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DoHIBbI OLEHOYHBIX CPEACTB /I NPOBEPKHU KAXKI0M KOMIIETCHIUH,
¢popmupyemoil AMCUNILIUHON

Yyebnas oucyuniuna: Hnocmpauuwlit a3vlk 8 npogheccuonansvHoit cghepe
Kommerenmuu:
OIIK-1 Crnocoben co3maBaTh BOCTpeOOBaHHBIE OOLIECTBOM W HHAYCTPHEH MEAMATEKCTHI U (WJIH)
Meara TPOAYKTHI, U (WJIM) KOMMYHUKAIIMOHHBIE MPOIYKTHl B COOTBETCTBUU C HOPMAMH PYCCKOTO U
WHOCTPAHHOTO SI3BIKOB, 0COOCHHOCTSIMHM MHBIX 3HAKOBBIX CHCTEM.
YK-4 Cnoco0GeH OCyIIecTBJISATh JEIOBYI0O KOMMYHHUKAIIMIO B YCTHOM M TNHCbMEHHOW ¢opmax Ha
rocynapctBeHHOM si3bike Poccuiickoit deneparuu u ”HOCTpaHHOM (BIX) SI3bIKE (aX).

Homep IIpaBuibHbIH Copep:xaHue 3a1aHUs Komne
3aJaHu oTBEeT TCHUHUA
A
1 1B Match each of the phrases on the left with an appropriate explanation on the | YK-4
2G right. Some of the explanations are excessive.
3 F
4 A 1. | round off A rival, challenger, oponent
5> K numbers
6 2. | branding B approximating numbers to make it more simple
7D 3. | promotion | C giving a lot of information clearly and in a few words
81 4. | competitor | D a short and striking or memorable phrase used in
9E advertising
10H 5. | call for E A knowledge management tool used to provide an
11c action evaluation of an employee’s personal attributes, values
and life skills in an effort to maximize his or her job
performance and contribution to the company
6. | catchy F activity that supports or provides active encouragement
to further a cause, venture or a goal
7. | slogan G the marketing practice of creating a name, symbol or
design that identifies and differentiates a product from
other products
8. | market H An assessment of a potential customer base to make
segmentati sure the information provided fits them in terms of age,
on culture, interest, etc
9 Market I A marketing strategy that divides a target market into
campaign subsets of consumers? Businesses or countries that
have common needs, interests or priorities
10 | target J Pleasing and easily remembered
audience
analysis
11 | concise K A request to get someone to do something
2 1-C Match words on the left with its Russian equivalent. VK-4
2 1 | delivery A | MUCKpEeHHUIA, HE YTauBaIOIUI CBOUX MbICIEH
3 2 | staffing B | pyuarenbcTBO, obecrieueHme
4 3 anticipate C | mocraBka
5 4 | up-front D | npouecc o0y4eHHsI M HACTABJIECHHS COTPYTHHKA
6 5 | to dive deep E | oOcraHoBKa, (hpeiim mim mpoiecc, B KOTOPOM
7 IIPOUCXO ST CcOOBITHS
8 6 | context F | kpaiiHe BakHBIN
9- 7 | tohave G | mpexncraBnsaTh cebe 3apaHee, YTO IPOU30M/IET B
10 reservations Oynyniem
1 8 | guarantee H | monsTh uTo- TO
9 |tohavea | TOBOPHTH O YEM- TO IOAPOOHO
handle on
something
10 | crucial J | obecrnieuenne (OpraHu3aly, IPEANPHATHS U T.]I.)
TIEPCOHATIOM




| 11 | coaching | K | uMerh orpaHMuHTENbHBIE YCITOBHS
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1-h Match expressions from column A with synonyms expressions from column | YK-4
2-d B.
3-f A — B
1 to get satisfaction from a) take advantage of
4-e 2 to be engaged in (the brand) b) to be faithful to
5-2a 3 significant c) systematically
6 —b 4 free extra d) to be involved in
7-C 5 benefit from e) as a gift
8-g 6 become loyal f) important
7 on regular basis g) to be persuaded
8 to be convinced h) To get pleasure
- Choose the one word or phrase that best completes the sentence. VK-4,
- OIIK-1

