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[Tpunoxenue 1

DoHIbI OLEHOYHBIX CPEACTB /I NPOBEPKHU KAXKIAOH KOMIICTCHI[UH,
¢popmupyemoit AMCUNIIIHHON

Yuebnas oucyuniuna: Hnocmpauuslit a3vik ¢ npogheccuonanvHoil cghepe
Kommerenuuu:

VYK-3 CnocoOHOCTh MNpPUMEHSATh 3HAHMS HHOCTPAHHOIO s3blKa HA YpPOBHE, JOCTATOYHOM JUIS

MCXKINYHOCTHOT'O O6H.I€HI/I${, yqeGHoﬁ n HpO(l)CCCHOHaHLHOﬁ JCATCIIbHOCTH.

Homep Conep:xanue 3a1aHust IIpasua | Komne
3aJIaHU bHBIN TEHIUSA
s OTBET
1 Match each of the phrases on the left with an appropriate explanation on the | 1-G VK-3
right. Some of the explanations are excessive. 2-F
1. | round off A rival, challenger, oponent 3-E
numbers 4-B
2. | branding B approximating numbers to make it more simple
3. | promotion | C giving a lot of information clearly and in a few words 5-C
4. | competitor | D a short and striking or memorable phrase used in 6-A
advertising
5. | call for E A knowledge management tool used to provide an 7-1
action evaluation of an employee’s personal attributes, values 8-D
and life skills in an effort to maximize his or her job
performance and contribution to the company
6. | catchy F activity that supports or provides active encouragement
to further a cause, venture or a goal
7. | slogan G the marketing practice of creating a name, symbol or
design that identifies and differentiates a product from
other products
8. | market H An assessment of a potential customer base to make
segmentati sure the information provided fits them in terms of age,
on culture, interest, etc
9 | Market I A marketing strategy that divides a target market into
campaign subsets of consumers? Businesses or countries that
have common needs, interests or priorities
10 | target J Pleasing and easily remembered
audience
analysis
11 | concise K A request to get someone to do something
2 Match words on the left with its Russian equivalent. There are two extra you do | 1- VK-3

not need.

1 | delivery A | UCKpeHHHUH, He YTauBAIOIIUIl CBOMX MBICIIEH

2 | staffing B | pyuarenbcTBO, 0OecrieucHue

3 | anticipate C | maHepa IpoOU3HOIICHHUS

4 | up-front D | mportecc o0y4ueHHs M HACTABJICHHSI COTPYIHHKA

5 | to dive deep E | obcranoBka, (peiim ik rmporecc, B KOTOPOM

TIPOUCXOSIT COOBITHS

6 | context F | xpaiiHe BaXHBbIH

7 | to have G | mpencraBnsTh ceOe 3apaHee, 4TO IIPOU3OUIET B
reservations Oynymem

8 | guarantee H | moHsTH 9TO- TO

9 |tohavea I TOBOPHTH O YEM- TO HIOAPOOHO
handle on

something

2-
3.

5-
7-

10
11




10 | crucial J obecnieueHne (OpraHU3alny, MPEIIPUITHS U T.1.)

MIePCOHAIIOM
11 | coaching K | uMeTh orpaHUYNTENbHBIE YCIOBUS
Match expressions from column A with synonyms expressions from column B. 1- VK-3
A B 2.
1 to get satisfaction from | a) take advantage of 3.
2 to be engaged in (the | b) to be faithful to
brand) 4-
3 significant ¢) systematically 5-
4 free extra d) to be involved in
5 benefit from e) as a gift
6 become loyal f) important
7 on regular basis g) to be persuaded
8 to be convinced h) To get pleasure
Choose the one word or phrase that best completes the sentence. 1- VYK-3
1Advertising media that uses sight, sound, motion, and color to send advertising g )
messages is
4 —
A Radio 5-
B Television 6
C Internet
D Billboards

2. Billboards are commonly used advertising media. They are highly visible and
reaches a broad target market. A Billboard is an example of

