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1. HaumenoBanue AMCHHMIIINHEI

NHocTpaHHbIN S3bIK

2. IlepeueHb MJIAHMPYEMBIX Pe3yJbTATOB OCBOEHHsI 00pPa30BaTeJIbHOH MNPOrpamMMbl
(mepevyeHb KOMIETEHINUH) ¢ yKa3aHUEM HMHIMKATOPOB MX JOCTHXKEHHS M IJIAHHPYEMbIX
pe3yJbTaToB 00y4eHHs 110 JUCHHUILINHE.

Jucuummuza «MHOCTpaHHBIM s13bIKk» 10 HamnpasiaeHuto 42.03.01 Peksmama u cBsizu ¢

OOIIECTBEHHOCTbIO»  mpoduib  «MHTerpupoBaHHblE  KOMMYHHMKallMM»  0O€CHEeYUBaeT
(dbopMHpOBaHUE CIEAYIOMINUX KOMIETSHIIUI:
Kon HaunmenoBann | UHaukaTopsl PesyabTarhl o0y4eHus
KOMIICTCHIIUH | € AOCTH/KEHH S (ymeHusn " 3HAHNA),
KOMIIETEHIIMH | KOMIIeTEeHIU COOTHECEHHBIEe c
KOMIIeTCHIUSIMH/MHAUKATOpPA
MH AOCTHKEHUS
KOMIIeTCHIIUH
YK-4 Crniocoben 1.Wcnons3yer 1. 3HaTh: NPUHLIKIIBI 1€T0BOM
OCYILIECTBIIATH UH(POPMaIMOHHO- KOMMYHHMKAIUU B YCTHOW U
JIEJI0BYIO KOMMYHHUKaI{MOHHBIE MUCHMEHHOM (hopMmax;
KOMMYHHMKAIUIO | PECYPCHI U creuuduKy UCIOIb30BaHUS
B YCTHOM U TEXHOJIOTUH TP MTOUCKE | BepOalbHBIX U HeBEpOATbHBIX
IIMCbMEH-HOU Heo0XoauMon CPEICTB B CUTYyaLUAX
¢dbopmax Ha nH(}OpMaILIUY B IPOLECCE | HHOA3BIYHONW KOMMYHHUKAIIUH;
rOCYAapCTBEHHO | PEILECHUS CTAHAAPTHBIX 0COOEHHOCTH MEXJINYHOCTHOM
M SI3bIKE KOMMYHHMKATHUBHBIX KOMMYHHUKAIUH TIPU
Poccuiickoi 3a7a4 Ha MEXKYJIbTYPHOM OOIIEHUY;
denepanuu u rocyJapCTBEHHOM COJIepKaHNE OCHOBHBIX
MHOCTPaHHOM a3bIke Poccuiickon MHOS3BIYHBIX
(b1X) si3bIKE(aX) | Depepanuu. pohecCuOHANBbHBIX OHATUH;

YMETb: HCIIOJIb30BaTh
MH(}OMAIMOHHO-
KOMMYHHKAI[MOHHBIE
TEXHOJIOTHH NP TIOUCKE
Heo0Xxo1MMol HHpOpMaLuu B
IIpoLeCcCe PELIeHUs
CTaHapTHBIX
KOMMYHHMKATHUBHBIX 3ajla4 Ha
roCy/1lapCTBEHHOM U
MHOCTPAHHOM (- bIX) SI3bIKaX;

2.Benet nenoByro
MEPenucKy, YUUTHIBAs
0COOEHHOCTH
oUIHATEHO-IETIOBOTO
CTWIS Y PEYEBOTO
JTHKETA.

2.3HaTh: BUJbI
KOMMYHHUKaTHUBHBIX
HaMEpEHUI; COOTHOILLIEHNE
KOMMYHHMKaTUBHBIX HAMEPEHUN
C 3aMBICJIOM U LIETIBIO PEYEBOM
KOMMYHHMKAIUH; TUIIOBbIE
MIPUEMBI B CTIOCOOBI
BBIPAXKCHUS
KOMMYHHMKAaTHBHBIX HAMEPEHUHI




Ha UTHOCTPAHHOM SI3bIKE B
YCTHOM M IMCBbMEHHOM peuu;
MPUHIIMITBI TOHUMaHUS
KOMMYHHKATHBHBIX HAMEPEHUI
co0eceqHHUKOB; CIIOCOOBI
UCIIOJIb30BaHUS
nH(pOpMaIMOHHO-
KOMMYHHKATHBHBIX
TEXHOJIOTHIl B OOILIEHUHU Ha
WHOCTPAHHOM SI3BIKE;

3. YMeeT BecTu JeNI0BbIE
MepEroBOphI Ha

rOCy/1apCTBEHHOM SI3bIKE
Poccuiickoit @enepanuu.

3.3HaTh: MPUEMBI M TPUHITUITBI
MOCTPOCHHS ITyOJIMYHON peun B
CUTYaIIMH MEXKYJIBTYPHOTO
B3aUMOJICUCTBUS; IPUEMBI
yOexIeH!s], apryMEHTAIINH,
BBIpQ)KEHUSI MHEHUS HA
WHOCTPAaHHOM SI3bIKE; JICKCHKO-
rpaMMaTHYeCKHEe OCOOCHHOCTH
WHOSI3BIYHOM MyOTMYHON pevn
B CHTYallUH JIEJIOBOTO U
PpoeCCUOHAIBHOTO OOIICHUS;
NpaBuiIa MOJrOTOBKH
nyOJIMYHOM pedn Ha
MHOCTPAaHHOM SI3bIKE; PHEMBI
Y MHOSI3bIYHBIC CPEJICTBA
JIEITIOBOTO |
npodeccnoHaIbHOTO
JICKYpCa;
YMETbh: IPUMEHSTh TIpaBHiIa
JIEJI0OBOM PUTOPUKH Ha
MHOCTPAaHHOM SI3bIKE;
WCIIOJIH30BATh IPUEMBI U
HPUHIUIBI TOCTPOEHUS
MyOJIMYHOUN peuu 1Jis
cooOuieHus npopeccuoHaIbHO-
OPUEHTHUPOBAHHOTO
CoJiepKaHusl HA MHOCTPAHHOM
S3BIKE; UCTIOJIb30BATh
CTEPEOTHUITHBIE HHOSI3BIYHBIC
¢bpassl 11 nepenadn
CTPYKTYPHI U COJICPKAHUS
COOOILIEHHUS;

4. Vicionb3yeT JIEKCUKO -
rpaMMaTH4ecKue U
CTHJINCTUYECKHE
pecypchl Ha
rOCy1apCTBEHHOM SI3bIKE
Poccniickoit ®enepanun
B 3aBUCHUMOCTH OT
peraeMon
KOMMYHHKAaTUBHOH, B
TOM YHCJIE

3HATh. OCHOBHEIC JICKCHKO-
rpaMMaTHYEeCKHe U
CTUJIMCTUYECKUE PECYPCHI
WHOCTPAHHOTO sI3bIKa B chepe
aKaJeMHUYECKON
KOMMYHHUKAITUH; OCOOCHHOCTH
MHOSI3BIYHOM aKageMHUdeCcKoi
KOMMYHUKAITUHU; TTPUEMBI
HU3BJIEYEHNS U COOOIIEHUS
WHOSI3BIYHON MHGOPMAIIIH C




npo¢eCCUOHAIBHOM,
3aJauu.

aKaJCMUYSCKUMH ICIISIMU;
OCHOBBI HHOSI3BIYHOTO PEYEBOTO
ATUKETa B YCTHOH U
MMCbMEHHOW KOMMYHHKAITHH,
YMeTh: u3BIIeKaTh U COOOIIATH
UH(POPMAIIHIO aKaJTEeMUYECKOTO
coJiepKaHusl Ha MTHOCTPAHHOM
SI3BIKE; MCIIOIH30BATh MIPUEMBI
aKaJIeMUYECKON YCTHOU 1
MMCEMEHHOW KOMMYHHKAITH Ha
WHOCTPAHHOM SI3BIKE;
MIPUMEHSITH ITPaBUIIA PEUEBOTO
ATHUKETA B CHUTYaIUAX
aKaJeMHUYECKOT0 OOIICHUS;

5. Ucnonb3yer
MHOCTPAaHHBIN SA3BIK B
MEXJINYHOCTHOM
oOLIeHUH U
npogeccuoHaIbHON
JeSITeNIbHOCTH, BbIOMpAst
COOTBETCTBYIOILIIME
BepOabHBIC U
HeBepOallbHbIE CPEICTBA
KOMMYHHUKAIUU.

5.3HaTh: MpaBuiIa
MCTIOJIb30BAHUS PA3ITMIHBIX
TEXHUYECKUX CPEJICTB C LIEJbIO
MOUCKA ¥ U3BJICUCHUS
MHOSI3BIYHON HH(pOpMaINH;
OCHOBHBIE ITPaBHJIa
oTpezieNieHus: PeICBAHTHOCTU U
HA/ICKHOCTH WHOSI3BIYHBIX
HUCTOYHUKOB; OCHOBHBIE
NpaBuiIa aHAJIM3a M CHHTE3a
nHpopManuu;
YMETh: U3BJIEKaTh OCHOBHYIO U
BTOPOCTENEHHYIO HH(OPMAIIHIO
13 WHOSI3BIYHBIX HCTOYHUKOB
pa3HOro THIIA;
CHCTEMaTH3HPOBATh U
NPUMEHSTH U3BJICUEHHYIO
nH(}OPMALINIO IS peIIeHUs
KOMMYHHKAaTUBHBIX U
npoeccnoHaIbHBIX 3a]1a4

6. Peanu3zyer Ha
WHOCTPAHHOM SI3BIKE
KOMMYHUKaTHBHbIE
HaMEpEHHsI YCTHO U
MUCHMEHHO, UCTIONb3YS
COBpPEMEHHBIC
UH(pOpPMAIMOHHO-
KOMMYHUKAI[HOHHBIE
TEXHOJIOTHH.

6. 3HaTh: OCHOBBI OPraHU3AINH
MACEMEHHOW KOMMYHHKAITHH,
TUTIBI KOMMYHUKATHUBHBIX 33724
MMMCbMEHHOTO OOIIECHMS,
(YHKITUY THCHhMEHHBIX
KOMMYHHKATUBHBIX CPEJICTB;
YMETb: ONPEIEISTh
KOMMYHHKATHBHYIO 3a/1a9y
MMCEMEHHOTO PEYEBOTO
MIPOU3BEICHNUS;, CO3/IaBaTh
oQOpMIIATH OT/ETHHBIC BUIBI
JIETIOBBIX ITHCEM; M3J1araTh
COOCTBEHHYIO TOUKY 3pEHUS B
MUCHbMEHHOU (popMme;
aHAJIM3UPOBATH M 0000IIATh B
MMICHMEHHOM BU/IC
npo¢eccHOHaATBEHO-
OPUEHTHPOBAHHBIE TEKCTHI Ha




WHOCTPAaHHOM S3BIKEC.

7.Mcnionb3yeTr npuembl 7. 3HATH:

yOJIMYHOM peun u - YHUBEPCAJIbHBIE IPU3HAKH
JIEJI0BOTO U JIEIOBOTO CTUJISI U OCOOEHHOCTH
npodeccrnoHalbHOTO yOJIMYHBIX BBICTYIUICHUH;
JUCKypca Ha YMETh:

WHOCTPAHHOM SI3BIKE. -crenupuIupoBaTh

YHUBEpCAJIbHBIC IPU3HAKU
JIEIOBOTO CTUJISI U OCOOEHHOCTH
MyOJIMYHBIX BBICTYIJICHUN
IIPUMEHUTEIBHO K
KOHKPETHOMY UHOCTPAaHHOMY

SI3BIKY.

8.[lemoHCcTpHpYET 8. 3HaTh:

BJIQJICHHS] OCHOBAMHU - HAyYHYIO TEPMHUHOJIOTHIO 110

aKaJIeMUYeCKOI CBOCH CIIeIIUAIbHOCTH Ha

KOMMYHUKAIUH U UHOCTPAaHHOM SI3BIKC;

pEeUeBOro ATHKETa YMETh!

M3y4aeMoro - IenaTh y4eOHO-Hay4HbIC

HWHOCTPAHHOT'O A3bIKa. MMPE3CHTAallM HA NHOCTPAHHOM
SI3BIKE;

9.YMeeT rpaMOTHO U 9. 3HaTh:

3P PEKTUBHO - CTaHJApPTHYIO CTPYKTYpPY H

I10JIb30BaThCs 0CcOOEHHOCTH O(OpMIIEHUS

WHOSI3BIYHBIMU HAYYHBIX U HHBIX TEKCTOB Ha

NCTOYHHUKaAMU HHOCTPAaHHOM A3BIKEC,

uH(pOpMaIHH. YMETB!

- OMEpaTUBHO OPUEHTUPOBATHCS
B HMHOSI3BIUYHBIX HCTOYHMKAX
uH(popMalMy, ONupasch Ha
3HAHUS 0 CTaHapTHON
CTPYKTYpE€ Pa3IN4HbIX TEKCTOB
Ha KOHKPETHOM HHOCTPaHHOM

A3BIKE.

10. IIponyupyer Ha 10. 3HaTH: O BIMSHUM CTUJISA
MHOCTPAHHOM SI3bIKE peuu Ha ee IICUXO0I0THYECKOe
IIICBMEHHBIE PEUEBBIC BOCIIPUSTHUE;

MIPOU3BE/ICHNUS B YMETh:

COOTBETCTBUH C - BEIOMpATh ONTUMAIIbHBIE
KOMMYHHMKaTHUBHOM JIEKCUKO-TpaMMaTU4YeCKue U
3aa4ei. CTHJINCTUYECKUE PECYPCHI

MHOCTPAHHOTO SI3bIKa, UCXOS
u3 cneru(UKr KOHKPETHOU
KOMMYHHMKaTHUBHOM 3a/1a4uu

3. MecTo AMCHMILIMHBI B CTPYKTYpe 00pa30BaTe/IbHOM MPOrpaMMbl

JuctunnuHa «HOCTpaHHBI SI3BIKY SIBIISIETCS 00s13aTeTbHBIM KOMITOHEHTOM
Mpo)eCCHOHAIBHON TMOATOTOBKM OakamaBpa H BKIIOYEHA B OOIEryMaHWTApHBINA ITUKII
o0s3aTenbHol yactu 42.03.01 - Pexitama u cBsizu ¢ obmectBenHocThio, OIl «Pekitama u cBsizu ¢
00111eCTBEHHOCTBIOY, TTpoduiIh «MHTerpupoOBaHHBIE KOMMYHUKAITUN» OYHON (OpMBI OOYICHHS.
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4. O0beM IMCUMILUIMHBI B 3a4YeTHBIX €IUHHUIAX M B aKaJeMHMYEeCKHX Yacax ¢
BblleJIeHMEeM 00beMa ayJauTOPHOH (JIeKHUHM, CEMHHAPBI) U CAMOCTOSITEJbHOH pPadoOThI
o0yuawiuxcs (B ceMecTpe, B CECCHIO)

OuHnas popma o0yuenus: 2022 roga npuema Tab6aunna 1
Buj yueonoii Bcero (B 3/e | Cemectp Cemectp CemecTtp CemecTtp
paboThI MO H Jacax) (moayab) 1 | (Mogyab) 2 | (Mmoayab) 3 | (Moayab) 4
AMCUUILIMHBI (B yacax) (B yacax) (B yacax) (B yacax)
Oo6masn 9/324 108 108 54 54
TPY10EeMKOCTh
AUCHUILINHBI
Konmaxmmuasn 204 68 68 34 34
paboma —
Ayoumopnuie
3anaAmus
Jlekuun - - - - -
CemuHapsl, 204 68 68 34 34
MIPAKTUICCKHEC
3aHATHUS
CamocTosiTe1bHAsA 120 40 40 20 20
padora
Bun Texymmero KOHTPOJIbHBIE - KOHTPOJIbHAS - KOHTPOJIbHAS
KOHTPOJIS paboTHI pabora pabora
Bun 3a4eThl, 3auer 3auer 3a4er 3K3aMEH
IIPOMEKYTOUHON JK3aMEHBI
aTTecTaluu

5. Copep:kanue JMCUMILIMHBI, CTPYKTYPUPOBaHHOe MO TeMaMm (pa3aenam)

AUCHHUIUIMHBI ¢ YKa3aHHMeM HMX 00beMOB (B aKaJeMHYeCKMX 4acax) W BH/IOB Y4eOHBIX
3aHATHH

5.1. Conep:xanue TUCHMILINHBI

TemaTuka o0yyeHust

Y4eOHO-O3HABaTEbHAS, NPO(ecCHOHAIBLHASL H MEXKKYJIbTYpPHasi cepa o0meHust

1 kypc

Tema 1. OOmecTBo Kak rinobanbHas ayauropus. [Ipobiemsl rmobanu3anuu: NpeuMyIecTBa 1
HEIOCTaTK. MaHUYyIMPOBaHUE COIIMATHLHBIMU MENa KakK MOMUTHIeCKuii mHCTpyMeHT / Culture
and its Impact.

Tema 2. CBs3u ¢ obOmecTBeHHOCThI0. CpelicTBa MaccoBO MHGOpMalMU: UHTEPBBIOUPOBAHHUE.
OyHKIMY yIpaBIeHUs CBA3IMU ¢ o0mecTBeHHOCThIO /Public Relations.

Tema 3. Mapketunr. YcnemHas opranusanus. [IpousBojacTBeHHas (MPOIyKTOBas) MOJIUTHKA.
Crpareruu nienoo6paszoBanust / Marketing.

Tema 4. Pexmama kak HeoThemisieMas 4YacTh JKM3HHA. OTpUIATETIbHBIE W TIOJOXHUTEIHHBIC
addexrol peknamel. Coznanue Openna / Advertising.

2 Kypce

Tema 1 (5). Digital-pexknama u nicuxosorust morpedutens B cetu. OCHOBHBIC

BHJIbI HHTEpHET-TIpoaBkeHus / Digital Marketing.




