTe/uMHra. CTOPUTEIIMHT Kak
HappaTUBHAs NMPAKTHKA. TEeXHOJIOTHS
CO3/1aHMsI TEKCTa UCTOPUH ycrexa B (hopmare
«CTOPHUTEJUTUHTY C HCIIOJIb30BAHUEM
MYyJIbTUMEAUNHBIX HHCTPYMEHTOB ((oTO,
BHJICO, TICYATHOTO TEKCTA, TpauKH,
aHuMaIuu u np).Opranuzanus TpaHcMeua
MTOBECTBOBAHUS «HCTOPHH YCIIEXa».
Pexomennyembie ucrounuku: 8.1., 8.2., 9

Yrenue:

llonumanue ocnosHo2o
cooepaicanuss mekcma u
3anpawusaemou
uHgopmayuu u
oemanbHoe NOHUMAHUe
meKkcma:

- MyOJULUCTUYECKHE
TEKCTHI 110
0003HaYeHHOMN
TEMaTHKE;

- TIpH HEOOXOJUMOCTH
aJICKBaTHBIN MIEPEBOJ]
(ycTHBI 1
MTMCbMCHHBIN )
y4eOHBIX TEKCTOB B
paMKax MpouIeHHOM
TEMaTHKU;

Ocmvicrentnoe umenue:

- TIOHUMATh CYTh
0000 TEKCTAa,

- KPUTHYECKU
MBICTTUTH;

- OBICTPO
aHAIM3UPOBATh
pa3HbIC THIIBI
TEKCTOB;

- OTHeNATh (HaKTHI OT
OIICHOYHBIX
CYXKJICHU;

- OTJIMYATh MPABIUBYIO
UH(POPMALIUIO OT
JIOMBICJIOB;

- YMETh HaXOJHTh
JIOCTOBEPHYIO
uH(OpPMAIIUIO B CETH
WHTEPHET;

- TOJICPKUBATh

- TIUCKYCCHIO,
dbopmMynupoBaTh 1
OTCTaMBaTh CBOIO
MO3UIUIO B JIUAJIOTE;

- HE OTBJIEKAThCS OT
YTCHMSI B JIIO00M
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o0CTaHOBKe.
AvaupoBanmue:

- TIpoBepKa 00IIero
MOHMMAaHUS TEKCTa
(YTBEepKIEHUS:
MPaBUJIBHEIE,
HENPaBUIIbHBIE,
HEYIIOMSIHYTHIE);

-IIpOBepKa JETATLHOTO
NOHUMaHUs (OTBETHI HA
BOIIPOCHI);

- MPOCITYIIATh TEKCT U
BCTaBUTh
IPOTMYIIEHHBIE CIOBA
B IIPEIIOKEHUSX;

- MPOCITyIIATh TEKCT U
HalTH
pycckuii\aHTTHHCK M
SKBUBAJICHT CJIOB B
napasuieIbHOM
cToJo1E.

IL'oBopenue:

- MOHOJIOT-I0KJa (0
KOpIIOpPaTUBHOM
KyJIbType);

- Hajor-ooCyXIeHue
(o pazuwuIe
KOPIIOPaTUBHOU
UJCHTHYHOCTH U
KOPIIOPaTUBHOTO
UMUJIKA);

-MOHOJIOT-TIPE3EHTALIUS
(o nuuHOM OpeHjie);

- Kpyriblii cToi (o
MOJICJISIX TTOBEICHHUS
B OpTaHMU3AIHX);

- BHJICOPOJIHK
(camompeseHTanws);

- aHanu3 U
oOcykIeHue Keiica
(o 0603HaYCHHOM
npo0iieMaTuke).

IluceMmo:

3aMmch OCHOBHBIX
MbIciiel ¥ paKToB U3
ayJuo- TEKCTOB U
TEKCTOB JIJISl YTCHUS 110
U3y4aeMou TeMe.

Tema 2. Konekc
npodecCuoHaIbHOTO
MIOBEJICHUA U DTUKHU
PR. PerynupoBanue

Bunel npodeccuonanbHoit
cdepsl

OTHUKHU.

OtHka

[IpEANPUHUMATENIBCTBA.

KopnopatuBHOCTh M KOpPHOpaTUBHAsI ITHKA.
OTnyeckass M KOPIOpPATUBHAs COLMAIbHAS

Yrenwue:

Ilonumanue ocHo8HO20
COOepPIUCAHUSL MEeKCMA U
3anpauusaemou
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KOH()JIUKTOB.

OTBETCTBEHHOCTh OpPraHM3aluu. OJTUYECKUU
KOJIEKC OpraHu3alid M €ro CTPYKTypa.
Poccutickuii kogekc mpodecCHOHAIBHBIX H
STUYECKHUX TPUHIIMIIOB MIOBEJCHUS B cdepe
PR. KoH(MauKTBI W NMyTH MX NPEOAOJICHUS.
[IpakTuka MeTO/la MO3rOBOrO IITypMa Kak
crocoba pelieHus 3aaau

Pexomennyemblie ucrounuxu: 8.1., 8.2., 9

uHgopmayuu u
oemanbHoe NOHUMAaHue
meKkcma:

- MyOJIMIKUCTHYECKUE
TEKCTHI 110
0003HauCHHOH
TEMaTHKE;

- TIpY HEOOXOJUMOCTH
aJIeKBaTHBIN NIEPEBOJ]
(ycTHBIH 1
MTACbMEHHBIN )
y4eOHBIX TEKCTOB B
paMKax MpoNJIeHHON
TEMaTHKU;

Ocmvicrennoe umenue:

- TIOHUMATh CYTh
JIF00OI0 TEKCTA;

- KPUTHYECKU
MBICITUTH;

- OBICTpO
AHATM3UPOBATH
pa3HbIC TUIIBI
TEKCTOB;

- OTHENATH (HaKThI OT
OIICHOYHBIX
CYXKJICHU;

- OTJIMYATh MPABIUBYIO
UH(POPMALIUIO OT
JIOMBICJIOB;

- YMETh HaXOAHTh
JIOCTOBEPHYIO
uH(OPMAILIUIO B CETU
WHTEPHET;

- TOJIEPKUBAThH
TICKYCCHIO,
dbopmMynHupoBaTh 1
OTCTaMBaTh CBOIO
MO3UIUIO B IUAJIOTE;

- HE OTBJIEKAThCS OT
YTEeHUS B THOO0U
o0cTaHOBKe.

AyvaupoBanmue:

- TpoBepKa 0011ero
MOHMMAaHHUS TEKCTa
(yTBEpKIeHUS:
MPaBUIIBHEIE,
HEIpaBWIbHEIE,
HEYIIOMSIHYTHIE);

-IIPOBEpKa JIETAITLHOTO
NOHUMaHUs (OTBETHI HA
BOIIPOCHI);

- TPOCIYIIATh TEKCT U
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BCTaBUTh
IPOTMYIIEHHBIE CIOBA
B IIPEIIOKEHUSX;

- MPOCITYIIATh TEKCT U
HalTH
pycckuii\aHTTHHCK M
SKBHUBAJICHT CJIOB B
napaieIbHOM
cTono1e.

I'oBopeHnue:

- MOHOJIOT-0KJIa] (O
npohecCHOHATBLHOM
stuke PR-
JESTENIbHOCTH. );

- Uajnor-ooCyxaeHue
(o xoH(pIUKTAX);

- KpYTJbli
CTOJI/KOJUIOKBUYM
(MO3roBoi ITYpM:
CTpaTeruu
IPEOIOJICHUS
KOH(JIUKTOB);

- aHaNMM3 U
o0cyXJeHIE KeiicoB
(1o 0603HaYEHHOM
npo0iieMaTuke).

IIucemo:

- 3aIUCh OCHOBHBIX
MbIciel 1 (paKkToB U3
ayJuo- TEKCTOB H
TEKCTOB JIJISl YTCHUS
10 U3y4yaeMoi TeMm;

OTYET O MPOAECITAHHON
paboTe, MPOeKTe U TA.

Tema 3.
O¢ddexTrBHBIE
KOMMYHUKAIH 1
HIepErOBOPBI

MeHemKMEHT J1eJI0BOro oOIIeHus B
KIJIACCHUECKOHN TeOpHH MeperoBopoB. Bridop
WHJUBHIYAIbHOW CTPATETMH JI€JI0OBOTO
obmienus. KomMmyHuKaius B KoMaHe.
Benenue BcTped U nmeperoBopoB.
MaHunyJIATUBHBIE CTPATETUH B JEIOBBIX
neperoBopax. [IpotuBocTosinue
HEKOPPEKTHBIM TaKTUKaM II€PErOBOPOB

Pexomennyembie ucrounuxu: 8.1., 8.2., 9

Yrenwue:

IlonumaHnue ocHosHO20
cooeparcanusi mekcma u
3anpawuiueaemort
uHgopmayuu u
oemanvHoe NOHUMAaHue
mekcma:

- MyOJIUIIUCTUIECKHE
TEKCTHI 110
0003HauEHHOMN
TEMaTHKE;

- TIpU HEOOXOJIMUMOCTH
aJIEKBaTHBIN MEPEBOJ
(ycTHbIit 1
MMCbMEHHBIH )
y4eOHBIX TEKCTOB B
paMKax MpoNJIEHHON
TEMaTHKU;
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Ocmpvicennoe umenue:

- TIOHUMATh CYTh
JIF00OI0 TEKCTA;

- KPUTHYECKU
MBICJIUTD,

- ObICTpO
aHAJIM3UPOBATH
pa3HbIC TUIIBI
TEKCTOB;

- OTHENATH (PAKTHI OT
OIICHOYHBIX
CYXKJICHU;

- OTJIMYaTh MPABAUBYIO
UH(POPMALIUIO OT
JIOMBICJIOB;

- YMETh HaXOJWTh
JIOCTOBEPHYIO
upopMaIuio B CeTn
UHTEPHET;

- TOJJIEP)KUBATh
JTUCKYCCHIO,

- ¢dopmynupoBath u
OTCTanBaTh CBOIO
MTO3UIIUIO B JUAJIOTE;

- HE OTBIICKAThCS OT
YTEHUS B JIIO00M
00CTaHOBKE.

AyvaupoBanmue:

- MIpoBepKa 001ero
MMOHUMAaHUS TeKCTa
(yTBEpKIEHUS:
MPaBUIIbHEIE,
HETNPaBHILHBIC,
HEYTIOMSIHYTHIE);

-POBEPKa JETATHHOTO
MOHUMAaHUs (OTBETHI HA
BOIPOCHI);

- TMPOCIYIIATh TEKCT U
BCTaBHTh
IPOMYIIEHHBIE CIOBA
B TIPEIJIOKCHUSX

- TPOCIYIIATh TEKCT U
HaWTH
PYCCKHA\aHTIHHACKUHT
SKBHUBAJICHT CJIOB B
napauieTbHOM
cronore.

I'oBopeHnue:

- IHaJIOr-00CYyXKIeHNe
(0 KOMMYHHUKAIHSIX B
KO- MaH/Ie);

- MO3TOBOM IITYpM:
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BBIOOD
VHIUBUYAJIBHOMN
CTpaTeruu JeJI0BOTr0
OOIIEeHUS B pa3HBIX
CUTYaIUsX;

- TIpejCTaBlICHUE
CUTYallMOHHOTO
3a/laHus B TIapax
(mpakTUKyM BCTped U
MIEPErOBOPOB);

- aHanu3 U
o0CyXJIeHUE KEHCOB
(o 0603HaYCHHOM
npo0sieMaTuke).

IluceMmo:

- 3aIUCh OCHOBHBIX
MbIcTiel 1 pakTOB U3
ayJIno- TEKCTOB H
TEKCTOB JIJISl YTCHUS
10 U3y4aeMoH TeM;

UH(POPMALIMOHHBIN
OroJIeTeHh KOMITAHUN/
HCTOPHS CO CMBICIIOM.

Tema 4. PexitamHbIe
CTpaTeruu.
Yoexnenue u
apryMeHTaluuB
pekname.
MennanpoexT.

O¢ddexkTuBHBIE pEKIAMHBIE CTPATETUH LIS
OusHeca. Buabpl pekIamMHBIX — CTpaTErwid.
PexnamHbIe U TponaraHNCTCKAE KaMITaHUH.
VOexnenne M aprymMeHTallud B peKJiame.
PuTtoprueckue u CTHIIMCTUYECKHE TTPHEMBI B
pexiamMe M TekcTax. CTOPUTEIIMHI Kak
JpaMaTypruyecKuil dbopmar. Lens
CTOpPUTEIMHIA — OKa3aTb BIMSHUE Ha
aynutoputo. CTOPUTEIUNIMHT B COLMAJIBHBIX
Meaua. [TpopbiBHBIE TEXHOJIOTUH.
Pexomennyembie ucrounnkn: 8.1., 8.2., 9

Yrenue:

IlonumaHnue ocHogHo20
cooeparcanusi mekcma u
3anpawuiueaemou
uHgopmayuu u
demanbHoe NOHUMAHUe
meKkcma:

- MyOIUIIUCTHYECKHE
TEKCTHI 110
0003HaueHHOMN
TEMaTHKE;

- NIpH HEOOXOUMOCTH
aJICKBaTHBIN TIEPEBOJ]
(ycTHBI 1
MACbMEHHBIN )
y4eOHBIX TEKCTOB B
paMKax NpONACHHOU
TEMaTHKU;

Ocmvicrennoe umenue:

- TIOHUMATh CYTh
T000r0 TEKCTa,

- KPUTHYECKHU
MBICTTUTH;

- OBICTpO
aHATM3UPOBATH
pa3HbIC THITBI
TEKCTOB;

- OTHEeNATh (HaKTHI OT
OLICHOYHBIX
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CY)XJICHUM;

- OTJIMYaTh MPABIUBYIO
nHpOopMaIuo oT
JIOMBICJIOB;

- YMETbh HaXOAWTb
JIOCTOBEPHYIO
ndopmaIuio B CeT
WHTEPHET;

- MOJIEPKUBATh
JIICKYCCHIO,
dhopmynupoBaTh

¥ OTCTauBaTh CBOIO
MO3UIUIO B IUAJIOTE;

- HE OTBJICKATHCS OT
YTEHHUsI B JIIO0OM
00CTaHOBKE.

Ayvauposanue:

- IpoBepKa 001Lero
MIOHMMAaHUS TEKCTa
(yTBepkIeHus:
MPaBUJIBHEIE,
HENPaBUIIbHBIE,
HEYIIOMSIHYTHIE);

-pOBEpKa JETAILHOTO
NOHWMaHUS (OTBETHI HA
BOIIPOCBHI);

- MPOCITYIIATh TEKCT U
BCTaBUTh
MPOMYIIEHHBIC CIIOBA
B MIPEIJIOKEHUSX;

- MPOCITYIIATh TEKCT U
HaWTH
pycckuii\aHTTHHCK i
SKBHUBAJICHT CJIOB B
napaielbHOM
cronoe.

IL'oBopeHnue:

- Hajor-o0CyXIeHue
(00 rdpexTuBHBIX
pEKIaMHBIX
CTpATETHsIX JUIS
OuzHeca);

- KpyTJbIi
CTOJI/KOJUIOKBUYM
(MO3roBoi WITYpM:
peKIamMHbIE U
MPOIIaraHINCTCKUC
KaMIIaHWH );

- aHANIM3 "
o0CyXJIeHUE KEHCOB
(o 0603HaYCHHOM
npoOiieMaTuke);
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- NpeJCTaBIICHUE
CUTYallMOHHOTO
3aJaHMsl B Iapax
(mpakTuKyM
apryMeHTaluu B
peKJIamMe U B TEKCTE).
IlnucepMmo:

- 3aIMCh OCHOBHBIX
MbICIIEN U (PAKTOB U3
ayJMo- TeKCTOB U
TEKCTOB JJIsl YT€HUS
10 U3y4aeMOU TeM;

CTOPUTEIIUHT

(mpoparomias UCTOPHS).

6. IlepeueHb Y4eOHO-METOIMYECKOr0 oOOecneyeHUs] IS CAMOCTOATETbHOI
padoThI 00y4YAIOMIMXCS N0 AUCHUIIIHHE

6.1. IlepeueHb BONPOCOB, OTBOAUMBIX HA CAMOCTOSITEIbHOE OCBOEHHME JAUCIUIIUHBI,
(opMBbI BHEAYITUTOPHOH CAMOCTOATEIbHON PadoThI.