A print media

B Transit AD

D broadcast media
C online media

3. Fonts on a billboard should be easy to

A design
B spell

C Read/see
D create

4. One of the oldest types of advertising media is:
A Print

B Broadcast

C Internet

D Outdoor

5. Advertising that presents information about a business’s products is called
advertising.

A promotional

B product

C institutional

D outdoor

6. Of the following, which is NOT considered a form of advertising media?
A Radio

B Television

C Telemarketers

D Newspapers

7. Radio and television are both included in the category known as
media.

A broadcast

B print




C online
D specialty

8. Ads that appear on public transportation or other vehicles is advertising
A Outdoor
B Aerial
C Product placement
D Transit
Only one of the expressions in italics is correct. Cross out the WRONG one. I. VK-3
1. If information is not given on charts/guarantees you should assume there are other | 2.
connections or correlations anyway. 3.
2. Why should we be aware that all potential customers/ objections may perceive | 4.
things differently? 5.
3. If we use Cialdini’s principles of persuasion / distribution ecthically and honestly, | 6.
respect is mutual and both sides feel like they have something to gain. 7.
4. Your website\point of sale is always professional looking as it relates to your | 8.
industry
5. Microblogger/market researcher is someone who writes short and small blogs to
promote websites, services, products or their own opinions.
6. In a sales pitch, it is best to use wordy , drawn-out indirect language /packaging.
7. you apply pressure/trademark to the potential prospects and they will say yes to a
sale
Connect two parts of the phrases I-e VK-3
1. Nowadays, brands are focused on | a) brands will look into use of 2-c
bloggers as very often... b) to become a brand ambassador 3-b
2. an enthusiastic, outgoing | c) candidates for the position the company | | 4-d
individual with a considerable social | on a salary basis 5-a
media presence and a medium to | d) hired to represent
large sized network ,... e) they achieve similar marketing results as
3. In some industries social media | “big names”
recognition is essential...
4. Those with social media
experience and a big number of
friends or followers are more
desirable
5....platforms such as Twitter and
Instagram before signing a conract
The questions below were taken from a survey. Use the correct tense to complete | 1. do | VK-3
them you
1. How many calls (you /make) per day with your mobile phone make
2. When (you/buy)your phone? 2. did
you buy
3. What (convince) you to buy the phone you currently have? 3. have
4. Why (you/want)to buy a new mobile phone now? you
convince
d
4. do
you want
Fill in the gaps in the sentences with the words given below: 1. VYK-3
law, register, property, copyright, identify, memorable 2.
3.
A logo (logotype) is a 1 visual symbol used to instantly 2 a company, | 4.
organization, product or brand 5.
Logos and their design may be protected by 3 , via various intellectual | 6.
4 organizations worldwide which make available application procedures to 5
a design to give it protectionat 6
Make up questions and affirmative sentences 1. Please | VK-3
1. pricing/ Please/ the updated/ send/ me/ structure. send me
2.positive /will/ your /Y our/ audience/ toward/ feel/ information the

3. getting/your/ looking/ audience/forward/to/Y our/is/information.

updated




4. speak/to /available/to/Would/be/on//September/you/3?

5. approach/also/can/This/on/depend/your audience/

6. The/will/approach/the/ be/ it/way/ on/depends/received
7.the/announcement/emailing/about/an/sales/are/Y ou/contest/

pricing
structure

2.Your
audience
will feel
positive
toward
your
informat
ion
3.Your
audience
is
looking
forward
to
getting
your
informat
ion.

4 Would
be
available
to speak
to you
on
Septemb
er, 37
5.This
approach
can also
depend
on your
audience
6. The
approach
depends
on the
way it
will  be
received
7.You
are
emailing
an
announc
ement
about
the sales
contest

10

Martin is organizing a meeting to discuss the prices for the cable Internet
package. Put the following sentences in the correct order to complete the email
a) Could you have a look and let me know if there’s anything you’d like to add or
change?

b) As you probably know, we need to think about scheduling a meeting to discuss our
pricing strategy for our new cable Internet package.

¢) Hope you all had a nice weekend

d) Please let me know if you can attend by the end of the day

¢) How about next Tuesday at 9 a.m.

f) I’'m also attaching an outline of what I’d like to talk about

lc
2b
3e
4f
5a
6d

VK-3




Hi, team,

AN DN AW —

Thanks for your help,

Regards,
Martin

Kpurtepun (mukaJjbl) OHeHUBAHUSI KOMIIETEHIIMU U YPOBHH ee (popMHpPOBaHHUA:

[IpoBepka kauecTBa OCBOCHHMS OCHOBHBIX 00Opa3oBaTENbHBIX IMPOTPAMM BBICHIETO
o0pa3oBaHMsI OCYIIECTBISICTCA B (hOpME TEKYIIEro KOHTPOJISl YCIIEBAEMOCTH U MPOMEXKYTOUHOM
aTTECTAlMU IO UTOram ceMmecTpa. LlensiMu yCTHOro M MUCbMEHHOTO BUJIOB KOHTPOJISA SIBISETCS
MPOBEPKA YPOBHS BJIQJACHHUS HM3YYCHHOTO MaTepuana, a TakXke YPOBHS CHOPMHPOBAHHOCTH
YMEHUI 1 HaBBIKOB PA3JIMYHBIX BUJIOB SI3bIKOBOM JI€ATEILHOCTH.