Tema 2 (6). MapkeTuHroBsle KOMMyHHUKauu. Opranu3anysi KOMMYHUKAIIMOHHON AESITEIbHOCTU
/ Customer Relationship Management.
5.2. YueOHO-TeMaTHYECKUIl MJIaH

2022 roaa nmpuema, ouHasi popma 00yueHHUs1 Tabanuna 2
No TpynoéMkocTh B yacax Dopmbl
Haumenosanne Bcero AynuTtopHas pabota CamocToaT TCKYIIEro
TEMBI KOHTPOJISI
(pasnena) Ilpaktuye| B T.4. CIBHAL |y cnepaemocTn
JACIIATUTHHBI obwa |nexn| cxkuew | samstnae | PadoTa
s WU | CEMHHAPC | MHTEPAKTUB
ayIuT KHe HBIX
opHas 3aHSATUS bopmax
Tema 1. O0mmecTBO Omnpoc; ycTHBII
Kak rinoGanbHas OTBET
ayUTOpHSL. (MHIMBUYaTbHBI
[Tpo6rembr nu
rJ100aTU3alin: (pOHTAIBHBIN);
MIPEUMYIIIECTBA IIpOBEpKa
Y HEIOCTATKHU. JIEKCUYECKUX U
ManunynupoBaHue rpaMMaTHIECKHIX
COLIMATIbHBIMH yIpaXHEHHIH;
Meaua CJIOBAPHBIN
KaK TMOJUTHYECKUN JTUKTaHT;
WHCTPYMEHT JIEKCUKO-
rpaMMaTH4eCcKuit
54 34 - 34 34 20 MIEPEBOI;
MpoBepKa
JTUATOTTIECKUX
BBICKA3bIBaHUI;
Oecena;
MUCbMEHHBIC
paboThI; AUKTAHT;
MpoBepKa
YCITBIIIIAHHOTO
u/unm
MIPOYUTAHHOTO C
MIOMOUIBIO
U poBHIX
CHCTEM
Tema 2. CBsizu ¢ VYcTHbIii onpoc
0O0IIeCTBEHHOCTHIO. (MHIUBUYaTbHBI
Cpencrtpa H,
MacCOBOM (bpoHTaTBHBIN);
uH(pOpMAaITUH: 54 34 - 34 34 20 pOBepKa
WHTEPBBHIOUPOBAHU JIEKCUYECKUX U
e. rpaMMaTHYECKHX
OyHKIUU YIPa)KHEHU;
yIpaBiIeHUs MUCbMEHHBIN




CBSI3SIMU C CJIIOBapHBIN

00OLIECTBEHHOCTBIO JIMKTAHT; pOJIeBast
urpa; Tect

Hroro 3a 1 108 | 68 68 68 40

cemMecTp

Tewma 3. VYcTHbIl onpoc

MapkeTHHr. (MHIMBUTyaJIbHBI

IIpousBoacTBEHHAsA u,

(mpoxykTOBasi) (pOHTAIBHBIN);

MOJIUTHKA. poBepKa

Crpareruun 54 34 34 34 20 JIEKCUYECKUX U

LIEHO0Opa30BaHus rpaMMaTHYECKHX
YIPaXKHEHUH;
MMHCbMEHHBIN
CJIOBApHBIN
IMKTAHT; pOJIeBast
urpa

Tema 4. Pexiiama Omnpoc; ycTHBIH

KaK HeoThemIieMast OTBET

4acTh JKU3HHU. (MHIUBUTYaTTbHBI

OtpunarenabHbie U Hu

MIOJIOKUTEITbHBIE (bpoHTaTBHBIN);

3 dexTh MPOBEPKa
JIEKCHYECKUX U
rpaMMaTu-
YECKHUX
YIPa)KHEHU;
CJIO-BapHBIN
JTUKTaHT;
JIEKCHKO-

54 34 34 34 20 rpaMMaTH4eCcKuit

MIEPEBOI;
poBepKa
TMATIOTHYECKUX
BBICKA3bIBaHUII;
Oecena;
MUCbMEHHBIE
paboTHI; AUKTAHT;
poBepKa
YCIBIIIIAHHOTO
W/WJH TIPO-
YUTAHHOTO C
MIOMOIIIBIO
U poBBIX
CHCTEM

Hroro 3a 2 KoHntponbHas

cemecTp 108 68 68 68 40 pabota

Tema 5. Digital- Omnpoc; ycTHBIN

pekiama u 54 34 34 34 20 OTBET

TICHXOJIOT ST (MHIUBUYaTbHBI

noTpeOuTens B Hu
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cetr. OCHOBHEIC
BH/JIbI UHTEPHET-
MIPOABHKECHHUSI.
Taprerusr.

(pOHTATBHBIN);
poBepKa
JIEKCUYECKUX U
rpaMMaTHYECKUX
YIPaXHEHUH;
CJIOBAPHBIN
JUKTaHT;
JIEKCHKO-
rpaMMaTH4e€CKUI
MIEPEBOI;
IIpoBepKa
JTUATIOTUYECKUX
BBICKa3bIBAaHUII;
Oecena;
MUCHbMEHHBIC
paboTsI;
rpynmnoBas
MIPOCKTHAS
pabora;
pedepupoBanme
CTaThbH; MPOBEPKA
YCIIBIIIIAHHOTO
u/unm
MIPOYUTAHHOTO C
MTOMOIIBIO

U poBbHIX
CUCTEM

Tewma 5. Digital-
pekiiaMa u
MICUXOJIOTHS
noTpedurens B
cetd. OCHOBHBIE
BH/JIbl UHTEPHET -
MIPOJIBYKECHHSL.
Taprerusr.

54

34

34

34

20

Omnpoc; ycTHbII
OTBET
(MHIUBHTYaTbHEI
U u
(GpoHTANIbHBIN);
pOBEpKa
JIEKCUYECKUX H
rpaMMaTu-
YECKUX
YIPaXHECHUH;
CJIIOBapHBIN
JTVKTaHT;
JIEKCHKO-
rpaMMaTHYeCKUI
MepeBo;
poBepKa
TUATOTUYECKUAX
BBICKA3bIBaHUI;
Oecena;
MUCbMEHHBIE
paboThI;
rpynmnoBas
IIPOEKTHAs
pabora;
pedepupoBanue

11




CTaThH,
pOBEpKa
YCIIBIIIIAHHOT O
u/unu
MPOYUTAHHOTO C
TTOMOIIBIO

U POBBIX
CUCTEM

Hroro 3a 3
ceMecTp

54

34

34 34 20

Tema 6.
MapkeTuHroBbie
KOMMYHUKAIIAH.
Opranuzanus
KOMMYHHKAITIOHHO
W IeATCIbHOCTH.
Posp 00mecTsen
HBIX OTHOIICHUH
(CTIOHCOPCTBO)

54

34

34 34 20

Onpoc; yCTHBIN
OTBET
(MHIMBUTyaJIbHBI
" u
(pOHTAIBHBIN);
MPOBEpPKa
JIEKCUYECKUX U
rpaMMaTHIECKHIX
YIpaKHEHU;
CJIOBAPHBIN
JVKTaHT;
JIEKCHUKO-
rpaMMaTH4eCcKUil
[IEPEBOL;
MpoOBEpKa
JTUATIOTHYECKUX
BBICKA3bIBaHUI;
Oecena;
MUCbMEHHBIC
paboThI; AUKTAHT;
MpoBepKa
YCIBIIIAHHOTO
u/unm
MIPOYUTAHHOTO C
MTOMOIIIBIO

U poBbHIX
CHCTEM

Hroro 3a 4
ceMecCTp

54

34

34 34 20

KonTpoabHas
pabora

B uesiom o
JTUCHUILINHE

324

204

204 204 120

KonTpoabHas
pabora

Hroro B %

100

100%
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5.3. Conep:xanue ceMUHAPOB, MPAKTUYECKUX 3aHATHI

Tabmauua 4

HaumenoBanue
TeMbI TUCIUIIINHBI

IlepeyeHb BONPOCOB /1Jisl 00CYK/AEeHNUSI HA

CEMUHAPCKHUX, MPAKTHYECKUX 3aHATHUSAX,

peKoMeHayeMble HCTOYHHKH U3 Pa3eioB

8,9 (yxa3biBaercsi pas3jies M NOPSAKOBBIH
HOMeEP MCTOYHHKA)

@DopMbI IPOBEICHUSA

Tema 1. OOmmecTBO
Kak riodajrHas
ayJUTOpHSL.

OOmecTBo Kak Ti00anpHas — ayIUTOPHS;
riaobanu3anus; riodanbHas KOMMYHHKAIUS;
robanpHas peKJiaMa; TOJIOKUTEIbHBIE |

OTpUIIATENIbHbIE  CTOPOHBI  IJI00AIH3AINY;
MEXIyHapOaHAas pekiama;
MaHUIYJIUPOBAHUE B pekiame;

MYJIBTHKYJIBTYpan3M; couuaibueie CMU B
MOJIUTUKE.
Pexomenayembie ucrounuku: 8.1., 8.2.,9

CemMuHapsl ¢
UCIIOJIb30BaHUEM

U (POBBIX
00pa3oBaTeIbHBIX
pecypcoB, OH-JIalH
maThopm:
dpoHTaTBHOE
oOcyxaeHune
peaMeTa/coiepiKaHus
NICYATHOTO/ay 1O
TEKCTa; yCTHBIC/
UChbMEHHBIC
YIIpaXHEHUS HA
NPUMEHEHHUE TIOHSATHI/
TEPMHHOB

10 TEME; BBIMIOJIHCHUE
JIEKCUYECKUX/
rpaMMaTHYEeCKUX
YIPAKHEHU;
MPOBEJICHUE POJIEBOI
UTPBI; TUCKYCCHS;
HaIMCaHKe JEI0BOTO
MUChMa-TIPUTIIANICHHSL.

Tema 2. CBsi3u ¢
00IIIECTBEHHOCTBHIO.

CBsi31 ¢ 00IIECTBEHHOCTBIO; Pa3InyHbIe
noaxoxas! k PR; MexxnyHapoaHas peknama;
rnobanbHelil PR; pexiiama u nponaranna;
POJIN B YIIPABJIICHUH CBS35IMU C
00I11eCTBEHHOCTbHIO; POBEJICHNE UHTEPBBIO
st CMU; uMUIK CIIEITHATHNCTOB 1O CBS3SIM
C O0IIECTBEHHOCTHIO U 3TUYECKUI KOJEKC.
Pexomennyembie ucrounukm: 8.1., 8.2., 9

CemMuHapsl ¢
UCTIOJIb30BaHUEM

U (POBBIX
00pazoBaTeNbHBIX
pecypcoB, OHJIalH
maThopm:
IpyIIOBOE/IapHOe
o0cyxaeHue
npeaMeTa/coaepKaHus
MeYaTHOTO/ayIHO
TEKCTa; YCTHBIE/
MTUCHMEHHBIC
yIpakHEHUs Ha
MIPUMEHEHHE MTOHITHI/
TEPMUHOB

10 T€ME; BBITIOJTHEHNE
JEKCUIECKHX/
rpaMMaTHYeCKUX
YIIPA)KHEHU;
MIPOBEJICHUE POJIEBOM
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UTPBI; TUCKYCCHS;
HaIlMCaHNe
COINPOBOIUTEIILHOTO
MUChMA.

Tema 3. MapkeTuHr.

Mapxketusr; moxens Marketing Mix; 4P;
MPOIYKT, IIeHa, MECTO, IPOIBUKECHHE;
LIEHOBAs MOJIUTHKA; TOTUCTUKA U LIETIOYKA
IUCTpUOyUK; Menua crparerus; TB u
panuo; HapyKHas pekiiama; pekiiama Ha TB;
pexinama B CMU; nupekT pekiiama.
Pexomennyemblie ucrounuxu: 8.1., 8.2., 9

CemMuHapsl ¢
UCIIOJIb30BaHUEM

U (POBBIX
00pa3oBaTebHBIX
pecypcoB, OHJIalH
maThopm:
IpyINIIOBOE/IapHOE
o0cyxaeHune
peaMeTa/coiepsKaHus
NICYATHOTO/ayIHO
TEKCTa; yCTHBIC/
UChbMEHHBIC
YIIpaXHEHUS HA
NPUMEHEHHUE TIOHSATHI/
TEPMHHOB

10 TEME; BBIMIOJIHCHUE
JCKCUIECKHX/
rpaMMaTHYEeCKIX
YIPA)KHEHUI;
MPOBEJICHUE POJIEBOI
UTPBI; TUCKYCCHS;
HaIMCaHWe OTBETA Ha
MACHMO-XKaJI00Yy.

Tema 4. Pexnama.

Peknama;
MpE3EHTALINS;

BUIBl  pEKJIaMbl;  peKJiama-
HPKOHOMHYECKAsi BBITOJA OT
peKJIaMbl; MIOJIOKUTETIbHBIE U
OTpHLIATEIIbHBIE 3¢ deKTh pEKJIaMBI;
CO3/1aHUE PEKJIIAMHOTO POAYKTA.
Pexomennyembie ucrounnkm: 8.1., 8.2., 9

CemMuHapsl ¢
UCTIOJIb30BaHUEM

U (POBHIX
00pazoBaTenbHBIX
pecypcoB, OH- JIaH
aThopm:
bpoHTaTBHOE
o0cyxIeHne
peaMeTa/coaepKaHus
MeYaTHOTO/ayIHO
TEKCTa; YCTHbIE/
MTUCHbMEHHBIC
yIpaKHEHUs Ha
MIPUMEHEHHUE TOHSTUI/
TEPMUHOB

IO TE€ME; BBITIOJTHEHNE
JEKCUYECKUX/
rpaMMaTHYEeCKIX
YIIPA)KHEHU;
TIVICKYCCHSI; TIPOBEIICHHE
pOJIe-BOU UTPBIL;
HalKCaHUe JeJI0BOr0
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IMUCbMa-3arpoca.

Tema 5. Digital-
peKiiama u
IICUXO0JIOTUA

l'IOTpe6I/ITeJ'I$I B CC€TH.

OCHOBHBIE BUJIBI
UHTEPHET-
MIPOJBUIKCHHUS.
TapreTunr.

TpaguMoHHAs W JHUIDKUTAI PEKIama; TUIIBI
U(PPOBOW pPEKIIaMBbI; KIFOYEBbIC TOKA3aTeIIH
u(pOBON pEKIIaMbl; TAPTETUHT; IIeJieBas
ayIUTOPHS; TPEHIBI M Oy myiiee mugpoBoOn
pEKIIaMBbl; TEXHUKHU yOeXKIeHUS;
BOBJICYCHHOCTh  AY/IUTO- MapKETHUHT
BIIUSTHUSL.

Pexomennyemblie ucrounuku: 8.1., 8.2., 9

pu;

CemMuHapsl ¢
UCIIOJIb30BaHUEM

U (POBBIX
00pa3oBaTeNbHbIX
pecypcoB, OH- JIailH
maThopm:
dponHTaTBHOE
o0cyXaeHue
npeaMeTa/coaepKaHus
MEYaTHOT0/ayIno
TEKCTa; yCTHBIC/
MUCHbMEHHbBIE
yIpaXHEHUA Ha
MPUMEHEHUE TTOHATU/
TEPMUHOB

[0 TeMe; BBIMOJTHEHHE
JCKCUIECKHX/
rpaMMaTHYEeCKUX
ynpaxuenuit (Word-
formation. Preposi-
tions. Infinitive. Bare
Infinitive. Forms of
Infinitive. Infinitive
constructions. Complex
object.

Complex subject);
JTUCKYCCHS;, TIPOBEICHHE
POJIEBOM UTPBIL;
HAITMCAHKE MPECC
penusa.

Tema 6.
MapkeTHHroBbIE
KOMMYHHKAITUH.
Opraauzanus
KOMMYHHKAIHOH-
HOM IeSATENbHOCTH.
Pois
0OIIIECTBEHHBIX
OTHOIIEHUH
(CTIOHCOPCTBO).

KoMmyHukamuss B pekiamMe W CBS3SIX C
OOIIECTBEHHOCTBIO; KaK co3JaBaTh 0OoJjee
KpeTKue CBsI3M ¢ Ou3HecoM; pekiama u PR;
yOpaBJI€HUE pemyTaluuen; KOpropaTUBHAS
peKJiaMa; CIIOHCOPCTBO; BHJIBI CITIOHCOPCTBA;
KOMMYHUKaIlMOHHBIE HAaBEIKH; yMEHUE
OTKa3aTh.

Pexomennyembie ucrounukm: 8.1.,8.2., 9

CemMuHapsl ¢
UCIIOJIb30BaHUEM

1 (ppoBBIX
00pa3oBaTeNbHBIX
pecypcoB, OH- JIailH
wiathopm:
dbpoHTaNbHOE
oOcyxaeHne
peaMeTa/coepKaHus
MEYaTHOTO/ayTNO
TEKCTa; yCTHbIE/
MUChbMEHHBIC
yIIpa)KHEHUA Ha
PUMEHEHHE TTOHATU/
TEPMUHOB

M0 TeMe; BBIMIOJTHEHHE
JIEKCUYECKUX/
rpaMMaTHYECKUX
ynpaxuenui (Word-
formation. Prepositions.
Gerund. Forms of
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Gerund. Gerund
constructions);
JTUCKycCHst; SWOt
analysis; manucanue
KOMMCPYCCKOIO
MPENTI0KEHUSL.

6. IlepeyeHbp Yy4eOHO-METOAMYECKOT0 oOOeclmeYeHUst ISt
CaMOCTOSITE/ILHOW PadoThI 00YYAIOIIUXCS M0 TUCIUIIHHE

B mpouecce ocBoeHuMs gucuuIUIMHBL  «MHOCTpaHHBIM  A3BIK» BO3pacTaeT poOJlb
CaMOCTOSITENIbHONW pabOThl C yYEOHBIMU M JJOIIOJHUTEIbHBIMU MaTepUallaMy, YTO Mpeaosaraer
peanu3alMio CTYyJEHTaMHM IIPUHLHIIOB CO3HATEJIBHOCTH MW JIMYHOW OTBETCTBEHHOCTH 34
pe3yibTarel 00yueHus. CaMOCTOSTEIbHOCTh CTYIEHTa MPOSBISETCS B CTPEMIICHUM pa3BUBATh
MHOSI3BIYHBIC YMEHUS U HaBBIKU, PHOOPETEHHBIE HA O0Jiee PaHHUX 3Tanax 00y4YeHHs, a TAKKe B
NESITeAbHOCTH 10  ()OPMUPOBAHMIO  HWHOS3ZBIYHBIX 3HAHMH TPEAMETHOrO  XapakTepa,
COOTBETCTBYIOIIMX HAIPABICHUIO M MPO(UITIO TOITOTOBKH.

6.1. [lepeyeHb BONPOCOB, OTBOAUMBIX HA CAMOCTOAATEIbHOE OCBOEHUE M CUMILIUHBI,
(opMBbI BHEAYIMTOPHOH CAMOCTOATEIbHON PadoOTHI.
Tabmnuma 5.

