AHHOTAIMSA AUCHUIIHHBI
«MapxkeTHHI HH(OPMALUOHHBIX TEXHOJIOTHI1»

Hear aucnumiauHbl: (QopMUpOBaHHWE Yy  CTYJIEHTOB CHCTEMHOTO
MPEACTABICHUS O TEOPUH U MPAKTUKE MAPKETHUHTA MH(DOPMAITMOHHBIX TEXHOJIOTUN
(UT); nonydyeHnue 3HAHWUM, HEOOXOAUMBIX TIPU TOCTPOECHHWU OTHOIICHUN U
KOMMYHUKAIIMI MEXJy OpraHu3anued M MoTpeouTenssMu HH()OpMaIMOHHBIX
MPOIYKTOB U YCIIYT, MPOJABUKEHUS MH(GOPMAIIMOHHBIX MPOIYKTOB HAa IU(POBBIX
PBIHKaX.

Mecto aucuumiiuHbl B crpykrype OOII: nuciuniamHa OTHOCUTCA K
nucuuruinHaM npoduns "UT-menemxment B 6usHece" yueOHoro miana OOII no
HarnpasyieHuto ToArotoBku 38.03.05 busnec-undopmatuka oOpazoBaTeibHas
nporpamma «Ludposas Tpanchopmanus ynpasieHus: OU3HECOM.

KpaTtkoe copep:xxanme: MapkeTHHT MH()OPMAIIMOHHBIX TEXHOJOTHI Kak
HSKOHOMHUYECKasi AucHUIUIMHA. VcciaenoBaHue KIMEHTCKOTO OIbITa HAa OCHOBE
NOJIX0Ja JU3aiH-MBIIIUICHUs. DKOHOMUKA BreuariaeHus. [lonTepxxaenue runores
NT-nipoexra B uccienoanusx kiaueHToB (Customer development methodology).
Onenka mudpoBoro pelHKA. AHaIM3 H OIEHKA pa3Mepa pbhIHKA. AHaIHu3
MoKa3aTeNel OlleHKH MOTeHIMana peiHka. busznec-moaenp udpoBoit KOMIIAHUU U
MOJIETTH MOHETH3AIUH