Tabnuna 4.
HaunmenoBanue Ilepeyenb BONpocoB, OTBOAMMBIX HA | ®OpPMBI BHeayTUTOPHOM
TeMbl (pa3aeia) CaMOCTOSITe/IbHOE OCBOCHHUE CaMoOCTOSITeIbHOM
AUCHHUILIMHBI padoThI
Tewma 1. busnec-umux opranuzanuu. Odpas 1)Boinonnenue 3aganuid,
Kopnoparusnas poccuiickoro Ou3Heca: myTu PEKOMEHI0BAaHHBIX
KynbTypa. Ilonstue cTaHoBJieHUs U npobaemsbl. Posb PR B y4eOHBIMU TOCOOUSIMH,
UMUJKA. (bopMHpPOBAHNY TO3UTUBHOTO MYJIBTUMEAUMHBIMU
KopnoparusHslii u KOpIIOPAaTUBHOI'O UMMJIKA. KypcaMH Ha 1uiatgopme
JUYHOCTHBIA UMHIK. | KopropaTHBHBIN UMUK CYLIIHOCTb, org.fa.ru (bT3 u npyrue).
TpancMeauitHbIN (GyHKIMH, CTPYKTYpa, CTpaTErust 2)Pabora ¢ y4eOHoit 1
CTOPHUTEIIJINHT. dopmupoBanus. KopnopaTuBHbIM UMUK | CIPAaBOYHOM JIUTEPATYPOH.
AITOPUTMBI co3/lanust | U penyTtanus. ConralIbHBIA UMUK 3)VcTHBII TIepeBoT Ha
HappaTHBOB. OpraHM3alK: aHAJIN3 KOHKPETHOIO PYCCKHI A3BIK TEKCTA,
npumepa. Imux ropoaa (peruona): IIPEABSIBICHHOTO Ha
orpeienieHne HeOOXOJUMBIX AJIEMEHTOB, | HHOCTPAHHOM SI3bIKE.
3aKOHOMEPHOCTH MX B3aUMOJCICTBUA, 4)Pabota ¢
COOTHOILIEHUE CTUXUIHOTO U HCII0JIb30BaHNEM
paloHaIbHO-(GOPMUPYEMOTO UMHIKEN. | OpUTHHAIIBHBIX
TpancMenMiHBIM CTOPUTEILINHT. npogeccuoHaIbHO-
AITOPUTMBI CO3JJaHHsI HAPPATHUBOB. OpPUEHTUPOBAHHBIX
MCTOYHHUKOB MH(OpMaLUH,
B TOM YHCJIE U C
WuTepHeT-pecypcaMu Ais
MOJATOTOBKHU K 3aHITHSIM.
5)U3yuenne maTepuaa 1o
npoOaeMam
MEXBbA3BIKOBOU U
MEKKYJIbTYPHOU
KOMMYHMKAIUH.
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6)IToaroroBka K
MIPOBEJICHUIO KENC-
aHaJM3a, TUCKYCCUH U
pOJIEBOM UTPE.
TIloaroroBka K
HAITUCAHWIO UCTOPHH
(co3manue HappaTuB).

7) lloaroroBka Kk 3anucu
BUJICO C DJIEMEHTAMHU
CTOPUTEILTNHTA.

Tema 2. Konekc
npogecCuoHaIBLHOTO
MOBE/ICHUS U ITUKHU
PR. PerynupoBanue
KOH(JIUKTOB.

[Tpo6GiiemMa COOTHOILIEHUSI UMHJIKEBBIX U
STUKETHBIX TpeboBaHuii B Ou3Hec-chepe.
Ponb kopriopaTUBHOM KyJIbTYpPHI B
dopmupoBanun nmuKa Gupmel. Konexe
po(hecCHOHANBLHOTO MOBECHUS U STUKU
PR. OcHoBBI 1 1p0o6IIEMBI
npodeccuoHaibHON ATUKH B Public
Relations. KondaukT u mytn ux
npeonosnenus. Ctpareruu
yperyIupoBaHus KOH(IMKTOB.

1)BrinoHeHUE 3a1aHUH,
PEKOMEHI0BaHHBIX
y4eOHBIMHU TTOCOOUSIMH,
MYJIbTUMEIUITHBIMU
KypcaMu Ha 1uiathopme
org.fa.ru (bT3 u npyrue).
2) Pabota ¢ y4ebHOI 1
CIIPaBOYHOM JIUTEPATYPOI.
3)VcTHbIi IepeBoO Ha
PYCCKHH SI3BIK TEKCTA,
MPEABSIBICHHOTO Ha
MHOCTPAHHOM SI3bIKE.

4) Pabora ¢
HCII0JIb30BaHUEM
OPUTMHAIIBHBIX
npodeccuoHanbHO-
OPHUEHTHUPOBAHHBIX
MCTOYHUKOB HH(pOpMaLnH,
B TOM YHCJIE U C
NHTepHeT-pecypcamu i
MOATOTOBKH K 3aHATHUSIM.
5)U3yuenue marepuania mo
npobiemMam
MEXKbSI3bIKOBON U
MEXKYJIbTYPHOU
KOMMYHUKAaIUH.
6)IToaroroBka K
MIPOBEACHUIO KEC-
aHayn3a, JUCKYCCUU U
pOJIEBOM UTPE.

Tema 3.
OddexTuBHBIE
KOMMYHHKAIMH U
MIEPETOBOPBHI.

IIeperoBopHBIi TPOLIECC KaK PELICHUE
npobaem. [leperoBopHbIe CTHIIH.
[Tpe3eHTanus kKak ciocod BIUSHUS HA
CUTYalMIO U JIFOJIEN 1 UHCTPYMEHT
JOCTHKeHus 1eneit. TexHnomaorus
MEPErOBOPHOTO MPOLECCA U MICUXOJIOTHS
MPUHATHUS PELIEHUNA B IEPETOBOPHOM
npouecce. MaHUITYISIUSA B
[IEPEroOBOPHOM Iporecce. TeXHUKH,
MPUEMBI U APTYMEHTAIIMU TIEPErOBOPOB U
IIPE3EHTALUMN.

1)BoImoaHeHUE 3a/1aHUH,
PEKOMEHTOBaHHBIX
y4eOHBIMU TTOCOOHSIMH,
MYJIbTUMETHHHBIMA
KypcaMmu Ha Tuiatopme
org.fa.ru (bT3 u npyrue).
2) Pabota ¢ yueOHOU U
CIIPaBOYHOU JIUTEPATYPOIl.
3)YcTHbli IEpeBOA HA
PYCCKHH S3BIK TEKCTA,
MPEeIbSBICHHOTO Ha
WHOCTPaAHHOM SI3bIKE.
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4) Pabora c
HCII0JIb30BaHUEM
OpUTHHAIIBHBIX
npodeccuoHaIBHO-
OpPUEHTUPOBAHHBIX
MCTOYHHUKOB HH(OPMALIUH,
B TOM YHCJIE U C
HNutepHeT-pecypcamu 1iist
MOJATOTOBKU K 3aHSTHSIM.
5)U3yuenue marepuania mno
npobiaemMam
MEKbS3bIKOBOU U
MEKKYJIbTYPHOU
KOMMYHHKAITUH.
6)IToaroroBka kK
MIPOBEJICHUIO KEHC-
aHanu3a, JUCKYyCCUU U
pOJIEBOM UTPE.

Tewma 4. PexitamHbIC
CTpaTeruu.
YVoexnesue u
apryMeHTallluu B
peKiame.
MenuanpoexT.

OddexTuBHBIE peKIaMHBIE CTPATETUU
Jutst Ou3Heca. Buabl pekiiaMHbIX
cTparerui. PeknaMusie u
IIPONAraHIMCTCKUE KaMITaHUH.

O dexTuBHBIE pEeKIaMHbIE CTPATETUU
Jutst Ou3Heca. Buabl pekiiaMHbIX
cTparerui. PeknaMusie u
IIPOMAraHIMCTCKUE KaMITaHNH.
VYoexeHue u apryMeHTaluu B peKiame.
Puropuueckue u CTUIMCTHYECKUE
IIPUEMBI B PEKJIAME U TEKCTaX.

VM HHOBalIMOHHBIE TEXHOJIOTUH.
MenunanpoekT

1) BeinosHeHuE 3a1aHuid,
PEKOMEHI0BaHHBIX
y4eOHBIMU TOCOOUSIMH,
MYJIbTUMEIUITHBIMU
KypcaMu Ha 1uiathopme
org.fa.ru (bT3 u npyrue).
2) Pabota ¢ yuebHOI 1
CIIPABOYHOU JIUTEPATYPOIl.
3) YcTHBI IepeBoI Ha
PYCCKHH SI3BIK TEKCTA,
IIPEIbSABIECHHOTO Ha
MHOCTPAHHOM SI3bIKE.

4) PaGora ¢
HCIIOJIb30BaHNUEM
OPUTMHAIIBHBIX
npodeccuoHanbHO-
OPUEHTUPOBAHHBIX
HUCTOYHUKOB MH(OpMAIIUH,
B TOM YHCJIE U C
WuTepHeT-pecypcaMu Aiis
MOJTOTOBKHU K 3aHITHSIM.
5) Uzyuenue marepuana
1o npoodiaemMam
MEXbA3BIKOBON U
MEXKYJIbTYPHON
KOMMYHUKAaIUH.

6) IToaroroBka K
MIPOBEACHUIO KEiC-
aHayn3a, JUCKYCCUU U
pOJIEBOM UTDE.

7) IloaroroBka K
MEANANPOEKTY.

8) IloaroroBka K 3adeTy.
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6.2. IlepeyeHb BONIPOCOB, 3a1aHNI, TeM JJIS1 NOATOTOBKHU K TeKylIeMy KOHTPOJIIO

33)13HI/I$[ TEKYIIEro KOHTPOJIsA
Ipumep 3axaHui KOHTPOJIBLHBIX PadoT
Reading
Task I. For questions 1-5, read the text and decide if the statements below are true (T) or false
(F) according to the information in the text.

A corporate image of a company can be defined as an image that people hold in their mind
about the company, its products, and its services. It is referred to as the reputation of the company
in the market place or how others view it outside the company. The opinion of your customers
about your company is highly influenced by the corporate image of your company in the market.

Having a positive corporate image is a boon as it helps to increase profits. In addition to this,
a positive image helps to attract shareholders, business partners, and customers. Because of the
benefits of a positive corporate image, many companies work relentlessly and put additional efforts
other than just boosting sales to create a positive corporate image. A lack of positive corporate
image will lead to high employee turnover, decreased revenue, and decreasing the number of
important customers.

1. Corporate image is how your clients and people outside the company perceive it.

2. Positive corporate image affects only the sales of the company.

3. Neglected corporate image can result in the lack of workers and clients.

4. If a company’s corporate image is tainted, it’s hard to gain pubic trust back.

5. If a company fails and the image is already destroyed, there is no way to get back to normal.

Task I1. Read the extract ignoring the missing parts. Then look at the missing parts and fill
them in the gaps. There is one extra you do not need.

Components of Personal Branding

A personal brand works much the same way as any type of brand. It’s a mix of factors — some
tangible, some intangible - (6) ... and who you’re all about, so they can decide if they’re going to
buy into that brand.

Your ‘what’ is the tangible stuff — the more readily quantifiable aspects of your brand that let
others know what you bring to the table: what knowledge and experience you have, what results
you’ve delivered, what qualifications you’ve gained. It’s what you (7) ... for.

Your ‘who’ is the intangible stuff: your personality, your character, your atti- tude, your
morality. It is the thing that makes you tick. You need (8) ... working positively in your personal
brand, in order for people to want to buy it.

However, if either your ‘what’ or your ‘who’ isn’t working, that buy-in can’t happen. For
example, if you’re a technical whizz at your job (a positive ‘what’) but a boring dullard to work
with (a negative ‘who’). Or if you’re great fun to work with (a positive ‘who’) but useless (9) ... (a
negative ‘what’).

There’s a catch though: if you try and define your own brand just in (10) ... ‘who’ you’ll find
it’s a bit too fuzzy. That’s why it’s better to use the Personal Brand Pyramid to extrapolate those
two factors into six further elements: values, drivers, reputation, behaviors, skills or strengths and
image.

a. f your brand that let others know what
b. terms of your ‘what’ and

c. at your job

d. are actually paid

e. both parts to be

f. to be doing
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LEXIS & GRAMMAR

Task I11. For questions 11-15, match the terms with their definitions (a-e).

11) strategic planning | a) a situation when a company always acts in the same way, has the
same attitudes towards things, or achieves the same level of success in
something.

12) consistency b) process in which an organization's leaders define their vision for the
future and identify their organization's goals and objectives

13) brand awareness | ¢) how successful they are or how well they do something

14) perfomance d) the way a company explains, in simple and concise terms, its
purpose(s) for being

15) mission statement | e) the extent to which consumers are to recall or recognize a particular
product or service

Task IV. Match (16-22) on the left with an appropriate word (a-g) on the right to make word
combinations from the active vocabulary

16) beyond a) the meaning of love

17) connote b) a corporate strategy

18) implement ¢) with luxury and style

19) go out d) the shadow of doubt

20) to be associated e) of date

21) operate through f) stakeholder’s expectations
22) fulfil g) a series of subsidiaries

Task V. For questions 23-33, read the sentences and fill in the blank with a preposition or
particle wherever necessary.

23. The room was empty apart ... one man seated beside the fire.

A) - B)from C)of D)in

24. The current recession was triggered ... a slump in consumer spending.

A)- B)at C)on D)by

25. She had certainly done her bit to contribute ... the success of the company.

A)inB)to C)for D) with

26. The importance of corporate behavior ... terms of its impact upon corporate identity should
never be underestimated.

A)onB)in C)for D)at

27. Apple turned from a startup ... a huge multinational company.

A)inB) for C)intoD) at

28. Despite the plethora ... theories, there are really only two ways of explaining visual
experience.

A)- B)in C)intoD) of

29. The President has announced new austerity measures ... addition to the ones he

implements last month.

A) in B) for C) with D) by

30. We were amazed at the range of products ... offer.

A)for  B)on C) of D) into

31. The company is represented ... a group of its most successful sales managers.

A)for  B)in C) by D) with

32. The company said that it values the workers’ commitment ... the job during the pandemic.
A)to B) for C) over D) on

33. ... the purposes of sales, we decided to reconsider the allocation of salesperson’s time.
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A) with  B) for C)in D)at
Task V1. For questions 34-44, fill in the gaps with the verb in the appropriate form.

34. China is one of the leading global ... (supply) of rare earth elements.

35. IT sphere is highly ... (compete) as technology is constantly changing.

36. A successful identity should instantly describe your business’s service and be a positive ... (to
reflect) of the quality of your work.

37. What are the ... (imply) of the new regulations?

38. The huge banner on the tower made a huge ... (visualize) impact on the skyline.

39. If the company fails to define its ... (strategy) goals, it is like to go down in the

near future.

40. It’s better when you have the same values with the company and salary should not be the key
... (motivate) to get the job.

41. The firm was accused of fraud as its ... (charity) events failed to bring any sig- nificant
results.

42. Vivid colors of the brand have drawn attention of many ... (consume).

43. To understand all the cultural and emotional ... (connote) of a word, ask people for their
feelings about the word or if it has any importance in their culture or country.

44. Itis my ... (percept) that his argument was fundamentally flawed.

Task VII. For questions 45-50, fill in the gaps with the words that fit the definition. The first
letters of the word are already written.

45. Ah... is a typical characteristic or feature of a person or thing.

46. Al... is an amount of something, especially money, that is given to a particular person or used
for a particular purpose.

47. A f... is information or statements of opinion about something, such as a new product, that
can tell you if it is successful or liked. The term also refers to a reaction to some product or process.
48. C... is the reporting of some event or subject, how the media report some story.

49. As... is a company or a firm controlled by a holding company.

50. A p...1s alarge or excessive amount of something.

Task VIII. Fill in the gaps with the correct form of the verb in brackets.

51.  We arrived at work in the morning and found that somebody ... (break) into the office during
the night.

52.  When I finally arrived, she ... (wait) for me.

53-54. I went to a concert last week. The orchestra ... (play) for about ten minutes when a man in
the audience suddenly ... (start) shouting.

55-56. It ... (rain) when I ... (look) out of the window one minute ago. And now the

sky is clear.

57-58. He was out of breath. He ... (run) for ten minutes and he ... (have to) stop.