HaunmenoBanue IlepeyeHb BONIPOCOB, 0TBOJUMBIX HA Dopmbl

TeMBblI (pasaeJia) CaMOCTOSITe/IbHOE OCBOEHH e BHEAayIMTOPHOI
AMCUUILIMHBI CaMOCTOSITEIbHOU

padoThl

Tema 1. OOmectBo | Pa3nuuust B NOHATUAX «MaHUIYJIUPOBaHUE» U | BuInonHeHue 3a1anuii,
KaK riobanbHas «peKiamay; TeHJECHLIUN Ipolecca PEKOMEHI0BaHHBIX
ayIuTOpHsl. rinofann3anuu yueOHBIM ITocoOueM;
pabota ¢ yueOHOI 1
CIIPaBOYHOM
JUTEPaTypou
(cnoBapsimu); paboTta ¢
HCII0JIb30BaHUEM
OPUTMHAIBHBIX
npodeccuoHanbHo-
OpPUEHTHUPOBAHHBIX
HUCTOYHUKOB
uHpOpMalnH, B TOM
yucnue u ¢ UarepHer-
pecypcamu JUIst
MOJATOTOBKH POJIEBBIX
UTp, KEHCOB,
MIPE3EHTALNN U
IpyIINoOBOH paboTe

Tema 2. Cs13u ¢ Pabora crienmanucTa mo CBI3SAM C BrmonHenne 3amanni,
OOIIECTBEHHOCTHIO. | OOIECTBEHHOCTHIO; MpakTuka PR PEKOMEHTI0BaHHBIX
y4eOHBIM TTOCOOHEM;
pabota ¢ yaeOHoIi 1
CIIPaBOYHOM
JIUTEPaTypou
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(coBapsimn); pabora ¢
HCIIOJIb30BaHUEM
OpPUTHHATIBHBIX
npodeccuoHaIbHO-
OpPUEHTUPOBAHHBIX
HUCTOYHUKOB
uH(popMaluu, B TOM
yucie u ¢ Marepner-
pecypcamu st
MOJATOTOBKH POJIEBBIX
Urp, KEHCOB,
Mpe3EHTaluN 1
TPYIIOBOI paboTe

Tema 3. MapkeTuHr.

[InannpoBaHuEe MapKETUHIOBOW CTPATEIHH;
MHCTPYMEHTBI MapKETHHTa

Brimonnenue 3agaHuii,
PEKOMEHI0BAaHHBIX
y4eOHBIM ITOCOOUEM;
pabota ¢ yueOHoOIi 1
CIIPAaBOYHOM
JUTEpaTypou
(cnoBapsiMu); pabota ¢
UCIIOJIb30BaHUEM
OpPUTMHAIIbHBIX
npodeccuoHanbHo-
OpPUEHTHUPOBAHHBIX
HUCTOYHUKOB
nH(popMalnu, B TOM
gucie u ¢ UHTepHer-
pecypcamu JIst
MIOATOTOBKH POJIEBBIX
WTp, KEICOB,
Mpe3EHTalNN U
rpynnoBoi pabore

Tema 4. Pexnama.

Coznanue pekiiaMsl; IOMCK 1IEJIEBOI
ayIuTOpUU

Brinmonnenue 3agaHui,
PEKOMEHI0BaHHBIX
y4eOHBIM MTOCOOHEM;
pabota ¢ yueOHOI 1
CIIPaBOYHOM
JUTEPATypOn
(cmoBapsimu); paboTta ¢
HCIOJIb30BaHUEM
OpPUTMHAJIBHBIX
po¢eCCHOHAIBHO-
OpPUEHTHUPOBAHHBIX
HUCTOYHUKOB
uHpOpMallH, B TOM
yucie u ¢ MaTeprer-
pecypcamu JUIst
MOJITOTOBKH POJIEBBIX
UTp, KEHCOB,
Mpe3eHTalN 1
IpyIIOBOH paboTe

Tewma 5. Digital-

KIIFOUEBBIE MTOKA3aTeI HU(POBON PEKIaMBbl;

Brmmonnenue 3aganuii,
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peKiiama u TapreTHHT; TEXHUKU YOCIKICHUS; MAPKETUHT | PEKOMEHIOBAHHBIX
TICHXOJIOT ST BIIMSTHUS. y4eOHBIM ITocooueMm;
oTpeOuTens B pabota ¢ yueOHOH 1
ceTu. OCHOBHbBIE CIPaBOYHOMN
BUJIbl HHTEPHET- JTUTEPaTypO
MIPOJBUIKCHHUS. (cmoBapsiMu); pabota ¢
TapreruHr. UCTIOJIb30BaHUEM
OPUTMHAIBHBIX
npoeCCHOHAITLHO-
OPHEHTUPOBAHHBIX
HUCTOYHHUKOB
uHpOpMalKH, B TOM
yucie u ¢ MaTepHeT-
pecypcamu JuIst
MOJITOTOBKH POJICBBIX
WTp, KEICOB,
Mpe3eHTAINN U
IpynnoBoi pabore
Tema 6. KomMmyHUKaIHst B peKJiaMe U CBSI3SIX C Beinonaenue 3ananmid,
MapKkeTuHTOBBIC 0O0IIECTBEHHOCTHIO; YIPABJICHUE peIyTallel; | peKOMEHOBaHHBIX
KOMMYHHKAITHH. BUJIbI CIIOHCOPCTBA; KOMMYHHUKAIIMOHHBIC y4eOHBIM ITOCOOHEM;
Opranmnzanus HaBBIKH pabota ¢ yueOHOH H
KOMMYHHKAI[HOHHO CIPaBOYHOU
1 I€ATEIIbHOCTH. JIATEPATYPO
Ponn (coBapsimu); pabora ¢
0O0IIeCTBEHHBIX WCTIOJIb30BaHUEM
OTHOILLIECHUH OPUTHHATBHBIX
(cTIOHCOPCTBO). npodeccuoHanbHo-
OPHEHTUPOBAHHBIX
HCTOYHHUKOB

uHpOpMalnH, B TOM
yucie u ¢ Mareprer-
pecypcaMu U1t
ITOATOTOBKH POJIEBBIX
WTp, KEHCOB,
Mpe3EHTalUN U
rpynnoBoi pabore

6.2. [lepeyeHb BONIPOCOB, 3aJ1aHNI, TeM JJIfl MOATOTOBKH K TeKYyIlleMY KOHTPOJIIO

Texkymuit KOHTPOJIb OCYIIECTBIIAECTCS B TEUCHHE MOAYJS B YCTHOW M MUChbMEHHOUN (opme
B BUJIE TIPOBEACHHS KOHTPOJIBHOW paboThl. CHCTeMa PEUTHHTOBOTO KOHTPOJS MpPEANoJiaraer:
Kputepun 0amuibHON OLIEHKU PA3TUYHBIX (POPM TEKYIIETO KOHTPOJIS YCIIEBAEMOCTH COJICPIKATCS
B COOTBETCTBYIOIIMX METOJAUYECKUX PEKOMEHIALHUSIX M OIPEIEIAIOTCI B COOTBETCTBUHU CO
IIKaJI0¥ onleHuBaHus B mipeaenax ot 0 go 40 6amios.

TeMbl npe3eHTALM
1. SEO
2. Content Marketing
3.PPC
4. Social Media Marketing
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5. Email Marketing

6. Social Media Advertising

7. Video Marketing

8. Web Design & Web Development

9. Consumer communication and persuasion

10. Marketing communications

11. Consumer Behaviour - Meaning, Determinants and its Importance
12. Media Strategy in Advertising

13. Advertising Agencies - Meaning, its Role and Types of Agencies
14. Dealing with Objections: Best practices

IIpumepsl keiic-cTaan
Situation

A SWOT analysis is a planning tool used to understand the Strengths, Weak- nesses,
Opportunities, and Threats involved in a project or a business. It involves specifying the
business’s objective or project and identifying the internal and external factors that are
supportive or unfavourable to achieving that objective.

SWOT is often used as part of a strategic planning process. SWOT is an acronym for
Strengths, Weaknesses, Opportunities, Threats.

There are several ways of graphically representing a SWOT analysis on a matrix or grid.
Several versions of a SWOT analysis grid/ matrix are shown below. While at first glance, this (A
SWOT analysis) looks like a simple model and easy to apply, a SWOT analysis that is both
effective and meaningful requires time and a significant resource.

The SWOT Analysis Matrix Model

Internal
Positive Strengths Weaknesses Negative or potential
Opportunities Threats to be negative
External
Variant 1
Strengths Weaknesses
What do you do well? What could you improve?
What unique resources can you draw on? Where do you have fewer resources than
What do others see as your strengths? others?
What are others likely to see as weaknesses?
Opportunities Threats
What opportunities are open to you? What threats could harm you?
What trends could you take advantage of? What is your competition doing?
How can you turn your strengths into | What threats do your weaknesses expose you
opportunities? to?
Variant 2

What you are to discuss:

A true SWOT analysis cannot be done effectively by just one person. It requires a team effort.
The methodology (SWOT analysis) has the advantage of being used as a ‘quick and dirty’ tool or
a comprehensive management tool. More importantly, this is not a decision that has to be made
in advanced as one can lead to the other. This flexibility is one of the factors that has contributed
to its success, along with many believing it is lightweight due to the lack of its original purpose.
You are to examine a company (of choice) and complete a SWOT analysis for the launch of a
new product (of choice). You are to do a research and to organize a meeting discussing the
strengths, weaknesses, opportunities and threats of the company.
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Weakness: brand name, poor reputation amongst consumers, high cost, low access to resources,

etc.

Opportunities: an unfulfilled customer need, arrival of new technology, loosening of
regulations, removal of international trade barriers, etc.
Threats: shifts in consumer tastes or preferences, emergence of substitute products, new

regulations, trade barriers, etc.
Steps/ Process to do a SWOT

Establish that your coalition has the necessary components to conduct a SWOT analysis (above)

successfully.

Assemble the group that will conduct the SWOT analysis Distribute/ complete the SWOT
analysis tool/template individually
In the group meeting, combine individual answers. Collaborate on each cate- gory. Complete the

analysis matrix.

Discuss how to use the information gathered from the SWOT analysis to inform

your next steps.

Work in groups (Students A, B, C, D).

Student A

You start your research with Strengths: patents, brand names, reputation amongst consumers,
cost advantages, exclusive access to sources, etc: Positive tangible and intangible attributes

internal to an organization.

They are within the organization’s control.

SWOT Analysis —Possible Strenths

Tangible Strengths

Intangible Strengths

Processes & Systems

*Assets including plant and
equipment

*Your business location Do
you have long-term contracts?
*Are your product unique or
market-leading?

*Have you got sufficient
financial resources to fund any
changes you would like to

make?

Do you have any cost
advantages over your
competitors?

Do  you use superior
technology in your business?
eIs your business high
volume?

«Can your scale up if you need
to?

‘Do you have a strong,
recognizable brand, or do you
stock strong brands?

*Your reputation — are you
considered a market leader?
Or an expert in your field?

Do you have a good
relationship with your
customers? (Goodwill)

Do you have strong
relationships  with your
suppliers?

Do you have a positive
relationship with your
employees?

Do you have any unique
alliances with other
businesses?

Do you own any patents or
proprietary technology?

Do you have a proven
advertising process that works
well?

*Do you have more experience
in your field?

*Are your managers highly
experienced?

Do you have superior
industry knowledge?

*Are you involved with
industry associations?

«Is your business Innovative?

Remember — Strengths — internal to your business; characteristics or qualities of your business/
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organization that make you better than your competitors. Add any additional strengths that are
unique to your business.

Make use of the following helpful phrases:

* My feeling about ...

* The way things are ...

* [’d like to stress that ...

* Inregard to ...

* This aspect is of fundamental importance for ...

Student B

You start your research with Weaknesses: brand name, poor reputation amongst consumers,
high cost, low access to resources, etc.:

Factors that are within an organization’s control that detract from its ability to attain the desired
goal.

Which areas might the organization improve?

SWOT Analysis —Possible Strenths

Tangible Strengths Intangible Strengths Processes & Systems

e « Do you lack industry

« Are your plant and equip- « Do you have a weak or knowledge?

ment old or outdated? unrecognizably brand? « Do you lack innovative
« Is your product line too « Do you have a weak or skills

narrow? unrecognizable image?
« Have you got insufficient « Do you have a poor or

financial resources to fund impersonal relationship
any changes you would like with your customers?
to make? « Do you have a poor

« Do you have a high overall relationship with your

unit cost relative to your suppliers?
competitors? « Do you have a poor

« Do you use inferior relationship with your
technology in your employees?

business?

« Do you have low volume
and are restricted in your
ability to scale up?

« Is your marketing failing to
meet objectives?

« Are your managers

inexperienced?

Do you have low R&D?

Remember — Weaknesses — internal to your business/ organization; characteristics or qualities of
the way you work make you less competitive than your competitors. Add any additional
weaknesses that are unique to your business/ organization.

Make use of the following helpful phrases:

¢ As far as [ know...

* Though I can’t say for sure...

* [ stick to the opinion that...
* All this suggests that...

* [t’s tempting to talk in terms of...

Student C
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You start your research with Opportunities: an unfulfilled customer need, arrival of new
technology, loosening of regulations, removal of international trade barriers, etc.:

External attractive factors represent the reason for an organization to exist and develop.

What opportunities exist in the environment, which will propel the organization?

Identify them by their “time frames.”

SWOT Analysis — Possible Opportunities

Industry/ Sector Opportunities External Opportunities
e  Expand your product line . Changes to legislation
o  Diversify your business interests . Changes to import/export constraints
e  Expand into your customer’s field . Good economic outlook
e  Expand into your supplier’s field . Favourable cultural shifts — such as to

e  Expand your customer base | greener products
(Geographically or through new | Changes in the use of technology

products) opening up opportunities for your business to
« Do you have placid competitors? utilize these technologies such as E-commerce
e  Are there any export opportunities? or Internet sales

e Will your market grow?

Remember — Opportunities are external to your business. They exist either within your industrial
sector or outside of your sector. Add any additional opportunities that are unique to your
business.

Make use of the following helpful phrases:
[ would like to draw particular attention to...
If we look at...
*You have to bear in mind...
*[t’s obvious that...
o[ dare say...
IIpuMep CUTYaTHBHOIO 3a/1aHUA
Role Play

Social media engagement is a measure of how people are interacting with your social
media accounts and content.

Activity and engagement is crucial for every social platform to build a positive brand
experience, and develop meaningful relationships with new and potential future customers.
Social media engagement is measured by a range of metrics that could include the following:

. Shares or retweets

. Comments

. Likes

. Followers and audience growth

. Click-throughs

. Mentions (either tagged or untagged)

. Using branded hashtags.

Basically, social media engagement is growing anytime someone interacts with your account and
can be calculated in a variety of ways.

Task: Act out a round-table discussion on social media engagement. Elaborate on the
following issues: how to boost social media activity, how to identify emotional triggers of
your client, how to influence effectively.

1. There is an opinion that creating positive and fun social media engagement you have to use
these questions as icebreakers for networking events. What questions would you recommend
asking on social media to increase engagement?
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2. Discuss the extract of the book: «In a way, the photos that so many of us post on our social
media sites are badges that we display to all of our friends to tell them of the exotic places we
have visited or the mountains we have climbed. We post them proudly and wait expectantly for
our friends to like them and comment on them. For some, this is a richly rewarding and powerful
social experience, and they dedicate many hours of their day to the activity of posting and liking.
Each little “like” triggers a dopamine drip that keeps them hooked like junkies.» Source: William
Ammerman “The Invisible Brand Marketing in the Age of Automation, Big Data, and Machine
Learning» June 14, 2019.

3. How can you convince customers to go for online shopping or any other activity you need as a
PR specialist? What are ways to persuade someone online?

Kylie Jenner, an American media personality, socialite, model, and businesswoman. She has
starred in the E! reality television series Keeping Up with the Kardashians since 2007 and is the
founder and owner of cosmetic company Kylie Cosmetics._After being named “the youngest
self-made billionaire of all time” in 2019, Kylie Jenner’s net worth has declined to $700 million,
according to Forbes’s estimates as of October 2020.

Make use of the following helpful phrases:

Let’s be clear first of all over the general probler
What is your alternative proposal?

Are there any other points to discuss?

I’ll leave it there unless there are further questions.
I‘m all for the opinion that...

We can hardly ignore it.

This suggests that ...

It’s obvious that ...

YYYVYVYVYVYVY

Dr. Robert Cialdini, PhD, psychologist, the author of the book «Influence: the Psychology of
Persuasion». There is a book review on Youtube, One Percent Better, Influence | The
Psychology of Persuasion by Robert Cialdini

Dr. Robert Cialdini has spent his entire career researching the science of influence earning him
an international reputation as an expert in the fields of persuasion, compliance, and negotiation.
His books including, Influence: Science & Practice, are the result of decades of peer-reviewed
research on why people comply with requests. Influence has sold over 3 million copies in over
40 languages and is a New York Times Bestseller.

Make use of the following helpful phrases:
In spite of much development and understandi “EEITETITE=—
...remains essentially a land of hopes and pronuses, vut not ceranties.
My personal feeling is...

It must be admitted that ...

One of widespread misunderstandings is...

Furthermore, ...

May | have a say?

I’m in favour of...

It goes without saying that...

An argument goes that ...

Given the complexity of...

YYVYVYVYVYYYVVY

23



John Rampton is an entrepreneur, investor, online marketing guru and startup enthusiast. He is
founder of the online payments company Due and productivity company Calenda. John is best
known as an entrepreneur and connector. He was recently named #2 on Top 50 Online
Influencers in the World by Entrepreneur Magazine and blogging Expert by Time. He currently
advises several companies in the San Francisco Bay area, cooperates

with Forbes, TechCrunch, CNN and others.

For more info see https://www.johnrampton.com
Make use of the following helpful phrases:
Let me just say at the beginning...

It makes sense (for somebody to do something)...
May I remind you that ...

It goes without saying that ...

It seems illogical for me that ...

I’m afraid, I cannot agree with...

I’d like to point out that...

For the most part...

Therefore...

YVYVYVYVYVYYVY

IIpumep 3a1aHus HA IPOBEPKY BJIAJCHHUS JEKCUKOMI
Match technical words to their definitions.

1 values A particular ways of acting in different situa- tions

2 competitive advantage B the situation when someone has in discus- sions with someone
else to reach an agree- ment that is to their advantage

3 belief C the way you are expected to dress as an employee of a company

4 vision D beliefs or principles shared by the members of an organisation

5 bargaining power E the ideas and behavior of an organization or society

6 corporate culture F the ability to plan for the future or some- one’s ideas or hope of
what something will be like in the future

7 behaviour G method of positioning a business as effectively as possible in the
marketplace

8 leadership H a strong feeling that something is true or good

9 dress-code | an advantage that makes a company more

10 strategic planning J the position of being head of something; the qualities of a good
leader

IIpumep 3a1aHusI HA IPOBEPKY 3HAHMH JIEKCHYECKOI'0 alNapara 1o u3y4a- eMoi TeMaTHKe
Cultural issues
A. Below are sixteen different cultural values. Match 1-8 to the contrasting phrase
ina-h.