1Advertising media that uses sight, sound, motion, and color to send advertising
messages is

A Radio

B Television
C Internet

D Billboards

2. Billboards are commonly used advertising media. They are highly visible and
reaches a broad target market. A Billboard is an example of

A print media

B Transit AD

D broadcast media
C online media

3. Fonts on a billboard should be easy to

A design

B spell

C Read/see
D create

4. One of the oldest types of advertising media is:
A Print

B Broadcast

C Internet

D Outdoor

5. Advertising that presents information about a business’s products is called
__ advertising.

A promotional

B product

C institutional

D outdoor

6. On the following, which is NOT considered a form of advertising media?
A Radio

B Television

C Telemarketers

D Newspapers

7. Radio and television are both included in the category known as
media.

A broadcast

B print

C online

D specialty




8. Ads that appear on public transportation or other vehicles is
advertising
A Outdoor
B Aerial
C Product placement
D Transit
1. charts Only one of the expressions in italics is correct. Cross out the WRONG one. VK-4,
2. objections 1. If information is not given on charts/guarantees you should assume there are | TK-1
3. distribution other connections or correlations anyway.
4. point of sale 2. Why should we be aware that all potential customers/ objections may perceive
5. market things differently?
researcher 3. If we use Cialdini’s principles of persuasion / distribution ethically and
6. packaging honestly, respect is mutual and both sides feel like they have something to gain.
7. trademark 4. Your website\point of sale is always professional looking as it relates to your
industry
5. Microblogger/market researcher is someone who writes short and small blogs
to promote websites, services, products or their own opinions.
6. In a sales pitch, it is best to use wordy, drawn-out indirect language
/packaging.
7. You apply pressure/trademark to the potential prospects and they will say yes
to a sale
1l-e Connect two parts of the phrases VK-4,
2-c 1. Nowadays, brands are focused | a) brands will look into use of OIIK-1
3-b on bloggers as very often... b) to become a brand ambassador
4-d 2. an enthusiastic, outgoing | c¢) candidates for the position the company on a salary
5-a individual with a considerable | basis
social media presence and a | d) hired to represent
medium to large sized network | e) they achieve similar marketing results as “big
e names”
3. In some industries social
media recognition is essential...
4. Those with social media
experience and a big number of
friends or followers are more
desirable
5....platforms such as Twitter
and Instagram before signing a
conract
1. do you make The questions below were taken from a survey. Use the correct tense to | YK-4,
2. did you buy complete them OIIK-1
3. have you | 1. How many calls (you /make) per day with your mobile phone?
convinced 2. When (you/buy)your phone?
4. do you want 3. What (convince) you to buy the phone you currently have?
4. Why (you/want)to buy a new mobile phone now?
1. memorable Fill in the gaps in the sentences with the words given below: YVK-4,
2. identify law, register, property, copyright, identify, memorable OIIK-1
3. law
4. property A logo (logotype) is a 1 visual symbol used to instantly 2 a
5. register company, organization, product or brand
6. copyright Logos and their design may be protected by 3 , Via various intellectual
4 organizations worldwide which make available application procedures
to 5 a design to give it protectionat 6
1. Please send me | Make up questions and affirmative sentences YVK-4,
the updated pricing | 1. pricing/ Please/ the updated/ send/ me/ structure. OIIK-1

structure.

2.Your audience
will feel positive
toward your
information

2.positive /will/ your /Your/ audience/ toward/ feel/ information
3. getting/your/ looking/ audience/forward/to/Y our/is/information.
4. speak/to /available/to/Would/be/on//September/you/3?

5. approach/also/can/This/on/depend/your audience/

6. The/will/approach/the/ be/ it/way/ on/depends/received




3.Your audience is
looking forward to
getting your
information.

4 Would you be
available to speak
to on September,
3?

5.This approach
can also depend on
your audience

6. The approach
depends on the
way it will be
received.

7.You are
emailing an
announcement
about the sales
contest.