59-60. By the time he ... (get) there yesterday the meeting already ... (start).

Task | Task Il Task Il | Task Task V | Task VI Task VII Task VIII
v

1 T 6 a 11 (b |16 |d |23 |b | 34 suppliers 45 | hallmark | 5 | had
1 | broken

2 F 7 d 12(a [17|a |24 |d |35 competitive 46 | allocation | 5 | was
2 | waiting

3 T 8 e 13 | e 18|b [25|b | 36 reflection 47 | feedback 5 | had
3 | been
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playing
4 T 9 c 14 | c 19 | e 26 | b |37 implicaions 48 | coverage | 5 | started
4
5 F 10 b 15(d [20|c |27 |c | 38 visual 49 | subsidiary | 5 | was
5 | raining
21 |g |28|d |39 strategic 50 | plethora 5 | looked
6
22 | f 29 | a | 40 | motiv 5 | had
ation 7 | been
runnin
g
30 | b | 41 | charit 5 | had to
able 8
31 |¢c 42 | consu 5 | got
mers 9
32 | a | 43| conno 6 | had
tat 0 | alread
ions y
started
33 |b perce
ption

IIpuMep cuTYaTHBHOTO 3a1aHuA (Keiica)

New brand image for Adam’s Michelin-starred restaurant in the UK
Adam’s is a Michelin-starred restaurant, named UK’s No.l by TripAdvisor in Birmingham.

Originally a pop-up, Adam’s reopened in January 2016 as a permanent restaurant with a new visual
brand identity

Soned by: Ranking Name  Price (low to high)  Price (high to low)

Adam's
#1 of 1,700 Restaurants in Birmingham
@@@@)X®) 996 reviews

*Perfectly polished™ 02/26/2016
*Very special expertence on a very..." 0272602016

Price: PAB 49 - PAB 153 Map  Visitor photos (437)

cn )} Travelers® Choico™ 3 LA
(FE}?O‘SW-IN\HV Cusines: | Rribeh

As a former pop-up restaurant, Adam’s visual identity of both the store and the website was very
basic, with the use of a simple font and a logo featuring the letter A surrounded by a circle, a fork
and a knife, representing the cutlery at the restaurant. The former visual identity featured two main
colors: grey/blue and white. Adam’s website, before the rebrand:
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Adam’s pop up restaurant, before the new launch:

The Challenge:
The new brand image had to appeal to a variety of audiences, from regular fine diners and
corporate clients to special occasion diners and prospective staff.

IIpumepsl 3a1aHusl PoJieBOi ¥ OM3HEC UT'P
A role-play « Social media engagement»
Situation

Social media engagement is a measure of how people are interacting with your social media
accounts and content.

Activity and engagement is crucial for every social platform to build a positive brand
experience, and develop meaningful relationships with new and potential future customers.

Social media engagement is measured by a range of metrics that could include the following:
Shares or retweets
«Comments
eLikes
Followers and audience growth
+Click-throughs
*Mentions (either tagged or untagged)
*Using branded hashtags.

Basically, social media engagement is growing anytime someone interacts with your account
and can be calculated in a variety of ways.

Task: Act out a round-table discussion on social media engagement.
Elaborate on the following issues: how to boost social media activity, how to identify
emotional triggers of your client, how to influence effectively.

1.There is an opinion that creating positive and fun social media engagement you have to use thbese
questions as icebreakers for networking events. What questions would you recommend asking on
social media to increase engagement?

2.Discuss the extract of the book: «In a way, the photos that so many of us post on our social media
sites are badges that we display to all of our friends to tell them of the exotic places we have visited
or the mountains we have climbed. We post them proudly and wait expectantly for our friends to
like them and comment on them. For some, this is a richly rewarding and powerful social
experience, and they dedicate many hours of their day to the activity of posting and liking. Each
little “like” triggers a dopamine drip that keeps them hooked like junkies.» Source: William
Ammerman “The Invisible Brand Marketing in the Age of Au- tomation, Big Data, and Machine
Learning» June 14, 2019.
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3.How can you convince customers to go for online shopping or any other activity you need as a PR
specialist? What are ways to persuade someone online?

Kylie Jenner, an American media personality, social- ite, model, and businesswoman. She
has starred in the E! reality television series Keeping Up with the Kardashians since 2007 and is the
founder and owner of cosmetic company Kylie Cosmetics. After being named “the youngest self-
made billionaire of all time” in 2019, Kylie Jenner’s net worth has declined to $700 million,
according to Forbes’s estimates as of October 2020.

Make use of the following helpful phrases:

>Let’s be clear first of all over the general problem.
>What is your alternative proposal?

> Are there any other points to discuss?

>T1’1l leave it there unless there are further questions.
>>[‘m all for the opinion that...

>We can hardly ignore it.

>This suggests that ...

>1t’s obvious that ...

Dr. Robert Cialdini, PhD, psychologist, the author of the book «Influence: the Psychology of
Persuasion». There is a book review on Youtube, One Percent Better, Influence | The Psychology of
Persuasion by Robert Cialdini

Dr. Robert Cialdini has spent his entire career researching the science of influence earning him an
international reputation as an expert in the fields of persuasion, compliance, and negotiation. His
books including, Influence: Science & Practice, are the result of decades of peer-reviewed research
on why people comply with requests. Influence has sold over 3 million copies in over 40 languages
and is a New York Times Bestseller.

Make use of the following helpful phrases:

>In spite of much development and understanding in...

> ...remains essentially a land of hopes and promises, but not certainties.
>My personal feeling is...
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>t must be admitted that ...

>0One of widespread misunderstandings is...
>Furthermore, ...

>May | have a say?

>I’m in favour of...

>t goes without saying that...

> An argument goes that ...

>Given the complexity of...

John Rampton is an entrepreneur, investor, online marketing guru and startup enthusiast. He is
founder of the online payments company Due and productivity company Calenda. John is best
known as an entrepreneur and connector. He was recently named #2 on Top 50 Online Influencers
in the World by Entrepreneur Magazine and blogging Expert by Time. He currently advises several
companies in the San Francisco Bay area, cooperates
with Forbes, TechCrunch, CNN and others.

For more info see https://www.johnrampton.com

Make use of the following helpful phrases:

Let me just say at the beginning...

It makes sense (for somebody to do something)...
May I remind you that ...

It goes without saying that ...

It seems illogical for me that ...

I’m afraid, I cannot agree with...

I’d like to point out that...

For the most part...

Therefore...

YYYVYVYVYVYVYVY

The Manipulation Business Game
Directions: Everyone in the group gets a card with instructions. Your card will in- struct you to
either manipulate the entire group or a person in the group to do what- ever it says on the card.
The group will then discuss a topic as a group. (Any topic — like “relapse” “relation- ships” “anger”
“fear” “Where do you see yourself in 5 years” — ANYTHING the Counselor Chooses or just do this
during a normal group discussion or check in) - During the group discussion, your goal is to try to
do whatever it says on the manipulation card, with one catch:
Try to be as subtle as possible with your manipulation goal. Do not be obvious about it.
Instead, try to be as sneaky as possible so that no one can guess what your goal was. Be sneaky
yet manipulative.
Once you feel that you have achieved your goal. Just be yourself again in the group.
After the Group Follow Up:
Go person by person in the group. Start with the first person:
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*Ask everyone else in the group if they know what the manipulation goal was for this person. For
every person who could not guess what the manipulation goal was that person gets 2 points.

. Now the person reads their card and explains to the group what they did to try to achieve that
goal. If the group votes and thinks that manipulation goal was achieved the person gets up to an
additional 10 points depending upon how well the goal was achieved.

Do this with each person and see who wins by being the most sneaky and manipulative

Repeat with a new task.

Try to get the entire group really interested in the topic.

Try to get the group to laugh about something totally unrelated to what we are talking about.

Try to get as many people in the group as you can to share about their childhood. Try to get the one
of the counselors or interns to laugh at least once.

Tell a wild story about yourself that is really unusual but try to get everyone to be- lieve it.

Try to get the group onto a totally different topic for a minute then back to the orig- inal topic
without them knowing.

Try to get convincingly get upset at something at least twice (not mad, just upset) and get someone
to apologize.

Try to get someone in the group to say something nice about you. Try to get at least two people to
make a reference to music.

Try to get the group to agree that something unusual is really good. Try to get at least two different
people to make funny faces.

Try to get the quietest person in the room to share something new about themselves. Make at least 3
strange noises that people hear but no one says anything about.

Try to get the group to try to figure out something that has to do with a math problem. Try to get as
many people as you can in the room to say a color without asking for their favorite color.

Try to get the group to believe one of your favorite things is something really unu- sual.

Try to get as many people as you can to mention a word that starts with Z.

Try to get as many people as you can in the group to say something that rhymes. Pick and unusual
word and try to get as many people as you can to repeat it.

Try to get people to believe something about the town you come from that is completely not true.

le/IMepl)I 3aJaHudA 1JId paﬁoTI)I Ha/l CTOPUTEJIMHTOM KaK 3JIEMEHTOM HApPaTUBHOI'0 TEKCTA

Task 1. In pairs make up your own stories using online story cubes
https://davebirss.com/storydice-creative-story-ideas/

ROLL AGAIN

for o FHEL

Task 2. Create your own comics.
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Task 3. Rewrite a classic children story (move characters to a different location, change the
time period, turn female character into males, rewrite it in different genres).
Task 4. Finish the Story game. In pairs or groups finish the story:

Task 5. Write a selling product story (200-250 words) using the storytelling techniques and
persuasive language devices to make your story more engaging, more readable, and more
persuasive.

Criteria (5 points - TOTAL):

0-2 points - Accuracy in English

0-1 points - Content and logical presentation of events

0-1 points - Skills and eliciting emotions and expressions of the character (Linguistic devices)

0-1 points - Impact and rhetorical appeals

Task 6. Make up a mind map of crucial points https://sales-genera- tor.ru/blog/storitelling/
ITepeyenb Tem

IIpumepHBbIe TeMbI 11 IOATOTOBKH K AHAJM3Y CUTyaluM (Keiica) U rpynnoBoi JUCKYCCHH
1.®opmupoBaHre UMHUIKA MTyOJIUYHOTO AesTes cpeactBamMu PR (Ha KOHKpETHOM IpUMEDE).
2.Texnonorun PR B cdepe mnomutuku: dopMupoBaHHe HMHUIKA TMOIUTHUYECKUX JIEATENECH,
MIPOJIBIXKCHHE OPTaHU3aIlMi U e (Ha KOHKPETHOM IIPUMEPE).

3. UuTepuer-TexHonoruu B PR-aesTenbHOCTH (HAa KOHKPETHOM MPUMEPE MPOIBUKECHHS ).

4. Pabora kopnopatuBHoro PR-nenapramenTa opranu3anuu (Ha KOHKPETHOM IIPUMEDPE).
5.CTpyKTypa 1 0COOEHHOCTH pabOThI Mpecc-CNyKObl OpraHu3aluu (Ha KOHKPETHOM IIPUMEPE).
6.MccnenoBanus BHEIIHEH W BHyTpeHHeH cpenbl B pabore PR-cnenumamucro (SWOT- u STEP-
aHanums).

7.KoHkypeHTHBII aHanu3 B pabote PR-crieninanicToB: sTamnsl 1 0COOEHHOCTH OCYIIECTBIIECHUS.
BoJibie npuMepoB U KeicoB:
1.https://tubikstudio.medium.com/case-study-lunnscape-identity-design-for-a- landscape-company-
92e1dd99ecc?

2.https://www.thebrandingjournal.com/category/case-studies/
3.https://blog.tubikstudio.com/case-study-andre-corporate-brand-identity/

IIpumepHBIe TeMBI AJ151 IPOBEICHUsI POJIeBOi / OU3HEC UIPBI

1.0tpacneBoit PR (Ha BbIOOp B cdepe cropra, KyJIbTyphl, Typu3Ma, 00pa3oBaHMs, JOCYrOBOMH
NI TeTLHOCTH).

2.Ctpyktypa u ¢pyHkuuu PR-city:x0bl (Ha KOHKPETHOM IpUMeEpe).

3.Pabora koprnoparuBHoro PR-aemapramenTa opranu3aium.

4.0Opranusanys 1 NpoBeJeHNE ClelranbHbIX MeporipusTuit 1t CMU.

5.0mnenka r¢pexTuBHOCTH peann3oBaHHON PR-kamnanuy (Ha KOHKPETHOM MIPUMEDPE).
6.CrierinanbHble MEPOIIPUATHUS TS LIE€IEBBIX ayUTOPUNA: BUABI U OCOOEHHOCTH.

7.Kontent-ananus 6a3ucHoro cyonrekra B pabore PR-criennanucToB (Ha KOHKPETHOM MpUMeEpe).

B 3asucumocmu om coeépemeHHbIX MpeHOO08 U NOJCENaHUs CMYOeHmo8 membl Mo2ym Oblmb
OONONHEHbL UNU USMEHEHDI.

IIpuMepHbIe TeMbI s MOATOTOBKH JI0KJIA10B/IIpe3eHTal i

1.0630p OCHOBHBIX MOJOKEHUI KOJAEKCOB MpodeccrnoHaasHoro noseAeHust PR- cienmanucra.
2.3aKOHBI U HOPMAaTHBHBIE aKThI, PETYIUPYIONIUE IeATeNbHOCTh B chepe PR u pexiiamsl.
3.CTpyKTypa 1 0COOEHHOCTH pabOTHI MIPECC-CITYKOBI OpraHU3aIIH.

4.PoJib BBICTAaBOYHBIX MEPOIPUATHH B MIPOABHKCHHH.
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5.PR-arentctBO: cnenuduka paboThl, CTPYKTypa, pealu3yeMble INPOEKThl (Ha KOHKPETHOM
npuMepe).

6.CerMeHTHpOBaHME TPYII OOIECTBEHHOCTH MPH MPOJIBUKECHUH (HA KOHKPETHOM MIPUMEPE).
7.BUIOBI COLIMOJIOTMYECKUX UCCIIENOBAHNN B neaTenbHocT PR- crienmanucra.

B 3asucumocmu om co8peMeHHbIX MPEeHOO08 U NOJCENaHUs CMYOeHmMOo8 meMbl Mo2ym Oblmb
OONONHEHbL UNU USMEHEHDI.

7. IlepeyeHb NpUMMEPHBIX BONPOCOB /ISl MIPOBeJeHHsI IPOMEKYTOYHOH aTTeCTAllUH
00yvyaruuxcst Mo JUCHHUIJINHE

[lepeuenp koMIeTEeHINH, (OPMUPYEMBIX B IPOILIECCE OCBOCHUS AUCLUUTUIMHBI CONEPKUTCS B
pasnene 2. IlepedeHp IUIaHUPYEMBIX PE3YJIbTATOB OOYYEHHS IO TUCIUILIMHE, COOTHECEHHBIX C
IUTAHUPYEMBIMH pe3yJIbTaTaMu OCBOEHUSI 00pa30BaTeIbHOM IPOrpaMMBbI.