Individualistic culture . Egalitarian culture

Consensus-minded culture . High-context culture

Deferential culture . Specialist and technocratic management

Low-context culture . Low job-mobility

Loyalty to the company Group-oriented culture

N|o oA W e

a
b
C

High job-mobility culture d. Soft, customer-focused
e
f
g

Broad-based managerial skills . Loyalty to oneself
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https://www.johnrampton.com/

8. Hard, corporate values h. Competitive culture

B. Complete the sentences below with a phrase from part A.

1) A culture where people work collaboratively and co-operatively and do not try to stand out
from the group, and where community interests are much more important than personal ambition
is a group-oriented culture. (example)

2) A culture where managers pay a great deal of respect to their seniors or their elders, and where
subordinates show respect and humility towards managers, is a

3) A culture where typically people stay in the same job for many years, probably living near
their family home, has

4) In a culture where managers typically have a wide range of abilities and are not necessarily
specialists, it is important to have

5) A corporate culture where there is the view that the company exists to serve customers,

and thatthe  customer is king, can Dbe described as

6) A culture where little attention is paid to relationship-building, where business is the priority,
isa
7) Where employees represent and defend their company, and respect and identify with its
values, there is strong
8) A culture where everyone is trying to increase a range of personal benefits, including their
ownstatus and identity within the  group, is a

IIpumepsbl 3a1aHMil TEKYIIMX KOHTPOJIbHBIX padoT
Texymas KOHTpPoIbHasA padoTa NepBbIi Kypc:

FIRST YEAR TERM |

MIDTERM TEST (Variant A)
READING

Task 1. Read the text. Say whether according to the text the statements (1-5) are true (T) or
false (F).

Globalization helps global market to consider whole world as a single market. Traders are ex-
tending their areas of business by focusing world as a global village. Earlier to the 1990s, there
was restriction of importing certain products which were already manufactured in India like
agricultural products, engineering goods, food items, toiletries, etc. However, during 1990s there
was a pressure from rich countries over World Trade Organization, World Bank (engaged in
development financing activities), and International Monetary Fund to allow other countries to
spread their businesses by opening trade and market in the poor and developing countries. In
India the globalization and liberalization process was started in 1991 under the Union Finance
Minister.

After many years, globalization has brought major revolution in the Indian market when
multinational brands came to India like PepsiCo, KFC, Mc. Donald, Boomer Chewing gums,
IBM, Nokia, Ericsson, Aiwa etc and started delivering wide range of quality products at cheap
prices. All the dominating brands shown real revolution of globalization here as a tremendous
boost to the industrial sector economy. Prices of the quality products are getting down because of
the cut throat competition running in the market.

Globalization and liberalization of the businesses in the Indian market is flooding the quality
foreign products however affecting the local Indian industries adversely to a great extent
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resulting in the job loss of poor and uneducated workers. Globalization has been bonanza for the
consumers however grave for the small-scale Indian producers.

1. The text suggests that Globalization incorporates any business action that has an international
scope.

2. Globalization in India has allowed companies to increase their base of operations, expand their
workforce with minimal investments, and provide new services to a broad range of consumers.

3. Notable examples of international companies that have done well in India in the recent years
include Pepsi, Coca-Cola, McDonald’s, and Kentucky Fried Chicken.

4. India’'s economy has grown drastically since it integrated into the global economy in 1991.

5. The number of jobs in India are concentrated more in the services sector and this has led to
rapid growth of service sector creating problems for individuals with low level of education.

LEXIS &GRAMMAR
Task Il. Put in the appropriate word or word combination to complete the statement (8-
15).
6. It has become a commonplace to say that the world is changing at an ever-increasing
pace. Companies today are faced with a stark choice: or go under.
(A) adopt
(B) market
(C) adapt
(D) research
7.  For example, until quite recently, companies typically tended to be
(A) economical
(B) hierarchical
(C) welcoming
(D) democratic
8.  They were built on a model which achieved a high degree of control, but in which
of communication were few and slow.
(A) webs
(B) media
(C) roads
(D) channels
9.  Another disadvantage of this type of organization is that more junior may not even
know who the CEO is.
(A) customers
(B) directors
(C) staff
(D) buyers
10. Or what the decision-makers are trying to achieve.
(A) goals
(B) design
(C) plan
(D) sales

Task I11.
A. Choose the correct form of the verb in brackets to complete the sentences.

11  The company stopped ... (produce) cigarettes in 1995, but they still manufacture candy.

12 When my computer broke, I tried ... (speak) to someone in technical support, but I
couldn’t get through.

13 Iregret ... (tell) Joe that I was unhappy at work. He told my boss what I’d said!
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14  Mr. Pile became a successful investor by carefully ... (watch) other traders and learning
from their mistakes.

15 I didn’t remember ... (switch off) my computer when I left the office, so it was on all
weekend.

B. Choose the correct words to complete each sentence.

16  If you (will have / have) time, come and see me.

17  If they make their target, (they’ll / they would) have a big party.

18 If we (will give / gave) them a 25 % discount, they’d double their order.

19 If I’d understood how serious the problem was, I (wouldn’t have gone / didn’t go) on
holiday.

20 IfI(am/ were) you, I’d tell Dirk that he should do his own research.

Task IV. Match each of the words or word combinations (16-20) on the left with an
appropriate explanation on the right.

21 endorser A important or noticeable

22 vital B a smaller number or part

23 significant C the fact that people or animals do what they are told to do

24 genetic D someone, especially a well-known person, who ap- pears in an advertisement
saying that they use and like a particular product

25 minority E to encourage someone to do or feel something unpleasant or violent

26 to incite F belonging or relating to genes received by each animal or plant from its
parents

27 obedience G necessary for the success or continued existence of something; extremely
important

COMMUNICATION SKILLS

Task V.

Cross out the one incorrect option in each situation (28-32).
28. Hello, I haven’t seen you for ages. How is everything going? - ... .
A)  Pretty well at the moment.

B)  Sure. All of us are going.

C) That’s ok.

29. I’d like you to meet Greg. He’s our new computer expert. - ... .
(A) Hi! Pleased to meet you.

(B) Hello! Are you still in sales?

(C) Hello! I'm Bess.

30. Could you let me have their contact details? - ... .

(A) Yes. I'll fax them to you.

(B) Sure. Here’s her business card.

(C) Of course. Here they are.

31. I heard your trip was very successful. - ... .

(A) Well, in fact it was from India.

(B) We certainly made lots of useful contacts.

(C) Yes. That’s true.

32.  How about you? Still in Human Resources? - ... .

(A) No. I changed my job 2 years ago.

(B) Well. In fact, Jane is head of HR.

(C) Yes. I’ve been working here 5 years.

GRAMMAR
Task VI. Choose the one word or phrase that best completes the sentence.
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33. Public relations (PR) is the practice of deliberately managing the release and spread of in-
formation between ... individual or ... organization (such as a business, government agency, or a
nonprofit organization) and the public.

(A) the ...the
B)-...—
(C) an...an
(D) a...a

34. Public relations aims to create or obtain coverage for ... clients for free, also known as

‘earned media’, rather than paying for marketing or advertising.

(A) the

B) -

(C) a

(D) an

35. Propaganda was used by the United States, the United Kingdom, Germany, and others to

rally for domestic support and demonize enemies during the World Wars, which led to more

sophisticated commercial publicity efforts as public relations talent entered ... private sector.

(A) the

(B) a

(C) an

(D)-

36. ... American companies with PR departments spread the practice to Europe when they

created European subsidiaries as a result of the Marshall plan

A) Many

B) A number of

C) Alittle

D) Less

37. ... fundamental technique used in public relations is to identify the target audience and

to tailor messages that are relevant to each audience.

A A

(B) every

(C) fewer

(D) anumber of

38. Audience targeting tactics are important for public relations practitioners because they face
. of problems: low visibility, lack of public understanding, opposition from critics, and

insufficient support from funding sources.

(A) all kinds

(B) others

(C) another

(D) other

39. Modern mass media has created new opportunities for controlling ... contents and

distribution of information, increasing the efficiency of its usage.

(A) the

(B) -

C© a

(D) an

40. The mass media plays ... important role in modern society, being a powerful resource

used by politicians.

(A) a

(B) an

(C) one

D) -
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Task VII. Identify the one underlined word or phrase that must be changed in order for
the sentence (41-45) to be correct.

41. Digital marketing is the use of Internet tool and_technologies such as search engines, Web
2.0

A B C D
social bookmarking, new media relations, blogging, and social media marketing.

42. PR practitioners have been always relied on the media such as TV, radio, and magazines,
A B C
to promote their ideas and messages tailored specifically to a target audience.
D
43. The police still hasn’t found out who set the department on fire which destroyed hundreds
A B C
of_confidential documents
D
44. Social medium platforms enable users to connect with audiences to build brands, increase
A B C D
sales, and drive website traffic.
45. Political language represent a special sign system intended for political communication.
A B C D

WRITING

Task VI.

You have already written a CV. Write an impressive cover letter (150-180 words) for the
position of Brand Manager, so that you will be called for an interview. In your cover letter
you are to:

(46) open the letter appropriately with the header, greetings and introduction;

(47) state the reason for writing the letter;

(48) highlight your strong points, your understanding of the work, and why you are suited for it;
(49) include a summary comment near the end of your letter and indicate your availability for
the interview;

(50) close your letter.

Texymas kKoHTpo/IbHAsA padoTa BTOpPOH Kypc:
SECOND YEAR TERM I
READING
Task I. For questions 1-5, read the text and decide if the statements below are true (T) or
false (F) according to the information in the text.
Building Brand Identity
The steps a company should take to build a strong, cohesive, and consistent brand identity will

vary, but a few points apply broadly to most:

*Analyze the company and the market. A full SWOT analysis that includes the entire
firm—a look at the company's strengths, weaknesses, opportunities, and threats—is a proven
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way to help managers understand their situation so they can better determine their goals and the
steps required to achieve them.

*Determine key business goals. The brand identity should help fulfill these goals. For
example, if an automaker is pursuing a niche luxury market, its ads should be crafted to appeal to
that market. They should appear on channels and sites where potential customers are likely to see
them.

eldentify its customers. Conducting surveys, convening focus groups, and holding one-on-
one interviews can help a company identify its consumer group.

*Determine the personality and message it wants to communicate. A company needs to

create a consistent perception, rather than trying to combine every conceivable positive trait:
utility, affordability, quality, nostalgia, modernity, luxury, flash, taste, and class. All elements of
a brand, such as copy, imagery, cultural allusions, and color schemes, should align and deliver a
coherent message.
Building a brand identity is a multi-disciplinary strategic effort, and every element needs to
support the overall message and business goals. It can include a company's name, logo, and
design; its style and the tone of its copy; the look and composition of its products; and, of course,
its social media presence.

1. The text suggests that creating a brand identity an organization takes some definite and
fixed actions.

2. Brand identity can hardly assist in achieving company’s aims.

3. A target audience identification involves carrying out examinations of opinions,
meeting customers and asking them questions about a product or service.

4. A company has to build an unchanging opinion about the company but not only impress
its clients.

5. All components of a brand should express a clear idea.

LEXIS &GRAMMAR
Task Il. For questions 6-10, match the terms with their definitions.
a) brand awareness
b) brand extension
c) brand image
d) brand name
e) derived brand

1. How much people know about a brand.
2. When a component of a product becomes a brand in its own right (e.g. Intel in
PCs.).

3. When an existing brand is used to support a new range of products.

4. The perception of the brand in the mind of the customer.

5. What a brand is called.
Task I1l. Match (11-21) on the left with an appropriate word (a-k) on the right to make
word combinations from the active vocabulary.

11) at the other end of a) consequence

12) The floor b) at your service

13) to create ¢) public comments
14) to perform d) | know.

15) apart e) is yours.

16) as far as f) value for

17) negative g) at one’s best

18) I'm always h) from competitors
19) an inevitable i) of the spectrum

20) a pivotal j) of living conditions
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| 21) standards | k) role

Task 1V. Match each of the words or word combinations (22-26) on the left with an ap-
propriate explanation on the right.

22 font A the process of telling people you know about a particular product
or service, usually because you think it is good and want to
encourage them to try it

23 texture B a design or symbol used by a company to advertise its products

24 logo C interaction, especially between a business and its customers or
consumers

25 touchpoint D the quality of something that can be known by touch, or the degree
to which something is rough or smooth or soft or hard

26 word of mouth E set of letters and symbols in a particular design and size

Task V. For questions 27-36, study each situation and complete the sentence below. Decide
whether to use a first or second conditional structure.
27. What would you do if you ... (win) a million dollars?
28. If companies invested in sustainability throughout its entire business operations, there ...
(be) much less pollution.
29.  When the fee of PR service ... (go up) again, PR office might face some difficulties.
30. IfIspoke English fluently, I ... (not/need) to take lessons.
31. Ifclients ... (be) satisfied with our service, each PR manager would get a bonus.
32. Tom will be at the party tonight. If [ see him, I ... (say) hello.
33. If a firm stops building the identity, the situation ... (be) worse.
34. 1...(call) you when I get to the office.
35. If we have built the identity to accord with, we ... (need) more branding and the use of
trademarks.
36. Ifyou ... (can) choose any company, which one would you like to work for?
Task VI. For questions 37-45, choose one word or phrase that best completes the sentence.
37. If communications are synchronized to achieve consistency and strong corporate identity
the firm ... all fronts of marketing.
(A) unifies
(B) will unify
(C) unified
(D) have unified
1.  38.Ifyou ... worried about the risks, speak to one of our advisors.
(A) are
(B) will
(C) will be
(D) were not
39. Aslong as a new corporate identity ..., work related issues will increase.
A) isimplemented
B)  will be implemented
C) implements
D) was implemented
40. Ifshe ... the facts, she would definitely inform us.
(A) was aware of
(B) is aware of
(C) will be aware of
(D) was awared of
41. If Mr. Black had more practice in identifying the right image for a company, he ...
improve his performance.
(A) could
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(B) could be

(C) doesn’t

(D) didn’t

42. Ifhe ... here with us, he could tell us the truth.
(A) is

(B) was

(C) will be

(D) canbe

43. If we give the team some space, probably they ... corporate visual identity more

effectively.

(A) managed

(B) would manage

(C) will manage

(D) manage

44. The university will not progress unless it ... its results to tits staff, students and public.
(A) presents

(B) doesn’t present

(C) will present

(D) won’t present

45, If they ... a corporate identity plan, they would engage effectively with customers,

employees and investors.

(A) had
(B) have
(C) will have
(D) had had
WRITING
Task VII

Write a Press Release on the Event. Volume: 180 words (+/- 10% allowed)
As a representative of the entertainment company “EnJoy" you have to write an
Event Press Release for your partner company "APpP Service Pro" on the launching

new application for children (7+) to learn foreign languages in an interactive form.
"App Service Pro" wants to organize a meeting with their customers in order to
present their new app.

Location: London. UK

Welcome to yse an impressive clickbait to attract more customers.
Include a dateline and lead

paragraph.Write the body of

your press release. Include

visuals if necessary.

Include contact information for meeting participants.
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7. IlepeyeHb NpUMePHBIX BONIPOCOB /ISl IPOBeICHHUs POMEKYTOYHOM aTTeCTANMI
00y4yaroImuxcs 1o JMCHUIINHE

[lepeuens koMIeTeHIIMA,(DOPMHUPYEMBIX B IPOLIECCE OCBOCHUS AUCLMUILTUHBI COIEPIKUTCS
B pazzene 2. [lepedeHp TIaHUPYEMBIX PE3yJIbTATOB O0yUEHUS MO AUCIUTUIMHE, COOTHECEHHBIX C
IUTAHUPYEMBIMH pe3yJIbTaTaMu OCBOEHUSI 00pa30BaTeNbHOM MPOrpaMMBl.

Bonpocsbl /151 NOATOTOBKH K 3a4eTy
1 cemecTp
Temsl 1 u 2 nanHo# pabodeit mporpaMmel.

JlonmosiHUTE/IbHBIE BONPOCHI 0 TeMaM 1 1 2 JaHHOH pado4eil MporpaMMabl:

1. Globalization is one of the defining trends of the 21st century. Comment on the statement.
Describe society as global audience.

2. What are the positive aspects of globalization? Dwell on the advantages of globalization for
the developing countries.

3. What are the negative aspects of globalization? Comment on the role of governments and
western-driven organizations in the process of globalization.

4. What are the true effects of globalization? Give some examples which il- lustrate the presence
of globalization throughout the world.

5. Define the term “globalization”. What aspects does globalization comprise? What do we mean
by “global communication”, “global advertisement”? Give some examples.

6. What is the core of mass audience manipulation? Manipulating society one can destroy certain
ideas in people’s minds. Comment on the statement.

7. Explain how you understand PR. Speak on the different approaches to PR.

8. Public opinion is a powerful force in many spheres. Dwell on this term as a complex
phenomenon.

9. International advertising. Provide definition of this term and describe its main aspects.

10. Global PR: what are the main issues while preparing international PR campaign? Dwell on
the cultural diversity as a tool to shape the national character.

11. Multiculturalism supports the ideals of a democratic society in which every person is free
and equal in dignity and rights. Comment on the statement.

12. Public relations, advertising and propaganda. Speak on the differences be- tween these terms.
What activities do they encompass?

13. What are the public relations management roles? Dwell on the crisis and communication
management.

14. Today’s PR professional understands the intersection of content, social technologies and
marketing in ways that achieve common PR objectives. Speak on the field of PR.

15. Delivering a media interview. What are the do’s and don’ts for a success- ful one?

16. Successful election campaign. What PR lessons can every business learn and take away from
the US election?

17. PR-related activities. Comment on the importance of communication skills for every PR
practitioner.

18. The value of PR to business and society. Speak on the topic of creating a successful PR
campaign.

19. The image of PR professionals and their code of ethics. Speak on the topic of the most
essential PR skills.

20. What are the PR related careers? Speak on the topic of the most essential PR skills. What
responsibilities do PR pros undertake?

2 cemecTp
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Tems! 3 u 4 nanHO# paboyeil MPOrpaMMBl.
JlonoJIHUTeIbHbIE BONMPOCHI 10 TeMaM 3 U 4 JaHHOii padoyeii NporpaMMbl:

1. Globalization is one of the defining trends of the 21st century. Comment on the statement.
Speak on the positive and negative aspects of globalization. Describe society as global audience.
(1.3, Dialogue 1, 2)

2. Global PR and multiculturalism: what are the main issues while preparing international PR
campaign? Speak on the cultural diversity as a tool to shape the national character. (1.3,
Dialogue 2)

3. Public relations, advertising, propaganda and international advertising. Provide definition of
these terms and describe their main aspects. What activities do they encompass? (2.3, 2.5.3)

4. Today’s PR professional understands the intersection of content, social technologies and
marketing in ways that achieve common PR objectives. What are the public relations
management roles? Speak on the field of PR. (2.3)

5. Marketing begins and ends with the customer. Truly successful marketing understands the
customers so well that the product or service satisfies a need so perfectly that the customer is
desperate to buy it. (3.3)

6. Marketing mix (or 4Ps) is used by business to help them to reach their objectives and to plan
visualize their strategy. (3.3, Business Advantage Unit 9)

7. Marketing Mix Model: Product. When placing a product within a market, such factors and
decisions have to be taken into consideration: product de- sign, product features, product quality
and branding. (3.3, Business Ad- vantage Unit 9)

8. Marketing Mix Model: Price. The 3 main pricing strategies the organization can adopt are:
penetration pricing, skimming pricing and competition pricing. (3.3, Business Advantage Unit 9,
Dialogue 2)

9. Marketing Mix Model: Place. The organization must distribute the product to the user at the
right place at the right time. Two distribution channels are: indirect and direct.

