AHHOTAIUA THCHUIIINHBI

Mapxkerunr Ha B2B u B2C pbinkax

Pa0ouyass mnporpaMma JMCUMIUIMHBI [IpEAHA3HAY€HA JUIl CTYJEHTOB,
obOyuaromuxcs o HanpasiaeHuto 38.03.02 «MenemxMeHT» npodusib «MapKeTHH,
ouHas ¢hopma oOydeHus.

Heap aucuMnjauHbl: (OPMUPOBAHHE y CTYIACHTOB 3HAHUI O KOMILIEKCE
MapketuHra Ha B2B u B2C pblHKax, yMeHHE MPOTHO3UPOBATh W3MEHEHUS
OKpPYXaIOILEH Cpelbl U ESITEIbHOCTH KOMIIAHUH, & TAKXKE PacCUUTHIBATH 3(P(PEKT OT
MPOBOJANMBIX MapKETUHTOBBIX MEPOIIPHUSITHIA.

Mecto mucummiuebl B cTpykrype OOIl: auciurumHa nukina npoduis
(onextuBHBIM) Monyns 4 «MapkeTuHr B oTpacisx U cdepax [IeaTeIbHOCTH
OCHOBHOM 00pa30BaTeNIbHONM MPOTpaMMBbl IO HampaBieHUI0 moAarotoBku 38.03.02
MenemxmenT, npoduib « MapKeTHHT».

Kparkoe coaep:xkanue:

Beenenue B mapketunr B2B, B2C. Crtpykrypa, 0COOEHHOCTH U TEHICHIIUU
pa3sutusa peiHKOB B2B. Cpena mapkerunra B2B. IIpoueccel 3akynok. I[losenenune
MoKymaTesneil ToBapoB u yciayr Ha peiHkax B2B u B2C. CermentupoBanue u
no3uioHupoBanre Ha polHKax B2B u B2C. WadopmanuoHHas cuctema
MapKkeTHHTa. MapKeTHHTOBBIC HCccleqoBaHuss Ha peiHKax B2B u  B2C.
CrpaTernueckuii MapKeTUHT B OpraHu3aiusx, paborarmmux Ha peiHkax B2B |, B2C.
ToBapHas nonutrka Ha peiHKax B2B. Posib MmapkeTHHra B MHHOBallMOHHOM Pa3BUTHH
Ou3Heca, B CO3/IaHMU M BBIBEICHUH HA PHIHOK HOBBIX TOBapHBIX mpesyoxenuit B2C.
[lenbr u menooOpa3zoBanue Ha phiHKax B2B. MapkeTuHTrOBBIE KaHAJIBI Ha PBIHKAX

B2B. MapkeTHHIroBble KOMMYHUKAIMU Ha phIHKax B2B.