Texymuid KOHTPOJIb MOXET MPOXOAUTH B (QopMme orpoca/Oecebl, MHUCHMEHHON
KOHTPOJIbHOM paboThI, aHalIn3a MPEe3eHTAINi, MPOBEPKU ICCE, KOMITBIOTEPHOT'O TECTUPOBAHUSI.
OreHka 3HaHUN CTYICHTOB OCYIIECTBIISICTCS B OalljIaX ¢ yYETOM:

- OoueHKH 3a paboTy B cemecTpe (OLIEHKM KOHTPOJBHBIX pabOT, BBHIMOIHEHUS
JIOMaITHUX 33JJaHUH, aAKTUBHOCTHU pa0OTHI CTYICHTOB Ha 3aHATHIX U JIp.);

- OIICHKH TIOJYYSHHBIX 3HAHUH B X0J1¢ 3a4€Ta/IK3aMeHa.

Pe3ynbTaThl TEKyIIEro KOHTPOJS H MNPOMEXKYTOYHOM aTTeCTalldh CTYJICHTOB
orneHuBaroTcs mo 100-0ayibHON CUCTEME B COOTBETCTBHUU C OaJUTBHO-PEHUTHHTOBON CHUCTEMOM
OuHYHUBEpPCUTETA.

Pesynbrarel  OCBOGHMS  CTyJEHTaMU  3HAHWM, YMEHHW W  KOMIICTCHIHM,
MPEAYCMOTPEHHBIX paboueit mporpaMmMoi TUCHHUIUITMHBL «IHOCTpaHHBIN SI3BIK», OIEHUBAIOTCS
MakcuManbHOUW cymmoi B 100 GamsoB. bamibHas oleHKa TEKYIIETO KOHTPOIS YCIIEBAEMOCTH
CTyZeHTa O4HOH (hOpMBbI O0yUeHHs B ceMecTpe cocTaBisgeT MakcumyM 40 6ainos (MakcumyM 20
0aJIOB — TPU TOJIBE/ICHUU UTOTOB TEKYIIIETO KOHTPOJIS YCIIEBAEMOCTH B CEpeIUHE cemecTpa (Ha
15 HOsOpst m 15 anpens) 1 MakcumyMm 20 OaJIJIOB — MPHU MOABEACHUN UTOTOB TEKYIIIETO KOHTPOJIS
yCIeBaEMOCTH B KOHIIE ceMecTpa). bamnmpHas olleHka B 3a4€THO-DK3aMEHAIMOHHYIO CECCHUIO

cOCTaBJIsIeT MakcUMyM 60 6asIoB.

No Bupg otuetHOoCTH bambr

/11

1 ammecmayus 8 cepedune cemecmpa 0-20
ammecmayusl 8 KOHYe cemecmpa 0-20




2 [TpoMexyTodHast aTTeCTalus - 3auem (IK3aMeH) 0-60

Uroro: 0-100

ATTecTalliOHHasi OIIEHKAa CKJIaJbIBAaeTCs Ha OCHOBE OLIEHOK 3a BBIINOJIHEHUE
JOMAIIIHUX 3aJaHUi U OLIEHKU pabOThl CTyJEHTa MpernojaBaTeieM B aTTECTAllMOHHBIA MEpUO/I.
IIpu BbICTaBIEHUM JAHHOW OLIEHKU YUUTBIBAE€TCS aKTUBHOCTb CTYAEHTA BO BPEMsI ayJAMTOPHBIX
3aHATUN, BBIMOJIHEHHE UM 3aJaHUMl 11  CaMOCTOATENbHOW pabOoThl M pe3yibTaThbl
cobece]oBaHUil 110 MaTepuay NPakKTUYECKUX 3aJaHu.

JlommyckaeTcsi BBICTABIEHHE CTYJEHTY 3ayeTa 1o mucuumuinHe  «MHOCTpaHHBINA  S3BIK»
Ha OCHOBAHHMM BBICOKHMX pe3yibTaToB (He MeHee 35 6amioB u3 40) TeKyero KOHTPOIs 3HAaHUM

0e3 mpOoBEe/ICHHUS OIPOCca Ha 3a4eTe.