10. Marketing Mix Model: Promotion. A successful product or service means nothing unless the
benefits are communicated in an effective message de- livered on a channel that is seen and
heard by the target market. (3.3, Business Advantage Unit 9)

11. Product policy is defined as the broad guidelines related to the production and development
of a product. (3.3, Dialogue 1)

12. Brands are essentially patterns of familiarity, meaning, fondness, and reassurance that exist
in the minds of people. Foreign brand names in global markets. Give some examples of brand
failures and success (3.3, 3.7)

13. Advertising as an integral part of life is the best way to communicate to the customers. (4.3)
14. The role, concepts and classifications of advertising. Advertising intends to persuade an
audience (viewers, readers or listeners) to purchase or take some action upon products, ideals or
services. (4.3)

15. Economic benefits of advertising can be different. Advertising industry is one of the
instruments to overcome the world economic crisis. (4.3, 4.5.2)

16. Advertising technigues. The two main jobs advertising does: it tells people about something,
like a product or a service and it also works to make people want to buy the product or service.
(4.3,4.5.3)

17. The common types of advertising. Poorly done ads can hurt the customers worse than not
having ads at all. Comment on the statement. Speak on the most effective and common types of
ads. (4.3,4.5.4, 4.6)

18. Advertising presentation as the art of influencing human behavior to make certain purchase
decisions. Speak on the importance of psychology of advertising and the measures to make the
advertisement work. (4.6, 4.5.4)
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19. Advertising has the power to sway political elections and create financial monopolies, affect
human behavior, influence human mood and opportunity. Negative and positive effects of
advertising. (4.3, Dialogue 2)

20. Creating an advertising product: the main steps. Advertising is a creative process, based on
the art of designers, songwriters, photographers, directors and many other representatives of
creative professions. Comment on the statement. (4.8)

3 cemecTp
Tema 5 nannoii paboueil mporpamMmel.
JdomoiHUTEIbHBIE BONIPOCHI 10 TeMe S TaHHO# padoyeil mporpaMMbi:

. The similarities and differences between traditional advertising and digital advertising.
. Target audience.
. Types of digital advertising.
. Key digital advertising metrics.
. Digital ad formats.
. Persuasive techniques.
. Content marketing
. Targeting.
. Digital Advertising Trends.
10. The future of digital advertising.
11. Word-of-mouth marketing.
12. Artificial intelligence (CAPTCHA security program).
13. Social media engagement: Fogg Behavior Model.
14. Social media engagement metrics.
15. Top influencer marketing trends.
16. The future of influencer marketing.

OO ~NOoO U WN -

4 cemMecTp
Tema 6 nanHoil paboyeil mporpaMmsl.
JlonoTHUTEIbHBIC BONPOCHI 110 TeMe 6 JaHHOH pado4yel NPporpaMMabI:

. Relationship Building in PR and Advertising.

. How to create stronger connections.

. Advertising and public relations in the business environment.
. Green advertising.

. Reputation management.

. Corporate advertising.

. Sponsorship. 8.Types of sponsorship.

. Relationship building.

10. The techniques for building relationships.

11. Negotiations: objections.

12. Strategies for overcoming objections in sales. 13.Communication skills.

O NOO O~ WNPE

IIpuMepsI TeCTOBLIX 32 aHUI
Mepsoiii kype, 1-2 cemecTp
DopMa NPOMEKYTOYHON ATTECTALUM

1,3 cemecTp: 3aver (MUcbMeHHAs 3a4eTHasi pa0oTa M YCTHBII 0TBeT)
IMucsmenHas 3aueTHasi pabora:

- IGKCUKO-TpaMMaTHieckuii Tect, 0obeM 2500-3000 m.3.;

YcTHBI OTBeT:
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- CuryaTuBHBIC 33J]aHHS B pPaMKaX MPONICHHON TeMaTUKH (TIPOaHATM3UPOBATh MPEATOKEHHYIO
CHUTYAIIHIO; pa3BepHYTh MPEUIOKEHHBIN TE3UC; IPOKOMMEHTHPOBAThH
yTBEp)KIeHHE/TpauK/TabIUIly - Ha MHOCTPAHHOM SI3bIKE B JHAJiore C IperojaBaTeneM, 0e3
MOATOTOBKH).

2 cemecTp: 3aueT (MMCbMEHHAsA 3a4eTHAsl pa00Ta M YCTHBII 0TBET)

[Tucemennas 3auetHas padora (30 6ayioB):

- JIEKCUKO-TpamMMaTHieckuid Tect, 0obem 2500-3000 1.3.;

- OpoCIyIIMBaHuE 1-2 ayIMOTEKCTOB Ha HMHOCTPAHHOM SI3BIKE IO TEMaTHKE Kypca H
BBINTOJIHEHHUE 33/IaHUl Ha WX OCHOBE; BpeMs 3BY4YaHHs Kaxjaoro QparmeHra 2,5-3 MHUH. WM
OJTHOTO 5-6 MUHYT, MPEABABISACTCSA IBAKIbI, 3pUTEIBHON OMOPOH MOTYT CIIY>KUTh TaOJIHIIbI,
rpaduKu, TMarpaMMbl, PUCYHKH.

- Hanucanue mucema (0o0vem —160 cnoB) - 5 6aiios.

Ycrusiit otBet (30 6amios):

- CuryaTHBHBIE 3aJlaHUSl B paMKax HpPOMIEHHOH TeMaTHKH (IPOaHaIM3UPOBAThH
NPEUIOKEHHYIO  CUTYAllMI0; Pa3BepPHYTh IPEAJIOXKCHHBI TE3UC; IPOKOMMEHTHPOBATH
yTBEpKIeHHE/TpauK/TabIUIly - Ha MHOCTPAHHOM SI3bIKE B JHAJiore C IperojaBaTeneM, 0e3
MOATOTOBKH).

IIpumep TecTOBBIX 3a1aHMi (3a4eT)
LISTENING
TASK 1. LISTEN TO AN INTERVIEW WITH HELEN PARKER, A TRAINING AND
DEVELOPMENT CONSULTANT. CHOOSE THE BEST ANSWER - A, BOR C - TO THE
QUESTIONS BELOW.

1. How well does Helen say organisations understand their own training needs?
a)  Usually not very well

b)  Generally pretty well

c)  Often extremely well

2. How does Helen find out what sort of training will be useful to a company?
a)  She asks the management.

b)  She interviews the employees.

c)  She spends time in the company.

3. What is the benefit of the activities she conducts?

a)  They help her see how people work together.

b)  They allow her to understand a company’s products or services.

c)  They encourage the management and employees to relax together.

4.  How do case studies help Helen?

a)  They allow her to identify the most intelligent people in the organisation.
b)  They let her watch how people react to certain ideas and situations.

c)  They give her an opportunity to encourage people to share their emotions.
5 What do the bridge- or tower-building exercises show Helen?

a)  How groups do or don’t cooperate

b)  What learning styles people prefer

c)  Which people are likely to leave the company sooner rather than later

6 Which of these is a feature of the bridge- and tower-building exercises?
a)  The teams must select appropriate materials.

b)  There is a deadline for the project.

c)  The construction must be done without tape or glue.

7 What does Helen say about the building games?

a)  They put people in roles they don’t usually perform at work.

b)  They generally reflect how relationships work on the job.
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c)  They help improve communication.

8 After the first phase of work in a company, what does Helen do next?
a)  She sets up training programmes.

b)  She makes suggestions for team reorganisation.

c)  She put workers and managers into ‘training teams’.

9 What do coaching and mentoring have in common?

a)  Both build on skills that are already present.

b)  Both introduce and develop new skKills.

c)  Both require the financial backing of the company.

10  How is mentoring different from coaching?

a)  Mentoring doesn’t require as much commitment.

b)  Mentoring usually requires expert involvement from outside the company.
c)  Mentoring generally has a longer timeline.

VOCABULARY

Task 2.

A. Complete the sentences with the noun form of the words from the box. You will not
need all of the words.

advise allow develop educate employ intern qualify recognize

1. I need to ask for some_ about how to make the best possible impression at my
interview next week.

2. All employees are given an for food and travel expenses when they work away from the
office.

3. Nico earned an accounting by receiving on-the-job training provided by his
company.

4. Adam Reeves has received a lot of inside the company for making real improvements

through effective training.
B. Complete the conversation with the words and phrases in the box.

Seth | heard you gave a presentation on renewable 16 this morning.

How did it go?

Piet Not very well. Martin asked me to do it just yesterday and | wasn’t really prepared.

Seth Oh, that’s a shame. What happened?

Piet Well, I started off talking about the need to reduce carbon 17 and at first | thought

people were nodding___ 18 but actually they were nodding 19!

Seth Did you have a chance to talk about fuel-cell 20?

That’s your area of expertise.

Piet Only at the very end. It seemed like everyone was more interested in 21
power and solar 22 and I’'m not really an expert on those.

Seth No, that's more Martin’s area, isn’t it?

Piet When we’d been going for about half an hour, everyone was just 23 in their

seats. A couple of people asked interesting questions and | thought | was recovering but then the

catering people started setting up for coffee break so of course everyone was letting their
24 wander over to that.

Seth Oh, dear.

Piet Then I noticed that Martin was sitting at the back of the room with his arms folded across

his chest, 25 at me and acting as though he was offended by my bad presentation!

LANGUAGE
Task 3.
A Match the sentence beginnings (26-30) with the best endings (a—e).
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26  Don’t worry about organizing the a) I'merely typed it up. training schedule,

27 | don’t think Beth wrote this; b)  Lawrence already did it

28  Several people worked on this but c) itwas primarily lan who put it together.
29  Because it’s difficult, not everyone has | d)  Jane probably did it.

finished the training course but Lisa e)  successfully completed one last year.

30  Stan did most of the planning and

B  Each of these sentences contains an expression that’s wrong. Cross out the incorrect
word and write the correct one.

31 If we're going to turn this company around, we need to connect the spots and understand that
all of our problems are somehow related.
32 We don’t want to allow workers to home their skills at our company and then take their
expertise somewhere else for more money.
33 Your theory makes a lot of sense but it’s completely divorced from practising. We
simply don’t work that way!
34 1It’s important to rejog teams from time to time even when there isn’t a problem. It keeps ideas
fresh.

35 When he said my input was ‘academic’, | think he was using the word in the pejorating sense.

C  Choose the correct words to complete these sentences.

36 Most people understand the need to move away from (the / —) fossil fuels but actually doing
it will be very difficult.

37 (An/ The) airline industry around the world has suffered in the recession.

38 We need to identify (a / the) sympathetic person in middle management who would be willing
to take on a mentoring role for at least the next two years.

39 (The / —) US is often seen as a tough market by UK companies.

40 Building (a / the) personal network is extremely important for graduates.

SKILLS

A. Put the sentences into a logical order to make a conversation.

a) Sam |thought your face looked familiar! I was there, too. I’d love to talk to you
sometime soon about something I’'m working on.

b)  Mia Not at all. I’'m Mia Leeman. I’'m with Kumatori Brake Company in Osaka. Sam, you
might like to meet my colleague Nori Okazaki. He works on brake systems for Toyota.

c)  MiaExcuse me. I'll let you two keep on talking but I’'m afraid | have to make a quick call.
d) Sam Yes, that would be good. So you're based in Osaka, is that correct?

e) Sam  Hello. I'm Sam Soames. I’'m in marketing with Toyota UK. Do you mind me
asking where you’re from?

f)  Nori  Nice to meet you, Sam. | met some of your colleagues at the Paris Motor

Show.

g) Nori  OK, Mia. See you later. Sam, we should do lunch one day this week.

h)  Nori  Not quite. Mia is in Osaka but I’'m based at one of our factories, in Thailand.

41
42
43
44
45
46
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47
48

B . Complete the conversation with the words and phrases in the box.

agree clarify could consider keep going on
keep our options open meant would be

A Liam’s leaving next week and we still don’t have a replacement.

B We 49 sharing out his work between ourselves.

A Sorry but could you %0 how that would work?

B Well, I just ®1 that you and I could divide Liam’s
work. You take half, I'll take half.

A I’'m not sure | 52 with you there. Wouldn’t it be way
too much for us?

B | know | 53 about this but since he lost his two biggest
accounts, he just hasn’t been that busy.

A Let’s % we need to consider hiring a replacement.
B Fair enough. Another option % to just wait and see

what . hannens

WRITING

You are responsible for organizing a stand at an important trade show. On 15 July you
ordered from a stationery company 1,000 promotional giveaway bags with printed matter
about your products as well as pens with your company name and other items. On 17
November, three weeks later than scheduled and only three days before the trade show,
100 bags arrived. You phoned the company and explained that the order was 900 bags
short. They promised to deliver the additional bags in time for the trade show but they
failed to do so. Write a formal e-mail of complaint (150-200 words). It should start and
finish with the appropriate salutations.

Structure your e-mail as follows:

*\Write to your contact at the company, Ms Lisa Lawrence.

eExplain briefly why you are dissatisfied with the service.

Set out the details of what happened.

eDescribe the consequences: you lost the opportunity to make contact and communicate with
important customers, which could affect your business.

ePoint out that the paperwork for the order and the packing list that came with the de- livery
specified 1,000 rather than 100 bags and so the error should have been picked up at the supplier’s
end.

eSay that you’ve now decided to cancel the purchase. Ask the supplier for a full refund of your
payment.

Bropoii kypc, 3-4 cemectp IlncbmenHas 3k3amMmeHannonHas padora (30 6a/10B):

- AynupoBanue (IpociayumBaHue 1-2 ayTMoTeKCTOB Ha MHOCTPAHHOM S3bIKE IO TeMaTHKe
Kypca U BBIIIOJHEHHE 33/IaHUi HAa UX OCHOBE; BpeMsl 3By4aHUs KaXJI0ro ¢pparMeHra 2,5-3 MUuH.
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WIH OJJHOTO 5-6 MUHYT, MIPEIBABISETCS ABAXK/BI, 3pUTEIHHON OTIOPON MOTYT CITY>KUTh TAOJIUIIBI,
rpaduKu, TarpaMMbl, PUCYHKH) - 5 6aJII0B.

- Jlexcuko-rpammaruueckuii Tect, 00beM 3000-3300 1.3. - 20 6amnos;

- Hanmcanue nucema-nipemioskenus (Proposal Letter) (o6sem —180 citoB) - 5 6aios.

YcTHbI DK3aMeH:
1. Anamu3 u pecdepupoBanue Tekcra (6e3 cioBaps, odvemom 1800-2000 m.3.) Bpems
noaroroBku 20 muH.). becena ¢ sk3aMeHATOPOM O COJICP)KAHUU TEKCTa W 3aTPOHYTHIX B HEM
npobisiemax. - 15 6amios.
2.  CuryaTuBHBIC 3aJaHHS IO MPOUICHHOW TeMaTHKE (pa3BepHYTh MPEIJIOKEH- HBIM TE3HC,
OLICHUTh PEJIEBAHTHOCTh YTBEPXKICHUS U OOCYAMTH €r0 Ha WHOCTPAH- HOM SI3bIKE B JUAJIOTE C
npenoiaBaresieM - 6€3 MOArOTOBKH).

OO0pa3en KOHTPOJIbHOM IK3aMEHALIMOHHOMH PadoThI

YTBepxkaeHo: 3aB. kapeapoit «HpopmaTrka, MmaTemMaTuka
¥ 00LEeryMaHUTapHbIE HAYKN»
k.1.H. ['apaxa H.A.
(Dezlepaﬂbﬂoe rocyaiapCcrBeHHO€E 06p230BaTeJ’le06 O10/I3KeTHOE YUpeKACHHE BBICIIECTO 06pa3onamm

«®uHaHcoBbIl YHHBepcuTeT npu IlpaBurenscree Poccuiickoii ®@epepanum»
Hosopoccuiickuii ¢puiinan

NTOI'OBAA KOHTPOJIbHAA PABOTA

1o qucuuIuinie «MHOCTpaHHbIN A3bIK)
Hanpasnenus noaroroBku Peknama u cBsi3u ¢ 00I11€CTBEHHOCTHIO
2 Kypc 4 cemecTp
2022/2023 yuebHbIii rof

Cucrema oueHKH 3HAHUI 0 yueOHoi nucuuniaude « IHoCTpaHHBIH A3BIK»

| arrect. | Il arTecr. Wrorosas nucbmeHHast padbota VYernaa | Urorosas
Makc.20 | Makc.20 Makc. — 30 JacTh OLIEHKA
AynupoBanue | Jlekcuko- IIncemennoe | Make.- | Makc.-
Maxkc. — 10 | rpammatuyeckuii | 3aJaHue 30 100
0amioB tecT Makc. — 15 | Makc. - 5 | bayutoB | OayioB
0amIoB 0amnoB
FINAL TEST

Second Year Term IV Variant A

LISTENING

Task 1. Listen to the recording about mass media and for each question 1-5, mark each
statement ‘T’ for True, ‘F’ for False, ‘NS’ for Not Stated.

1. The perception of mass media has changed.

True False  Not Stated

2. Technologies have brought both advantages and disadvantages.

True False  Not Stated

3. Few people worry about the violence on TV.

True False  Not Stated
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4. In 1993 a young boy jumped out of the window because he was scared.
True False  Not Stated

5. People usually spend most of their time checking their e-mails.

True False Not Stated

Task 2. Listen to the recording and for each question 6-10, mark one letter (A, B or C) for

the correct answer.

6. Nowadays we

A) associate more things with mass media

B) associate fewer things with mass media

C) associate the same number of things with mass media

7. Many people are nervous about....... violence on TV.
A) the influence of

B) the spread of

C) reasons for

8. A superhero on TV was .....an enemy.
A)  running after an enemy

B)  was fighting with

C) running away from an enemy

9.  Coach potatoes are.....people
A) busy

B) frightened

C) passive

10. Addictive activity means
A) you can’t stop doing it
B)  you are keen on doing it
C) you are tired of doing it

LEXIS & GRAMMAR

Task 3. Choose the only possible variant.

11. _ his work Mr. Jones decided to send e-mails.

A) Having finished B) Has finished C) Have finished D) Have been finished

12.  in London this organization became one of the most influential in the world.
A) Been found B) Has been founded C) Have been founded D) Having
founded

13. Itried to speak to him___my voice.

A) not raised B) without raising C) without raised D) not raising

14.for the seminar he cannot answer any questions.

A) Not preparing B) Not prepare C) Without preparing D) Without prepared
15. his wallet he could not buy a present for his son.