7.the/announcement/emailing/about/an/sales/are/Y ou/contest/

10 Martin is organizing a meeting to discuss the prices for the cable Internet | YK4,
lc package. Put the following sentences in the correct order to complete the | OTTK-1
2b email
3e a) Could you have a look and let me know if there’s anything you’d like to add or
4f change?
5a b) As you probably know, we need to think about scheduling a meeting to discuss
6d our pricing strategy for our new cable Internet package.

¢) Hope you all had a nice weekend
d) Please let me know if you can attend by the end of the day
e) How about next Tuesday at 9 a.m.
f) I’'m also attaching an outline of what I’d like to talk about
Hi, team,
1
2
3
4
5
6
Thanks for your help,
Regards,
Martin

11 1 attend Look at three replies to Martins email. Use the words in the box to complete | VK4,
2 see them OIIK-1
3 postpone | attachment, attend, best, cheers, hope, input, mind, postpone, see |
4 attachment Hi
5 Ch_eers Just wanted to lel you know that [ can __ . !

6 mind
7 input the mesting. I've loocked at your cutline and can't think of
8 hope anything to add. R * you on Tuesday.

9 best




Hi Martin

Tuesday morning is fine for me. | noticed that

Hello Martin you didn’t send your message to Laura. Would
'm still at the conference in Damstadtand  you &4 1 invited her to join
won'tbeMm town untll Wednesday. us? It might be useful to have her
\Would it be possible to 3 7. Tl have a look at the
mmm 'm back in the office on attachment and will get in touch if there's
Thursday and free all day. If not, I'l send anything missing.
‘WWMWMBY“W" % you had a nice weekend
Mﬁgw h 4, Cou'd too.
,‘wmu_whmﬂmmw Alithe_ ¢
3 Graham
12 Look at the rate sheet and find the following information VK4,
A 4000 A How much is a full-page color ad? OIIK-1
B Half page B What costs 1,500 euros?
C-Sixteenth page C What is the cheapest ad you can place?
Advertising rate sheet Effective January 2008
COLOUR RATES € AD SIZES
Inside front cover 6.000 Size Type Aren Trim Blead
insioe back cover 5,000 mm mm mm
Ingide front cover gatedold 13,000 Gatedodd on npplication
Fust double page spraad 8,000 0pPs 257 x 388 273xN2 283 x 422
Second doudle pags spread 4,000 Page 257 x 185 273x206  283x 218
Doubda page sprend 7,000 v %1x W
Full page 4,000 12K 127 x 185
Half page 2,000 14 R 127 91
Eighth page 800 14V 257 x 44
Sixteenth page 400 V4H 62 x 185
18y 127x 44
SPOT COLOUR RATES 1B H 82x 91
Full page 3,500 116 62x 44
Halt page 1,800
Quarter page 1,000 A digital prool s required for all colour advertisaments.
Exghth page 750
Sodeenth page 400 DISCOUNTS
52 consacutive msertions 20%
MONC RATES 26 consecutive insertions 15%
Full page 4,000
Hart page 1,500
Quarter page 350
13. 1b Put in the correct order the tips on how to write a press release VK4,
2d _ OIIK-1
3e 1 A Keep it short
4c 2
5a 3 B Keep things real
4
5 C Proofread carefully
D See the story from the reporter’s point of view
E Create a headline that will grab your readers’ attention
14 1-g Finish the sentences about a news release VK4,
2-a 1.The subject is | a.the name of the organization but what the organization OIIK-1
3-b mentioned in the | is doing
4-f 2. In a release | b. a summary of the whole story
5-c the subject is | c.asequence of information
6-e rarely d. full name, address, and telephone number
7-d 3. The opening | of theorganization