Oowan cymma 6annoe Ouyenka
Menee 51 HEYJOBJIETBOPUTEIBHO
51-69 YAOBIIETBOPUTEIHHO
70-85 XOPOIIIO
86-100 OTJIMYHO
51-100 3a4TEHO
Menee 51 HE 3a4TEHO
Tpeoosanusn Kk pe3yibmamam 0C60€HUA OUCUUNTUHDBL IK3amen
OLleHKa «OTJIMYHOY» BBICTABIISIETCA CTYJICHTY npy HAMMYUKU6- (OTINYHO

100 6a/10B pEHTUHTOBOM MIKAJIBI, €CITU OH TITYyOOKO U IPOYHO yYCBOWI
MPOrpaMMHBIN MaTepHall, TOHUMaeT 00bEMHBIE CIIOKHBIE TEKCTHI TI0
M3YYCHHON TeMaTHKE, THOKO U 3P(PEKTUBHO HCIIONB3YET S3BIK JUIS
OOIICHUS B CUTYaIIUSIX HAYYHOTO M MPO(ECCHOHATLHOTO XapaKkTepa,
MOJKET CO3aTh TOYHOE, XOPOIIIO BRICTPOCHHOE COOOIIICHNE Ha OBITOBBIC U
npodeccroHanbHbie TeMbI. B peun gomyckaet 1-2 JeKkcuiecKkue ommoKH,
He 3aTpyIHSIONINE TOHNMAaHKe, U He 0oJiee IBYX

rpaMMaTHYECKUX OITHOOK.

O11eHKa «XOPOIIIO» BBICTABIISIETCS CTYICHTY TIPU HATMIUH Xoporo
70-85 6anioB peHTUHTOBOM IIKAJIbI, €CJIU OH TBEPIO
3HAeT MaTepuall, IOHUMAET COAEPKaHNE TEKCTOB HAa N3yYECHHbIEC TEMBI,

TOBOPUT OCTATOYHO OBICTPO M CBOOOIHO O€3 0COOBIX 3aTpyJHEHHUH,

YMEET JeJ1aTh YETKHE U MOAPOOHBIE COOOIIECHUS M U3JIOKUTh CBOM B3TJISI




Ha OCHOBHYIO npobisiemy. B peun nomyckaer 1-2 nekcuyeckue u 3-4

rpaMMaTHYeCKHE OIMOKH, HE 3aTPYAHSIONINE OOIICHHE.

O1eHKa «yJOBJIETBOPUTEIBHOY» BBICTABIISICTCS CTYICHTY MPH HaIuuu# 50-
69 6aTOB PEUTUHTOBOM IIKAJIBI, €CJIM OH UMEET 3HAHUS TOJIBKO
OCHOBHOT'0O MaTepHalia, TOHUMAET TOJIbKO OCHOBHBIE HJIeU TEKCTOB Ha
podecCUOHATILHBIE TEMBI, MOXKET COCTABUTh CBA3HOE COOOIIEHHE MO
[IPOMJIEHHON TEMAaTHUKE, UCIIBITHIBAET 3aTPYAHEHUS C IOJOOPOM CJIOB U
BBIpOXCHUI TEPMHUHOJIOTUYECKOTO XapakTepa. B peun gomyckaer 3-4

JICKCUYCCKHUX U 10 8 I'paMMAaTUYICCKUX OIINOOK.

Y 10BJIIETBOPUTEIILHO

O11eHKa «HEYOBJIETBOPUTEIHHOY BBHICTABIISICTCS CTYACHTY NPU HATHYNN
MeHee 50 0amioB pedTUHTOBOM miKanbel. CTy/IEHT HE 3HACT 3HAUUTEIbHON
YaCTH MPOrPaMMHOTO MaTepuasa, He TOHMMAaeT OCHOBHBIE UEH TEKCTOB
Ha TIPO()eCCUOHATTLHBIC TEMBI, B CUTYAIUSAX MPOPECCHOHATBHOTO
00IIIEHNS MOXKET YY4aCTBOBATh B HECIIO)KHOM Pa3roBOPE, €CITM COOSCETHUK
TOBOPUT MEJUICHHO W OTYETIMBO, IMEET OTPAHUYCHHBIN 3armac, MmiIoXo
BIIaJIc€T TEPMUHOJIOTHEH, JOMyCcKaeT 4 IeKCHUecKux u Oomee 8

rpaMMaTUYECKUX OMIMOOK, 3aTPYAHSIONNX KOMMYHHUKAIIHIO.

HeynosnerBopurenbHo