A) Has lost  B) Having lost C) Have lost D) Have been lost

16. I have to pay to get this program............

A)toinstall B) install C) installing D) installed

17.  We heard two men........ the training.

A) discussing B) to discuss C) discussed D) have discussed

41

been



Task 4. Identify the word or phrase that must be changed in order for the sentence to
be correct.
18.Having working in the garden all day, we felt exhausted.
A) Having  B) working C) felt D) exhausted

19. Can you persuade your colleague purchase all the necessary equipment?
A) persuade B) purchase C)all D) necessary

20. Political, economic and social life in the 19" century was dominate by a European planter
class.
A) economic B)in C)dominate D) by

21. Without knowing when the meeting started, she asked her colleague for help.
A) Without B) knowing C) started D) asked

22. Having be warned about an important visitor the manager didn’t leave the office for the
whole day.
A) Having B) be warned C) didn’t leave D) for

23._Having founded in 1954 this organization promotes peace and cooperation between
countries.
A) Having founded B)in C) promotes D) between

Task 5. Choose the correct preposition if necessary.

24. This was proposed...... the Chief Executive.

A) as B) - C) by D)of

25. Children are normally sponsored .....they reach the age of 18.
A) while B)upon  C) unless D) until

26. Our company is proud....what it makes.

A)- B)of O from D)in

27. The team consists....four Europeans and two Americans.

A) from B) of C) for D) with

28. Decisions can be made.....consensus.

A)asB)of C)by D) with

29. UNESCO is aimed....promoting world peace and security.
A)for B)to C)at D) with

30. All these priorities focus...saving and improving children’s lives.
A) from B)of C)onD)in

Task 6. Match each of the phrases on the left with an appropriate explanation on the right.

31 consequence | A To accept that something is legal, true or important

32 pledge B To do something illegal or something that is considered
wrong

33 | violate C A result of a particular action or situation, often one that is
bad or not convenient

34 | takepridein | D To break or act against something especially a law, agree-
ment or principle

35 oversee E To feel very pleased about something or someone you are
closely connected with
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36 commit F A serious or formal promise

37 recognize G To watch or organize a job or an activity to make certain
that it is being done correctly

Task 7. Put in the appropriate word or word combination to complete the statement.
38. We also the enormous achievement of its adoption here today.

A) acknowledge B) ally C) induce D) violate

39. The EC is a political and economic....... .

A) alliance  B) recognitionC) violation D) defense

40. Moreover the absence of labour standards is considered to be the... of poverty.
A) violation B) consequence C) abuse D) alliance

41. We strongly oppose those whothis natural rule.

A)ally B)afford C) violate D) transfer

42. Countries....from using force or the threat of force against other countries.

A) maintain  B) share C) afford D) refrain

43. This organization...... cooperation among its 150 members in different spheres.
A) predicts  B) pledges  C) allies D) promotes

44.. All the candidates have given .....not to raise taxes if they are elected.

A) issues B) consequences C) milestones D) pledges

Task 8. Say whether these statements are true (T) or false (F).

45. The European Community is a political and economic alliance.

True False

46. There are seven main organs of the United Nations.

True False

47. The WTQO's main objective is to maintain peace in the world.
True False

48. Mostly decisions are made by a majority vote in the WTO.

True False

49. The European Union General Assembly meets once in four years.
True False

50. The main objective of WWF is to protect countries and promote international cooperation.
True False

WRITING

Be sure to start from a place of gratitude. If the recipient has helped you in the past, say thank
you. If not, make a general statement about how grateful you are for the community's strong support of
your project to provide social proof that can help make your prospect more likely to commit.

A sponsorship  proposal letter should include:

-A  statement of thanks for past support (if applicable)

-A  few facts that outline the positive impact of your event

-Two or three options for sponsorship, with the benefits of each one -An assumptive statement
thanking the recipient for his or her support -A day and time you will call them to answer any
questions.

Keys Variant A
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Listening | Lexis & Grammar
Task 1 Task2 |Task3 |Task4 |Task5 |Task6 |Task7 | Task8
1 T 6 |A |11 [A 18 |[B [24 [C |31 [C [38 |A [45 |T
2 [T 7 |A |12 [D |19 |B [25 |[D |32 |[F [39 |A [46 |F
3 [F 8 |A |13 [B |20 |C [26 |[B |33 |[D |40 |B [47 |F
4 [F 9 [c |14 [A 21 |A [27 |B |34 |[E [4 |Cc [48 |F
5 [N 10 [A |15 |B [22 [B |28 [C [3 |G [42 |[D |49 [T
16 [D |23 |A [29 |[C [36 [B |43 |D |50 [F
17 [ A 30 |Cc |37 [A |44 |D

O0pa3zen 3K3aMeHALIMOHHOT0 OnJieTa

®enepanbHOe rocy1apcTBeHHOE 00pa3oBaTe/ibHOe OI0ZKeTHOe YUpesKaeHne
BbICIIET0 00Pa30BaHUNA
«®UHAHCOBBI YHUBEPCUTET ITPU IIPABUTEJIbCTBE POCCUMCKOM
OEJEPALIUN»
(PuHAHCOBBII YHUBEPCUTET)

Kadenpa «UudopmaTuka, MaTeMaTHKA U 001IIeTYMAHUTAPHbIE HAYKID)
JAucuunimna: « AHOCTpaHHBIN SA3BIK

dDakyJbTeT:

®opma 00yueHusi: OUHAs

Cemectp: 4

Hanpasaenue noarorosku: 42.03.01 Pexsiama u ¢B3H ¢ 0011eCTBEHHOCTBIO

3K3AMEHAIIMOHHBIN BUJIET Ne 1

1. [TpocnymiaiiTe ayIMOTEKCT U BBITIOJIHUTE 33JaHUS HA €r0 OCHOBE. (5 0aioB)

2. BeinmoaHUTE JIEKCUKO-TpaMMaThueckue 3aaanus. (20 6aion)

3. Hanumure nucsMo-mipeyioxenue. (5 6annos)

4. Bemonnute aHanu3 u pedepuponanue Tekcra «What is Display Advertising?» (6e3 cimoBaps). (15
0aioB)

5. BemonauTe cutyanuonnoe 3aganue «Overcoming Objections in Sales» (15 6ainoB)

[TogroroBuna: cr. npenogasarens Mmuk M. H.

Yr1Bepxaaro:

3aBenyromuii kapenpsl «1HpopmaTHKa, MaTeMaTrKa U oOLIeryMaHUTapHble Hayku» ["apaxa H.A.

«30» ampens 2022 1.

Yr1BepxkaeHo Ha 3acemannu kadenpsr «MHpopmaTrka, MmaTremaTrka U 00IeryMaHUTapHBIC HAYKU
IIporokos Ne ot 30 anpesnsa 2022 r.

3K3AMEHAIIMOHHBIN BUJIET Ne 1
1.BeinmosinuTe anaau3 u peepupoBanue Tekcra 0e3 ciosaps (15 6asioB).

What is Display Advertising?
Tom Whatley
Display advertising is a method of attracting the audience of a website, social media platform or
other digital mediums to take a specific action. These are often made up of text-based, image or video
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advertisements that encourage the user to click-through to a landing page and take action (e.g. make a
purchase).

Most display and online advertising campaigns are charged on a cost per click (CPC) basis. That
is to say, every time the user on a search engine clicks on your ad, you’ll get charged an amount based
on your overall bidding strategy.

They can also be used for retargeting campaigns. This is where ads are served to users who have
already visited a specific website. The aim is to “retarget” them and encourage them to return to the
website to take the same action (or an action at a different stage of the funnel).

With that in mind, let’s explore what makes a great display ad campaign and how to put together
compelling ad creative to attract your ideal audience.

Are there any other forms of display ads? The short answer is yes! Your udisplay campaigns can
come in several shapes and sizes, which include the following:

1. Banner Ads: One of the oldest and traditional forms of advertising, banner ads usually appear
at the top of websites in a “banner” format. Here’s an example from Amazon Prime:

2. Interstitial Ads: These ads appear as web pages that are served to users before they are
directed to the original page they requested. In the example below, you can see how this appears
before accessing a web page or app on a mobile device:

3. Rich Media: These ads include interactive elements, such as video, audio and clickable
elements. The example below shows an ad from Demand Gen that includes an opt-in form right within
the ad itself:

4.Video Ads: The YouTube advertising platform, as well as social net- works like Instagram and
Facebook, have opened a whole new avenue for marketers. Video ads allow you to reach your
audience and connect with them on a personal level, and are well worth investing in.

On top of these formats, native advertising is an effective strategy to de- liver great creative and get
your message in front of an engaged audience. This approach allows you to produce content that your
audience loves on their favorite channels.

2.BbinosinuTe cutyannonHoe 3aganue «Qvercoming Objections in Sales» (15 6as10B)

The management board of your company is currently worried that clients are hesitant to buy your
product. You assist in the process of teaching managers how to overcome objections (in 12-15 full
sentences make use of the active vocabulary studied in this course).

When giving a speech on the issue, dwell on the following points:
* what is a sales objection

» why is objection handling important

« types of sales objections

» how to overcome sales objections

BOHpOCLI MJIsl MOATOTOBKH K 3K3aMEHY

1. «Overcoming Objections in Sales»
When giving a speech on the issue, dwell on the following points (in 15 or more full sentences make
use of the active vocabulary studied in this course):
» what is a sales objection
 why is objection handling important
« types of sales objections
* how to overcome sales objections
2. «Relationship Building»
When giving a speech on the issue, dwell on the following points (in 15 or more full sentences make
use of the active vocabulary studied in this course):
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« the difference between team building and relationship building
* the importance of the company’s values
« relationship building skills
* some steps one can take to develop relationship-building skills
3. «The Role of PR and Institutional Advertising in Integrated Marketing
Communications»
When giving a speech on the issue, dwell on the following points (in 15 or more full sentences
make use of the active vocabulary studied in this course):
« the primary role of PR in modern business environment, PR goals
« advertising versus PR versus MPR
* the scope of a PR practitioner’s duties to achieve the marketing purposes
« the ways and means to sort influentials
4. «The 4 Models of Public Relations»
When giving a speech on the issue, dwell on the following points (in 15 or more full sentences make
use of the active vocabulary studied in this course):
« understanding the 4 models of Public Relations
* the Press Agent/Publicity Model and other models
« the development of ethical practice in public relations
5. «Sponsorship»
When giving a speech on the issue, dwell on the following points (in 15 or more full sentences make
use of the active vocabulary studied in this course):
« what is sponsorship; its main purpose
* the reasons for the growth of sponsorship
« the main benefits and drawbacks of sponsorship
* some types of sponsorship
6. «SWOT Analysis»
When giving a speech on the issue, dwell on the following points (in 15 or more full sentences make
use of the active vocabulary studied in this course):
» what is a SWOT analysis
» why is SWOT analysis important
* how to write a SWOT analysis
* how to do a SWOT analysis 7. «Digital Advertising»
When giving a speech on the issue, dwell on the following points (in 15 or more full sentences make
use of the active vocabulary studied in this course):
« digital advertising versus traditional advertising
« types of digital advertising
« digital advertising metrics
« general tips for social media success
8.«Digital Fraudulent Activities»
When giving a speech on the issue, dwell on the following points (in 15 or more full sentences make
use of the active vocabulary studied in this course):
 what is digital fraud
« common types of online fraud
* some tips to prevent digital fraud
9.«WOMM>»
When giving a speech on the issue, dwell on the following points (in 15 or more
full sentences make use of the active vocabulary studied in this course):
» what is WOMM
« word-of-mouth marketing versus natural word-of-mouth
« advantages and disadvantages of WOMM
* the best WOMM strategies
10.«A Good Press Release»
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When giving a speech on the issue, dwell on the following points (in 15 or more full sentences make
use of the active vocabulary studied in this course):

* what is a press release

« types of press releases, its structure and formats

* some tips on how to write an effective press release

DoH/IbI OLIEHOYHBIX CPEACTB JJIfl IPOBEPKHU KAXKIA0i KOMIleTeHIHH, (opMupyemMoi
AUCHUILIMHOM npeacTasiieHbl B [Ipunoxenun 1.

8. IlepeyeHb OCHOBHOII M [ONMOJHUTEJbHOH Y4YeOHOH JIMTEPATYPbI, HEOOXOAMMON JJis
OCBOEHHUS TUCHUILINHBI

OcHoBHas1 JInTepaTypa
1. Ipoosrmera H.H. Public Relations and Publicitty. Basic Concepts and Terms. AHTIHNACKHI A3bIK:
ydaeOHOe T1ocoOue Il TMepBOro roaa oOOydeHHs IO HampaBieHuio '"Pekiama U CBI3M ¢
o011ecTBeHHOCTRIO" (Tporpamma moArotoBku 6axanaspoB) / H.H. [Ipo6simesa, O.A. A3aposa, O.H.
MakcumoBa, E.b. ManaxoBa; @unyHuBepcuTeT, JlemapraMeHT AaHIJIMHCKOrO  s3bIKA U
npodeccuoHanpHOM KOMMyHHKanuu. - MockBa: Ilpomereir, 2020. - 228 c. - Tekcr:
HETOCPEICTBEHHBIN
JonoHUTeILHAS JUTEpPaTypa

2. Mengenesa K.O. AHIIIMHCKUH A3bIK JUIs CHIELMATIMCTOB IO PEKJIaMe U CBSI3HM C OOIECTBEHHOCThIO=
English for advertising and public relations: y4e6noe mocodue /K. O. MenseneBa.- Mockaa:
KHOPYC, 2023.-180 c. - (bakanaspuar).- URL: https://book.ru/books/948842

3. Jlepuenko, B.B. Anrnuiickuii si3p1k. Y. 1 = English: For students of public administration: Yue6Hoe
nocoOue 71 CTyJIeHTOB OakanaBpuaTa, o0yd. 1o Harp. noarot. "T'oc. 1 MyHunun. ynpasnenue" / B.B.
JleBuenko, E.E. Jlonranésa, O.B. Memepskosa; ®unynusepcurer, Kag."Mnoctpannsle s3b1ku-1". —
M.: ®unynusepcuter, 2015. — 171 c.; 10,75 n.1. — Hmeercs 3neKTpoHHast BepcHsi: DJIEKTPOHHbIE
TekcToBble qanHble (1 daitn: 0,85M6);. — loctyn u3 nokanbHO# ceTn @UHYHUBEpCUTETA(UTCHHUE). —
<URL.:http://elib.fa.ru/rbook/levchenko_engl.pdf>.

4 lonranesa, E.E. Aurmuiickuit s3eik. Y. 2 = English. P. 2: YuebHoe mocobue i CTYICHTOB
OakanaBpuata, oOy4. mo Hamp. moarotr. "l'oc. m myHunun. ympasinenue" / E.E. [lonranesa, C.B.

[Ilexounxuna, OUHYHUBEPCUTET, JlemapTaMeHT S3BIKOBOM MOATOTOBKH. — M.: OUHYHUBEPCHUTET,
2016. — 152 c.; 5,70 m.n. — Hmeercs sneKTpoHHAs Bepcusi: DJIEKTPOHHBbIE TEKCTOBbIE AaHHbIE (1
daim: 153 M6);. — Hoctynm wu3 nokanbHOoM cetn DuHyHUBepcuTeTa(UTeHHE). —

<URL:http://elib.fa.ru/rbook/dolgaleva.pdf>.

3. Powell M. Dynamic Presentations: Student's Book / M. Powell. - Cambridge: Cambridge
University Press, 2012, 2013. - 96 p. — TekcT: HEMOCPEICTBEHHBIH.

-Ob ®unynusecurera. — URL: http://elib.fa.ru/rbook/dynamic_presentations.pdf. - IMTomusiii Texct
nocryneH u3 cetn @uHyHUBepcuteTa (nara co3panus 3anucu: 23.04.2021). - TekcT: 2IeKTPOHHBIH.

4. KapmoBa M.P. PedepupoBanue 1 aHHOTUPOBaHHE TEKCTOB O JUCIUILIUHE

«HocTpaHHbIi A3bIK». COOPHUK METOAMYECKUX YKa3aHUH W 3alaHuil JUIl CaMOCTOSITENIbHOW paboOThI
CTYJECHTOB [0 AaHHOTHUPOBAHUIO U pedepupoBaHrIO0 TEKCTOB AJIs HampasieHu# noarotosku 39.03.01-
«Commonorust»y 41.03.04 «[Tomuromorusty 42.03.01 — «Pexiama U cBI3U C OOIIECTBEHHOCTHIO»
(mporpamMma TMOATOTOBKM OakanaBpoB). — MockBa: ®duHaHCOBBIH yHHBEpcUTeT, JlemaprameHT
s3pIkOBOM monroroBku, 2019. — 53 c¢. — HUOIL. — URL: for tasks met.pdf. (mata myOnukarnuu :
25.11.2019). — Tekct: aaekTponHbId. — Pexum goctyma: MOII. [uciuminHa MHOCTpaHHBINA SA3BIK.
Meroaunueckuii MaTepua. — TOJIBKO U1 3aper. MOJIb30BaTeleH.

5. KapmoBa M.P. Business Correspondence: a Guide to Press Release Writing. - cGopHuk
METOAMYECKUX YKa3aHUH M 3alaHuil 7151 CAaMOCTOSTeNbHON paboThl CTYIEHTOB 2 Kypca, OakajgaBpuar,
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42.03.01 «Pekmama u cBsA3W ¢ oOmecTBeHHoCcThiO», 2022 - 42 c¢. HOIl. - URL:
guide_to_press_release.pdf. (mara nyOaumkammm: 04.07.2022). — TekcT: 3JIEKTPOHHBIA. — Pexkum
nocryna: MOII. {ucuumuinaa MHOcTpaHHbIi s3bIK. MeTtonnueckuii marepuai. — Tonbko aJis 3aper.
MI0JIb30BaTENEH.