Pe3ynbTaThl OCBOCHHSI CTyICHTaMH 3HAaHUH W YMCHHM, NPEIyCMOTPEHHBIX pabouei
MPOrpaMMO TUCHUTUIUHEL, olleHuBatoTCs 1o 100-0amipHOIl 1IKaje U BKIIOYAIOT:

1. Tekylmuii KOHTPOJIb
- rostycemecTpoBasi arrectaus - 20 6ajios
- pabota mocie arrecranuu - 20 6amioB
2. TlpoMexyTouHAas aTTecTalus
- MAChMEHHAs YacTh 3a4eTa/sk3amena - 30 6ayioB
- yCTHas 4acTh 3a4yeTa/sKk3amena - 30 6amnoB

Tab6mumna 5
3adeTHass NUCbMeHHasi padoTa Yeruenii | Pabora Hroro
Makc.-30 6aymioB 3a4yer B 3a4yer
AyaupoBanue Jlekcuko- IInceMenHoe cemecTpe
rpaMMaTH4yecKHii TeCT | 3aJaHue -100
- 5 GammoB (uTeHue, JIEeKCUKA U -30 6ayos | 40 GamoB | GansioB
rpaMMaTHuKa) — 5 bayioB (MakcuMyMm)
— 20 6amos (0.5)

[IpomexyTrouHas arrectanus 1o AucuuiimHe «MHOCTpaHHBIN A3bIK B MpOo(ecCHOHaIbHON
cdepe» mpoBouTCs B 5 cemecTpe B (hopMe 3aueTa, B 6 cemecTpe B hopMe 3K3aMeHa.
3aueT 1 9K3aMeH MO AUCLUUIIINHE POBOJATCS B YCTHO-IUCbMEHHOM opme.
MakcumanbHas OlIeHKa, BBICTaBIsseMas Ha 3a4eTe U 9k3ameHe, 60 6amios.
[IpomexxyTouHas arrecTanus UMEeT CIEAYIOLYI0 CTPYKTYPY:
3auver
1. TlpoBeneHue KOHTPOJBHOM pabOTHI HAa OCHOBE MPOWIEHHOTO S3BIKOBOTO MaTepuala,
KOTOPBI BKIIOYaeT B ceOs ayAupOBaHUE, JIEKCUKO-TPAMMATHUYECKUH TECT, MMCbMEHHYIO paboTy:
HaITMCaHMe OTYeTa 110 3aJaHHON TeMe. MakcuMalibHas oreHka cocrasirieT 30 0aioB.
2. YCTHBIA OTBET BKJIIOYACT CUTYAIIMOHHOE 33J1aHue (aHaJTU3 MHHM Keiica). MakcumanbHas
orieHka coctanisieT 30 6amioB (cm. Tabmurna 5)
OK3aMeH
1. IpoBenenre KOHTPONBHOM pPaGOTBI HAa OCHOBE IIPOMIEHHOTO S3BIKOBOTO MaTepHala,
KOTOpBIM BKJIIOYAET B ce0sl ayAHpOBaHHUE, JIEKCUKO-TPaMMaTHYECKHI TE€CT, MUChbMEHHYIO
paboTy: HamucaHWe HWCTOPHUM B (QoOpMare CTOPUTEIUIMHI. MaKcuMalbHas OIEHKa
cocraisieT 30 6aymios.

31



2. YCTHBII OTBET BKJIIOYACT: MPOEKTHYIO PaboTy «Ananus u ycunenue 6penda coyuanvHo-
Ky1bmypHo2o o0vekmay (KoMaHaHas He 6osiee 4 yelnoBeK UM UHAWBUIyallbHAs).

[IpoekTHast paboTa MpeaCTaBisSeT COOOW CIENUATLHO OPTaHU30BAHHYIO, CAMOCTOSTEIBHYIO
JESITEIbBHOCTh CTY/ACHTOB, HANPABICHHYIO HA PELICHUE MPAKTUYECKU U TEOPETHUYECKH 3HAYUMOM
npobiemMbl U OGOPMIIEHHYIO B BHJE KOHEYHOro mpoAaykra. OCHOBHas MLeidb MPOEKTHON
JESATENIbBHOCTH COCTOUT B MPUOOPETEHHH W Pa3BUTHH Y CTYACHTOB NPAKTHUYECKUX 3HAUYHMMBIX
3HAHUM U YMEHUH, a TAKKE ONBITA CAMOOPraHU3aLIHH.

AHanu3 U ycujeHHe OpeHJa COIHAIbHO-KYJIbTYpHOTO 00BeKTa (Hampumep, Jr000H mapk
Mocksbl wiu apyroro ropoja (https://parkseason.ru/parki-moskvi/).
®duHanpHas paboTa COCTOMT W3 MHHH-OpEHIOYK B BHIE CaMOW KHUTH OpeHaa (pa3maaTodyHbIA
MaTepHai), MyJIbTUMEIUHHON MPE3eHTAlMM C YCTHOH ee 3aluTol (B ayIuTOpHH WM B (opmarte
BHJICO) M OTBETHI Ha BOTIPOCHI (B ayJAUTOPUH).

Bpenndyk, a nMeHHO O(UIHATBHBIA JOKYMEHT, B KOTOPOM PacKpbITa MHIUBUIYAIbHOCTH
OpeHza 10JKEH BKIIIOYATh:

- Onucanue nNo3uLMOHUPOBAHUS OpeHa: BKIOYAeT B ce€0s MUCCUIO U LIEHHOCTH KOMIIaHUH,
YHHUKAJIbHOE TOPTOBOE MPEATI0KEHNE, IMOIIMOHATIFHBIC U PallMOHAIIb- HbIe IPEUMYILIECTBA.

- [lopTper nmoTpeburenst — onucaHue NesIeBO ayTUTOpUU OpeHa.

- Ha3Banue OpeHna: ero 3HaueHue, HAMCAHUE U MPOU3HOIICHWE — €CIIU OHO CJIOKHOE U
HeoueBugHOoe. CnoraH wid JecKpUnTop (xKenaTesnbHO). PUPMEHHBINH 3HAK, €ro JONYCTUMBIE U
HEJOMyCTUMbIE BapuaHThl. OupMeHHbIe MPUDTHI U CIIOCOOBI UX couetaHusi. GupMeHHbIE BETA U
CIIOCOOBI MX COUETaHUS.

- Bo3moxHas ctpaTerus npoaBuxeHus OpeHaa.

- Bo3MOXHBIII KOHTEHT B COLMANBHBIX ceTsAX (5 m Ooyee maei /uis KOHTEHTa B Oyiore u
COLIMATIBHBIX CETSAX C MPUMEPAMU).

MakcumanbHas ornieHka coctanisier 30 6amnoB (cm. Tabnuna 7).
JlononHuTenbHbIE 3alaHUS M MOJApoOHas UWHGpopMmanus Ha 00pa3oBaTelIbHOM IOpTaje

www.org.fa.ru

Tab6muma 6
Cemectp dopma JTan KOHTPOJIs KoanuecTBo
KOHTPOJIS 0aJ110B
\Y 3auer 1.KontponsHas | AyaupoBaHue S)
paborta Jlexcuko — 20
rpaMMaTHYECKHI
TEeCT
[Tucemennas 3)
pabota (Report)
2. VYcTHBIM OTBET (CHUTYallMOHHOE 30
3a/IaHHE)
Uroro 60
Tabnuma 7
Cemectp dopma JTan KOHTPOJIst KouunuvecTBo
KOHTPOJIsI 0aJ1110B
Vi DK3amMeH 1. Kontponsras | AyaupoBaHue 5
pabota Jlexcuko — 20
rpaMMaTHYEeCKHI
TECT
[Tucemennas 5
pabota
(CropurenauHr)
2. Ycrubiid otBeT | [IpoexktHas 30
pabora «AHanu3
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U YCUJICHHE
OpeHaa
COIMAJIBHO-
KYJIBTYPHOTO
00BEKTa»
Hroro 60

IIpumep TecTOBBIX 3aaHNH (3aUeT/IK3aMeH)

Task 1. You will hear a recording describing an experiment conducted by Joshua Bell. Decide
whether the following statements (1-5) are True, False or Not Stated.

1. Joshua Bell is one of the greatest violinists in the world.

True False Not stated
2. Joshua Bell was performing first at Boston Symphony Hall and then at the railway station.
True False Not stated

3. 2,300 year ago Aristotle wrote the single most important work on persuasion “Rhetoric”.
True False Not stated
4. Joshua Bell read Aristotle’s works, that’s why he conducted the experiment.
True False Not stated
5. People travelled for miles to hear the artist play one night and next time didn’t even pause for a
moment to listen because ethos and pathos were missing.
True False Not stated

Task Il. For questions 6-10, fill in the gaps with one word that you’ll hear.

Joshua Bell said of the experience: “It was a strange feeling that people were actually 6. me.
... At a music hall, I’ll get 7. if somebody coughs, or if someone’s cell phone goes off, but
here my expectation quickly diminished. | was oddly 8. when someone threw in a dollar.
”What changed? Same music, on the same violin, played with the same 9. and by the
same man. Why did people listen and then not listen?

Aristotle would be able to 10 :

LEXIS & GRAMMAR
READING AND COMPREHENSION

Task Ill. Task IV. For questions 16-20, read the extract ignoring the missing parts (A-F).
Then look at the missing parts and fill them in the gaps. There is one extra you do not need.
Throughout the history 16.__, many practitioners have claimed that public relations advocates
operate in a court of public opinion that is similar to a court of law. There are three 17._ of a
supposed court of public opinion, however. First, not all organizations, interests, and publics have
18. in the court. Those with the most money and power are represented best. Second,
publics and also the media generally do not have the opportunity to search for all the information
they need to put the positions of advocates 19._ . Third, the comparison of public relations
people with lawyers is a poor one at least the comparison with trial lawyers. Kruckeberg (1992)
instead compared the public relations person to a 20. —a professional whose job is to repair
bad organizations rather than to de- fend them. Bivins (1989) pointed out, similarly, that not all
lawyers are advocates. Corporate lawyers, for example, are counsellors who work to keep
corporations out of trouble rather than to defend them once they are in trouble. The court of public
opinion, therefore, does not automatically make asymmetrical public relations ethical, and a
symmetrical role of counsellor rather than advocate is easier to defend on ethical grounds.
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A. of public relations B. equal representation C. into perspective
D. major criticisms E. for example F. “rehabilitating social worker”

Task 1V. Match the terms from the active vocabulary (21-25) on the left with appropriate
definitions (a-f) on the right. There is one extra definition you do not need.

21. Alliterations a) The relations between a brand and an influencer.
The influencer produces content for the brand in
exchange for compensation

22. Collaboration b) The number of times a specific content is exposed to an
audience
23. Ethos c) The conspicuous repetition of identical initial consonant

sounds in successive or closely associated syllables within a
group of words

24. Impressions d) An appeal to the emotions of the audience

25. Pathos e) An appeal to logic and reason

f) An appeal to the writer’s credibility and character

Task V. For questions 26-32, choose the correct preposition or particle if necessary.

26. Bowen’s Model for ethical decision-making is specifically designed to help issues
management.

27. This model helps a PR professional make correct decisions a management process in order
to avoid ethical problems.

28. Questions that a professional should consider include “am I proceeding a morally good
will?”

Task VI11. Change a word form to fill the gap.

33. In (to develop) countries, foreign ownership brings costs and benefits.

34. International Labour Organisation implies that non-exploitive forms of labour have been used
in the (to produce) of the goods sold under this labelling criterion

35. A material source of wealth, (to include) fresh water and oil or mineral deposits,
occurs in a natural state and has economic value.

Task VI11. For questions 38-42, identify rhetorical strategies: logos (L), pathos
(P) and ethos (E).

38. Authority of the speaker.

39. Appeal to the arguments.

Task IX. For questions 43-50, put the verbs in brackets into the correct form (Narrative
tenses and Conditionals).

43. Martha was feeling very bad after she__ (to run) away from her own wed- ding with Glen.

44. She wondered, what would her mother__(to say) about all this if she were alive.

45. If her mother____ (to be) there, maybe she wouldn't have had the chance to slip away.

WRITING
Task X. Story selling is a type of sales strategy where sales and marketing professionals seek to tell
stories that highlight the benefits of a product or service, rather than discussing its prices, product
models, product features or uses. Story selling works by acquiring real stories from customers about
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how a product or service helped them. However, story selling can also work by developing fictional
narratives that show customers how they can benefit from purchasing and using a product or
service.

Write a selling product story (200-250 words) using the storytelling techniques and persuasive
language devices to make your story more engaging and more persuasive.

Task X. Your task is to write a “How I turned my weakness into my strength” story that
might help you feel heard and recognized.

For all human beings a key part of identity development is storytelling. The stories we tell about
what we see, hear, and experience help us to construct our own unique identities as well. These
stories also allow us to communicate who we are to other people. They form what psychologist
Daniel McAdams calls a narrative identity. Narrative identity is an individual’s life story. It
combines memories from the past with our stories about the present and our imagined future.
McAdams describes narrative identity as an internalized story you create about yourself—your own
personal myth.

Criteria (5 points - TOTAL):

1 point - Creativity. Style. Originality: The piece shows a freshness of imagination, creativity, and
individuality. A student uses literary devices (metaphors, similes, hyperboles and etc.) to create a
special effect in his/her writing.

1 point - Plot Structure: The sequence of events (narrative structures), dialogues (if necessary), and
emotional movements are well crafted.

1 point - Quality of Writing. Coherence and Cohesion: Organization is logical, coherent, and
effective. A student uses cohesion in such a way that it attracts no attention. Sentence fluency is
smooth and expressive.

1 point - Quality of Writing. Lexical Resource: Word choice is specific and memorable. A student
uses a wide range of vocabulary with very natural and sophisticated control of lexical features. Rare
minor errors occur only as ‘slips’.

1 point - Quality of Writing. Grammatical Range and Accuracy: A student uses a wide range of
structures with full flexibility and accuracy.

Listening Reading | Lexis & Grammar
Task | Task 2 Task 3 Task 4 Task | Task6 | Task 7 Task 8 | Task 9
1 5
1T 6 ignoring | 11B 16 A 21C | 26with | 31developing 36E 41had run
2F 7 upset 12A 17D 22A | 27in 32production 37L 42have said
3T 8 grateful 13E 18 B 23F | 28with | 33including 38P 43had been
4ANS | 9 passion 14C 19C 24B | 29as 34persuasive 39L 44happen
5T 10 explain | 15D 20F 25D | 30by 3b5statements 40E 45had  not
told
46 knew
47 valued
48 would
ring
49to make
50will/would
your father
do
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Oo0pa3zen 3K3aMeHALMOHHOT0 OnJIeTa

(I)ellepa.nbnoe rocyiapCcrBeHHOC 06pa30BaTeJILH06 6]0)1)ReTH06 Yupexxkaenue
BbICIIEr0 00Pa30BaAHUSA
«®@UHAHCOBBI YHUBEPCUTET ITPY TPABUTEJbCTBE POCCUMCKOM
OEJEPALIUN»
(PuHaHCOBBIN YHHBEPCHTET)

Kadenpa «MupopmaTuka, MaTeMaTHKa H 001leryMaHUTApPHbIE HAYKID)
JAucuunimna: « AHOCTpaHHBIN A3BIK»

DaKyabTer:

®opma 00yueHHsI: OUHAasA

Cemectp: 6

Hanpasienue noarorosku: 42.03.01 Pexsiama u ¢Bsi3u ¢ 00111eCTBEHHOCTHIO

3K3AMEHAIIMOHHBIN BUJIET Ne 1

1. Ilpocnymaiite ayAMOTEKCT U BBIIIOJHUTE 33JjaHUsl HA €0 OCHOBE.

2. BbInoHUTE JIEKCUKO-TpaMMaTHUECKUE 3a]JaHusl.

3. Hanmmire ucroputo (story-telling)

4. 3amurTa NpoeKTHOU paboThl «AHAIU3 U yCUJIEHHE OpeH/1a COMAIbHO-KYJIBTYPHOTO 00beKTa» OTBETHI
Ha Bornpockl 30 6ayoB

[ToaroroBuna: ct. npenogasarens WMmmk M. H.
VYr1Bepxknaro:
3aBeyIONINI Kadeapsl
«Mudopmarrka, MaTeMaTHKa U OOIIETYyMaHUTAPHBIE HAYKH lNapaxa H.A.
« » 20 T

DoHABI OLICHOYHBIX CPEACTB I MPOBEPKHU KAKI0H KOMIIETEHUHH, GOpMHUPYeMOil U CUUILTHHON
npeacrasJiensl B [Ipuioxenun 1.

8. IlepedyeHb OCHOBHOH M ONOJHHUTEJbHOH Y4eOHOH JHMTEPATYpbl, HEOOXOAUMON s
OCBOCHMS IMCIUIIHHBI

OcHoBHas1 JiuTEpaTypa

1. 3yokos, A. JI. English for Public Relations and Marketing = Awnrnumiickuii B chepe cBsizeit ¢
0O0IIeCTBEHHOCTBIO M MApKETHHTa: MPaKTUKyM: yueOHoe mocodue / A. JI. 3yOkoB ; mox penakuueii E. O.
BeibopuoBoii. — Hoocubupck: CI'VIIC, 2021. — 72 c¢. — DObC Jlame. — URL:
https://ezpro.fa.ru:2077/book/270851#6 (nara obparienus: 10.04.2022). — TekcT: 31K TPOHHBIH.

2. Xopeipea, E. B. Advertising. Public relations manual: y4eOno-meTomnueckoe mocobue / E. B.
XoneipeBa, H. B. Kanuryna. — Hwxknuit Hosropon: HHI'Y um. H. U. Jlo6auesckoro, 2020. — 41 ¢. —
TexkcrT: IIEKTPOHHBIN /! Jlans: AJIEKTPOHHO-OUOIMOTEYHAs cucTema. — URL:
https://e.lanbook.com/book/144836 (nmara oOpamenus: 18.11.2022). — Pexum goctymna: s aBTOPH3.
MIOJIB30BaTENEH.