paragraph is
4.The first

paragraph  can

e.telephone and ask for some important information

f should tell the subject, the name of the organization, the¢

location, and the highlights from the story

D




make g inthe opening words
5. The formula
proposes
6 An editor
should not have
to
7.The final
paragraph
should tell the
15 1-b Match the business language idioms in Russian (1-9) with their English | YK-4,
2- 3 equivalents (a-f): OIIK-1
3-
4-c 1) YBaxaembie Kosuiery;
5--e 2) VBakaeMblil MuCTEp Mack;
6-f 3) Io MecTy npeabABICHUS;
4) 3napascrByiire;
5) Cracu00, 4TO MPUCYTCTBOBAIIM HA BCTPEUE;
6) st ObLI OBl MPU3HATENICH, €CJIU ObI BbI MOIJH OOCCIEYMTh MEHS JCTasIMU
BCTPEUH
a) Dear Mr Musk;
b) Dear all;
¢) Greetings;
d) To whom it may concern;
e) Thanks for attending the meeting;
f) 1 would greatly appreciate it if you could provide me with the details of the
meeting
16 1- achievement, Translate the following words from Russian into English VK-4,
2- align with, 1. nocTmxeHue
3 -benefit, 2. BBIDABHUBATh
4- leverage, 3. mocodue
5-leave, 4. cpencTBO BO3/AEHCTRYS
6-leave allowance, | 5.ormyck
7-provide 6. OTIyCKHBIE
8-employment 7. IpeAOCTaBISATh
contract 8. TpymoBoii moroBop
9. JAOJDKHOCTHAS MHCTPYKIUSA
17 1- brand-new Underline any persuasive technique in the text. OIIK-1
2-a  short  30- | 1. Come to our brand-new theme park, Thrill Valley!
minute drive 2. Thrill Valley is only a short 30-minute drive from the center of town.
3- like nothing | 3. Our rides and attractions are like nothing you’ve ever seen before!
you’ve ever seen
before

Kpurepun (mkaJsbl) oueHMBaHUSI KOMIIETEHUIMUA U YPOBHU ee (POPMHPOBAHUSA:

[TpoBepka kauecTBa OCBOCHMS OCHOBHBIX 0Opa30BaTENIbHBIX MPOrpaMM BBICIIEro 0Opa3oBaHUs
OCYIIECTBIISIETCSI B ()OpME TEKYIIETO KOHTPOJISI YCIIEBAEMOCTH M MPOMEKYTOYHOW aTTECTAallud TI0
uToraMm cemectpa. LleasiMu YCTHOrO M NMUCHMEHHOTO BHJIOB KOHTPOJISI SIBJISETCS MPOBEpKa YPOBHS
BJIAJICHUsI M3YYCHHOTO MaTepuaya, a TakkKe YPOBHA C(HOPMUPOBAHHOCTH YMEHHH W HaBBIKOB
Pa3JIMYHBIX BUAOB SI3IKOBOM ESTEIHHOCTH.

Texymuil KOHTPOJIb MOXET MPOXOIUTh B (hopme ompoca/Oecesibl, MUCbMEHHON KOHTPOJIbHOMN
paboThl, aHANTN3a MPE3EHTALNH, TPOBEPKH ICCE, KOMITBIOTEPHOTI'O TECTUPOBAHMSL.

OrneHka 3HaHUH CTYJICHTOB OCYILIECTBISIETCS B OaJUIax ¢ y4eTOM:

- OIIGHKM 3a paboTy B cemecTpe (OLIEHKHM KOHTPOJBHBIX pPaldOT, BBIMOJHEHHS JIOMAILIHUX
3aJ]aHAl, aKTHBHOCTH Pa0OTHI CTYACHTOB Ha 3aHATHSX H JIp.);

- OLIGHKM NOJYYEHHBIX 3HAaHUN B X0/1€ 3auéTa/>K3aMeHa.

Pe3ynbpTaThl TEKylero KOHTPOJs M INPOMEKYTOUYHOW aTTECTAllUU CTYJEHTOB OLICHMBAIOTCS 110
100-0annpHOM cucTeMe B COOTBETCTBUU C OAJUIbHO-PEUTUHTOBOM cucTeMoii GHUHYHUBEPCHUTETA.