9. Ilepeuenb pecypcoB HHGPOPMANMOHHO-TEJIEKOMMYHUKANUOHHOH ceTH «UHTepHeT»,
HeO0XO0AUMBIX /IJIf OCBOCHHSI JUCIHUNJIMHBI

1. Dnexrponnsie pecypcsl BUK:

* DnekTponHas oubanoreka @uHaHcoBoro yHuepcurtera (9b) http://elib.fa.ru/

* DnexTpoHHO-O0nbmuoreunas cucrema BOOK.RU http://www.book.ru

* DJIEKTPOHHO-0MOIMOTEYHAs CUCTEMA «Y HUBEPCUTETCKAst ONOIMoTeKa OHJIAMH»
http://biblioclub.ru/

* DNIeKTpOHHO-O0UOIHOTeYHas cucTtemMa Znanium http://www.znanium.com

* DIeKTPOHHO-0HOIMoTeuHas cucTeMa m3natenscTsa «FOPAWT» https://urait.ru/

* DNeKTpOHHO-O0uOIMOTeYHas cuctemMa u3aarenbcTa [IpocnexT http://ebs.prospekt.org/books
* DJIEKTPOHHO-OMOIMOTEYHAsT CUCTeMa u31aTeabcTBa Jlans https://e.lanbook.com/

* JlenoBas onnaitH-6ubmmoteka Alpina Digital http://lib.alpinadigital.ru/

* DniekTponHHas oubmmoreka M3marensckoro noma «I'pedbernunkoy https://grebennikon.ru/

» Hayunas snexkrponnas 6ubanoreka eLibrary.ru http://elibrary.ru

» HanimonanbHas anekTpoHHas oudimoTteka http://H30.pd/

* Academic Reference http://ar.cnki.net/ ACADREF

* [Taker 6a3 mannbix komnanuun EBSCO Publishing, kpymHeiimiero arpera- Topa Hay4HBIX PECYPCOB
BeJylINX M3aaTenbcTB Mupa http://search.ebscohost.com

* DJIeKTpOHHBIC POAYKTHI H3aarenbcTBa Elsevier http://www.sciencedirect.com

* Emerald: Management eJournal Portfolio https://www.emerald.com/in- sight/

* Henry Stewart Talks: bubnuoreka Omnnaitn Jleknuit 1o busnecy u  MapkeTunry
https://hstalks.com/business/

* Oxford Scholarship Online https://oxford.universitypressscholarship.com/

* Konneknus nayunsix xxypHaioB Oxford University Press https://academic.oup.com/journals/
* Scopus https://www.scopus.com

* DNIeKTpOHHAs KOJJIEKIMs KHUT U3/1aTenbeTBa Springer: Springer eBooks http://link.springer.com/
* baza maHHBIX HAYYHBIX KypHaIoB u3naTenbcTBa Wiley https://onlinelibrary.wiley.com/

* [lucdpoBoit apxuB Hay4HBIX KypHAIOB: http://arch.neicon.ru/xmlui/

- Annual Reviews

- Cambridge University Press

- The Institute of Physics (IOP) Publishing

- Nature

- Oxford University Press

- Royal Society of Chemistry

- SAGE Publications

- Science

- Taylor & Francis Group

2. NOII https://org.fa.ru/

10. MeToanyeckue yKa3aHus 1JIsl 00y4AIOIIHXCSI 0 OCBOEHUIO THCIHIIJIHHBI

MeToanyeckue peKOMEHJAANMH CTYJAEHTAM MO0 BBINOJHEHHIO JOMAIIHHX TBOPYECKHX
3aJlaHUId.

Llens: mproOmuUTs 00y4aIOMMXCS K HAyYHOMY TBOPYECTBY, ITOWCKY M PEUICHUIO aKTyaJbHBIX
COBPEMEHHBIX MPOOIEM.
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https://urait.ru/
https://org.fa.ru/

OOyuaronMcess pPEeKOMEHJIyeTcsl, UCHoib3ys HHTepHeT-pecypchl, HaWTH JOMOJHHUTEIbHYIO
UHPOpPMALIMIO 0 TEeME YpOoKa M IpeAcTaBUTb €€ B (opMme MyNbTUMEAUHHOW Mpe3eHTaluu ¢
ucnosaszoBanueM C/III (Hanpumep, «IloBenenne noTpedUTENsS Ha PIHKE TOBAPOB U YCIYT»).
Mertoanyeckue peKOMEHIAMK CTYAEHTaM 110 MOATOTOBKE MPE3EeHTALUN
-IIpe3eHTanus 10IKHA OTBEYATh OCTABICHHOM LIEIIH.

-[Ton6op undopMany JOIKEH OCYIIECTBIATHCSA U3 aKTyalbHbBIX U IPOBEPEHHBIX HCTOUHUKOB.
-HeoOxoaumo cTporo npuaep:KkuBaThCsl yCTaHOBIEHHOTO PETJIAMEHTA.

-[Ipe3eHranus nomkHA ObITH CIUIAHMPOBAHA M JIOTUYHO CTPYKTYpUPOBaHA, MMETh BCTYIUICHHE,
OCHOBHYIO YacCTh U 3aKJIIOUYCHHE.

-Crnaiiibl Ipe3eHTaluy BBIIOIHSIIOTCS B TE3UCHOM (popMe ¢ yueToM pekoMeHaaluil o Beibope mpudra,
¢doHa, MILTIOCTpAINA U AaHUMAITUH.

-Crnaiiibl He JOJKHBI COAEepKaTh Opporpauueckux U MyHKTYalMOHHBIX OUIHMOOK.

-Crnaiiibl TOJKHBI OBITH BBIITOJTHEHBI B €JHHOM CTHUIIE.

Meroanyeckue peKOMEeHAAlUHU CTYAEHTAM K MOAT0TOBKE K KelC-aHaJIu3y.

B xome anamu3a keilca cryaeHTam IpejuiaratoTcs pasHooOpasHble 3ajnaud. CTyaeHTam
HEO0OXOUMO CHUCTEMAaTU3UPOBATh U MPOAHAIU3UPOBATH TEKCTOBBIE MaTepuaibl, cienarb MHTepHeT-
3aIpoc JAJsl yTOUYHEHHUs JeTajel pacciueloBaHus U T. 1. Pe3ynbraTsl He00X0AMMO NpeACTaBUTh JIMOO0 B
(dopMe NUCbMEHHON aHAJIMTUYECKOW 3alUCKH, MO0 B BUAE MYJIbTUMEIUIHON Ipe3eHTauuu. Toabko
npojenaB OOJbIIYIO IMOATOTOBUTEIbHYIO pabOTy, CTYAECHTHl HPUCTYNAIOT K AMCKYCCHH, B XOJ€
KOTOpOM BbIPa0aThIBAIOT U IPUHUMAIOT PEIICHHUE.

PexoMeHngaumnu K BHINOJTHEHUIO KOHTPOJIbHOM padoThl

Kontponbaas pabora sBIS€TCS OJHUM U3 BHJOB KOHTPOJISI KauecTBa 3HAHHUI CTYAEHTOB,
M3YyYaloluX JaHHYIO TUCIUILIAHY.

OcHoBoli paboOThl HaJl KOHTPOJBHBIMU 3a/laHUSIMU SBIISETCS CIIEIUANbHAs JIUTEpaTypa Mo
JTUCLUTIITNHE.

KonTponbhast paboTta A0KHA OBITH HallMCaHa Y€TKUM, MMOHSATHBIM MMOYEPKOM, 0€3 HCTIpaBICHHIH,
CHHEH WUJTM YePHOM MacToi, ¢ COOM0aeHnEM TTpuemMieMoro ¢hopmara CTpaHHIl (TI0JIs1) U MEKCTPOUHOTO
MHTEpBaja.

Ha kaxxnoit koHTpoJibHOM  paboTe TpernojaBarelib BBICTABISAECT OIEHKH B COOTBETCTBUU C
YTBEPKACHHBIMU KPUTEpUAMHU OleHKHU. [1o monmydeHnn npoBepeHHON KOHTPOIBHOW pabOThI CTYAEHT
JIOJDKEH BHUMATEIHO O3HAKOMUTHCS C WCIPABICHUSIMH Ha TIOJSIX, NPOYUTATh 3aKIIOUYEHUE
MpenoaaBaTensi, €CIM TaKOBOE UMeeTcs, CAeNaTh paboTy Haj OMMOKaMH U TIOBTOPHUTH HEAOCTATOYHO
YCBOEHHBIN MaTepuall B COOTBETCTBUHU C PEKOMEHAAIMSMU MIPENO1aBaTels.

11. TIlepeyeHb HWHGPOPMALNMOHHBIX TEXHOJOIMH, MCHOJb3YyeMbIX MPH OCYIIECTBJIEHUHU
o0pa3oBaTeIbHOIO mpouecca IO JMCHUILVIMHE, BKJIKYas IMepedyeHb Heo0X0aMMOoro
NPOrpaMMHOI0 obecrnedeHHs1 1 HHPOPMANMOHHBIX CIIPABOYHBIX CHCTEM (IPH HE0OX0AMMOCTH)

[Ipu  ocymecTBieHnn  00pa30BaTENLHOTO  Mpolecca  O0y4aroUMMHCA U TIpodeccopeKo-
NPEIoIaBaTeIbCKUM  COCTaBOM  HCIOJB3YIOTCS: TPOTrpaMMHOE oOecriedeHne, HH()OpMaImoHHO-
CIPAaBOYHBIE CUCTEMBI, 3JICKTPOHHbIE OMOIMOTEUYHBIE CUCTEMBI.

11.1 KOMIIEKT JMIEH3HOHHOI0 IPOrPaAMMHOI0 00ecreYeHus:

1) AutuBupychas 3anmra ESETNOD32
2) Windows, Microsoft Office

11.2 CoBpemenHbIe IpodecCHOHATbHBIE 0a3bl JAHHBIX M HH(POPMALIMOHHBIE CIIPABOYHbIE
CHCTEMBbI:
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1) basbr nanubIx OenepanbHOi CITy>KObI TOCYAapCTBEHHOM CTATUCTUKY -
http://www.gks.ru/wps/wcm/connect/rosstat_main/rosstat/ru/statistics/accounts/

2) Hayunas snekrpoHHas Oubmroreka - Www.elibrary.ru

3) HanwonaneHnas snektporHas oubanoreka (HOB) o0beaunser GoHab! MyOIUYHBIX OHOIHOTEK
Poccun  denepanbHOTO, PpPErvoHAIBHOrO, MYHUIUNAIBHOTO YPOBHs, OWONMOTEK HAyYHBIX U
o0pa3oBaTeNbHbIX YUpEeXKJEHUH, a Takxke mpaBooOiaaareneir. OOecnedynBaeT OOCTYH KO BCeM
U3JJaHHBIM, W3J]aBa€MbIM U XPAHSAIIUMCS B (POHAAX POCCUHCKUX OMOIMOTEK HM3IaHUSM U HAYIHBIM

pabotaM, — OT KHW)KHBIX NaMITHUKOB HCTOPUM U KYJIBTYPHl, JO HOBEUIIMX aBTOPCKHX
npousBeneHuid. http://H36.pd/
4) [Tonmuremarraeckas pedepaTruBHO-OMOIMOTpaduIecKas u HayKOMETpHUYECKas

(oubmmomeTpuueckasi) 6asza manubsix Web of Science - https://apps.webofknowledge.com
5) PedeparuBHas u cripaBovHas 0a3a JaHHBIX PELCH3UPYEMO# TUTEPATyphl Scopus -
https://www.scopus.com
6) YuuBepcuterckas unpopmaimonnas cucrema POCCUSA (YUC Poccus) -
https://uisrussia.msu.ru/

11.3 CepTuduuupoBaHHbie NPOrPaMMHbIE U aNlIAPATHBIE CPeICTBA 3AIMTHI HH(OPMALMHU

CeptudunupoBanHpie TporpaMMHBIE M allllapaTHBIE CPEACTBA 3allUThl HHPOpPMAIMH HE
IIPEyCMOTPEHBI.

12. Onucanue MaTepHaJIbHO-TeXHHYECKOH 0a3bl, HEOOXOAMMOW JIsi OCYILIEeCTBJIEHHS
00pa3oBaTeILHOIO NMPoIecca Mo JUCHMUILINHE

Jns  ocymiecTBiIeHHs 00pa30BaTENBHOTO TIpolecca B paMKax IUCHUIUIMHBI HEOOXOIUMO
HAJIMYUE CTIeIIMATBHBIX TTOMEIICHHH.

CriernanpHbIe TIOMEIIEHUS TPEACTABISIIOT cO00# yueOHbIe ayAUTOPUH JIJIs TIPOBECHHS JICKITHH,
CEMUHAPCKUX U TPAKTUYECKUX 3aHSATHH, BBIOTHEHHUS KYpPCOBBIX TPYIIMOBBIX U HHAWBHUIYaTbHBIX
KOHCYJIbTAIlMi, TEKYIIET0 KOHTPOJII W TPOMEXYTOYHOW aTTEeCTAllMH, a TaKKe IOMEIICHUS IS
CaMOCTOSITENIbHOM pPa0OThl U TOMENIEHUS Ui XpaHeHHs W MPOPUIAKTHUECKOTO OOCTYKUBaHUS
y4eOHOT0 000pyI0BAHHS.

[TpoBeneHme NEKINN U CEMUHAPOB B paMKax JAUCHUIUIHHBI OCYILIECTBIISETCS B TOMEIICHUSX:

- OCHAIIICHHBIX JIEMOHCTPAIIIOHHBIM 000PYI0BaHHEM;

- OCHAIIIEHHBIX KOMIIBIOTEPHON TEXHUKON C BO3MOXHOCTBIO MOAKIIOUEHUs K ceTH «HTepHeT»;

- o0ecneuMBarOIUX JOCTYI B DJJIEKTPOHHYIO HH(POPMAIMOHHO-00PA30BaTEIbHYIO CpEny
YHHUBEPCUTETA.

CrienraabHBIC TTIOMEIIECHUS JOHKHBI OBITh YKOMITJICKTOBAHBI CIICITUATH3UPOBAHHON MEOCIBIO U
TEXHHUYECKUMHU CPEICTBAMU OOYUYEHUS, CIYXaIUMHU JJid TMpeACTaBleHUs ydeOHoW wuHpopmanmu
00JIbIION ayAUTOPUH
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[Tpunoxenue 1
DoHIbI OLCHOYHBIX CPEACTB /I MPOBEPKHU KAXKI0OH KOMIIETCHIUH,
(popmupyemoil AMCUNILIMHON

Yuebnas oucyuniuna: Hnocmpanmwlit a3vik
Kommnerennuu:.
YK-4 CnocoGeH ocCylIecTBIATh JAEIOBYI0 KOMMYHHMKAIMIO B YCTHOH M NHUCbMEHHOW (opmax Ha
rocyJapcTBEHHOM si3bike Poccuiickoilt denepanuy 1 HHOCTPaAaHHOM (bIX) A3bIKE (aX)

HOMep HpaBHJIbHLIﬁ OTBET Couepmanne 3alaHUuA KOMHeTeHHHﬂ
3aaHUs
1 1-G Match each of the phrases on the left with an | YK-4
2-F appropriate explanation on the right. Some of the
3-E explanations are excessive.
4-B
5-C 1. [ legislation | A | away of doing something,
6-A often one that involves a
7-1 system or plan
8-D 2. | theory B | behaviour which obeys an
order, rule, or request
3. | discipline C | the system of laws that judges
or punishes people
4. | compliance | D | something that you are trying
to achieve
5. | justice E | aparticular subject of study
6. | method F | anidea or set of ideas that is
intended to explain something
7. | relationship | G | alaw or a set of laws
8. | objective H | atool of political analysis
I | the way two people or groups
feel and behave towards
2 1-B Match each adjective on the left with its Russian | YK-4
2-F equivalent. There are two extra you do not need.
3-C 1 ultimate A OTIIUYMUTEIHHBIH
4-E 2 unobtrusive B OKOHYATENTLHEII
5-G 3 comprehensive | C BCEOOBEMITIOLIUI
4 | accurate D CYIIECTBEHHBIH
5 | embarrassing E TOYHBIH
F HEHABS3YHUBBIN
G 3aTPYAHUTEIIbHBIN
3 - Match two parts of the sentences. VK-4

1. Power, in its broadest sense, is the ability to achieve a
desired outcome, and it

2. Power is usually

3. This distinction coincides with the division between a
public sphere of life and

4. Government can therefore

5. One more and even broader conception of politics
moves it to what is

A thought of as the ability to influence the behaviour of
others.

B thought of as “public life” or “public affairs”.

C what can be thought of as a private sphere.

D be seen as one of the institutions involved in
governance.

E is sometimes referred to in terms of the “power to” do
something.
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Match the verb on the left with the proper noun. | YK-4
There two extra you do not need.
1 | toinfluence | A the importance
2 | to stress B the problem
3 | to measure C the imposition
4 | to solve D the behaviour
5 | to generate E the feedback
F the success
G the impact
Match each noun left with its synonym. There | VK-4
are two extra you do not need
1 | aspect A approval
2 | support B research
3 | survey C disagreement
4 | validation D maintenance
5 | dispute E feature
F confirmation
G approach
Match each verb on the left with its synonym. There is | VK-4
one extra you do not need.
1 | to acquire A to suffer
2 | to emerge B to affect
3 | to endure C to grow
4 | to expand D to obtain
5 | to impact E to retain
F to appear
Choose the one word or phrase that best completes the | YK-4

sentence.

1.The reporter ... what primary sources of information
necessary to assess whether the applicant was suitable for
the position he wanted ... .

A wanted to know was
B wants to know was
C wanted to know were
D wants to know were

2. The personnel manager ... that after reviewing all of
the résumés he ... be able to pick and choose a select
number of qualified applicants to be interviewed.

A stresses will

B stressed  will

C stresses would
D stressed is

3. The reporter ... whether ...
conduct an interview effectively.

any techniques how to

A wondered were there
B wonders there were
C wonders were there
D wondered there were

4. The personnel manager ... the reporter that the
interview ... be guided, but not dominated, by the
manager, as it was important to let the candidate speak
freely.
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A explained to must
B explained is to
C explained to should
D explained must

1B
2A
3D
4D

Choose the one word or phrase that best

completes the sentence.

1. Analyzing a national economy ... factors, some of ...
cannot be measured by data.

Ainvolve that

B involves which

Cinvolves that

D involve which

2. GDP ... the value of goods and services ...produced for
sale during one year.

A is known to be -

B are known to be  that
C is known to be which
D are known to be  who

3. The main part of the annual report ... filled with charts
and graphs, ...gives a clear picture of the company’s
performance.

Aare which

B is who

Care that

Dis which

4. What I like to know is ... any reason ... the annual
report should be studied so carefully.

Alif there is that

B is there why

C is there that

D ifthereis why

VK-4

1A
2B
3A
4B
5C

Choose the right answer.

1. 1___ sleep for hours when | was a little girl.

A could

B. am able to

C can

D. had

2. Where are my gloves? —1 put them on
because it’s cold today.

A. can’t

B. have to

C. needn’t

D. mustn’t

3.You take an umbrella today. The Sun is shining.
needn’t

mustn’t

can’t

couldn’t

. I'm sorry, you didn’t invite me to your birthday party.
ou__invite me next time.

must

should

need to

can

. Well, it’s 10 o’clock. I_go now.

can

has to

200> LF0OmP

w >

VK-4
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C. must
D. should

10. 1. Politics; Only one of the expressions in italics is correct. Cross | VK-4

2. An election; out the WRONG one.

3. Opponents, control; 1. Politicians / Politics are all the same. They never do

4. Co- operative; what they say they will.

5. Periods; 2. | think there should be an election / a referendum on

6. National; important issues so the Government knows what the

7. Manager; people think.

8. Cupboard. 3. It is easy for the opposition / opponents to make
promises but it is much harder to carry them out once they
get into power / control.

4. No party had a clear majority. Two parties have formed
a co-operative / coalition.
5. No American President can serve more than two four-
year terms / periods in office.
6. Britain has to have a national / general election at least
once every five years.
7. The Manager / Minister of Finance has said that taxes
will be cut in the budget in May.
8. The most important members of the government are all
in the cupboard / cabinet.

