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HDOFDaMMBI IIOBBIIIICHUA KBaJII/Id)I/IKaHI/II/I
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- JIMIIa, IMEIOIIUE BhICIIee 00pa30BaHUE;

- W13, IMEIOIIHE cpeaHee MPpohecCHOHATFHOE 00pa30BaHHME;
- JIWIIa, TIOJTyYaloIye BhICIIeE U Cpe/iHee MpodecCuoHanbHOe
oOpasoBaHue

TpeGoBanus K ypoBHIO
o0pa3zoBaHus ciaymareseH

PykoBoauTenu u cienuauCcTsl OpraHu3auil U NpeapusaTun

Kareropus ciaymaresei .
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MoHonorudeckoe
BBICKA3bIBAaHUE; YIacTHE B
. Hajore; TeMaTu4IecKas
1 | Crossing cultures 5 5 - 5 g ’
Ipe3eHTalus MaTepuana;
o0CcyXIeHHEe; poJIeBas Urpa;
case study




Building a relationship

MoHoJornueckoe
BBICKA3bIBAHUC, y‘IaCTI/Ie B
IHajore; TeMaTH4yecKas
MpPE3EHTAalINs MaTepuana;
00CyXIeHHE; poJIeBas Urpa;
case study

People at work

MoHoJtornyeckoe
BBICKA3bIBAaHUE; yUaCTHE B
IHajore; TeMaTH4yecKas
MpE3eHTAalNs MaTepuana;
00CyXIeHHE; pOJIeBas Urpa;
case study

About the company

MoHoJiornueckoe
BBICKA3bIBAaHUE; YUaCTHE B
IHAaJore; TeMaTHIecKas
MPE3CHTALINS MaTepuana;
o0cCyXJIeHHE; poJieBas Urpa;
case study

Making conversation

Momnonorunueckoe
BBICKA3BIBAHUC, YUACTUC B
Auaaore, TetMaTn4cCKas
MMpe3CHTalrd MaTcpuajia,
06CY)KI[CHI/IC; poJicBasa Hrpa;
case study

Meetings and discussions

Momnonoruueckoe
BBICKA3BIBAHUC, YUACTUC B
AUaaore, TetMaTn4dcCKasa
MMpEe3CHTaldg MaTcpuasia,
o0CyXJieHue; poJieBast Urpa,
case study

Country profile

MoHoJIorn4ecKkoe
BBICKA3bIBAHUC, yqaCTHe B
JIHanore; TeMaTHdecKas
Mpe3eHTalus MaTepuana;
o0cyXJIeHHEe; poJieBas Urpa;
case study

Getting around

MoHoJIorn4ecKkoe
BBICKA3bIBAHUC, y‘-IaCTI/Ie B
JIHajore; TeMaTH4ecKas
MpEe3EHTAaIMs MaTeprana;
o0CyXJIeHHE; poJieBas Urpa;
case study

Living American style

MoHoJIOrH4YecKoe
BBICKAa3bIBAHUCEC, y‘IaCTI/Ie B
JHajore; TeMaTH4ecKas
MpEe3EHTAalMs MaTeprana;
o0CyXJIeHHUE; poJieBas Urpa;
case study
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Socializing

Momnoornueckoe
BBICKA3bIBaHUE; YYaCTHE B
JHajiore; TeMaTHIeCKas
Ipe3eHTalNs MaTepUaa;




00CyXIeHHE; pOJIeBas UTpa;
case study
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Marketing across cultures

MoHoJiornueckoe
BBICKA3bIBAaHUE; YUaCTHE B
IHaJore; TeMaTH4JecKas
MpPE3eHTAalNs MaTepuana;
00CyXICHHE; pOJIeBas UTrpa;
case study
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Products and services

MoHoJornyeckoe
BBICKA3bIBAaHUE; YUaCTHE B
IHajiore; TeMaTH4yecKas
MpPE3EHTAalINs MaTepuana;
00CyXIeHHE; poJIeBas Urpa;
case study
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Promotion grasp

Momnonoruueckoe
BBICKA3BIBAHUC, YUACTUC B
AUaaore, TetMaTn4cCKas
MMpe3CHTalrd MaTcpuajia,
06CY)KI[CHI/IC; poJicBasa Hrpa;
case study
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Business communications

Momnonorunueckoe
BBICKA3bIBAHUC, YUACTUC B
AUaaore, TetMaTn4dcCKas
MMpe3CHTalrd MaTcpuajia,
06CY)KI[CHI/IC; poJicBasa Hrpa;
case study
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Speeches and presentations

Momnonorunueckoe
BBICKA3bIBAHUC, YUACTHUC B
AUaaore, TetMaTn4dcCKas
MMpEe3CHTalrd MaTcpuajia,
o0CyX/ieHue; poJieBast Urpa,
case study

16

Challenges to management

MoHoJIorn4ecKkoe
BBICKA3bIBAHUC, yqaCTHe B
JIHanore; TeMaTHUecKas
Mpe3eHTalus MaTepuania;
o0cyXJIeHHE; poJieBas Urpa;
case study
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Company visits

MoHoJIorn4ecKkoe
BBICKAa3bIBAHUC, y‘IaCTI/Ie B
JHajore; TeMaTH4ecKas
MpEe3EHTAaIMs MaTeprana;
o0CyXJIeHHE; poJieBas Urpa;
case study
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Business travel

MoHonorudeckoe
BBICKA3bIBAaHUE; yUaCTHE B
JMajore; TeMaTHIecKast
MIPE3EHTAalNs MaTepuana;
0o0cyXIeHHEe; poJIeBas Urpa;
case study

19

Plans and future prospects

Mononoruueckoe
BBICKA3bIBAaHUE; YYACTHE B




Jaiore; TeMaTHiecKas
Ipe3eHTals MaTepHrana;
oOcyXJeHHEe; poJieBas Urpa;

case study
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