JlomoJTHUTeIbHAS JIUTepaTypa
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1.[Aurnuiickuii s3b1k]. Follow the Right Way. Professional English for PR Stu- dents: AHrimiickuit si3bik
B mnpodeccuoHanbHOM cdepe s HampaBieHus: «Pekiiama W cBA3uM ¢ oOmiecTBeHHOCThIO» / H.B.
CaBuenko, O.A. AszapoBa, E.b. ManaxoBa, H.H. JlpoOsimeBa; ®unyHuepcurer, [lemaprameHT
SI3bIKOBOM moAroToBKM - Mocksa: [Ipomereit, 2023. - 208 c.

2.[Anrmuiickuii s3eik]. Powell M. Dynamic Presentations: Student's Book / M. Powell - Cambridge:
Cambridge University Press, 2012, 2013. — 96 p. - Ob ®unynuBecuTeTa. - URL:
http://Ipvserver190/fulltext/bookfree/dynamic_presentations.pdf. - IlonHblif TekCT HOCTyIEH TOJNBKO W3
cetu OunyHUBEpCUTETA.

3.[Aurmmiickuii s361K]. Business Partner. B2 : Coursebook / I. Dubicka,M. Rosen- berg, B. Dignen [et.al]
— Harlow : Pearson Education Limited, 2018 .— 160 p. - TekcT : HemOCPEACTBEHHBIIA.

4.0Onaiin iatdopma usgarenbpersa Pearson MyEnglishLab, (Business Partner B1+, B2)

9. Ilepedyenb pecypcoB HHGOPMAIMOHHO-TEJIEKOMMYHHUKANUOHHON cetn «HWHTepHET»,
HEeO0XO0AUMBIX /IJIf OCBOECHHSI JUCIHUNJIMHBI

1. Dnexrponnsie pecypest BUK:

* DnektpoHHas Oubnuoreka Gunancosoro ynusepcurera (9b) http://elib.fa.ru/

* DnexTpoHHO-O0nbmmoTeunas cucrema BOOK.RU http://www.book.ru

* DJIEKTPOHHO-0MOIMOTEeYHas cucTeMa «Y HUBEPCUTETCKast OnOIoTeKa OHJIAMH»
http://biblioclub.ru/

* DJIeKTPOHHO-0MOMMoTeuHas cucteMa Znanium http://www.znanium.com

* DIeKTPOHHO-0NOIMoTeuHas cucTeMa m3natenscTsa «FOPAWT» https://urait.ru/

* DNeKTpOHHO-O0uOIMOTeYHas cuctemMa u3aarenbcta [IpocnexT http://ebs.prospekt.org/books

* DJeKTpOHHO-0MOIMOTEeYHas cucTeMa u3narenscrsa Jlane https://e.lanbook.com/

* JlenoBas onnaitn-6nbamnoTexa Alpina Digital http://lib.alpinadigital.ru/

* OnextpoHHas obubnuoreka M3narensckoro noma «I pedbennnkoBy https://grebennikon.ru/

* Hayunas snexkrponHas Oubnuoreka eLibrary.ru http://elibrary.ru

* HarmonanpHas anekTponHas oubimoreka http://H30.pd/

» Academic Reference http://ar.cnki.net/ ACADREF

* [laker 6a3 nmanubix komnanuu EBSCO Publishing, kpymnHueiiero arpera- Topa Hay4HbIX PECypcoB
BeAYIIUX U3/1aTenbCTB MUpa http://search.ebscohost.com

* DiIeKTpOHHBIE MPOAYKTHI U3aTenscTBa Elsevier http://www.sciencedirect.com

* Emerald: Management eJournal Portfolio https://www.emerald.com/in- sight/

* Henry Stewart Talks: bubnuorexka Owmnnaiin Jlekuuit no busnecy u  Mapketunry
https://hstalks.com/business/

* Oxford Scholarship Online https://oxford.universitypressscholarship.com/

* Konneknus Hayunsix xxypHanoB Oxford University Press https://academic.oup.com/journals/

* Scopus https://www.scopus.com

* DJIeKTPOHHAsI KOJUIEKIMSI KHUT M3/1aTenbcTBa Springer: Springer eBooks http://link.springer.com/
*Henry Stewart Talks: bubnuorexka Ownnaitn Jlekuuit no buswecy u  Mapke- TuHry
https://hstalks.com/business/- Annual Reviews

I{udpoBoit apxuB Hay4IHbIX KypHaoB: http://arch.neicon.ru/xmlui/

MOl https://org.fa.ru/

10. MeToanyeckue yKa3aHus 1Jisl 00y4AIOIIHXCSI 10 OCBOECHUIO THCIHIIJIHHBI

CryneHTaM mpu TOATOTOBKE CIEAYeT HCIOJIb30BaTh HOPMAaTUBHBIE IOKYMEHThl (DHHAHCOBOTO
yHUBepcuTeTa, MeToAnYecKue PEeKOMEHJAlUM MO IJIAHUPOBAHUIO M OpraHU3allMd BHEAYJIUTOPHOU
CaMOCTOSITENIbHOM paboThI CTYIEHTOB 10 00pa3oBaTeNbHBIM MporpaMMmamM OakajiaBpraTa U MarucTpaTyphbl
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B DHHAHCOBOM YHUBEPCHUTETE, YTBEpXkACHHbIE pukazoM PunyHusepcurera oT 11.05.2021 r. Ne 1040
(cM. caiit duHaHCOBOro YHHMBEpPCUTETa: Ha IJIaBHOW cTpaHMue pasnen «Ham yHuBepcureT»; naiee
«Enunnas npaBoBas 6a3za UHYHUBEPCUTETAY), HCIIOJIB30BAaTh METOJUUECKNE PEKOMEHIANN Kadeaps

JUid ycrnemHoro M3ydeHus IUCHMILIMHBL «VHOCTpaHHBIM s3bIK B Npodeccro- HalbHOM cdeper
CTYZICHTaM HEOOXOUMO O3HAKOMHUTKCS: C COAEPIKaHUEM pabodeil mporpaMMbl AUCIHUIUIMHBL, C HETSAMH 1
3aJjauaMM JUCLMILIMHBIL, €€ CBS35MU C Jpy- TMMU JUCLUIUIMHAMHU 00pa30BaTeIbHOM POrpaMMBbl, a TAKKe
METOAMYECKHMH pa3- pabOTKaMu 1O JaHHOW AUCIUILIMHE, pa3MeLIeHHbIMU B JanHOM DY Ke.

ITpu moAroTOBKE K CEMHHApaM CTYACHTHI TOJIKHBI:

-BBIIIOJIHUTH JIOMAIIHUE YCTHHIE U IMCbMEHHBIE YIPAaXKHEHMS,

-BBIYYNUTb aKTUBHYIO JICKCUKY 10 TEME ITPAKTUYECKOIO 3aHATHUS,

-[IpOCIyLIAaTh ayJUOKYPC U BBIIIOJHUTH YIPA)KHEHUS HA €TO OCHOBE,

-IIOATOTOBUTH IIPE3CHTALMIO 110 U3y4aEMOU TeMe

-[IOBTOPUTH MaTepua, U3y4eHHbII paHee

Heap mnpakruyeckux (CEeMHUHAPCKUX) 3aHATHH —  (OpMUPOBAaHME  KOMMYHUKATHBHBIX
KOMIIETeHIIMHOoOyJaronmxcsi B 001acTH NpOQPEecCHOHANBHOTO OOIIEHUS U CIOCOOHOCTH NPUMEHATH
3HAaHUS MHOCTPAHHOTO $3bIKa HAa YPOBHE, JOCTATOYHOM I MEXJIMYHOCTHOTO OOIICHWs, y4eOHOH u
npodeCcCHOHATBLHOM 1eATEbHOCTH.
JUist JOCTHKEHHS STOH LEIH UCIOIB3YIOTCS OCHOBHBIE BU/IBI yUeOHOM AEITEIHHOCTH, HEOOXOJMMBIC
HAa 3aHATUAX [IPU U3YYEHUN UHOCTPAHHOTO SI3bIKa:

OO0yueHue YTEeHUIO

[lenb: HAYyYUTHCS U3BJIEKATh M AHATU3UPOBATH MH(POPMALIUIO U3 TEKCTA.
OOyuarommuecs caMOCTOSTENIbHO U3Yy4YalOT IPEII0KEHHBIE TEKCTHI 10 TEMaM JUCLMILIMHBL U
BBITNOJIHSAIOT PAa3JINYHbIC 3aJaHUs HA OCHOBE TEKCTOB. [IpoBepKa Mony4eHHbIX 3HAHUH OCYLIECTBIISAETCS
Ha MPAaKTUYECKOM 3aHATHH.

OOy4eHue rpaMmMaTuKe

[lenp: HAy4ynUTHCA IPaMMATHYECKH NPABWIBHO HCIIOJIB30BaTh JAHHOE IPaMMaTHYECKOE SBJICHHUE B
YCTHOH M MMCbMEHHOM peud. Y IPaKHEHUS IIPOBEPSIIOTCS HA MPAKTUYECKUX 3aHATHSAX.

OO0y4eHue roBopeHuI0

ens: ¢dopmupoBaHnre yMEHWH W HABBIKOB YCTHOM TMOJATOTOBJICHHOWM U  HEMOATOTOBJICHHOU
npoeCCHOHATIBHO OPHUEHTUPOBAHHOM PEUYM C LENbI0 MCIIOJIB30BaHHUS COOTBETCTBYIOIIMX HAaBBIKOB B
npoecCHOHANBHBIX AUCKYCCUSX, KOH(EepEeHIHX, IIepe- TOBOpax, UHTEPBBIO U JIp.

OOyueHue nucbmMy

[lenb: popmupoBaHUE YMEHHI MHCBMEHHOW peanu3alid KOMMYHUKATHBHBIX HaMEpEHMI; MepeBoj C
MHOCTPAHHOI'O S3bIKa Ha PYCCKUI M C PYCCKOTO Si3bIKa Ha MHOCTPAHHBIA MHPOPMALIUHU, OTHOCSILEHCS K
npodeccuoHanbHbIM chepam U CUTyalUsIM OOILEHUS.

O0y4yeHnune ayupoBaHHIO

Llens: hopMupoBaHre yMEHUH MOHUMAaHHUS MOHOJIOTMYECKOH M JMAJOTMYECKON pedd IesI0BOro,
Y3KOCHEIMAIIbHOTO W HAay4yHOTO XapakTepa Ha CiIyX, KaKk MpU HENOCPEJCTBEHHOM OOIEHUHU, TaK U B
3aIMCH; pa3BUTHE HABBIKOB MOCTPOCHHS COOCTBEHHOTO TEKCTa Ha OCHOBE MPOCIIyIIaHHON HH(OpMAIUH.

Metoauueckue ykasaHus Ui OOydaroUuxcs MO U3YYeHHIO JUCHMILTUHBI «HOCTpaHHBIN SI3bIK B
npodeccuoHaIbHON chepe» — ITO KOMIUIEKC PEKOMEHJAIMA M Pa3bsCHEHUH, MO3BOJSIONIUX CTYACHTY
OakanaBpuaTa ONTUMAIbHBIM O0Opa30M OpPraHU30BaTh IPOIECC MOJTOTOBKM K 3a4eTy WJIM 3K3aMeHY,
o0ecreynTh HAaBHUTAallMI0 OOYYaloOLIMXCS B TMpoLEcce M3Y4YeHUs JUCHMIUIMHBL —PexoMeHmanuu
OpPHUEHTHPOBaHbI Ha oOecnedeHre A(HPEKTUBHOCTH Yy4EeOHOTO Tporecca MO W3YYCHUIO JUCIUIUTMHBI U
MOJTrOTOBKY CTYJEHTa K KOMMYHUKAIlMU B OOIIEKYJIbTYpHOM, OOIIe- S3bIKOBOM U MPO(ECcCHOHATHHOM
0JIe IS TETbHOCTH.

Meroan4yeckue yKa3aHus 0 NOATOTOBKE MYJIbTUMEIHIHOM Mpe3eHTAlNH

Xoporias mpe3eHTalusi MOMOraeT MOHSTh BBICTYMAIOLIET0: OHA MOMOTaeT yAepXaTb BHUMAaHUE
ciymareneil. Xopouryro MpEe3eHTAlU0 OTIMYaeT BHATHOE M3JI0KEHHE M XOpollas Mojada MaTepuana.
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Camyro BaXHYIO 4acTh paOOTHI MO MOATOTOBKE MPE3CHTALMN MOXKHO cleNlaTh Ha Oymare, HE BKIIOYas
kommnbioTep. CHauyasla HYXHO BbIOpaTh TeMy (€M OHAa CTPOro He 3ajJaHa IpenojaBaTeieM), 3aTeM
ONpEAEIUTh LIENb IPE3CHTAllMM U paclpeleisseTe apryMeHThl B HY)KHOM Mopsjke. Temepp MOXKHO
BKJIIOYaTh KOMIIBIOTEP M MCKaThb KapTUHKU JIA Ipe3eHTauuu. He cTouT HaumHaTh ¢ IOMCKA KapTHHOK.
Onwu yBoasT oT nenu. Ecin y Bac Mano BpeMeHH, KapTUHKHA MOYKHO BOOOIIE HEe UCKaTh. YepHBIi TEKCT Ha
6enoM ¢oHe, OyTyud OCMBICIIEHHBIM, [IOMOIa€T JOHOCUTh MBICIIb U 0€3 KapTHHOK.

Tema. Tema ngomwkHa OBITH TOCTATOYHO Y3KOW, YTOOBI B KOHIIE MPEIUIOKHUTH PEIICHHE MPOOJIeMBbI
WIM CIeNaTh 4YeTKUil BbIBOA. CyXaiiTe TeMy 0 TeX IOp, TOKa IPE3CHTalus  He YIIOKUATCS B
10 KOpOoTKUX MyHKTOB. XOpOIIo cHOpMyTUpOBaHHAS TEMA Cama MO/ICKAa3bIBACT CTPYKTYPY BBICTYTICHHS.
Llenb. Llens npe3eHTanuyu 101KHA ObITH KOHKPETHOH. POPMYJIMPOBKA LIEJIM HAUMHAETCS C BOIIPOCA: YTO 5
X04y M3MEHHUTh B MOBEICHHH, MHUPOBO33PEHHH CIIyIIaTeNeH WM Kakoil mpoOen B MX 3HAHHSX S XOUy
BOCIOJIHUTG. Hampumep, «51 xody, 4ToObI MOM CIIyIIaTENN HOHSAIN 3HAYUMOCTb KOPIIOPATUBHON STHKU.
SlcHas 1enp orpeeNisieT TOYHOE COAepKaHue U 00JerdaeT moadop apryMeHToB.

Cuenapmuii. O6pa3HO roBopsi, LeNlb NPE3EHTALUN — 3TO TO, YTO Bbl XOTUTE U3MEHUTHb B I'0JOBE
CIIyIIaTens, a CLIeHApUil — 3TO TO, KaKk Bbl IPUJIETE K ATUM M3MeHeHussM. C MepBoro ciaijia ayaAuTopus
JI0JKHA TIOHMMATh, YTO HMEHHO OHa ceiuac y3HaeT. Ha cnaiine «Conepkanue» ciefyer npsmMo yKasaTh,
yTO Oyzer naibiue. B xopoieil mpe3eHTaluy Beerjaa NpucyTCTBYET UHTPUTa, TE3UC U AaHTUTE3UC, YTOOBI
CJIylIaTeNd MOIVIM B3MIAHYTh Ha MpoOJieMy ¢ pa3HbIX CTOpOH. IIimoxas mpe3eHTanusl 3aKaHYMBAeTCs
CIIOBaMHU «3TO Bc&». BMecTo 3TOro Hy)XHO 1aTh KpaTKoe pPe3loMe WM BbIBOJ. UTOOBI MOJATOTOBUTH
CLIEHApUii, MOYKHO HCIIOJIb30BATh MEHTAJIbHbIE KapThl. /sl UX CO3aHus CyLIECTBYIOT Pa3HbIE CEPBUCHI,
Harnpumep, MindMeister u Xmind.