11. 1. solving Use the word given on the right to form a word which | VK-4

2. depends fits in the gap

3. usage Much of what people do is | 1.tosolve

4. complete Q) problems their decision. | 2. to depend

5. comfort Often when then face a problem | 3.to use

6. responding their decision (2) __ upon their | 4. completion

7. relying previous experience. 5. comfortable

8. to apply But the (3) of a decision that | 6. to respond

9. to define seemed to work before does not | 7.to rely

10. comparing always help (4) __ anew task. 8. application

11.able If you don’t get out of your | 9.definition

12. perform (5)__ zone while (6)___to | 10. to compare

challenges, you won’t learn | 11.ability
anything. 12.performance
Though  sometimes  (7) on
ready-made decisions is not bad, in
most life situations you need to
learn (8) decision  making
skills.
One of them is to be able (9)__ the
problem and understand how is
different (10)_ to the previous
ones. Only then you will be
(11)__ to select an appropriate
approach to resolve the problem and
(12)___ your task.
12. 1,5,4,2,3,6,8,7,9,10 Put the phrases of the letter in the correct order VK-4

1. Dear Mr. Smith,

2. | left school three years ago and since then | have had
several jobs in tourism and marketing.

3. For the past six months | have been working for Go-
Places Agency.

4. 1 am twenty years old. | was born in Spain, but my
family moved to England when | was twelve and | have
lived here ever since.

5. 1 would like to apply for the job of temporary manager
which | have seen advertised on your website.

6. The manager has said that he is willing to give me a
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reference.

7 1 have also been learning German since | left school, so
| speak some German too.

8. | speak Spanish and English fluently.

9. Yours sincerely, Marianna Lopez.

10. | hope you will consider my application.

13. 1. retail outlets, Fill in the gaps in the sentences with the words given | YK-4
2. purchaser, below:
3. launched, be shortlisted, convention, retail outlets, launched,
4. am determined purchaser, eye catching, am determined
5. convention
6. be shortlisted 1. Most of their sales are through traditional .
7. eye catching 2. The cost is burned by the __ of the property.
3. This story was _____ for the Pulitzer Prize.
4.1 _ tomake it as a jazz musician.
5. She rebelled against __and refused to marry.
6. The company announced it will ___ a new version of
its software in January
7. He‘s just bought another __ car to remain popular
among girls.
14. 1. taken on Choose the suitable phrasal verb from the list given | YK-4
2. switch on below and put in the correct tense:
3. taking on touch on, hit on, call on, lay on, check up on, switch on,
4. lay on decide on, take on
5. decided on
6. touches on 1. The UN has both sides to observe the ceasefire.
7. checks up on 2. Every time you ___the television there’s a new reality
8. called on show on.
9. hiton 3. We're 50 new staff this year.
4. They __ free entertainment at the club every day.
5. Have you ___adate for the wedding?
6. The report __ the relationship between poverty and
poor health.
7 My mum me most evenings to see that I‘ve done
my homework.
8. She was as a laboratory assistant
9. Then we the idea of asking viewers to donate
money over the Net.
15. 1.E Complete the text by using the following word | VK-4
2.A combinations from the box
3.F A | Profile E | segments
4.D B | monitor F | Developing market
5.C C | buying decisions | G | target audience
6.G D | to determine
7.B
As more and more industries are making products
specifically adapted to particular (1) ... of the market,
market researches are being asked to conduct studies and
compile more detailed (2)...of consumer goods.
Broad classification based on sex, age and social class are
not sufficient for companies operating in highly
competitive and (3)... ... . Questionnaires are carefully
designed (4)... the exact needs and demands of
consumers as well as establishing what affects consumer
(5)...when they choose one product instead of another.
Advertising campaigns can then be targeted to appeal to
the identified (6)... .... . Finally, marketing people must
(7)... the success of the campaign and modify it if
necessary.
16. 1. The Marketing Department | Do the following sentences in English VK-4

studies the market demand for a
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particular product.

2. Marketing is responsible for
advertising and promotion of
goods on the market.

3. According to marketing, their
job is to identify, satisfy and
keep customers.

4. Marketing often studies the
products and services of
competitors.

5. Marketing and sales cannot
work productively without each
other.

6. Advertising takes the central
part in marketing, that is active
informing the prospective
customer about the properties of
the products.

1. Otnen MapkeTHHIa HCCIIEAYET PBHIHOK Ha IpEeaMeT
CIIpOca Ha ONPEACJICHHBIH TOBap.

2. MapkeTHHI OTBedYaeT 3a peKiIaMy W IPOIBIKCHHUE
TOBapa Ha phIHKE.

3. CormacHo MapKeTHHTY, X paboTa 3aKII0YaeTCs B TOM,

YTOOBI ~ ONPENENNTh, YAOBICTBOPUTH U  yIEp)KaTb
KIIMEHTOB.

4. MapKeTUHI 4acTo HCCIeAyeT MPOIYKTHI M YCIyTH
KOHKYPEHTOB.

5. MapkeTHHT W TpoJaXu HE MOryT paborarb

MPOAYKTHUBHO JIpyT 0€3 mpyra.

6. LleHTpasibHOE MECTO B MapKETHHI€ 3aHUMAET peKiIama,
TO €CThb AKTUBHOE WH(GOPMUPOBAHHE IOTCHINAIHLHOTO
MOKYTIATEIsI O CBOHCTBAX MPOLYKIHH.

17.

1. Informal
2. Formal
3. Neutral

Match the definitions of styles below:

Formal [1. This is the style for emails between friends.
The email might include personal news, funny
comments etc. This style is close to speech,
and has informal words and conversational
expressions. Many people now choose social
media rather than email to communicate with
friends: with social media the style is even

more informal.

Neutral | 2. This is the style of an old-fashioned letter.
Ideas are presented politely and carefully, and
there is much use of fixed expressions and
long words. Grammar and punctuation are
important. This style is not so common, but
you can find it if the subject matter is serious
(for example a complaint), in emails to
customers where you want to make a good
impression, or in some cultures where a more
formal style is expected.

Informal | 3. This is the most common style in
professional/work emails. The writer and
reader are both busy, so the language is
simple, clear and direct. There is often a
friendly opening line. Sentences are short and
there is use of contractions (I’ve for I have

etc.).

YK-4

18.

1. What do you think of the fair
trade so far?

2. Have you ever
Wimbledon?

3. Are you planning to stay the
whole week?

4. How is the weather in
Chicago at the moment?

5. Do you think fairs are
different in other countries?

been to

Put the words in the right order

1. What think fair trade so you far the do of ?

2. you Have to been Wimbledon ever ?

3. stay Are to whole you the planning week ?

4 Chicago the at weather in the is moment How ?

5. Do in countries fairs are different you think other?

YK-4

19.

O wN
—h
O 9 D® O

Match the sentences on the left with the responses on
the right

1. Could we meet next | a. No, not at all. Here it
week? Say, Wednesday? is.

YK-4
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6.

d

2. I'lll send you those
details. When do you
need them exactly?

3. Would you mind giving
me your business card?

4, Could we meet after
the fair to discuss this in
more detail?

5.I'll prepare our offer and
email it to you by next
Friday.

6. I'll talk to the head of
my department and ring
you tomorrow.

b. Yes, good idea. When
could you come to my
office?

c. Yes, of course. That's
fine. How about 11:00?

d. OK, but I'm only in the
office in the morning Can
you call before noon?

e. | really need them by
Tuesday if possible.

f. That's great. | look
forward to getting it

20. 1. pleasure Complete the email with words from the box VK-4
2. appreciated
3. additional additional, appreciated, arrange, attached, kind, like,
4. attached pleasure, suggest
5. like
6. suggest Dear Rainer,
7. arrange It was a (1) meeting you last week in Brussels and
8. kind I (2) our conversation at your stand very much.
You will find the (3) information about our
products and services that you requested (4) to this
email, as promised.
I would ___ (5) to visit you soon very much and present
our special package offer for VIP aircrafts. Could I
(6) a meeting at your premises in Bremen?
Please let me know if you could ___ (7) a meeting and if
you need any additional information.
(8) regards,
Brendan
21 1.order One word in each of the lines below does not go with | VK-4
2. reduce the item in bold. Write the word that does not fit, as in
3. lower the example.
4. calculate
5. extend 1. offer, order, negotiate, get a discount
6. a contract 2. agree to, guarantee, reduce, rnove up, a delivery date
7. arelationship 3. lower, extend, reduce, agree to the duration of a
contract
4. accept, reconsider, receive, calculate an offer
5. reduce, increase, extend, lower the price
6. guarantee quality, delivery time, a contract, cheaper
prices
7. negotiate the price, the conditions, an offer, a
relationship
22 1.D Match the phrases to the definitions VK-4
2.F
3.A 1. exhibition stand A extra advantages
4.G 2. high profile B in the same place
5.C 3. added benefits C potential customers
6. H 4.editorial coverage D The place where you
7.E show your products at a
8.B trade fair

5. prospects E extra visitors
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6. key publications F well known

7. additional audience G publicity in magazine
or newspaper articles

8. co-located H the most important
magazines and
newspapers

Kpurepun (1mkajnbl) oeHMBaHUSI KOMIIETEHIIMM  YPOBHH ee GOpMHPOBAHMA:

ITpoBepka kauecTBa OCBOCHMsI OCHOBHBIX OOpa30BaTEJIbHBIX IPOrpaMM BBICIIEr0 0Opa3oBaHUs
OCYIIECTBIISICTCSI B (hOpME TEKYLIEr0 KOHTPOJIS YCIIEBAEMOCTH M MPOMEKYTOYHOW aTTeCTalluu II0
utoram cemectpa. LleasiMu yCTHOrO M NHUCBMEHHOTO BHJOB KOHTPOJIS SIBJISIETCS IPOBEPKA YPOBHS
BJIAJICHUSI M3YYEHHOTO MaTepuaya, a TakkKe YPOBHA C(HOPMUPOBAHHOCTH YMEHHUH U HaBBIKOB
Pa3IMYHBIX BUJOB S3BIKOBOM NEATEIbHOCTH.

Texymmii KOHTPOJIb MOXET NMPOXOJUTh B (opme ompoca/Oecepl, MUCbMEHHONH KOHTPOJIBHOM
paboThl, aHANIN3a MPE3EHTALUH, TIPOBEPKH 3CCE, KOMITBIOTEPHOI'O TECTUPOBAHMSL.

OrnieHKa 3HaHUM CTYICHTOB OCYIIIECTBIIACTCS B OAJIJIaX C YUETOM:

- OLIEHKM 3a paboTy B cemecTpe (OLIEHKH KOHTPOJBHBIX padOT, BBINOJHEHHUS JIOMAlIHUX
3a/laHui, aKTUBHOCTU Pa0OTHI CTYZEHTOB Ha 3aHATUAX U JP.);

- OLIGHKM IIOJYYEHHBIX 3HAaHUH B X0/1€ 3auéTa/>K3aMeHa.

Pe3ynbTaThl TEKyHIero KOHTPOJS M MPOMEXYTOUHOM aTTeCTal[Md CTYIEHTOB OLEHUBAIOTCS IO
100-6anipHOM CUCTEME B COOTBETCTBUU C OaNIbHO-PEHTHUHIOBOM crucTeMoii OUHYHHUBEPCUTETA.

Pe3ynbrarel OCBOEGHMS CTYAEHTAaMM 3HAHMM, YMEHHW M KOMIIETCHIMM, NPEAyCMOTPEHHBIX
paboueil nporpamMmmoit AUCHUIUIMHBI «IHOCTpaHHBIN S3BIK», OLICHUBAIOTCS MaKCUMalbHON CyMMOH B
100 6aynoB. bammpHast OleHKa TEKYIIETO0 KOHTPOJIS YCIIEBAEMOCTH CTY/ICHTa OYHOM (OpMBI 00yUEHHUS
B cemecTpe cocTaBisieT MakcumMyM 40 GaioB (MakcumyM 20 QayijioB — NpU MOJBEAECHUU HTOIOB
TEKYIIEro KOHTPOJISl yCIIEBAEMOCTH B cepeiuHe cemecTpa (Ha 15 Hosa6pst u 15 anpens) u makcumym 20
0ayuI0B — MPH MOJBEIEHUH UTOTOB TEKYILEro KOHTPOJIS YCIEBAEMOCTH B KOHIlE cemecTpa). bamnbHas
OIICHKA B 3a4€THO-2K3aMEHAIIMOHHYIO CECCHIO COCTaBJIIeT MakcuMyM 60 Oasios.

No Bug oruetHocTH bannet

n/m

1 ammecmayus 8 cepedune cemecmpa 0-20
ammecmayusl 8 KOHYe cemecmpa 0-20

2 ITpomerxyTouHas aTTecTanus - 3auem (IK3ameH) 0-60
Wroro: 0-100

ATTecTalliOHHas! OLIEHKA CKJIa/(bIBAETCSl HA OCHOBE OLIEHOK 3a BBIMOJIHEHHE TOMALTHUX 33aJaHUN
Y OLICHKHU paboThl CTYJ€HTa MPEro/iaBaTesieM B aTTeCTallMOHHbBIN niepuo. [Ipu BeICTaBICHUHN JaHHOMN
OLIEHKH YYUTHIBAE€TCS aKTUBHOCTh CTY/IEHTA BO BpeMsl ayIUTOPHBIX 3aHATHUH, BBITOJIHEHUE UM 3aaHUN
JUTSI CAMOCTOSITENTEHOW Pa0OTHI M pe3yNbTaThl cOOECeTOBaHMIA TT0 MaTepHATTy TPAKTUYCCKHUX 3a/IaHUH.
JlomyckaeTcsi  BbICTaBJIEHUE CTYACHTY 3a4era Io qucuuruinie  «HOCTpaHHBIN  SI3BIK»
Ha OCHOBAaHUHU BBICOKUX pe3ynbTaToB (He MeHee 35 OamioB u3 40) Tekylero KOHTpOJs 3HaHUU Oe3
IPOBEICHUS OIPOCa Ha 3a4eTe.

Oowan cymma 6annoe Ouenka
Menee 51 HEYJOBJIETBOPUTEIBHO
51-69 YIOBJIETBOPUTEIHHO
70-85 XOpOIIIOo
86-100 OTJIMYHO
51-100 3a4TEHO
Menee 51 HE 3aUTEHO
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Tpeﬁoeauuﬂ K pe3yibmamam 0C60eHuUA ducuunﬂunbt

IK3zamen

OneHKa «OTJIMYHO» BBICTABIIAETCS CTYIEHTY IIpU HaIM4nun86-
100 GanyioB peHTUHIOBOM LIKAJIBL, €CJIM OH INTYOOKO M IPOYHO YCBOMJI
[IPOrpaMMHBIM MaTepuall, IOHUMAeT 0ObEMHBIE CJIOKHBIE TEKCTHI 110
M3y4eHHON TeMaTHKe, THOKO 1 3((EKTUBHO MCIIONB3YET S3bIK IS
OO0IIIEHUS B CUTYallUsIX HAYYHOT'O U ITPO(ECCUOHAILHOIO XapakTepa,
MOJKET CO3/1aTh TOYHOE, XOPOIIIO BRICTPOSHHOE COOOIIEHNE Ha OBITOBBIC U
npodeccuoHanbHble TeMBL. B peun nomyckaer 1-2 gekcuueckue ommoky,
HE 3aTpYyIHSIOIIME TIOHUMAaHue, U He 0oJiee IBYX

rpaMMaTHYECKUX OLIMOOK.

OTIUYHO

O1eHKa «XOPOLIO» BBICTABISACTCA CTYACHTY IIPH HATUYHU

70-85 0ayI0B peUTHHTOBOH IIIKAJIBI, €CITH OH TBEPIIO

3HAeT MaTepual, IOHUMAET COJiep KaHue TEKCTOB Ha U3yUCHHbIE TEMBI,
FOBOPUT JOCTATOUHO OBICTPO U CBOOOAHO 0€3 0COOBIX 3aTPYyJHEHHUI,
YMeEeT JieNlaTh YE€TKUE U MOJPOOHbIE COOOLICHHS U U3JI0KUTh CBOM B3IVISA]
Ha OCHOBHYIO Ipo0iemy. B peun nonyckaer 1-2 nexcuueckue u 3-4
rpaMMaTHYecKHe OIIMOKH, He 3aTPYAHSIONUE OOLICHHE.

Xopomio

OneHKa «y10BJIETBOPUTEIBHO» BBICTABIIAETCS CTYIEHTY IIpH Hamuuuu S50-
69 0anIoB PeUTUHIOBOM ILIKAJIBI, €CIM OH UMEET 3HaHUS TOJIbKO
OCHOBHOI'0 MaTepHaja, IOHUMAeET TOJIbKO OCHOBHBIE UJIEU TEKCTOB Ha
npodeccuOHaIbHbIE TEMBI, MOXKET COCTABUTh CBA3HOE COOOILEHHE 110
MPOIICHHON TeMaTHKE, UCIIBITHIBACT 3aTPYTHEHHS C TIOA00POM CIIOB H
BbIpQ)XEHUI TEPMUHOJIOTHYECKOr0 Xapakrepa. B peun nonyckaer 3-4
NMEKCUYECKUX U J0 8 rpaMMaTHYECKUX OIIHOOK.

Y 10BIETBOPUTEIBLHO

O11eHKa «HEYI0BJIIETBOPUTEIHHOY» BBICTABIISETCS CTYACHTY MIPU HAINYUU
MeHee 50 0amtoB pedTUHroBOH miKaibl. CTyIEHT He 3HAeT 3HAaUUTEIbHON
YacTH MPOrPaMMHOI0 MaTepHasa, He TOHMMAeT OCHOBHBIE UI€U TEKCTOB
Ha po¢eCCUOHATIbHBIE TEMBI, B CUTYaIUsAX MPO(PECcCHOHATIBHOTO
OO0IIIEHUS] MOXKET Y4acTBOBAaTh B HECJIOKHOM Pa3roBOpe, €CIM cOOeCeTHUK
rOBOPHUT MEIAJICHHO U OTLIéTJ'II/IBO, HUMECT OrpaHI/I‘ICHHI)II;'I 3ariac, Ijioxo
BJIaJI€€T TEPMUHOJIOTHEN, TOMyCKaeT 4 TeKCuueckux u oonee 8
rpaMMaTH4YCCKUX OHII/I6OK, 3aTPYAHAIOMUX KOMMYHUKAIIUIO.

HeynosnersopurenbHo

Tpeﬂoeanuﬂ K péesyirbomamam 0C60€HUA 0ucuunﬂunbl

3auém

«3auTeHO0) BBICTABIIAETCS CTYAEHTY OT 51 OayjioB peHTHHIOBOM LIKAIbI
(3HaHUA yJOBJIETBOPSIOT TPEOOBAHUAM OLIEHOK «OTIUYHOY, «XOPOILOY,
(Y IOBJIETBOPUTEIIBLHO»)

3auTeHo

«He 3auTeHO0» BBICTABISAETCS CTYACHTY IIPH HANUIMK MeHee 51 Oanos
[PEUTUHTOBOM LIKaJbl (3HAHUSI COOTBETCTBYIOT TPEOOBAHUSIM OLEHKU
«(HEYJIOBJIETBOPUTEIHHO)

He 3aureno
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