Pe3ynbraTbl OCBOCHHMSI CTYACHTAMU 3HAHWM, YMEHUNM W KOMIICTCHLIMM, IPELyCMOTPEHHBIX
pabouelt mporpaMMoil AUCIUIUTMHBI «ITHOCTpaHHBIN SI3BIK», OLIEHUBAIOTCS MAKCUMAaJbHON CYyMMOW B
100 GaynoB. bamnbHast OLEeHKa TEKYIIET0 KOHTPOJIS YCIIEBAEMOCTH CTY/IEHTa OYHOM (OopMBbI 00yUEHHUS
B cemecTpe cocTaBisieT MakcumMyM 40 GaioB (MakcumyM 20 OayjioB — NpU HOJBEACHUU UTOIOB
TEKYILETO KOHTPOJIS YCIIEBAEMOCTH B cepeauHe cemectpa (Ha 15 HostOpst u 15 anpens) u makcumym 20
0aJuI0B — IIPH MOJBEICHUH UTOIOB TEKYILEro KOHTPOJI YCIEBAEMOCTU B KOHIE cemecTpa). bamnbHas
OLICHKA B 3a4€THO-IK3aMEHAIIMOHHYIO CECCHIO COCTABISIET MaKCUMYM 60 GasioB.

Ne Bun otuerHocTu Bbannsr

/11

1 ammecmayus 8 cepedune cemecmpa 0-20
ammecmayusl 8 KOHYye cemecmpa 0-20

2 ITpomMexyTouHas aTTecTanus - 3auem (IK3amen) 0-60
Hroro: 0-100

ATTecTanMoHHas OIIEHKa CKJIAJbIBACTCSI HA OCHOBE OIICHOK 32 BBIITOJHEHUE TOMAIIHUX 3aaHu
Y OLICHKHU paboThl CTYJ€HTa MPENoaBaTesieM B aTTeCTallMOHHbIN niepuo. [Ipu BeICTaBICHUHN JaHHOM
OLICHKH YYHUTHIBAETCS aKTHBHOCTh CTY/JICHTA BO BPEMs ayJJUTOPHBIX 3aHATHI, BBIIOJHEHHE UM 33JaHUI
JUTSL CAMOCTOSITENIEHOW Pa0OTHI M pe3yNbTaThl cOOECeTOBaHMIA IO MaTepHaly TPAKTUYCCKHUX 3a/1aHUH.
JlomyckaeTcsi  BBICTaBJICHUE CTYZEHTY 3a4era 1o qucuuIuinee  «MHOCTpaHHBIN  S3BIK»
Ha OCHOBAHUHU BBICOKMX pe3ynbTaTtoB (He MeHee 35 OamioB u3 40) TeKymiero KOHTPOJS 3HAHHUN Oe3
IPOBEJICHUS OIPOCa Ha 3a4eTe.

Oowan cymma dannoe Ouenka
Memnee 51 HEYAOBJIETBOPUTEIHHO
51-69 YIIOBJIETBOPUTEIHHO
70-85 XOpOIIO
86-100 OTJINYHO
51-100 3a4TEHO
Memnee 51 HE 3a4TeHO
Tpeobosanusn k pesynomamam 0ce0eHus OUCHYUNTIUHbL IKzamen
OLleHKa «OTJIMYHO» BBICTABISETCS CTYACHTY pu HAMMUUU&6- |(OTIUYHO

100 GanyioB peHTUHTOBOM IIKAJIBI, €CJIM OH ITYOOKO M MPOYHO YCBOMII
MPOrpaMMHBIN MaTepHuall, IOHUMAET 00bEMHBIE CIIOKHBIE TEKCTHI 10
M3Y4EHHON TeMaTuKe, TMOKO U 3((EKTUBHO UCTIONB3YET SA3bIK IS
OOIIEHUS B CUTYallUsIX HAYYHOTO U TPO(ECCUOHATILHOTO XapaKkTepa,
MOJKET CO3/1aTh TOYHOE, XOPOIIO BBICTPOCHHOE COOOIIEHHE Ha OBITOBBIE U
npodeccuoHaibHbIe TeMBL. B peun nomyckaer 1-2 gekcuueckue ommoKy,
HE 3aTpyJHSIOIINE IOHUMaHue, U He 0osee ABYyX

rpaMMaTHYECKUX OIIMOOK.