IIpumepsl. Teopus U MpakTHUECKUE MPUMEPHI B MPE3EHTALUHN JOJDKHBI ObITh COAJaHCHPOBAHBI.
PeanbHble ucTOopuM JrOA€M M KOMIIAHWN, CKPUHILIOTHI MPOTrpaMM M T.J BCET/A BBIMJISASNT MHTEPECHO U
yOequTeNbHO.

Caaiiapl. YepenyiTe cinaiipl ¢ TEKCTOM B H300pakeHUSIMH, He 3a0bIBaiiTe npo rpaduku. OT oueHb
«KpeaTHBHBIX» CIaiI0B ¢ OONBIINM KOJIMYECTBOM aHUMAIIMU CEpbe3Hasi ayAUTOPUH OBICTPO YCTAeT.
3aBepuienue. Ilmoxoe BBICTYIIEHME 3aKaHUMBAETCS Tak: «3JTO BCE, TENEPb BOMPOCHD. Xopolas
IIPE3CHTAlMs 3aKaHYUBAECTCS MHCTPYKLUEH WIM BBIBOJOM. MOXXHO CKa3arb, riue HalTH
JIOTIOJTHUTEIIbHYO nHpopmanuto. L{BeroBoe odopmienue. B mpesenTanuu JOmKHO ObITh 1—2
OCHOBHBIX LiBeTa. Hampumep, i pona, Texcta 1 nkoHok. He Mensiite nsera 6e3 Heodxoaumoctu. Eciu
BbI JIeJIaeTe KOPIIOPATUBHYIO MPE3EHTAIMIO, UCTIONb3yiTe (UpMEHHbIe 11BeTa. Eciu pUpMeHHBIX 1IBETOB
HET, BOCIIOJIb3YHTeCh caiiTaMy 110 1oA00pY IIBETOB, HarpuMep, https://flatuicolors.com/.

KoutpactHocTh. Vcnones3yiiTe koHTpacTHbie 1BeTa. CaMblil OOJIBIION KOHTPAcT: YEPHBIA H
6emnbiit. OcTalibHbIe MOXHO IPOBEPUTH C IOMOIIBIO CEPBUCA TPOBEPKH KOHTPACTHOCTH.

Menbie mpudgroB. [y co3nanus Npe3eHTaluu BIIOJIHE JOCTaTOYHO OfHOro mpudTa. Bozpmure
coBpeMeHHbIN mpudT 6e3 3aceuek: Open Sans, Roboto, PT Sans. Oto mpocteie 6ecrnaTHble TIPUQTEHI,
KOTOpBIE JIETKO YUTaTh. AKIIEHTHI MOKHO JI€JaTh, MEHSS1 HACBHILIIEHHOCTh MIPUQTA.

IIpaBujo Tpereil. DTO MpaBWIO CO3AAHUS NPE3EHTALMH MOMOTaeT PAcHOJOXKHUTh OOBEKTHI Ha
ciaiiie Tak, 4yToOBI Ija3 cpa3y BBIIEIUI caMoe BakHoe. Paznenure ciaiin Ha TpeTH BIOJb U IMOMEpEK.
3HaunMble OOBEKTHI pacrojaraiiTe Ha IepecedeHusX. 3HauuMble OOBEKTHI — 3TO 3arojOBKU U
WJUTFOCTPALIMH.

Texcr Ha cnaiine. OauH ciaiiy — ogHa MbICIb. Tako# ciaiij JIETKO MPOYUTATh U 3alOMHUTh. OH
Oyner mojaepkuBaTh BHUMaHue ayauTopuu. CKOJIbKO MMEHHO TeKcTa OyJneT Ha claiijie, 3aBUCUT OT
pasmepa ayauropuu. [lpu aynmutopun B CTO 4eJIOBEK, YUTATh OOJIbINE JECATH CIOB Ha ciaiife OyneT yxe
TPYIHO.

KosanuyectBo ciaiinoB B mpe3eHtanmu. [Ipocroe mpaBuiao, KOTOpoe MOXHO B35iITh 32 OCHOBY IIpHU
CO3JJaHUU NIPE3CHTALNM — OJIUH CJail B MUHYTY.

HN3o0pakenus. @otorpadu U MKOHKM TIOMOTAlOT  PACKPBITh  COJAEpXKAaHWE, HO HE JIOJKHBI €ro
3aMeHATh. Eciiu Bbl HallUIM KpacuByr0 GoTorpaduio «B TEMY», KOTOpas HE MOMOTaeT PaCKpPhITh MBICIb,
HE HUCMOJIb3YUTE €e.

OQHOTHIHOCTH CJIANI0B. B mpe3eHTanmu Bce 3JIEMEHTHI JTOJDKHBI OBITh OJHOTUIIHBIMHU. CraenaiTe
HECKOJIbKO IIA0JIOHOB U KaXJIOTO THIA CIAHI0B: clai ¢ TEKCTOM, C M300pakeHHeM, rpadukoMm.
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Jlanb1ie mpoCcTo U3MEHSHTE TONBKO TEKCT U u300paxenus. [IpeseHranus, rae OJHOTUIHBIE HJIEMEHTHI
3aHMMAIOT OJHO U TO )€ MECTO Ha KaKIOM CJIaliJie, BBINIAIUT aKKYPaTHO.

IToaroroBka Kk BBICTYIUIEHHMIO. J[BUrasich 1o KapTe WU IUIaHY, HAUHUTE HaroBa- pUBaTh (Ba)XHO: HE
nucatb!) TEKCT OCHOBHOM dacT. TpeHupyiiTech 10 TeX MOp, MOKa peyb HE CTaHET Ul Bac SICHOM,
IIPOCTOM M NMOHATHOU. BOT Teneps — cnaiasl. Koraa Bel HaroBapuBajiyd TEKCT OCHOBHOM 4YacTH, TO yxkKe
HOHSAJIM, KaK UMEHHO JI0JDKHA OBbITh MPOWIIIOCTPUPOBaHA Baa pedb. CIoXkKHbIE MEeCTa UILTIOCTPUPYHTE
rpadukamMu, UCHOJB3yiTe OoJbie mpumepos. [Ipoaymaiite BeTymienue u ¢unan. He urnopupyiire ux,
OHM KpaliHe Ba)KHbI 1JIs peud. FIX MOYKHO HanmumcaTh U 3ay4MTh.

CTpykTypa npe3seHTranuu

Greeting, Good morning. My name’s (...). ’'m the new Finance Manager.
Name, Ladies and gentlemen. It’s an honour to have the opportunity to address such a
Position distinguished audience.

Good morning. Let me start by saying just a few words about my own background. |
started out in ...

Welcome to Standard Electronics. I know I’ve met some of you, but for the benefit of
those I haven’t my name is ...

Signposting The topic I'd like to talk (to you) today about ... In my presentation I’d like to review
phrases
Title/Subject | In my presentation I’ll be proposing ... I’'m going to present the recent ...

explain our position on ... brief you on ...

inform you about ... describe ...

The subject of my presentation is ... The topic of my presentation is ...

The subject of my talk (paper, speech) is ... My presentation is entitled ...

I’d like to give you an update on ...

Reference to | | can see many of you are aware of ...

the audience | You all look as though you've heard this before.

Duration My presentation will last for about five minutes. | know that time is short, so | intend
to be brief. I’ll talk for about three minutes.

Main points I’ve divided my presentation into four parts/sections. They are ...

I’'m going to develop three main points in my presentation:

Firstly, ...

Secondly, ...

Thirdly, ...

Finally, ...

The subject can be looked at under the following headings: ...

We can break this area down into the following fields:

Firstly/first of all ... Secondly/then/next ... Thirdly/and then we come to ... .
Finally/lastly/last of all ... .

I’ll be developing three main points. First(ly)..., Second(ly)..., Lastly (And I’ll finish
with...).

Questions Please, stop me if you have any questions.

If you have any questions, I'd be pleased to answer them at the end of the
presentation.

I’d be glad to answer any questions at the end of my talk. If you have any questions,
please feel free to interrupt.

Please, interrupt me if there is something which needs clarifying. Otherwise, there’ll
be time for discussion at the end.

Signalling Introducing your first point:
phrases To start with, then, I’d like to consider... First of all, I’d like to look at... Finishing
the point:
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That’s all I have to say about... These are the main points on ...

So that’s the general picture for... and now let’s look at... That completes my
overview of... so now I’d like to move on to...

That was my first point.

Starting a new point:

Now let’s turn to...

I’d like now to consider... Next we come to...

The next point I’d like to make is... If I could now turn to...
Now, turning to...

Let me now turn to/move on to...

Referring to what you have said:

As I said at the beginning. ..

| told you a few minutes ago that... In the first part of my talk I said... Referring to
what you will say:

I’1ll come to that later.

I’ll return to that point a few minutes later.

Rhetorical guestions:
What’s the explanation for this? What can we do about it?
How will this affect us?

Highlighting information:
1. stressing an auxiliary verb. — It is costing much money.
2. do, does, did. — We do see a need for change.
3. changing the normal word order.
e.g. We are suggesting... - What we are suggesting... I’'m proposing... - What I'm
proposing...
Summarizing | Let me just run over the key points again. I’ll briefly summarize the main issues.
phrases To sum up... Briefly...
Summary So to summarize...
At this stage I’d like to go over/run through the main points I made.
So now I’d just like to summarize the main points.
Conclusion As you can see, there are some very good reasons... In conclusion...
I’d like to leave you with the following thought / idea.
In conclusion, I think ...
That brings me to the end of my presentation. That completes my presentation.
That is the end of my presentation.
Questions I’d be glad to try and answer any questions. So, let’s throw it open to questions.
Any questions.
If you have any questions, I’ll be happy to answer them now. If there are any
questions, 1’1l be pleased to answer them.
Thanking Thank you for your attention Thank you for listening
I hope you have gained an insight into ...

MeTtoauyeckue peKOMeHAAlMH 110 NOATOTOBKE K JUCKYCCHH
Jluckyccusi — 93TO IleJieHanpaBiieHHOe OOCYKJI€HUE KOHKPETHOTO BOIPOCa, COMPOBOXKIAIOLIEECs,
00MEHOM MHEHUSIMH, UACIMU MEXAY ABYMs U O0Jjee JTULaMH.
3agaya gqUCKyccMM - OOHApY)XUTh pa3iuuMs B MOHMMAHUU BOMPOCA U B CIIOPE YCTAHOBHUTH HCTUHY.
Juckyccun MOryT OBITh CBOOOJHBIMH M yHpaBisieMbIMH. K TEeXHHKE yNpaBisieMOW UCKYCCHUHU
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OTHOCSITCS: YETKOE OINPEAECIEHUE LIENIH, IPOrHO3UPOBAHUE PEAKLMU OINIOHEHTOB, IUIAHUPOBAHUE CBOETO
MIOBEJICHUS, OTPAHUYEHUE BPEMEHU Ha BBICTYILJICHUS U UX 3aJJaHHAsl O4E€PEIHOCTb.

I'pynnoBas quckyccus. i npoBeaeHUs TAKON JUCKYCCUU BCE CTYJCHTbI,  NPUCYTCTBYIOIIHE Ha
MPAKTUYECKOM 3aHSATHH, Pa30MBAIOTCS Ha HEOOJBIINE MOATPYIIBI, KOTOPbIE 00CYXKAAIOT T€ WM WHBIE
BOIIPOCHI, BXOJSIIUE B TEMY 3aHATHSL.

OO6cyx/eHre MOKET OpraHM30BBIBATHCSA JBOSIKO: JIMOO BCE MOATPYIIBI aHAIU3UPYIOT OJUH U TOT XKe
BONIPOC, TUOO KaKasi-TO KpyIHas TeMa pa30MBaeTCs Ha OT/ACIbHBIC 3aJaHUsI.

1 mpoBeieHUs1 AMCKYCCHHM HEOOX0AUMO:

BrIOpath TeMy OUCKYCCHH, €€ MOXKET MPEIIOKUTh KaK MPENo/IaBaTelb, TaK U CTYACHTHIL.

Boeiienuth npobnemaTtuky. O603HauUUTh OCHOBHBIE CIIOPHBIE BOINpPOCHL. PaccMoTpers, ucTopuueckue u
COBpPEMEHHBIE MOAXO0/IbI 110 BeIOpanHOU Teme. [lomodpats ureparypy.

Belinucatpb T€3UCHI.

[Ipoananu3upoBaTh MaTepuai U ONPEIEIUTh CBOIO TOUKY 3pEHHUS 110 JaHHOU MpoOJieMaTHKe.

MeToaMKa IPOBEICHUSA:

1.I'pynna nenuTcs HAa MUHU-TPYNIBI 110 3-4 yenoBeka. B rpymnme onpeaenstoTcs CIUKEpP, ONMIMOHEHTHI,
skcrepThl. CrHMkep 3aHUMAeT JUIUPYIONIYI0 TMO3UIMI0, OPraHu3yeT 0oO0CYXIeHHWE Ha ypOBHE TPYIIIHI,
dopmymupyer oOmiee MHEHHE Majol rpynmbl. ONIMOHEHT BHUMATEIBHO CIYIIAST TpeJiaracMbie
MO3UIMM BO BpeMsi TUCKyccHH W (OpMYyIUPYET BOIPOCHI MO MpeisiaraeMol HHGOpManuu. DKCIepT
bopMHUpYET OILICHOYHOE CYXKJEHHE IO MpeajiaracMoil MO3UIMK CBOEH MaJioil TPYNIbI U CPAaBHUBAET C
MpeAJIaraéMbIMHU O3ULUSAMHU IPYTUX TPYIIIL.

2.Kaxnas rpynma o0CykaaeT MO3HIHIO 0 MpeajaraeMoi s JUCKYCCUU TeME B TEUCHUE OTBEICHHOTO
BpeMeHH. 3a/iaya JaHHOTO 3Tana — cOPMYyJIUPOBATh FPYIIOBYIO MO3UIUIO IO TEME JJIsl AUCKYCCHUU.

3. TIpoBeneHne MUCKyCCHH. 3aCIIyIIMBACTCS P CYXKICHUU, MpeaaraeMbix Kaxkmaou rpymmoid. [Tocie
KQXKJIOTO CYXKJEHHUS ONIOHEHThI 33Jal0T BOMIPOCHI, BBICIYIIMBAKOTCS OTBEThl aBTOPOB MpearaeMbIX
no3unuii. B 3aBeprieHnn nuckyccuu QGopMynaupyercs oOIee MHEHHE, BBIPAXKAIONIEe COBMECTHYIO
MTO3ULMIO 110 TEME JUCKYCCHH.

4. TlonBeneHus UTOTOB. DKCHEPTHI TMPEAJIaraloT OIEHOYHBIE CYKJIEHUS 1O Bbl- CKa3aHHBIM MO3UIIUSIM
CBOMX TpYII, OCYLIECTBISAIOT CPAaBHUTEJBHBIA aHAIW3 IEPBOHAYAIBHOW M OKOHYATEIBHOM IO3ULMU,
IIPEACTABICHHON CBOEH I'PYIIION BO BPEMS IUCKYCCHUH.

5. IlpenogaBarens AaeT OIEHOYHOE CYKIEHHE OKOHYATEIhbHO C(HOPMHPOBAHHOW MO3UIMH BO BpEMS
JIACKYCCHH.

[TpuHIMIIBI paOOTH HA HHTEPAKTUBHOM 3aHATHHU B (pOpMe TUCKYCCHH:

v’ Kaxnaplit yaacTHHK TUCKYCCHH I10 JIIOOOMY BOIIPOCY UMEET MPaBO Ha COOCTBEHHOE MHEHHE.

v OrcyrcTBHE NPSIMOI KPUTUKE IMYHOCTH, KPUTHKE MOXKET TOABEPTHYTHCS TOJIBKO HIICS.
v/ Bce, uTo 00CyXmaeTcs M TOBOPHUTCS BO BpEeMsi JUCKYCCHMHM — HE PYKOBOJCTBO K JCHCTBHIO, a
UHpOpMaLUs K Pa3MbIIUIEHUIO.

MeTtoanyeckue yKasaHHs 10 NPOBeJICeHUIO Kelc-aHAIu3a

3HAYUTENbHBIN UHTEPEC MPEACTABISAET UCIOIB30BaHNE MTPH 00YUYeHUH UHOCTPAHHOMY SI3BIKY Keiic-
aHajn3a, TO €CTh aHaln3a y4eOHBIX KOHKPETHBIX CUTYAIlMH, CIICUATLHO pa3pabaThiBaéMbIX Ha OCHOBE
(haKkTHYECKOro MaTepuala C IeJIbIo MOCIEAYIONEro pa3dopa Ha ayTUTOPHBIX 3aHATHUSX.

