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NHTerpauna obpasoBaTesibHOM
aHMMaLIMM B NpenoaaBaHnmn
MapKeTUHra
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AHMMaUns B o0bpa3oBaHUU

Obpa3oBaTenbHas aHMMaLUMA NoapasyMeBaeT MCNONIb30BaHME aHMMUPOBAHHbIX BU3YyalibHbIX
3(hheKToB, NepCcoHaXkem 1 MeToa0B NOBECTBOBAHUSA A9 NpeaocTaBneHmna obpasoBaTesibHOro
KOoHTeHTa. OH coveTaeT B cebe pasBneveHme c obpasoBaTesibHbIMU LLEENSAMU, CTPEMACH NMPUBEYD
YUaLLMXCA U YAYYLINTb X MOHUMAaHUE Pa3fINYHbIX NPeagMeTOB UM KOHLUENLUMN B BU3YaSlbHO-
npuBfeKaTenNbHOW N UHTEPAKTUBHOM hopMe.
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[loKoneHna wu
KOHUEHTpPaumns
BHUMaAHUA

UccnepoBaHue Microsoft 2015 ropa

CpeAHAs NPOAOIKNTENIbHOCTb
KOHLEHTpPaLMu BHUMaHUS YesoBekKa

12 cekyHp, 2000 rop, -> 8 cekyHa 2013 rop,
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. YMPABNEHWA
OUHAHCOBBIH =
VHUBEPCHTET

canva.com

Generation Alpha
*early 20105 — mid-2020s

Zoomers/Generation £
*1997-2012

Millennials/Generation Y
*1981-96

Generation X
*1965-80
Baby Boomers
*1946—-64

Silent Generation
%1928-45

Greatest/G.l. Genera
*1901-27

Lost Generation
*1883-1900

1910 1920 1930 1940 1950 1960 1970 1980 1990 2000 2010 2020 :




[IpenmyuiecTBa
MCNOJIb30BaHUA
aHuMauun B
0byuyeHun
MapPKETUHTY
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[loBbileHue BOBJIRYEHHOCTU U T
MOTUBaLUU CTYAEHTOB

YnpoLlieHne CNOXXHbIX KOHL,enuumn

BusyanbHoe npeacraBssieHue
MapKEeTUHIOBbIX CTPaTerum

ApanTupoBaHUe K Pa3JZIMUHbIM
cTUnam obyueHus

Jlokanusauua v nepeBop,

'MbKoCTb B NpeacTaB/IeHUN
KOHTEHTa

BhlCLLAR
KO nA
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OMNI-CHANNEL MARKETING

TED-Ed
Coursera

1.

2
Kak ycTopoeHbl (hokyc- MopenupoBaHue YTO TaKOe OMHMKaHAaNbHbI 3 KHAN Academy
rpynnbi? — FekTop JleHy, npepnoXXeHus u cnpoca MapKeTUHr? '

4. HubSpot Academy
5.

Adobe Creative Cloud

o


https://youtu.be/3TwgVQIZPsw?si=SlWcLnQXVkKIggtG
https://youtu.be/3TwgVQIZPsw?si=SlWcLnQXVkKIggtG
https://www.youtube.com/watch?v=PNtKXWNKGN8&pp=ygUdbWFya2V0aW5nIGVjb3N5c3RlbSBhbmltYXRpb24%3D
https://www.youtube.com/watch?v=PNtKXWNKGN8&pp=ygUdbWFya2V0aW5nIGVjb3N5c3RlbSBhbmltYXRpb24%3D
https://www.youtube.com/watch?v=QusJ4fpWQwA&t=1s
https://www.youtube.com/watch?v=QusJ4fpWQwA&t=1s
https://www.youtube.com/watch?v=QusJ4fpWQwA&t=1s
https://www.youtube.com/watch?v=QusJ4fpWQwA&t=1s
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MHTerpauna obpasoBaTenbHOM aHUMaLUU '
B npenogaBaHUM MapKeTUHra

AHUMUPOBAHHbIE MHTepaKTUBHbIe CUMYNALUMN

BUgeoneKLum nu Mmactep- U BUpPTYaJibHble

KJjlacchbl MapKeTUHroBble KaMNaHUU
FreumucdmnkaLma c NOMOLLbIO AHUMUpPOBaHHbIe yuebHble
AHUMUPOBAHHbIX BUKTOPUH U nocobus u noBectBOBaHMue

3ajau. Kencos



Cnacmbo 3a BHMMaHume