O11eHKa «XOPOIIO» BBICTABISACTCA CTYACHTY IPH HATUYHH Xoporo
70-85 06ayuIoB peHTHHTOBOM MIKANBI, €CIIM OH TBEPIO

3HAeT MaTepuall, IOHUMAET COJiep)KaHue TEKCTOB Ha U3yUYCHHbIE TEMBI,
TOBOPUT JJOCTATOYHO OBICTPO U CBOOOAHO 6€3 0COOBIX 3aTPyJHEHHI,
YMEET JleNlaTh YETKUE U MOIPOOHbIE COOOIICHHS U U3JI0KUTh CBON B3IJISA]
Ha OCHOBHYIO mpooOsiemy. B peun nomyckaer 1-2 nexkcuueckue u 3-4
rpaMMaTHYeCKHe OIMOKH, He 3aTPYAHSIONINE OOLICHHE.




O1eHKA «yIOBIIETBOPUTEIHHO» BBICTABIISICTCS CTYACHTY NPU HaTHIuu 50-
69 0aITOB PEUTUHTOBOM IIKAJIbI, €CJIM OH UMEET 3HAHUS TOJIBKO
OCHOBHOT'O MaTepraa, TOHUMAET TOJIbKO OCHOBHBIC UJICH TEKCTOB Ha
npodeccrnoHaABbHBIC TEMbI, MOKET COCTABUTh CBS3HOE COOOIIEHHUE TI0
MPOIICHHON TeMaTUKE, UCIBITHIBACT 3aTPYTHEHHS C TIOA00POM CIIOB U
BBIPOXKCHUI TEPMUHOJIOTUYECKOTO XapakTepa. B peun nomyckaer 3-4
NMEKCHYECKUX U JI0 § TpaMMaTHYECKUX OITHOOK.

VY 10BIIETBOPUTEIIHHO

O1eHKa «HEYI0BICTBOPUTEIHHOY BBICTABIACTCS CTYACHTY IPH HATUYUH
MeHee 50 0atoB pedTUHIoBOM 1IKaibl. CTyIEHT HE 3HAET 3HAaUUTEIbHON
YaCTH NPOTrPaMMHOT0 MaTepHaia, He IOHUMAaeT OCHOBHBIC UJICH TEKCTOB
Ha Mpo(ecCHOHANbHBIE TEMbI, B CUTYAIHIX MPO(EeCcCHOHAIBHOTO
OOILECHNST MOXKET Y4aCTBOBATh B HECIIOKHOM Pa3roBOpPeE, €CIIM COOECeTHUK
rOBOPHUT MCIAJICHHO U OT‘-IéTJII/IBO, HUMECT OFpaHI/I‘-ICHHBIf/’I 3arac, IJjIoxo
BJIaJIceT TEPMUHOJIOTUEH, TOMTyCcKaeT 4 Jekcndeckux u Oomee 8
rpaMMaTU4YCCKUX OIHI/I6OK, 3aTPYAHAIONIUX KOMMYHUKAIUIO.

HeynosnerBopurensHo

Tpeﬁoeauuﬂ K péesyilomamam 0C60€HUA ducuunﬂunbt

3auém

«3a4TeHO» BBICTABJIAETCS CTYJAEHTY OT 51 OayljIoB pEHTUHIOBOW LIKAJIbI
(3HaHUA YJOBJIETBOPSIIOT TPEOOBAHUAM OLEHOK «OTJIMYHOY, «XOPOILOY,
«(YZI0BJIETBOPUTEIILHO»)

3auTreHo

«He 3auTeHo0» BbICTABISETCS CTY/ACHTY NIPU HAIMYUK MeHee 51 OamioB
[PEUTUHIOBOM MIKaJIbl (3HAHUS COOTBETCTBYIOT TPEOOBAHUSAM OLICHKH
«(HEY/I0BJIETBOPUTEIILHO)

He 3auteno