Kpatko keiic MOXHO OmpenenuTh Kak mpolsiemy, TpeOyrolryro pemeHus. [[pyrumu cioBamu
CTyIEHTaM JaeTcs UCXoAHas uHdopManus, OTHOCSMIascs K mpobreme, TpeOyromend perieHus.
CrygeHTaM HYXHO CHCTEMaTH3MpPOBATh U MPOAHAIM3UPOBATH TEKCTOBBIE MaTepuajbl, CHEJIaTh
WNuTtepHeT-3anpoc s yTOYHEHUs JeTanei pacciae0BaHus U T. II.

AHanu3 Kelica mpeanosaraeT BHIOJTHEHUE CTYJEHTaMHU CIISAYIOMNX 8 MaroB:

1.03HakOMJIeHHE C TEKCTOM JMJisi JIOCTIDKEHHUsS OOIero MOHUMaHUs, MOHMMAaHUS CYTH MpPOOJIeMBI U
03HAKOMJICHHSI C OCHOBHBIMH MTEPCOHAKAMH C Pa3HOOOpa3- HEIMH TOYKaMu 3peHus. Hanmucarme Summary
, T.€. OTpa0OTKa HaBBIKA «YKUMATh» TEKCT.

2. ®opmynupoBKa MpPOOJEMBl C TOYKH 3PCHHS WHTEPECOB OM3HECa, a HE KOHKPETHOTO IEpPCOHAXa,
TPYIIIIBI WIH JIOTOBAPUBAIOIICICS CTOPOHBI.
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3. CocraBnenue cnucka «aerctByrommx» nui (Cast of Characters) ¢ KpaTkoil XapaKTepHCTHUKOM
KaXKI0TO0.
4. YCTaHOBIICHUE XPOHOJIOTUU COOBITHIA (KaK COOBITHS pa3BUBAIOTCS BO BPEMEHHU ).
5. CocraBnenue crnucka mpoOiem (issues), CBSI3aHHBIX C OCHOBHOM, OTPaHXHUPOBAHHBIM B MOPSIKE
3HAYMMOCTH TUX MTPOOIIEM.
6. Ilpemmoxxkenus (Options) BO3MOXKHBIX IyT€H pelIeHUs MpoOJieMbl W 000CHOBaHWE (HM3JI0KEHUE
«ILTIOCOB» U «MHHYCOBY) — MPEIOKEHHBIX MyTeH JOKHO OBITh HECKOIBKO.
7. PexoMenaanuu mo akTyanuszauu (IpeTBOPEHHIO MyTell perieHus npoOaeMbl B )KU3HB).
8. [lomaroBelii miaH 1eHCTBUS.

Pe3ynbrathl HEOOXOAMMO MPEACTABUTH MO0 B popMe MUCHMEHHOM aHATUTUYECKON 3aMHUCKH, JINOO
B BUJIE MYJIbTUMEIMIHON IPE3CHTALIUH.

[Ipu oOcyxaeHun Keiica BO3MOXHA NHUCKYCCHS, B XOJI€ KOTOpPOHM CTYAEHTHI BBIpAOATHIBAIOT U
MPUHUMAIOT KOJIJIEKTUBHOE PEIICHHE

11. Ilepeyenb HH(POPMANMOHHBIX TEXHOJIOTHMH, MCHOJb3YeMbIX MPH  OCYLIECTBJIEHUH
0o0pa3oBaTe/ILHOIO Mpouecca Mo JUCHUILUINHE, BKJIKYas NepeYeHb He00X0AMMOro NporpaMMHOro
odecreyeHUus1 1 MH(POPMANMOHHBIX CIIPABOYHBIX CHCTEM (IIPH HEOOXOAUMOCTH)

[Ipu  ocymectBieHMH  00pa3oBaTeNbHOTO  Mpolecca  OO0YYarOMIMMHCS U MPOPECCOPCKO-
IPENoIaBaTeIbCKUM ~ COCTABOM  HCHOJB3YIOTCA: INporpamMmMHOe obecneueHue, HHGOPMAIIMOHHO-
CIIPaBOYHBIE CHCTEMBI, 3JIEKTPOHHBIE OMOTUOTEYHBIE CCTEMBI.

11.1 KOMILIEKT JIMIEH3UOHHOTO MPOTPAMMHOI0 o0ecrevYeHus :

1) AutuBupychas 3anmra ESETNOD32
2) Windows, Microsoft Office

11.2 CoBpemenHbIe npodeccuoHaTbHbIe 0a3bl JAHHBIX U HHGOPMALIMOHHbIE CIPABOYHBIE
CHCTEMBbI:

1) basbl qanubIx DenepanbHO CITy:KObI FOCYIapCTBEHHOMN CTATUCTUKY -
http://www.gks.ru/wps/wcm/connect/rosstat_main/rosstat/ru/statistics/accounts/

2) Hayunas anexktpoHHas Oubmroreka - Www.elibrary.ru

3) HammonanbHas sekTpoHHas oubanoreka (HOB) odbenunser GoHIbl MyOIUIHBIX OHOIHOTEK
Poccun  (enepanbHOro, peruoHanIbHOrO0, MYHUIUNAIBHOIO YpPOBHS, OWOIMOTEK HAyuyHbIX H
00pa3oBaTeNbHBIX YUPEXKICHHH, a Takke npaBoobnanareneif. ObecrneynBaeT JOCTYI KO BCEM HU3/IaHHBIM,
U3JIaBa€MbIM U XpaHSAMMMCcA B (OHIAX POCCUHCKHUX OMONMOTEK M3JaHMSIM W HAy4YHBIM paboTam, — OT
KHIKHBIX TAMATHUKOB UCTOPHH U KYJIBTYPBI, 1O HOBEHIIINX aBTOPCKHUX Mpou3BeneHuit http://H36.pd/

4) [TonuremaTnueckas pedepatuBHO-OuOIHOrpaduyecKas " HayKOMETpHUYeCcKas
(oubmmomeTpuueckasi) 6asza manusix Web of Science - https://apps.webofknowledge.com

5) PedeparuBHas u cripaBovHas 0a3a JaHHBIX PEICH3UPYEMO# TUTEpaTyphl Scopus -
https://www.scopus.com

6) Yuusepcurerckas napopmannonnas cucrema POCCHUS (YUC Poccus) -
https://uisrussia.msu.ru/

11.3 CepTuduiupoBanHbie NPOrpaMMHbIE H aNlNapaTHbIE CPeCTBA 3aIMTHI HH(pOPMALUH

CeptudunupoBaHHble NporpaMMHBIE M aNlapaTHbIE CpPEJCTBA 3allUThl HH(GOpMaLUU HE
IIPEyCMOTPEHBI.
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12. Onucanme MaTepUAIbHO-TEXHUYECKO 0a3bl, HEOOXOAMMON Uil OCYIIeCTBJIECHHS
00pa3oBaTeJILHOIO NMpPoIecca Mo JUCHUILINHE

Jlns ocymecTBieHUsT 00pa30BaTEIBHOTO TPoOIlecca B paMKax JUCHUILIMHBI HEOOXOIUMO HaIU4He
CHeLHUaIbHBIX TOMEIICHHUH.

CrenuanbHble TTOMEIICHHUS TPEICTABISIOT CO00M y4eOHbBIE ayJUTOPHH ISl TIPOBEICHUS JICKIIHA,
CEMHHApPCKUX M TMPAKTUYECKUX 3aHATUH, BBINOJHEHUS KYpPCOBBIX TIPYIIIOBBIX W WHIWBUAYAIbHBIX
KOHCYJIbTAIIMM, TEKYIIEro KOHTPOJISI W TPOMEKYTOYHOM AarTecTalluy, a TakKe MOMEIIECHUs s
CaMOCTOSITEIILHOM pa0OThI M TIOMEIICHHMSI 11l XpPAaHSHUS ¥ MPOPUIAKTHIECKOTO 00CTYKUBAaHUS y4eOHOTO
000opyI0BaHuUs.

[IpoBeneHue NeKIU 1 CEMUHAPOB B paMKaxX JUCUUILIMHBI OCYIIECTBISAETCS B IOMEILICHUSAX:

- OCHAIICHHBIX JEMOHCTPAIIMOHHBIM 000PYI0BaHUEM;

- OCHAILICHHBIX KOMITBIOTEPHOM TEXHUKOM C BO3MOKHOCTBIO MOAKIIOUEHUS K ceTh «MHTEpHETY;

-00ecreynBarolmMX JOCTYIl B  DJJIEKTPOHHYIO  HMH(OPMAIIMOHHO-00pa30BaTENbHYIO  CpEeay
YHUBEPCUTETA.

CreunanbHble TOMELIEHUS JOJDKHBI ObITh YKOMIUIEKTOBAHBI CIIEMAIU3UPOBAHHON MeOenbio u
TEXHHYECKUMHU CPEICTBAaMU OOYYCHHUS, CIYXAlIMMH JUIS TPEICTABJICHUS Y4eOHOUW wuHpopMamu
OOJIBIION ayAUTOPUH
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[Tpunoxenne 1
@OoHAbI OLIEHOYHBIX CPEICTB ISl MPOBEPKHU KAXKA0N KOMIIETCHINH,
(popmupyemMoil AMCHUNIIMHON

Yuebnas oucyunnuna: Hnocmpannwlit azvlk

Komnerenuuu:

OIIK-1 CnocoGen co3aaBaTh BOCTpeOOBaHHBIC OOIECTBOM M MHIYCTPUEH MEIUATEKCTHI U (WJIM) Meaua
OPOAYKTHI, W (WIM) KOMMYHHKAI[MOHHBIE TIPOAYKTHI B COOTBETCTBHH C HOPMaMH pPYCCKOTO U
MHOCTPAHHOTO S3bIKOB, 0COOCHHOCTSIMH MHBIX 3HAKOBBIX CHCTEM.

VYK-4 Cnoco0OeH OCYIIECTBIIATh [EJOBYI0 KOMMYHHMKAIIMIO B YCTHOH W NHUCHbMEHHOH ¢opmax Ha
rocynapcTBeHHOM si3bike Poccuiickoit ®denepanui 1 MHOCTPAHHOM (BIX) SI3BIKE (aX).

Homep IIpaBubHbIH Conep:xanue 3aJaHust Komne
3alaHHu oTBET TEHIUSA
A
1 1B Match each of the phrases on the left with an appropriate explanation on the | YK-4
2G right. Some of the explanations are excessive.
3F
4 A 1. [roundoff | A [ rival, challenger, oponent
5 K numbers
6J 2. | branding B approximating numbers to make it more simple
7D 3. | promotion | C giving a lot of information clearly and in a few words
81 4. | competitor | D a short and striking or memorable phrase used in
9E advertising
18 g 5 cal! for E A knowledge management tool used to provide an
action evaluation of an employee’s personal attributes, values
and life skills in an effort to maximize his or her job
performance and contribution to the company
6. | catchy F activity that supports or provides active encouragement
to further a cause, venture or a goal
7. | slogan G the marketing practice of creating a name, symbol or
design that identifies and differentiates a product from
other products
8. | market H An assessment of a potential customer base to make
segmentati sure the information provided fits them in terms of age,
on culture, interest, etc
9 Market I A marketing strategy that divides a target market into
campaign subsets of consumers? Businesses or countries that
have common needs, interests or priorities
10 | target J Pleasing and easily remembered
audience
analysis
11 | concise K A request to get someone to do something
2 1-C Match words on the left with its Russian equivalent. VK-4
2-1 1 | delivery A | UCKpEeHHWUIA, He YTauBaloOIUi CBOUX MbICIIEeH
3-G 2 | staffing B | pyuarenscTtBo, 0GecnieueHue
4-A 3 | anticipate C | mocraBka
5-1 4 | up-front D | mpouecc obyueHHs M HACTaBIEHUS COTPYTHHUKA
6-E 5 | todive deep E | obcraHoBKa, (hpeiiM HITH MPOIIECC, B KOTOPOM
7-K TIPOUCXOJISIT COOBITHUS
8-B 6 | context F | kpaiine BaykHBII
9-H 7 | to have G | mpexncraBnsTh cebe 3apaHee, YTO MPOU30MIET B
10-F reservations Oyyniem
11-D 8 | guarantee H | nousiTe uTo- TO
9 |tohavea | | roBopuTh 0 YeM- TO MOAPOOHO
handle on
something
10 | crucial J obecrieueHne (OpraHu3alyy, IPEIIPHUITHS U T.]1.)
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IEPCOHAIIOM
11 | coaching K | umMeTs orpaHuyuTENBHBIE YCIOBUS
1-h Match expressions from column A with synonyms expressions from column | VK-4
2-d B.
3-f A — B
1 to get satisfaction from a) take advantage of
4-e 2 to be engaged in (the brand) b) to be faithful to
5-2a 3 significant c) systematically
6 —b 4 free extra d) to be involved in
7-C 5 benefit from e) as a gift
8-g 6 become loyal f) important
7 on regular basis g) to be persuaded
8 to be convinced h) To get pleasure
- Choose the one word or phrase that best completes the sentence. VK-4,

OIIK-1
1Advertising media that uses sight, sound, motion, and color to send advertising

messages is

A Radio

B Television
C Internet

D Billboards

2. Billboards are commonly used advertising media. They are highly visible and
reaches a broad target market. A Billboard is an example of

A print media

B Transit AD

D broadcast media
C online media

3. Fonts on a billboard should be easy to

A design

B spell

C Read/see
D create

4. One of the oldest types of advertising media is:
A Print

B Broadcast

C Internet

D Outdoor

5. Advertising that presents information about a business’s products is called
__ advertising.

A promotional

B product

C institutional

D outdoor

6. On the following, which is NOT considered a form of advertising media?
A Radio

B Television

C Telemarketers

D Newspapers

7. Radio and television are both included in the category known as
media.

A broadcast

B print

C online
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D specialty

8. Ads that appear on public transportation or other vehicles is
advertising
A Outdoor
B Aerial
C Product placement
D Transit
1. charts Only one of the expressions in italics is correct. Cross out the WRONG one. VK-4,
2. objections 1. If information is not given on charts/guarantees you should assume there are | TK-1
3. distribution other connections or correlations anyway.
4. point of sale 2. Why should we be aware that all potential customers/ objections may perceive
5. market things differently?
researcher 3. If we use Cialdini’s principles of persuasion / distribution ethically and
6. packaging honestly, respect is mutual and both sides feel like they have something to gain.
7. trademark 4. Your website\point of sale is always professional looking as it relates to your
industry
5. Microblogger/market researcher is someone who writes short and small blogs
to promote websites, services, products or their own opinions.
6. In a sales pitch, it is best to use wordy, drawn-out indirect language
/packaging.
7. You apply pressure/trademark to the potential prospects and they will say yes
to a sale
1-e Connect two parts of the phrases VK-4,
2-c 1. Nowadays, brands are focused | a) brands will look into use of OIIK-1
3-b on bloggers as very often... b) to become a brand ambassador
4-d 2. an enthusiastic, outgoing | c¢) candidates for the position the company on a salary
5-a individual with a considerable | basis
social media presence and a | d) hired to represent
medium to large sized network | e) they achieve similar marketing results as “big
e names”
3. In some industries social
media recognition is essential...
4. Those with social media
experience and a big number of
friends or followers are more
desirable
5....platforms such as Twitter
and Instagram before signing a
conract
1. do you make The questions below were taken from a survey. Use the correct tense to | YK-4,
2. did you buy complete them OIIK-1
3. have you | 1. How many calls (you /make) per day with your mobile phone?
convinced 2. When (you/buy)your phone?
4. do you want 3. What (convince) you to buy the phone you currently have?
4. Why (you/want)to buy a new mobile phone now?
1. memorable Fill in the gaps in the sentences with the words given below: VK-4,
2. identify law, register, property, copyright, identify, memorable OIIK-1
3. law
4. property A logo (logotype) is a 1 visual symbol used to instantly 2 a
5. register company, organization, product or brand
6. copyright Logos and their design may be protected by 3 , Via various intellectual
4 organizations worldwide which make available application procedures
to 5 a design to give it protectionat 6
1. Please send me | Make up questions and affirmative sentences YVK-4,
the updated pricing | 1. pricing/ Please/ the updated/ send/ me/ structure. OIIK-1

structure.

2.Your audience
will feel positive
toward your

2.positive /will/ your /Your/ audience/ toward/ feel/ information
3. getting/your/ looking/ audience/forward/to/Y our/is/information.
4. speak/to /available/to/Would/be/on//September/you/3?

5. approach/also/can/This/on/depend/your audience/
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information
3.Your audience is
looking forward to
getting your
information.

4 Would you be
available to speak
to on September,
3?

5.This approach
can also depend on
your audience

6. The approach
depends on the
way it will be
received.

7.You are
emailing an
announcement
about the sales
contest.

6. The/will/approach/the/ be/ it/'way/ on/depends/received
7.the/announcement/emailing/about/an/sales/are/Y ou/contest/

10 Martin is organizing a meeting to discuss the prices for the cable Internet | YK4,
lc package. Put the following sentences in the correct order to complete the | OTTK-1
2b email
3e a) Could you have a look and let me know if there’s anything you’d like to add or
4f change?
5a b) As you probably know, we need to think about scheduling a meeting to discuss
6d our pricing strategy for our new cable Internet package.

¢) Hope you all had a nice weekend
d) Please let me know if you can attend by the end of the day
e) How about next Tuesday at 9 a.m.
f) I’m also attaching an outline of what I’d like to talk about
Hi, team,
1
2
3
4
5
6
Thanks for your help,
Regards,
Martin

11 1 attend Look at three replies to Martins email. Use the words in the box to complete | VK4,
2 see them OIIK-1
3 postpone | attachment, attend, best, cheers, hope, input, mind, postpone, see |
4 attachment Hi
5 Ch_eers Just wanted to lel you know that [ can __ . !

6 mind

7 input the mesting. I've loocked at your cutline and can't think of
8 hope anything to add. - * you on Tuesday.

9 best
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Hi Martin

Tuesday morning is fine for me. | noticed that

Hello Martin you didn’t send your message to Laura. Would
'm still at the conference in Damstadtand  you &4 1 invited her to join
won'tbeMm town untll Wednesday. us? It might be useful to have her
\Would it be possible to 3 7. Tl have a look at the
mmm 'm back in the office on attachment and will get in touch if there's
Thursday and free all day. I not, 1l send anything missing.
‘WWMWMBY“W" % you had a nice weekend
Mﬁgw the 5 Cou'd too.
,‘wmu_whmﬂmmw Althe: 9
3 Graham
12 Look at the rate sheet and find the following information VK4,
A 4000 A How much is a full-page color ad? OIIK-1
B Half page B What costs 1,500 euros?
C-Sixteenth page C What is the cheapest ad you can place?
Advertising rate sheet Effective January 2008
COLOUR RATES € AD SIZES
Inside front cover 6.000 Size Type Aren Trim Blead
insioe back cover 5,000 mm mm mm
Ingide front cover gatedold 13,000 Gatedodd on npplication
Fust double page spraad 8,000 0pPs 257 x 388 273xN2 283 x 422
Second doudle pags spread 4,000 Page 257 x 185 273x206  283x 218
Doubda page sprend 7,000 12V 257x 9
Full page 4,000 12K 127 x 185
Half page 2,000 14 R 127% 91
Eighth page 800 14V 257x 44
Sixteenth page 400 V4H 62 x 185
18y 127x 44
SPOT COLOUR RATES 1B H 82x 91
Full page 3,500 116 62x 44
Halt page 1,800
Quarter page 1,000 A digital prool s required for all colour advertisaments.
Exghth page 750
Sodeenth page 400 DISCOUNTS
52 consacutive msertions 20%
MONC RATES 26 consecutive insertions 15%
Full page 4,000
Hart page 1,500
Quarter page 350
13. 1b Put in the correct order the tips on how to write a press release VK4,
2d _ OIIK-1
3e 1 A Keep it short
4c 2
5a 3 B Keep things real
4
5 C Proofread carefully
D See the story from the reporter’s point of view
E Create a headline that will grab your readers’ attention
14 1-g Finish the sentences about a news release VK4,
-a .The subject is | a.the name of the organization but what the organization -
2 1.Th bject th f the org tion but what the org t OITK-1
3-b mentioned in the | is doing
4-f 2. In a release | b. a summary of the whole story
5-c the subject is | c.asequence of information
6-e rarely d. full name, address, and telephone number
7-d 3. The opening | of theorganization

paragraph is
4.The first

e.telephone and ask for some important information

f should tell the subject, the name of the organization, the

D
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paragraph  can
make

5. The formula
proposes

6 An editor
should not have
to

7.The final
paragraph
should tell the

location, and the highlights from the story
g in the opening words

15

Match the business language idioms in Russian (1-9) with their English
equivalents (a-f):

VBakaeMble KOJIJICTH,

2) YpaxkaeMblii Muctep Mack;

3) Tlo MecTy npenbABIeHHS;

4)  3papascrByiite;

5)  Cnacu6o, uTO NPUCYTCTBOBAJN Ha BCTPEYUE;

6) s 6bL1 OBl IpU3HATENEH, €CIM Obl Bl MOIIH OOECNEUUTh MEHS JETANSAMU
BCTPEYH

a) Dear Mr Musk;

b) Dear all;

c¢) Greetings;

d) To whom it may concern;

e) Thanks for attending the meeting;

f) 1 would greatly appreciate it if you could provide me with the details of the
meeting

YK-4,
OIIK-1

16

1- achievement,

2- align with,

3 -benefit,

4- leverage,
5-leave,

6-leave allowance,
7-provide
8-employment
contract

Translate the following words from Russian into English
1. noctmwxenue

2. BHIPAaBHUBATb

3. mocobue

4. cpencTBO BO3/IEHCTBUS

5.oTmyck

6. OTITyCKHBIC

7. IpenoCTaBIATh

8. TpynoBoii JOroBOp

9. IOJDKHOCTHASI HHCTPYKIIUS

YK-4,

17

1- brand-new

2-a short  30-
minute drive

3- like nothing
you’ve ever seen
before

Underline any persuasive technique in the text.

1. Come to our brand-new theme park, Thrill Valley!

2. Thrill Valley is only a short 30-minute drive from the center of town.
3. Our rides and attractions are like nothing you’ve ever seen before!

OIlK-1

Kpurepun (mkajbl) oueHMBaHUSI KOMIIETEHUMUA U YPOBHU ee (P)OPMHPOBAHUSA:

[TpoBepka kauecTBa OCBOEHHS OCHOBHBIX OOpa3oBaTENbHBIX IMPOrpaMM BBICIIErO O0pa30BaHUS
OCYIIIECTBIISIETCS B (POpME TEKYIEro KOHTPOJIS YCIIEBAEMOCTH M IPOMEXKYTOUHOM aTTeCcTal[iy 10 UTOraM
cemectpa. LlensiMu yCTHOrO M NHCBMEHHOTO BMJIOB KOHTPOJS SIBJISIETCS NPOBEPKA YPOBHS BIIAJICHMUS
M3YYEHHOTO MaTepuaia, a TakKe YpPOBHA C(POPMHUPOBAHHOCTH YMEHHI M HaBBIKOB Pa3IMYHBIX BHJIOB
A3BIKOBOM J1€ATEIBHOCTH.

Texymuii KOHTPOJIIb MOXKET HPOXOJUTh B (opme ompoca/dbecenbl, MUCbMEHHOW KOHTPOJIbHOMN
paboThl, aHANTN3a MPE3EHTALNH, TPOBEPKH 3CCE, KOMITBIOTEPHOTI'O TECTUPOBAHMS.

OrneHka 3HaHUHN CTYJEHTOB OCYIIECTBIISIETCS B Oalax ¢ y4eToM:

- OLICHKH 3a paboTy B ceMecTpe (OIEHKH KOHTPOJIbHBIX paboT, BHIMOJIHEHUS JOMALIHUX 33JaHUH,
AKTUBHOCTH pabOThI CTY/IEHTOB HA 3aHITUSX U JIP.);

- OIICHKH TIOJyYEHHBIX 3HAHUH B X0/1€ 3a4€Ta/IK3aMeHa.

Pe3ynbTaThl TEKYIIErO0 KOHTPOJIS U MIPOMEKYTOUHOM aTTECTALIMU CTYJIEHTOB olleHuBatoTcs mo 100-
0aJUIbHOM CHUCTEME B COOTBETCTBHHU C OaNIbHO-PEUTHHIOBOM cucteMoit DuHyHUBEpCUTETA.
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Pe3ynbraThl OCBOGHUS CTyJE€HTaMHU 3HAHUN, YMEHUH U KOMIIETCHIIUH, IPETYCMOTPEHHBIX paboueit
MIPOrpaMMOi TUCHUTIINHBI « IHOCTpaHHBIN SI3BIKY», OIEHUBAOTCS MaKCUMalIbHOW cyMMmoi B 100 Gamos.
BamnpHas oreHKa TEKyIIero KOHTPOJS YCIIEBAaEMOCTH CTyIEHTa O4HOW (hopMbI OOyueHHs] B ceMecTpe
cocrapisieT MmakcuMyMm 40 6amioB (MakcuMyM 20 6alijIoB — MPU MOJABECHUN UTOIOB TEKYIIET0 KOHTPOJIS
yCIIEBaeMOCTH B cepeanHe cemecTpa (Ha 15 Hoa0ps u 15 ampens) u makcumym 20 6amuioB — mpu
MOJIBEICHUM HMTOrOB TEKYIIEr0 KOHTPOJS YCIIEBAEMOCTH B KOHIIE ceMecTpa). bamnbHas oleHka B
3a4€THO-9K3aMEHAIIMOHHYIO CECCHIO COCTaBIgeT MakcuMyM 60 6auios.

Ne Bun otuerHocTu Bbannsr

/11

1 ammecmayus 8 cepedune cemecmpa 0-20
ammecmayusl 8 KOHYye cemecmpa 0-20

2 ITpomMexyTouHas aTTecTanus - 3auem (IK3amen) 0-60
Hroro: 0-100

ATTecTanioHHas OIICHKA CKJIAJIbIBACTCSI HA OCHOBE OICHOK 3a BBIIOJHCHHUE JIOMAITHHUX 3a/IaHuil U
OIICHKM paboThl CTYACHTA NpPENojJaBaTeiieM B aTTeCTAlMOHHBIA nepuoi. [Ipu BbICTaBIEHUM JaHHOU
OILICHKU YYUTHIBACTCS aKTUBHOCTH CTYJCHTA BO BPEMs ayJUTOPHBIX 3aHSTH, BBITIOJHEHUE MM 3aJlaHHM
JUTSL CAMOCTOSITEIBHON PabOTHI M pe3yJIbTaThl COOECEOBAHMIA 110 MaTePHATY MPAKTUICCKUX 3aIaHUH.
JlomyckaeTcsi  BBICTaBJICHUE CTYACHTY 3a4era 1o mucuuiuinHe «VMHOCTpaHHBINM S3BIK» Ha
OCHOBaHWHU BBICOKMX pe3ynbTaToB (He MeHee 35 OamioB m3 40) TeKymiero KOHTPOJsS 3HaHWM 0e3
NPOBEJICHUS ONPOCa Ha 3aueTe.

Oowan cymma dannoe Ouenka
Memnee 51 HEYAOBJIETBOPUTEIHHO
51-69 YIIOBJIETBOPUTEIHHO
70-85 XOpOIIO
86-100 OTJINYHO
51-100 3a4TEHO
Memnee 51 HE 3a4TeHO
Tpeobosanusn k pesynomamam 0ce0eHus OUCHYUNTIUHbL IKzamen
OLleHKa «OTJIMYHO» BBICTABISETCS CTYACHTY pu HAMMUUU&6- |(OTIUYHO

100 GanyioB peHTUHTOBOM IIKAJIBI, €CJIM OH ITYOOKO M MPOYHO YCBOMII
MPOrpaMMHBIN MaTepHuall, IOHUMAET 00bEMHBIE CIIOKHBIE TEKCTHI 10
M3Y4EHHON TeMaTuKe, TMOKO U 3((EKTUBHO UCTIONB3YET SA3bIK IS
OOIIEHUS B CUTYallUsIX HAYYHOTO U MTPO(ECCHOHATIBHOTO XapaKkTepa,
MOJKET CO3/1aTh TOYHOE, XOPOIIIO BEICTPOCHHOE COOOIIeHNE Ha OBITOBHIE U
npodeccuoHaibHbIe TeMBL. B peun nomyckaer 1-2 gekcuueckue ommoKy,
He 3aTpYyIHSIOIINE TIOHNMaHue, U He 0oJiee IBYyX

rpaMMaTHYECKUX OIIMOOK.

O11eHKa «XOPOIIO» BBICTABISAETCA CTYACHTY MPH HATUYHH Xoporo
70-85 06ayuIoB peHTHHTOBOM MIKANBI, €CIIM OH TBEPIO

3HAeT MaTepuall, IOHUMAET COJiep)KaHue TEKCTOB Ha U3yUYCHHbIE TEMBI,
TOBOPUT JJOCTATOYHO OBICTPO U CBOOOAHO 6€3 0COOBIX 3aTPyJHEHHI,
YMEET JleNlaTh YETKUE U MOIPOOHbIE COOOIICHHS U U3JI0KUTh CBON B3IJISA]
Ha OCHOBHYIO mpooOsiemy. B peun nomyckaer 1-2 nexkcuueckue u 3-4
rpaMMaTHYeCKHe OIMOKH, He 3aTPYAHSIONINE OOLICHHE.
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O1eHKA «YIOBJIETBOPUTEIILHOY BBICTABISIETCS CTYCHTY NMPH HaHIun 50-
69 0aITOB PEUTUHTOBOM IIKAJIbI, €CJIM OH UMEET 3HAHUS TOJIBKO
OCHOBHOT'O MaTepraa, TOHUMAET TOJIbKO OCHOBHBIC UJICH TEKCTOB Ha
npodeccrnoHaABbHBIC TEMbI, MOKET COCTABUTh CBS3HOE COOOIIEHHUE TI0
MPOIICHHON TeMaTUKE, UCIBITHIBACT 3aTPYTHEHHS C TIOA00POM CIIOB U
BBIPOXKCHUI TEPMUHOJIOTUYECKOTO XapakTepa. B peun nomyckaer 3-4
NMEKCHYECKUX U JI0 § TpaMMaTHYECKUX OITHOOK.

VY 10BIIETBOPUTEIIHHO

O1eHKa «HEYI0BICTBOPUTEIHHOY BBICTABIACTCS CTYACHTY IPH HATUYUH
MeHee 50 0atoB pedTUHIoBOM 1IKaibl. CTyIEHT HE 3HAET 3HAaUUTEIbHON
YaCTH NPOTrPaMMHOT0 MaTepHaia, He IOHUMAaeT OCHOBHBIC U TEKCTOB
Ha Mpo(ecCHOHANbHBIE TEMbI, B CUTYAIHIX MPO(EeCcCHOHAIBHOTO
OOILECHNST MOXKET Y4aCTBOBATh B HECIIOKHOM Pa3roBOpPeE, €CIIM COOECeTHUK
rOBOPHUT MCIAJICHHO U OT‘-IéTJII/IBO, HUMECT OFpaHI/I‘-ICHHBIf/’I 3arac, IJjIoxo
BJIaJIceT TEPMUHOJIOTUEH, TOMTyCcKaeT 4 Jekcndeckux u Oomee 8
rpaMMaTU4CCKUuX OIHI/I6OK, 3aTPYAHAIOIMUX KOMMYHUKAIIATO.

HeynosnerBopurensHo

Tpeﬁoeauuﬂ K péesyilomamam 0C60€HUA ducuunﬂunbt

3auém

«3a4TeHO» BBICTABJIAETCS CTYJAEHTY OT 51 OayljIoB pEHTUHIOBOW LIKAJIbI
(3HaHUA YJOBJIETBOPSIIOT TPEOOBAHUAM OLEHOK «OTJIMYHOY, «XOPOILOY,
«(YZI0BJIETBOPUTEIILHO»)

3auTreHo

«He 3auTeHo0» BbICTABISETCS CTY/ACHTY NIPU HAIMYUK MeHee 51 OamioB
[PEUTUHIOBOM MIKaJIbl (3HAHUS COOTBETCTBYIOT TPEOOBAHUSAM OLICHKH
«(HEY/I0BJIETBOPUTEIILHO)

He 3auteno
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